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SAN FRANCISCO: Apple Inc rolled out a new vir-
tual fitness service and a bundle of all its subscrip-
tions, Apple One, focusing a holiday-season prod-
uct launch on services that are the backbone of
Apple’s growth strategy and that cater to customers
working at home during the COVID-19 pandemic.

Apple also introduced a new Apple Watch Series
6 that monitors blood oxygen and will cost $399
and a more basic Apple Watch SE for $279.

But the bevy of incremental updates to existing
hardware and subscription price tinkering disap-
pointed investors, with Apple shares closing up 0.2
percent. The Apple One bundle will cost $15 per
month for an individual plan or $20 per month for a
family plan and include television, music and games.
Apple is also offering a bundle for $30 per month
that adds news, the fitness service and more storage.

“It’s a lot more aggressive pricing than I
thought,” said Ben Bajarin, principal analyst for con-
sumer market intelligence at research firm Creative
Strategies, adding that Apple customers already
paying $15 a month for family plans to some of the
company’s content servers would likely find the
largest bundle a “no-brainer.”

Apple’s top streaming music rival Spotify
Technology criticized the bundle, saying Apple
was abusing its dominant market position to favor
Apple Music. Spotify, which is pursuing an
antitrust case against Apple in the European Union
and has spoken with US authorities probing the
iPhone maker, charges $10 a month for its stream-
ing service that competes with Apple but will not
be eligible for Apple’s bundle. In a statement
responding to Spotify’s criticism, Apple said the
bundle was aimed at existing users of its services
and that “customers can discover and enjoy alter-

natives to every one of Apple’s services.” Apple
said both new watches and a new eighth-genera-
tion iPad can be pre-ordered starting Tuesday and
will be available on Friday. Apple also introduced
the Apple Fitness+ service, powered by its watch-
es, that will deliver virtual workouts for $10 per
month or $80 per year and be available before the
end of the year.

Apple’s fitness service puts it closer to competi-
tion with Peloton Interactive Inc, which makes con-
nected exercise gear and sells subscriptions to
online fitness classes. Apple said that most of its
workouts were designed to be conducted with
either no equipment or minimal gear such as a set of
dumbbells. Peloton’s workouts typically require
either a bike or a treadmill. Shares of Peloton closed
up 4 percent.

The ability of the Apple Watch to monitor blood
oxygen seeks to beat a similar feature already avail-
able on watches from rival Fitbit Inc, which
Alphabet Inc’s Google is buying for $2.1 billion.
Apple said its watch will be able to take absolute
blood oxygen measurements on-demand while the
user is still, while Fitbit’s devices currently show
either variations in blood oxygen levels or a set of
measurements taken while the user is sleeping.
Apple also for the first time offered a way to use an
Apple Watch without pairing it one-to-one with an
iPhone, offering what it calls “Family Setup.”

Apple added a faster chip to its base model iPad,
which it priced at $329 for consumers and $299 for
education customers. Apple’s new iPad Air will cost
$599 and look more like its iPad Pro models and a
new A14 processor chip that Apple says will be the
first to use a 5-nanometer chip manufacturing
process. An update of Apple’s biggest seller - the

iPhone - is expected to be announced next month
after executives have said its launch will be delayed
by several weeks because of pandemic-related dis-
ruptions. Apple said flu investigators in Washington
state will study heart rate and blood oxygen data
from Apple Watch for potential early signs of respi-
ratory conditions like influenza and COVID-19.

