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A picture shows a closed tavern on the small southern Greek island of
Elafonisos.

A couple enjoys the beach on the small southern Greek island of Elafonisos. A fisherman cleans his nets at the harbor of the small southern Greek island of
Elafonisos.

A photo shows a view of a hotel under renovation on the small southern Greek island of
Elafonisos. — AFP photos

White sandy beaches make
Elafonisos a popular holiday
destination but it’s the Greek

island’s small population that puts it top-
of-the-list for COVID jabs as the country
pushes to restart tourism before sum-
mer. In January, the Greek government
said it would prioritize immunity on
smaller islands, promising they would
be fully vaccinated by the end of April.
To that end, jabs are being distributed to
inhabitants of dozens of islands in the
Aegean sea to the east and the Ionian
sea to the west, where municipalities
are hungry to reopen fully to tourists
next month.

“Seventy percent of the island’s popu-
lation will be vaccinated before mid-May,”
says Elafonisos mayor Efi Liarou, a move
she said would “provide a kind of shield
for the inhabitants.”  “It’s a very important

step that guarantees the launch of the
tourist season and sends a message of
optimism,” she continues, proud of what
she sees as her island’s “COVID-free
identity”.  Seated outside the island’s vac-
cination centre, Panagiotis Aronis, 70,
awaits his turn to receive his second
COVID jab. “The sky is clear, the process
is going well,” he says, casting his eyes to
the blue above him.  “With a little luck we
will all be able to survive,” Aronis muses.

Jabs by ferry 
Parked outside the center is a medical

truck stacked with special boxes full of
COVID-19 vaccine doses. Doctor
Anargyros Mariolis, in charge of vaccina-
tion on Elafonisos, escorted the truck
from the mainland by ferry on Friday. And
after finishing a day of giving jabs at the
centre, Mariolis begins visits to home-

bound elderly residents.  “Our goal is to
create a wall of immunity to get back to
normal as fast as possible,” he tells AFP.
The jab campaign is completely voluntary
and doesn’t apply to anyone under the
age of 18.

Nevertheless, Mariolis hails as “exem-
plary” the deployment of “Operation
Freedom”-as Greek health authorities have
dubbed it-echoing the optimism of the
health ministry’s secretary general Marios
Themistocleous. “Soon we will have fin-
ished vaccinating on islands with fewer
than 1,000 residents,” Themistocleous said
last week while inspecting efforts on the
island of Irakleia. “We will then accelerate
our efforts on the bigger islands,” he said.

Measuring just 18 square kilometers (7
square miles), Elafonisos lies just off the
Peloponnese peninsula and welcomes an
average of 200,000 tourists every year-

but that number was decimated by the
pandemic in 2020. The third wave of the
pandemic has hit Greece particularly hard
with the majority of the country’s nearly
10,000 virus deaths occurring over the
last few months.

“We’re going to make it” 
Greece has been under virus restric-

tions-including a curfew of varying strict-
ness-since November. But like other
tourism-dependent Mediterranean
economies, Greece began to re-open
non-essential businesses and schools in
early April, while restaurants and cafes
are set to offer outdoor seating on May 3.
One week ago, Greece lifted a mandato-
ry seven-day quarantine for travellers
from European Union countries, the UK,
the US, Israel, Serbia and the United
Arab Emirates, with tourists required to

provide proof of vaccination or a negative
COVID test.

On Monday, US operator Delta Airlines
said it would resume flights to Greece via
New York on May 29, and add a direct
flight from Atlanta on July 3. Local busi-
ness people on Elafonisos are counting
on their image as a safe haven from the
virus to help draw their customers back.
“The COVID-free identity is a privilege for
our island,” says Chryssoula Kataga, 43,
who owns a restaurant in the island’s port.
“It reassures tourists after this whole peri-
od of confinement,” she said. Babis Aronis
is finishing renovations on his hotel near-
by and says he’s already started getting
calls for reservations. “After May 14,
everything will be better,” he says. “We’re
going to make it this summer.”—AFP

New York startup
aims to leave a 
mark with
ephemeral tattoos

Neither a permanent mark nor a paper
transfer: a New York start-up has cre-
ated the first tattoos that fully disap-

pear after a while, aiming to open the body
inking market to new clientele. “It’s going to
fade so I’m not too concerned,” says Abigail
Glasgow with a mischievous look in her
eye, as the first letter of her fiance’s name
is tattooed on her forearm. For years, ama-
teur tattoo artists around the world-mainly
in Asia-have offered “semi-permanent” tat-
toos, claiming that using vegetable ink and
less penetration of the skin will cause them
to disappear eventually.

