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In this file photo  Corey Gamble, Kris Jenner, Kanye West, Kim Kardashian West, Kendall Jenner, Kylie Jenner and
Travis Scott arrives for the 2019 Met Gala at the Metropolitan Museum of Art in New York. — AFP photos

People queue to enter The Rolling Stones new flagship store in London yesterday ahead of it’s first day of opening. — AFP photos

F
ans will have to find another way to keep up with
the Kardashians, as the mega-celebrity family
announced Tuesday that their reality show will

end next year. “It is with heavy hearts that we’ve
made the difficult decision as a family to say good-
bye to Keeping Up with the Kardashians,” Kim
Kardashian wrote in a post to her 188 million
Instagram followers. “After what will be 14 years, 20
seasons, hundreds of episodes and numerous spin-
off shows, we are beyond grateful to all of you who’ve
watched us for all of these years-through the good
times, the bad times, the happiness, the tears, and
the many relationships and children,” she said. “Our
last season will air early next year in 2021,” wrote the
businesswoman and wife of rapper Kanye West.

“Without Keeping Up with The Kardashians, I
wouldn’t be where I am today,” she added. “This
show made us who we are and I will be forever in
debt to everyone who played a role in shaping our
careers and changing our lives forever.” The state-
ment was also shared by Kardashian’s mother, Kris
Jenner, the family’s highly adept “mom-ager.” The
post was signed by the three Kardashian sisters-
Kourtney, Kim and Khloe-their mother, their brother
Rob, their half-sisters Kendall and Kylie Jenner and
Scott Disick, the father of Kourtney’s three children.
The family gave no explanation for the decision to
end the popular show.

The announcement comes after that of rap star

West, who has four children with Kim Kardashian,
that he is running for US president. West has also
recently made enigmatic and disjointed, even inco-
herent, remarks on Twitter and at a campaign event,
prompting his wife to open up about his bipolar disor-
der and ask for “compassion and empathy.”
“Keeping Up with the Kardashians” skyrocketed the
entire family to fame, turning them into regulars in
celebrity tabloids and helping them leverage their
notoriety into multi-million dollar careers in makeup,
perfume and modeling. — AFP

In this file photo TV personality Kim Kardashian (left) and
her mother Kris Jenner attend the 2018 MTV Movie & TV
awards, at the Barker Hangar in Santa Monica. 

T
he Rolling Stones on Tuesday defied the
gloom of the coronavirus outbreak to launch
the band’s first flagship store in the heart of

Swinging Sixties London. “Why would you open a
shop during a pandemic?” joked singer Mick
Jagger in a video message released before the
shop opened its doors to the public yesterday. “It’s
our eternal optimism,” he said. In the current cli-
mate, face masks emblazoned with the band’s
famous lips and tongue logo promise to be a best-
seller. The band’s branding features throughout the
store on t-shirts, jackets, water bottles, notebooks,
umbrellas and plectrum packs for those hoping to
emulate guitarist Keith Richards.

But the team behind the project hope that it will
become more than just a shop. “The product is
dear to our hearts, but it is the experience that is
just as important,” said David Boyne, managing
director of Bravado, the merchandising arm of
Universal Music. A giant lips and tongue sculpture
takes up the window display, beckoning passers-
by on Carnaby Street, the epicentre of the capital’s
explosion of music and fashion in the 1960s. Giant
screens inside broadcast high-definition footage of

the band’s decades of live tours, while their
biggest hits and blues classics provide the sound-
track for shoppers.

Jointly curated by the Stones and Bravado, the
decor stays loyal to the band’s red and black
brand, while a glass floor, featuring Stones lyrics,

provides a view to the basement floor.  “That expe-
riential element was really important to us,”
explained Boyne. “My favorite space is downstairs,
the sound room, with the insulated red paneling
and the super-red neon light.  “It’s just a great spot
and great for that Instagram moment.”

Textiles on Main Street 
Jagger recalled how the band used to visit

Carnaby Street before it became associated with
London’s 1960s music scene including The Who
and David Bowie. “We used to work around there,
we rehearsed there, we used to eat near there. It’s
not a bad place to have a shop,” he added.
Shoppers have deserted central London since
Britain locked down in March, but the owners hope
their high-profile store will help boost the area. “It’s
a super-positive message both for Carnaby Street
and the Rolling Stones,” said Boyne. “I’ve spoken
to people in the world of retail and Carnaby Street
who think what we are doing is incredible and will
give a great boost to the retail landscape.”— AFP

People, some wearing face masks or coverings due to
the COVID-19 pandemic, queue to enter The Rolling
Stones new flagship store.

H
ollywood’s motion picture academy
unveiled strict new eligibility rules to
boost diversity among best picture

Oscars nominees and the wider movie indus-
try in a landmark announcement Tuesday.
From 2024, all films hoping to win Tinseltown’s
most coveted prize will need to either employ
a minimum number of cast, crew and adminis-
trative employees from under-represented
backgrounds, or directly tackle themes affect-
ing those communities. The groundbreaking
move comes after years of criticism over a
lack of diversity among the Academy of
Motion Picture Arts and Sciences’ members,
and among the Oscar nominees and winners
they select.

