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This picture shows a board with information about the Titanic’s Chinese survivors
during an interview with Arthur Jones, director of the documentary, The Six, in
Shanghai.

In this picture Arthur Jones, director of a documentary
about the Titanic’s Chinese survivors, The Six, poses dur-
ing an interview in Shanghai. — AFP photos

Keen to make the most of a statutory
holiday for newlyweds, a couple
from Taiwan found a novel way to

maximize their honeymoon-by marrying
four times in just over a month. The
unusual story, confirmed by Taipei’s Labor
Department yesterday, is the latest to go
viral and highlight innovative, if somewhat
bizarre, loophole wrangling by Taiwanese
citizens. Taiwanese companies are legally
obliged to offer eight days of paid leave to
newlyweds. But an unnamed bank
employee decided to game the system
last year, claiming 32 days of leave using
a novel ruse.

Over a period of 37 days, he and his
wife got married four times and divorced
three times, claiming the full eight days for
each of their nuptials. The bank balked
and the employee appealed to Taipei city
labor department, which initially fined his
employer Tw$20,000 ($670) for violating
the leave regulations. That was because
as far as the law goes, there is currently
no restriction on how often an employee
can apply for marriage leave. The bank,
which was only willing to offer eight days
off, said the man had “abused” the law.
The case has sparked heated online criti-
cism of the bank employee for taking
advantage of legal loopholes and the
labor department for issuing the fine. 

“Unbelievable, this guy is like playing
house with his marriages and divorces.
What if he wants get married and
divorced every day? He should be grant-
ed sick leave rather than marriage leave,”
read one social media post.  Last week
the Labor Department revoked the fine
against the bank “to recognize a mistake
and improve,” it said in a statement.  Not
to be deterred, the employee, who later
quit the bank, has called the Labor
Department to complain that his former
employer still owes him 24 days of leave,
an official who asked not to be named
told AFP.—AFP

Crumbs! UK
retail war over 
chocolate 
caterpillar cake

It’s one of Britain’s more unusual legal
wrangles, involving a chocolate cake in
the shape of a caterpillar and two of the

country’s best-known retailers. Marks and
Spencer has threatened its cheaper
supermarket rival Aldi and the high-street
giants have traded barbs on social media.
M&S’ food store chain last week lodged
an intellectual property claim with the High
Court in defense of its trademarked
chocolate-iced sponge character Colin the
Caterpillar. It argued that the German
supermarket chain Aldi was misleading
customers with its “Cuthbert” cake, which
is also sold in green packaging, and
wants it to desist from further sales or
similar products. Aldi on Tuesday urged
M&S to drop the legal action, tweeting:
“Can Colin and Cuthbert be besties?” It
defiantly vowed to sell a limited-edition
version of the cake to raise funds for can-
cer charities. M&S tweeted back: “We just
want you to use your own character”, pro-
posing “Kevin the Carrot Cake”.

Many have pointed to the legal claim’s
selective nature, given that at least six
other UK supermarkets sell caterpillar
cakes similar to the M&S one, while Aldi’s
version is the cheapest. Aldi suggested
Tuesday that all the supermarkets selling
similar cakes-with names such as Curly,
Clyde, Charlie, Morris and Wiggles-should
work together to “raise money for charity,
not lawyers”. Waitrose tweeted that its
Cecil cake was a “caterpillar of the com-
munity...count us in!”

M&S Food, specializing in high-end
ready-made dishes, apparently fears an
association with discount chain Aldi will
leave a nasty taste in consumers’ mouths.
The store is famous for its breathy slogan:
“This is not just food, this is M&S food”.
Aldi parodied this: tweeting “This is not
just any court case, this is
#FreeCuthbert.” It also posted an image
of Cuthbert behind bars. —AFP

Anew documentary fi lm has
revealed the “completely
unknown” story of six Chinese

men who survived the sinking of the
Titanic and adds a new chapter to the
history of the world’s most famous ship.
With Oscar-winning director James
Cameron as executive producer, “The
Six” has earned glowing reviews in
China and at one point trended on the
country’s Twitter-like Weibo after its
release on Friday.

Director Arthur Jones hopes it will
have the same impact when it is
screened overseas and finally dispel
myths that have endured for more than
a century. For the Briton and lead
researcher Steven Schwankert, “The
Six” gives a voice, life and faces to a
small band of Chinese men who were
among about 700 people to survive the
Titanic’s sinking in 1912. Jones said that
a painstaking project stretched over sev-
eral countries and years began as little
more than a joke between the long-time
friends, both of whom are based in
China. 

“Steven came to me and said that we
should do the Chinese Titanic story with
the Chinese guys who were on the
Titanic,” Jones, 47, told AFP at his stu-
dio in Shanghai. “I thought he was joking
because I thought it was just one of
those things that we would laugh about.
“I looked it up, and it was true. But initial-
ly my thought was: I don’t know if the
world needs another Titanic film or
another Titanic documentary.” Jones
said they knew they were onto some-
thing when they mentioned it to Chinese

friends. “They were just amazed that
there’s this completely unknown story
from Titanic, it just seemed an extraordi-
nary thing,” he said.

Last survivor 
“The Six” sees Schwankert and his

fellow researchers pore over archives
and meet descendants across conti-
nents as they try to piece together what
happened to the men after surviving the
most famous sinking of all time. “It
became fairly epic in terms of the
research,” said Jones.  Eight Chinese
were aboard the fateful vessel, in third
class, when it sank after hitting an ice-
berg. Six, most of them sailors but not
working on the Titanic, made it out alive
on life rafts.