But in practice, the tattoos tend only to
deteriorate, without vanishing completely
and often causing lesions, to the point that
several professional tattooists have sound-
ed the alarm. After six years of develop-
ment, the company Ephemeral has created
an ink composed of biodegradable poly-
mers that dissolves naturally between nine
and 15 months after the same inking

process as a conventional tattoo. Josh
Sakhai, one of the three co-founders of
Ephemeral, was a student at New York
University when he wanted to get a perma-
nent tattoo but was “too scared” because of
how his Iranian-origin family might react.

So he set out to create a temporary tat-
too made of ink that fades. The endeavor

required 50 different formulations before he
found the right one, a number of which
Sakhai tested on himself. Jokingly describ-
ing himself as a “guinea pig,” Sakhai points
to several places on his arms where he
says he used to have tattoos. Sakhai devel-
oped the formula in a laboratory in Milford,
Connecticut, just north of New York, in col-

laboration with dermatologists. They only
used products approved by the US’ Food
and Drug Administration regulator. Sakhai
assures that, like permanent tattoos, the
ephemeral tattoos do not dilute or blur spo-
radically over time. Instead, the lines
remain crisp and the designs fade evenly,
he says.

‘Playful’ 
The Ephemeral tattoo parlor opened in

the Williamsburg area of Brooklyn at the
end of March. For now, only black ink is
available, but other colors are expected.
“What we’re doing is we’re opening up the
possibility of tattoos for a whole new clien-
tele that previously wasn’t getting a perma-

nent tattoo,” says Sakhai. The ephemeral
tattoo, which costs between $175 and
$450, can be a step towards people decid-
ing to get a permanent tattoo, according to
the young entrepreneur.  “This really
expands the possibilities for the traditional
community,” he says.

Ephemeral has recruited tattoo artists
that are more used to inking permanent
designs, such as 29-year-old Marissa
Boulay, who draws the “M” on Glasgow’s
forearm, which also features permanent tat-
toos. “I can be more playful,” says
Glasgow. “I can decide more off the cuff
what I want to do” in terms of design and
location. It is also an opportunity for her to
test out a flower design to see whether she
likes it enough to get it done permanently.

Tattoos, once associated with society’s
rebels, are increasingly mainstream among
millennials.  Some 40 percent of 18-34-
year-olds in the United States have at least
one tattoo, according to a 2019 study by
the Nielsen Institute.  “We’re not trying to
change anything. We’re just embracing the
changes that are happening,” says Boulay,
an 11-year tattoo industry veteran who is
covered in tattoos herself. “I think tattoos
are about self-expression and art. And I
think we’re just trying to make it easier for
more people to have that experience,” she
adds.— AFP

Russian man
‘trapped’ on Chinese
reality TV show
finally voted out

The reality TV ordeal of a Russian who
joined a Chinese boy band show by
accident-and made it to the finals

despite urging fans to vote him off-has final-
ly ended after nearly three months.
Vladislav Ivanov, a 27-year-old from
Vladivostok, was kicked out of the Produce
Camp 2021 on Saturday, after viewers
ignored his pleas to leave and backed him
all the way to the final.  Ivanov, who speaks
fluent Mandarin, originally joined the show
as a Chinese teacher.

But he said he was invited to sign on as
a contestant after the directors noticed his
good looks. “They asked if I’d like to try a
new life,” Ivanov said during the show. He
appeared to regret his decision almost
immediately, but could not leave without
breaching his contract. His lack of enthusi-
asm played out in half-hearted singing, rap-
ping and dancing alongside the other, more
eager contestants. Performing under the
stage name Lelush, he urged the public to
vote him out, saying he did not want to be
among the 11 winners of the show, who are
contractually obliged to form a boy band.
“Don’t love me, you’ll get no results,” he
said on one episode.—AFP

Abigail Glasgow receives a temporary tattoo by tattoo artist
Marissa Boulay.

Ephemeral’s co-founder Josh Sakhai poses for a portrait at
Ephemeral tattoo shop.

Abigail Glasgow receives a temporary tattoo by tattoo artist Marissa Boulay at Ephemeral tattoo
shop in New York City.  — AFP photos

Abigail Glasgow shows her temporary tattoos at Ephemeral tat-
too shop.
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aerial view of a

beach of the small
southern Greek

island of Elafonisos.
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