Doctors in India and other countries have used
pulse oximeters to remotely check on COVID-19
patients and ensure their oxygen saturation level

does not fall too low. Apple shares have soared this
year even as the virus has crippled economies
around the world, thanks in large part to booming
sales of work-from-home items. Apple shares gave
up gains to trade flat on Tuesday after climbing
more than 50 percent for the year, well ahead of the
23 percent gain for the Nasdaq. Even though Apple
stock has fallen from a record high earlier this
month, it remains near a $2-trillion stock market
valuation. — Reuters

Gulf Bank winner 
Rasheed Salem claims 
cash prize worth 
12 times his salary
KUWAIT: Gulf Bank has announced the winner
of its eighth monthly Kuwaiti Salary Account
draw of the year. This month’s lucky winner,
Rasheed Salem Rasheed Salem, will take home a
cash prize worth 12 times his salary. The Kuwaiti
Salary Account draw took place at Gulf Bank’s
Head Office in the presence of a representative
from the Ministry of Commerce.

With the 2020 Kuwaiti Salary Offer, new cus-
tomers who transfer their salaries to Gulf Bank
are automatically enrolled in the monthly draws,
giving them the chance to win cash prizes of up
to 12 times their salary. Customers are also
enrolled in a yearly draw of Kuwait’s largest
salary prize, a cash prize of up to 100 times the
winner’s salary. 

Gulf Bank’s Salary Account also gives new
customers the opportunity to receive either a KD
100 cash gift upon transferring their salaries to
Gulf Bank, or an interest-free loan of up to KD
15,000. Customers must have a minimum salary
of KD 500 and are eligible for the offer following
their first salary transfer to Gulf Bank.

Customers can also enjoy additional benefits
like a Visa or MasterCard credit card free of
charge for a year. They can also apply for a loan
of up to KD 70,000 with a repayment period of
15 years, or a consumer loan of up to KD 25,000. 

Services cater to customers working at home during the COVID-19 pandemic

Apple bundles TV, music, news 
and more in new services push

How boardroom 
diversity data 
eludes advocates
BOSTON/NEW YORK: Last month CtW
Investment Group urged Fresenius Medical Care
AG to add diverse directors to its board. The group
determined the German company lacked diversity
by studying photos of directors and reviewing their
backgrounds online to determine their race.

“It’s a very crude way,” Dieter Waizenegger,
executive director of labor-affiliated CtW, acknowl-
edged in an interview with Reuters. He added that
without formal declarations by the directors them-
selves, outsiders could not be certain of their race.
Fresenius said its six-member board includes direc-
tors of five different nationalities and two women.
But a spokesman noted that the company does “not
ask our board members, nor our employees, to
make statements on their ethnic or racial origins.”

Racial diversity in the boardroom has come
under new scrutiny after the death of George Floyd,
an unarmed Black man, in police custody in May
triggered global protests about racism in Western
societies. But as investors, executives and politi-
cians demand greater racial and ethnic diversity in
Western corporate boardrooms, they say they are
running into a thorny problem: how to tell the eth-
nicity of directors in the absence of much self-
reporting and disclosure.

The lack of data, they said, is slowing progress
on efforts to improve diversity in the top echelons
of global corporations. Their attempts to increase
disclosure so far have run into hurdles, such as con-

cerns the practice is divisive or that some directors
don’t want to list their family backgrounds.

“We would like to see the makeup of all direc-
tors,” said Benjamin Colton, co-head of stewardship
efforts at State Street Corp, which has $3.1 trillion
under management. “We understand there may be
directors who don’t want to self-identify, and in
those cases we might engage on that a little more.”

Sandy Boss, stewardship chief at BlackRock Inc,
said the world’s largest asset manager is reviewing
its current policy on diversity for its portfolio com-
panies. The policy currently says companies should
have at least two women directors but does not give
specific guidance on racial representation. She
acknowledged the lack of disclosure of executives’
ethnicity could make it hard to push for change.
“Data is quite important here,” Boss said.

Low representation
The lack of boardroom diversity is stark. Among

the top 200 companies in the S&P 500, African-
Americans hold only about 10 percent of board
seats and Hispanic or Latino people hold only 4
percent of board seats, according to executive
search firm Spencer Stuart. That representation falls
below their shares of the US population of 13 per-
cent and 19 percent, respectively.

Factors including insular social and professional
networks have kept boardrooms largely white for
years. Some business leaders also blame a relative
lack of minority CEOs, a traditional resume item for
directors, leading to calls for companies to recruit
candidates with other backgrounds.