While the Academy has already taken
steps to diversify its membership, Tuesday’s
new rules mark a more aggressive bid to re-
shape Hollywood’s broader performance on
diversity. “We believe these inclusion stan-
dards will be a catalyst for long-lasting, essen-
tial change in our industry,” said President
David Rubin and CEO Dawn Hudson in a
statement. Under the new rules, films vying for
best picture will need to comply with at least
two of four criteria designed to improve hiring
practices and representation on and off
screen.

The first criteria requires the movie to fea-
ture either a prominent actor from an under-
represented group, 30 percent of its smaller
roles from minorities, or to address issues sur-
rounding these communities as its main
theme. The second stipulates that behind-the-
scenes senior leadership or technical crew
members must be drawn from historically dis-
advantaged groups, which also include
women, LGBT and disabled communities. The
final two measures concern offering intern-
ships and training to underrepresented work-
ers, and diversity in the movie’s marketing and
distribution teams.

Push for diversity 
Since 2015 and the #OscarsSoWhite social

media campaign, the Academy has made
concerted efforts to broaden its membership.
The board of governors vowed to double the
number of women and non-white members by
2020, following calls to boycott the glitzy
Oscars. The Academy surpassed those mem-
bership goals, with 45 percent of this year’s
intake women, and 36 percent minorities.  The
latest move is the product of a new diversity
task force announced in June-weeks after
mass anti-racism protests swept the United
States following the killing of George Floyd in
police custody in Minneapolis.

The standards are based on those already
employed by Britain’s BAFTA, and “are
designed to encourage equitable representa-
tion on and off screen in order to better reflect
the diversity of the movie-going audience,” said
the statement. Films contending for the best
picture Oscar in 2022 and 2023 will not be
bound by the rules, but will need to submit to
the Academy confidential data on the movies’
diversity based on the new criteria. The
Academy also recently began hosting a series
of panel discussions on racist tropes and harm-
ful stereotypes in Hollywood films. — AFP 

In this file photo an Oscars statue is displayed on
the red carpet area on the eve of the 92nd Oscars
ceremony at the Dolby Theatre in Hollywood,
California. — AFP 

H
ollywood’s annual exodus to Toronto for
North America’s biggest film festival will be
online-only this week, as coronavirus and a

closed Canadian border force A-listers to stay
home and peddle their upcoming films remotely.
The Toronto International Film Festival typically
draws half a million attendees to its celebrity-stud-
ded red carpets and diverse lineup of world pre-
mieres, which include early Oscars frontrunners
looking to spark momentum and unheralded art-
house flicks hoping to find distributors. This year,
even the stars themselves are not on the guest
list. Only movie lovers who are already based in
town will be able to attend drive-in premieres and
socially distanced screenings at a dramatically
pared-down festival boasting just 50 feature films
on show-compared with a typical 300-odd.

But organizers insisted the show must go on,
and have called on movie legends including
Martin Scorsese, Anthony Hopkins, Nicole
Kidman and Kate Winslet to participate in virtual
talks and galas, in an unprecedented “hybrid” for-
mat starting Thursday. “We still wanted to do a

festival... it’s important for our audience, and I
think we just all need some inspiration that art can
provide,” co-head Cameron Bailey told AFP. “And
there’s also just the fact that the business of the
film industry as well-the buying and selling of film
that happens at our festival and others as well-
needs to continue.”

‘So much at stake’ 
Several festivals have been scrapped this year,

including the glamorous Cannes and the elite
Telluride gathering in Colorado. At a perilous time
for the industry at large, Hollywood productions
have been brought to a months-long standstill by
Covid-19, and the Oscars themselves postponed.
As a result, Toronto officials announced a collabo-
ration with those fall festivals pushing ahead-
including the ongoing Venice and upcoming New
York-to jointly promote new cinema. Screenings of
hotly Oscar-tipped “Nomadland,” starring Frances
McDormand, will take place “almost simultane-
ously” on Friday at Toronto and Venice-which
would normally compete for world premieres-said
Bailey.

“It didn’t make sense to be competitive this
year, with so much at stake,” he said, calling the
film about transient older Americans roaming the
Midwest in search of seasonal jobs a “wonderful
story” featuring “certainly one of the best perform-
ances I’ve seen all year.” Other buzzy award sea-
son titles airing at Toronto include Winslet’s 19th
century lesbian romance “Ammonite,” Idris Elba’s
neo-Western family drama “Concrete Cowboy”
and Regina King’s racial politics adaptation “One
Night in Miami.” Winslet will receive the festival’s
second annual achievement award along with
Anthony Hopkins-whose acclaimed dementia dra-
ma “The Father” also screens-and rising
“Nomadland” director Chloe Zhao.

‘Resonating’ 
The festival in Canada’s largest city is often

seen as a key step on the journey to Oscar glory-
recent best picture winners including “Green
Book” and “The Shape of Water” emerged as
frontrunners at Toronto. Last year, Taika Waititi’s
Nazi satire “Jojo Rabbit” received a major boost
by winning the Toronto People’s Choice Award. It

In this file photo a general view shows the stage during
the 2017 Toronto International Film Festival Awards
Ceremony at the TIFF Bell Lightbox in Toronto, Ontario. 

In this file photo Welsh actor Anthony Hopkins attends
the AFI FEST gala screening of “The Two Popes” at TCL
Chinese Theatre Hollywood. — AFP photos

In this file photo Kate Winslet attends the Longines
Masters of New York at Nassau Coliseum in Uniondale
New York Hollywood’s annual exodus to Toronto.


