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Airline food might be one of the last things people are missing during
the pandemic, but one Japanese carrier has customers flocking to
sample luxury in-flight meals on its parked planes. Foie gras, crab-

meat mousse and wagyu beef fillet are all on the menu aboard aircraft
belonging to Japan’s All Nippon Airways-for a cool $540. The airline
launched its “restaurant with wings” for just a single day on Wednesday,
but with demand proving sky-high, they are now planning to expand the
offering. The restaurant offered either first class or business class meals
usually served on international flights, with “passengers” boarding a
Boeing 777 at Tokyo’s Haneda airport holding tickets designed to look like
boarding passes.

The experience came complete with crew announcements, according
to the company, with meals served in cabin seats, though seatbelts were
not required. Demand appears strong, despite the prices — 59,800 yen
for first-class meals and 29,800 yen for a business class offering.  “The
tickets for the restaurant sold out in a day,” a spokeswoman told AFP on
Thursday, and the company now plans an additional 11 dates. The airline
said it could extend the service further if virus restrictions are not tight-
ened. The “restaurant” already observes virus measures, using only 60
seats on the plane to ensure customers can maintain some distance
between them.

The Japanese carrier is not the first Asian airline to offer meals aboard

grounded planes to travel-starved customers. Hundreds of travel-starved
diners ate lunch and watched seat-back films on two parked Singapore
Airlines jets in October last year, with tickets selling for up to Sg$642
($470). Like airlines around the world, ANA has been hit hard by virus-
related travel restrictions. 

In January it upheld its forecast for a record $4.9 billion net loss this
financial year to March 2021, compared with 27.6 billion yen in net
profit the previous year. ANA Holdings’ nine-month net loss came to
309.6 billion yen ($3 billion) — also a record-and a sharp drop from the
86.4 billion yen in profit it logged during the same April-December
period last year. —AFP

Sky-high: Japan airline offers $540 meals on parked planes

In this handout photograph taken by All Nippon Airways (ANA), a flight
attendant prepares food for customers on a parked plane at Haneda
airport in Tokyo. —AFP photos

In this handout photograph by All Nippon Airways (ANA), a customer
has his meal on a parked plane at Haneda airport in Tokyo.

In this handout photograph by All Nippon Airways (ANA), a chef
speaks with a customer on a parked plane at Haneda airport in Tokyo.

US First Lady Jill Biden speaks during a visit at The Forty Acres, the first head-
quarters of the United Farm Workers labor union, in Delano, California. —AFP
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US First Lady Jill Biden pranked
reporters and staff flying back
from a trip with her on Thursday,

disguising herself as a flight attendant to
pass out ice cream bars for April Fool’s.
Staff, Secret Service and press were
treated to dessert by a woman with
short black hair, a black face mask and a
nametag that read “Jasmine,” who made
her way through the cabins as the first
lady traveled home to Washington after
visiting California. Five minutes later,
“Jasmine” reappeared in the press sec-
tion, wig removed, revealing herself to
be none other than Biden herself. “April
Fool’s!” a tickled Biden told reporters.

The ice cream bar incident is not the
first time Biden has tricked fellow trav-
elers aboard her plane. She once
stuffed herself in an overhead compart-
ment on Air Force Two when her hus-
band Joe Biden was vice president,
shouting “Boo!” at the first person to
open the bin, according to US media. A
pool report on Thursday’s incident
admitted that the journalists had been
“totally fooled” but took “comfort in
the fact that none of FLOTUS’ staff
recognized Dr. Biden in disguise
either.” The vanilla ice cream bars with
hard chocolate coating “were deli-
cious,” it added. —AFP

Sweet surprise: Disguised 
Jill Biden passes out ice cream

The agency behind K-pop phenome-
non BTS announced a $1.05 billion
deal Friday to buy the US firm that

manages Justin Bieber, Ariana Grande and
other major stars. HYBE, formerly known as
Big Hit Entertainment, is investing 1.07 tril-
lion won ($950 million) into its US unit to
acquire Ithaca Holdings, headed by
American media entrepreneur Scooter
Braun. In a separate regulatory filing in
Seoul, the company said its US unit will pay

a total of $1.05 billion to bondholders and
others for the merger.

