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Sabah Hospital                                                 24812000
Amiri Hospital                                                  22450005
Maternity Hospital                                         24843100 
Mubarak Al-Kabir Hospital                        25312700

    Chest Hospital                                                  24849400
    Farwaniya Hospital                                       24892010 
    Adan Hospital                                                   23940620 
    Ibn Sina Hospital                                            24840300 
    Al-Razi Hospital                                               24846000 
   Physiotherapy Hospital                               24874330/9 

Kaizen center 25716707 
Rawda 22517733 
Adaliya 22517144 
Khaldiya 24848075 
Kaifan 24849807 
Shamiya 24848913 
Shuwaikh 24814507 
Abdullah Salem 22549134 
Nuzha 22526804 
Industrial Shuwaikh 24814764 
Qadsiya 22515088 
Dasmah 22532265 
Bneid Al-Gar 22531908 
Shaab 22518752 
Qibla 22459381 
Ayoun Al-Qibla 22451082 
Mirqab 22456536 
Sharq 22465401 
Salmiya 25746401 

Dior swaddled its models in cocooning kaftans Tuesday to 
protect them from an uncertain world, in the first big fash-
ion show staged in virus-hit Paris in nearly seven months. 

Three hundred masked movers and shakers braved the drizzle to 
worship at the “cathedral of Dior”, as wags dubbed the pavilion 
with stained glass windows the mythic French brand built in the 
Tuileries Garden for the occasion. 

If the first major live catwalk show in the world’s style capital 
since the lockdown was meant to be a celebration of fashion, no 
one told the choir. A dozen sopranos screeched out an ear-split-
ting mourning dirge as the models winced by, dodging an 
Extinction Rebellion protester who briefly unfurled a banner pro-
claiming, “We are all fashion victims”. 

The mounting atonal music was strangely at odds with the 
looks, which were mostly comfort clothes to soothe nerves and 
souls addled by months of anxiety. Dior’s Italian designer Maria 
Grazia Chiuri created a luxury wardrobe to huddle down at home 
and to reassure - clothes that almost cuddled the wearer. Many 
had a bohemian 1970s vibe, with floral hair bands worn with large 
golden earrings. “We are living a different kind of life, much more 
private when it comes to our relationship with our clothes, much 
more personal and intimate,” Chiuri told AFP. “People want to 
protect themselves,” she said. 

 
‘Infinite layers of color’  

Chiuri, the first woman ever to lead the label and an evangelist 
for feminism, said her ample coats, full-length dresses and loose 
trousers were about wrapping the wearer in “infinite layers of 
colour” as the novelist Virginia Woolf liked to do. She also riffed 
heavily on the classic men’s shirt and traditional Slavic smocks 
and tunics, after being sparked by a “simple white shirt” worn by 
the American feminist writer Susan Sontag. 

While much of the collection with its Far Eastern and Ottoman 
influences seemed very un-Dior, Chiuri said one of her starting 
points was a drawing she found by the brand’s founder showing 
silhouettes he created for Japan in 1957. So she took Christian 
Dior’s classic bar jacket and give it an oriental twist, making it 
longer and wider and wrapping it with a tied belt at the waist. 

“The idea was to make a jacket that you feel at home in” and 
that would be beautiful with comforting colors like burnt ochre, 
light blue and heathered fabric. She paired them with subdued 
dresses and long skirts with paisley and floral tapestry patterns. 
“We have made something to make you feel good, to give you 
positive energy in the morning,” Chiuri insisted. “The colors are 
varied but very nuanced,” she added. 

“We worked on lot on soft and rustic fabrics like linens and 
knitted cloth,” commissioning ikat prints from Indonesian women 
who specialise in the traditional technique. Extinction Rebellion 
said it staged the symbolic action to remind people that the fash-
ion industry is one of the most polluting in the world, claiming that 
it is responsible for “10 percent of CO2 emissions”. 

“We abhor that vital resources like water and arable land have 
been given over to this industry which wastes and pollutes,” it 
added in a statement, branding the fashion industry racist, colo-
nialist, sexist and classist. The young French brand Coperni also 
staged an in-person catwalk show Tuesday on top of the Tour 
Montparnasse skyscraper. The design duo Arnaud Vaillant and 
Sebastien Meyer, who previously led Courreges, included 
stretchy jersey clothes with antibacterial properties as well as 
offering UV protection. — AFP  

Dior restarts Paris fashion  
with a hug of comfort clothes

Models present creations by Dior during the Paris Fashion Week’s Women Spring Summer 2021 ready-to-wear fashion show in Paris 
yesterday. — AFP photos  

An activist holds a sign as a model presents a creation by Dior.