Cameron, who won best director and
best picture at the Oscars for his 1997
smash-hit “Titanic”, was fully supportive
of the documentary and allowed Jones
to show a scene which was not included
in the cinema version of the blockbuster.
In the cut scene, an Asian-looking man
hanging on for life on a piece of wood is
plucked from the freezing water, per-
haps becoming the last person to be
saved.

When Schwankert and his team
tracked down the man’s son in real life, it
turned out that he knew almost nothing
of what his late father had endured
because he never really spoke about it.
As they delved further into what became
of the six men, word spread of their proj-
ect, drawing more people to come for-
ward with information. Even now fresh
details are coming to light.

Parallels with today 
A strong element of the film is the

prejudice that Chinese immigrant work-
ers like the seamen faced as they
sought new lives in the West. The
Chinese Exclusion Act of 1882 prohibit-
ed Chinese labourers from the United
States, slamming the door on their
“American Dream”. The men arrived in
New York with the other survivors but
were shipped out of the country less
than 24 hours later.

The parallels between anti-Asian
sentiment then and now, in particular in
the United States, are not lost on Jones
and Schwankert. “People-whether it’s in
the United States, Canada, the United
Kingdom or anywhere else-didn’t sud-
denly develop these negative feelings in
the last two or three months,”
Schwankert, 50, said by video call from
Luoyang, in the central province of
Henan. “These are deep-seated prob-
lems.”

The film also debunks claims that the
Chinese men sneaked onto the lifeboat
that saved them by disguising them-
selves as women or hiding on the raft.
Chinese viewers are happy that their
countrymen’s true survival story has now
been told. “Above anything else, audi-
ences here are saying thank you for fill-
ing in this little bit of unwritten history, or
maybe badly written history,” Jones
said.—AFP

French, London-based artist Camille Walala poses inside
the newly created High Street shop in the Design Museum
in west London. — AFP photos

A gallery assistant fills a shopping trolley with products
designed by emerging artists inside the newly created
High Street shop.

Touching artwork is strictly forbidden
in most museums, let alone buying
it and taking it home. But the

Design Museum in London wants visi-
tors to do precisely that. It has trans-
formed its gift shop to create what it
describes as “the world’s first artist-
designed supermarket” as a way of get-
ting around coronavirus lockdown rules.
Under the government’s plan to ease
restrictions, museums in England have
to remain shut until May 17 at the earli-
est, even as gyms, hairdressing salons
and pubs have reopened. But the west
London museum has avoided weeks of
further closure by converting its gift shop
into a store selling essential items.

The products-ranging from rice and
coffee to the most modern of essentials,
face masks-are wrapped in packaging
designed by 10 emerging artists.
Proceeds from the five-day exhibition,
which runs from Wednesday to Sunday,
with financial backing from gin company
Bombay Sapphire, will go towards a
fund for artists and designers. Images of
empty shelves and shortages of toilet
paper and pasta at supermarkets
marked the start of the pandemic in the
UK last March. But the Design Museum
shop and its products are far from mun-
dane: clean lines of brightly coloured
jars and cans are neatly arranged on the
shelves, with nothing out of place.

What’s essential? 
Museum director Tim Marlow said

the exhibition called into question the
nature of what is judged to be essen-
tial in everyday life. So-called non-
essential retail reopened in England
on April 12.  “Isn’t creativity essential?
We’re in a shop that’s actually a work
of art. From the street you see this
flattened pattern or canvas, but once
you’re inside the experience is com-
pletely different,” he told AFP. “You
can buy essential food items at com-

petitive prices. It’s about who profits,
who funds, and exchange as much
about culture. “There’s a fun element
to it, there’s a questioning and critical
element and a cul tural ly ser ious
aspect to it.

“We’re bemused by the fact that
non-essential retail, gyms and hair-
dressers can open and museums will
have to wait until the 17th (of May),
but it is as it is.” The Design Museum
lost 92 percent of its income due to
forced closures but received a govern-

ment grant of almost £3 million ($4.1
million, 3.4 million euros) last year to
keep it afloat. And Marlow believes the
cultural sector has an important role to
play if it adapts to the reality of the
post-pandemic world. “We’ve done
this in two months-that’s quite quick
and requires a lot of agility,” he said. “I
want to affirm the relevance of muse-
ums. We’re not just about spectacle.
We are about showcasing and
researching solutions for the problems
we face post-pandemic.” 

Joyful exhibition 
Lead artist Camille Walala embodied

the brightness of the reworked shop,
sporting large blue earrings, colourful
clothing and thick yellow, red and blue
bangles. She said of the project:
“Budgets get cut in the creative industry
but creativity is everywhere. Creativity is
essential and it (the exhibition) gives a
platform to creative people to showcase
their work.

“It is a nice platform, bringing artwork
in everyday products. People will buy
them and keep them as an affordable
piece of art. It is a really nice way to dis-
play art. “People should come because it
is exciting to get out of the house, see
art and be inspired-it’s a joyful exhibi-
tion.” Her message seems to have been
grasped by Peter Williamson, 64, who
was peering through the windows to
catch an early glimpse of the exhibition.
“I walk by every day and was intrigued
when they were doing the fake shop. I
think it’s brilliant, the elements of the old
supermarket being installed within a very
modern display,” he said. “I love the
installation of the trolley stand. Peeking
through the windows, I think it looks bril-
liant and exciting.”— AFP

Bottles of Bombay Sapphire gin are pictured on a shelf,
created by artist Russ ‘Ruff’ Mercy.

Tims of Kidney Beans are pictured on a shelf, created by
Japanese artist Kentaro Okawara.

Jars of Porridge Oats are pictured on a shelf, created by British artist
Amy Worrall.

Rolls of Toilet Paper are pictured on a shelf, created by British artist
Michaela Yearwood-Dan.