Women are also underrepresented on boards,
but they have made faster gains in recent years.
Analysts say one reason is that top investors,
including BlackRock and State Street, have priori-
tized gender diversity, which is easier to determine
by name. The concern about underrepresentation of

minority groups is leading to new data-gathering
efforts and legislation. A number of US companies
have started to include racial identification tables in
their annual proxy statements in recent years, for
example. Some states, such as Illinois and California,
are also mandating steps to improve corporate
diversity.

In addition researchers Institutional Shareholder
Services and Equilar have each launched new
efforts to gather more diversity data, both drawing
on information from groups including the Latino
Corporate Directors Association. Esther Aguilera,
the president of the association, said her group has
been calling and emailing current and potential
directors to ask if they would like to be included in
its database. “If the individuals were to self-identify
in a table somewhere, then we wouldn’t have to go
through this song and dance,” Aguilera said.

These efforts, however, are fledgling and the data
are patchy. Researcher Just Capital says 21 percent
of 931 companies in the Russell 1000 index now
offer at least some information about their boards’
racial diversity. But often it is not very specific, and
the range of disclosures is wide.

Some give only a general percentage. Medical
device maker Boston Scientific Corp, for example,
said in its proxy this year that its 10-member board
is 70 percent white and 30 percent “ethnically
diverse.” Boston Scientific General Counsel Desiree
Ralls-Morrison said in an e-mail that as investors
grew more interested in boardroom diversity, the
company started making the disclosure in 2018 “as
part of a broader effort to make key governance
insights more accessible.” Others go further and
specify the race and gender of each director. Utility
holding company Edison International, for example,
has a table in its latest proxy filing that shows one
director as African-American and two others are
Hispanic. — Reuters
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Samsung Galaxy Z 
Fold2 5G is now 
available: stc
KUWAIT: Kuwait Telecommunications Company -
stc, a world-class digital leader providing innovative
services and platforms to customers, enabling the
digital transformation in Kuwait, announced that the
all-new Samsung Galaxy Z Fold2 5G is now avail-
able for pre-order for stc new and existing cus-
tomers across Kuwait until 21 September 2020. 

Every customer who places their pre-order for
the latest next-generation device will also receive
the recently released Galaxy Buds Live, as well as
Samsung Care+ for one year, to further enhance
their Galaxy experience and provide peace of mind
in the event of an accident. 

“At Samsung, we always value and appreciate
the contributions of operators across the countries
in which we operate. Their continuous support, par-
ticularly during the pre-launch and rollout phases of
our latest flagships, is a fundamental element of the
success we have become accustomed to over the
years,” said Osman Albora, Senior Director -
Mobile Division, Samsung Gulf Electronics. “We are
delighted that consumers finally have the opportu-
nity to place their pre-orders for the Galaxy Z Fold2
5G. The device certainly emphasizes why our status
as an innovation and technology leader continues to
endure. Through the winning combination of
advanced features and powerful design, people’s
horizons and experiences are sure to be elevated to
newfound heights and we are excited about the
coming months as we witness the impact that the
device has on the lives of consumers across the
country.”

Commenting on the pre-order launch, engineer
Nasser Al-Saadoun, Chief Consumer Officer at stc,
said, “stc highly values the user experience of its

valued customers, which
is why we dedicate our
resources and invest in
building a solid infra-
structure to streamline
high-speed connectivity
to meet the diverse needs
of our growing customer
base in Kuwait. We are
pleased to partner with
leading suppliers such as
Samsung, who offer the
latest smartphone tech-
nology and revolutionary

devices that follow our strategic approach to
enabling digital transformation.”