The South Korean firm will “acquire
through its wholly owned subsidiary HYBE
America, a 100 percent stake in Ithaca
Holdings,” it said in a statement. Braun will
join the board of HYBE and artists of both
entities-including BTS, Bieber and Grande-
will participate in the capital increase of the
South Korean company, it added. “This is an
opportunity for us to make history and fur-

ther innovate the music industry,” Braun said
of the merger. BTS have ascended to global
superstardom since their debut in 2013, and
their single “Dynamite” entered the
Billboard Hot 100 at number one last year,
making them the first South Korean act to
top the US chart. In October, HYBE made a
multi-billion-dollar stock market debut. The
merger was to “accelerate its entrance into
the global market”, the company said in one
of the regulatory filings. —AFP 

BTS agency to acquire Scooter
Braun’s Ithaca for $1.05 billion

The pandemic-interrupted
10th season of “The
Walking Dead” finally

reaches its bloody conclusion
today-a 19-month wait since its
premiere that has only made the
zombie apocalypse show more
timely, according to its stars. The
comic book adaptation may be
far from its ratings heyday, with
popular hero Rick Grimes long
departed, but it remains the
most-watched series on
American basic cable (excluding
premium channels like HBO) as it
approaches its much-hyped con-
clusion with the subsequent sea-
son 11. “It’s more relevant than
ever now during this pandemic,”
Paola Lazaro, a newcomer this

season as Juanita Sanchez, aka
Princess, told AFP.

The series is “teaching you
how to rebuild a society after

things have been broken, or
things have been torn apart,” she
said. “The Walking Dead” follows
the gory adventures of a group of
humans who have survived a
catastrophe unleashed by a virus
that turns the dead into highly
contagious zombies who are end-
lessly hungry for human flesh.
When a real-life virus, COVID-19,
shut down production for several
months, season 10 had to be
chopped in two, with filming of
the final six episodes eventually
resuming under strict health pro-
tocols. As a result, many scenes
feature just one or two characters
at a time-an experience for the
actors that Lazaro, a playwright
herself, described as “theatrical.”

“The COVID episodes have
given us the chance to really sit
down with these characters and
monologues,” she said, calling the

experience “a treat for me.” That
means more backstory and
development for characters like
the villainous Negan-including
today’s final episode.  But as
“Walking Dead” fans have
learned over the years, no char-
acter-no matter how major or
popular-is safe from sudden, bru-
tal death. Lazaro admitted she
herself does not know if Princess
will feature throughout the
series-concluding season 11,
expected later this year and into
2022. “I don’t know what’s going
to happen with the character-I
just take it word by word,
moment by moment,” she said.

While season 11 will spell the
end of “The Walking Dead,” zom-
bies will continue to haunt TV
screens thanks to an ever-grow-
ing stable of spin-off series set in
the same universe. A new show
based on the characters of Daryl
Dixon and Carol Peletier is
expected in 2023, on top of the
ongoing spin-offs “Fear The
Walking Dead” and “The Walking
Dead: World Beyond.” “People
have grown with the show-it’s
been on for so long that people
have fallen in love with these
characters,” said Lazaro. “They
become family, like part of your
life.”—AFP 

Rege-Jean Page will not return for the second
season of record-breaking Regency romance
“Bridgerton,” Netflix said Friday, prompting

howls of despair from fans of the dashing Duke of
Hastings. The wildly popular series from
“Grey’s Anatomy” creator Shonda Rhimes
puts a modern twist on the books about an
upper-class family in early 19th-century
England, including color-blind casting.
British-Zimbabwean actor Page was a
breakout star for the first season, but his
character’s storylines largely conclude in the
opening volume of Julia Quinn’s original
books, which each follow a different sibling
of the Bridgerton family.

“Dearest Readers, while all eyes turn to
Lord Anthony Bridgerton’s quest to find a
Viscountess, we bid adieu to Rege-Jean Page, who so
triumphantly played the Duke of Hastings,” said a letter
on the show’s Twitter account. “We’ll miss Simon’s pres-
ence onscreen, but he will always be a part of the
Bridgerton family.” In January, Netflix announced that

“Bridgerton” had become the streaming platform’s most
popular new series, watched by over 82 million house-
holds. It cast several Black actors in high-society roles-
including Page-despite the fact slavery was only abol-

ished in 1833 in England and racism was rife.
“Remember: the Duke is never gone,” wrote
Rhimes on Instagram. “He’s just waiting to be
binge watched all over again.”

But some fans were apoplectic, with one
writing: “It’s a joke, right? If not then you just
killed that show.” “This better be a belated
April fools joke,” wrote another. The first sea-
son followed Daphne Bridgerton (Phoebe
Dynevor) as she made her debut in Regency
London, seeking a husband, while the second
will focus on her brother Lord Anthony
Bridgerton (Jonathan Bailey.) “Daphne will

remain a devoted wife and sister, helping her brother
navigate the upcoming social season and what it has to
offer-more intrigue and romance than my readers may
be able to bear,” said the letter published Friday. —AFP

Virus-hit ‘Walking Dead’ 
lurches on as epilogue looms
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‘Bridgerton’ star Page absent from 
second series of Netflix smash hit