Al-Saadoun added, “To keep pace with the rap-
idly evolving digital world, stc strives to provide its
customers with access to the latest smartphones
and devices available in the market, especially those
compatible with 5G technology. Following our com-
mitment and our role as a digital pioneer, stc is
proud to offer this unique device to its customers in
Kuwait.” Samsung has once again reaffirmed its
commitment to pioneer an entirely new category of
mobile devices with the introduction of the Galaxy
Z Fold2 5G, which represents the next generation of
foldable devices. The brand prides itself on using
customer feedback to provide the ultimately prod-
ucts that meet and exceed expectations, introducing
the most requested upgrades and new features to
bring new meaning to Galaxy interactions. With the
Galaxy Z Fold2 5G, Samsung has done exactly that.
Besides enhanced refinements and unique foldable
experiences, the device combines the portability
and flexibility of a smartphone with the screen size
of a tablet for ultimate productivity. 

Unrivalled viewing experiences 
Galaxy Z Fold2 5G pairs bold design with

advanced engineering so users can feel confident
with the smartphone as an everyday companion.
Larger than its predecessors to provide enhanced
immersion on every occasion, the 6.2-inch Cover

Screen featuring Infinity-O Display and 7.6-inch
Main Screen have been designed to bring new
meaning to viewing experiences. Paring with
Infinity Flex Display and an in-display cutout for
the front-facing camera, Galaxy Z Fold2 5G deliv-
ers the ultimate cinematic smartphone journey,
allowing consumers to enjoy their favorite content
with minimal distractions. What’s more, the Main
Screen also features a 120Hz default refresh rate
for smoother scrolling, while adaptive refresh rates
from 11 to 120Hz allow the device to adjust its
refresh rate accordingly to maximize performance
and ensure the battery is saved whenever possible
when using apps. 

Sophisticated design 
Constructed throughout the design process with

the aim to provide a device that perfectly comple-
ments the dynamic lifestyles of modern day con-
sumers, Galaxy Z Fold2 5G boasts a sleek, unified
design that delivers a classic, high-end look and
feel. As a foldable smartphone that epitomizes
sophistication, the design harmoniously ties togeth-
er its individual components to provide a sense of
unity when holding the device Its meticulous con-
struction and two beautiful color options, Mystic
Black and Mystic Bronze, also demand attention
and make it an instant topic for conversation.   

stc customers pre-ordering the Samsung Galaxy
Z Fold2 5G will receive the recently released Galaxy
Buds Live, and a one year Samsung Care+ sub-
scription covering hardware repairs, battery
replacement, screen damage and more.

Nasser Al-Saadoun 

CUPERTINO: A handout still image from the keynote video released by Apple inc. shows Lori Malm unveils
Apple One. during a special event at Apple Park in Cupertino, California, on Tuesday. — AFP

US factory output
rises in August
WASHINGTON: US factory production increased
for a fourth straight month in August, but the recov-
ery is showing signs of strain, suggesting business
investment in equipment could remain depressed
through the end of the year as the COVID-19 pan-
demic drags on. The report from the Federal
Reserve on Tuesday added to data on the labor
market that has indicated a stall in overall economic
activity because of the coronavirus’ persistence and
fading fiscal stimulus. The ebbing economic recov-
ery, accompanied by warming inflation, is likely to
dominate the US central bank’s two-day policy
meeting, which started on Tuesday.

“It is looking increasingly like the recovery in
factory production will stall in coming months if no
one from Washington is going to ride to the rescue
with another pandemic stimulus package,” said
Chris Rupkey, chief economist at MUFG in New
York. “The coronavirus has made the public cau-
tious and this uncertainty is keeping factories from
opening back up completely.”

Manufacturing production rose 1.0 percent last
month after advancing 3.9 percent in July. The Fed
noted that “the gains for most manufacturing indus-
tries have gradually slowed since June.” Factory
output remains 6.7 percent below its February level.
Economists polled by Reuters had forecast manu-
facturing output would rise 1.2 percent in August.

Government financial aid to businesses and the
unemployed has virtually dried up, and talks on
another package are at an impasse. At least 29.6
million people were on unemployment benefits in
August. — Reuters


