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KUWAIT:  Boursa Kuwait organized its first
Virtual Corporate Day in collaboration with HSBC,
one of the largest banking and financial services
institutions in the world, from 9 unti l  10
September 2020. The conference, held virtually
because of the spread of the coronavirus pandem-
ic, was attended by nine companies listed in the
Kuwaiti capital market, who met with 31 of the
world’s leading institutional investors and asset
management firms over the two-day period.

The listed Kuwaiti companies came from the
banking, telecom, industrials and the consumer
services sectors, holding 160 meetings with institu-
tional investors and asset management firms includ-
ing commercial banks, mutual funds, hedge funds,
pension funds and insurance firms. The meetings
enabled the international investors to gain an in-

depth understanding of the benefits and opportuni-
ties of investing in the Kuwaiti companies, and
offered deeper insights
into the financial perform-
ance, business strategy
and outlook of the pub-
licly traded companies.

Commenting on the
event, Boursa Kuwait’s
Head of Markets Noura
Al-Abdulkareem said,
“Boursa Kuwait continues
to promote the Kuwaiti
capital market to institu-
tional investors and asset
management firms across the globe, highlighting
the unique investment opportunities this market

has to offer for all market participants. As one of
Kuwait’s key financial institutions, we have been

mindful  of taking the
necessary and feasible
measures since the out-
break of the pandemic to
ensure the continuity of
our business and our
relationships with our
many esteemed partners.
I  would l ike to thank
HSBC and the partici-
pants in our f i fth, and
first virtual, edition of our
series of Corporate Days,

for helping make this event a success.” 
Boursa Kuwait’s series of Corporate Days

showcases some of i ts
standout listed compa-
nies and the investment
opportunities that reside
in the Kuwaiti  capital
market. Putting these
companies in touch with
some of the world’s lead-
ing investment firms and
financial institutions, the
events aim to highlight
these companies’ finan-
cial health and business
strategies and outlooks
helping investors gain an in-depth understanding
of the benefits and opportunities of investing in
Kuwaiti companies.

Suga vows to put 
growth ahead 
of fiscal reform
TOKYO: Yoshihide Suga, on course to become
Japan’s next prime minister, said he would
maintain incumbent premier Shinzo Abe’s poli-
cy prioritizing economic growth over efforts to
fix the country’s tattered finances. Suga, Japan’s
chief cabinet secretary, also said he would con-
tinue to focus on revitalizing regional
economies, which he described as among key
pillars of “Abenomics”.

“A strong economy is necessary for social
welfare, national security and fiscal reform,”
Suga told a debate hosted by the ruling party
yesterday. “We must first revive the economy,
because only then can we push through fiscal
reform.”

The remarks reinforce market expectations
that an administration led by Suga won’t trigger
big changes to the pro-growth economic poli-
cies Shinzo Abe championed during his nearly
eight-year stint as prime minister. If he
becomes Japan’s next leader, Suga will face the
daunting task of containing the coronavirus
pandemic while managing the economic conse-
quences.

Japan, the world’s third-largest economy,
sank deeper into its worst postwar recession in
the second quarter, data showed on Tuesday,
underscoring the challenges policymakers faces
in dealing with the economic blow from
COVID-19.

Suga enjoys a comfortable lead in the ruling
party’s race against two rival candidates vying
to succeed Abe. The Liberal Democratic Party
(LDP) leadership election will be held on Sept.
14, a date set after Abe’s decision to step down
for health reasons. The winner is virtually
assured of becoming premier because of the
LDP’s parliamentary majority. An Asahi news-
paper tally showed Suga has support to
become the LDP’s leader from 308 - almost 80
percent - of ruling party members with seats in
parliament. —Reuters

Nine listed companies and 31 leading financial institutions take part

Boursa Kuwait organizes first ‘Virtual 
Corporate Day’ in tie-up with HSBC

Liquidation 
business booms 
in South Korea
SEOUL: You Young-sik has tried his
luck running businesses, but when
his convenience store, a sausage
factory and a second-hand furniture
shop all failed, he realized he had
found a niche, one that he under-
stood well: helping people go out of
business.

You says he is now busier than
ever, due to the resurgence in coro-
navirus, tearing down sign boards
and cash registers at shuttered hair
salons, BBQ buffets and other places
whose business model  is  based
around human contact. “This is my
busiest year so far, having done this
for 10 years. Inquiries are about four
to five times higher,” said 54-year-
old liquidation specialist, who added
that his business started taking off
about two years ago as a street-lev-
el economic downturn began.

“I can’t do them all but I still take
about twice the work I used to,
which is why I need to head out at 4
or 5 in the morning,” said You in the
city of Suwon, south of Seoul, as he
answers telephone calls and tightens
ropes around tables and chairs on
his truck. Tough social distancing
rules to curb a second wave of
coronavirus have markedly slowed
retai l  traff ic and emptied cafes
across Seoul since mid-August.

The tables and chairs that You
collects from closing businesses will
end up in recycled kitchenware
shops, such as Dajoobang in a run-
down part of Seoul’s Hwanghakdong.

“Our 600-pyeong (21,350 square
feet) storage warehouse has been
completely ful l  for about two
months,” said Cho Gye-su, a 53-
year-old manager at Dajoobang.

“Second-hand goods have been
piling up and we have nowhere to
sell them to, so the coronavirus has
been really bad for us,” said Cho,
pointing to used fridges, rice cook-
ers and waffle makers all cleaned up
and displayed in glass racks.

Family retailers battered
Inventory g lut  at  recycled

kitchenware stores and booming
liquidation businesses point to bat-
tered family retailers in every cor-
ner of the country. While policy-
makers  brag that  re ta i l  sa les
returned to growth in  June and
per-day exports  recorded the
s lowest  dec l ine  in  7  months  in
August, small businesses are failing
at a rate not seen since the global
financial crisis, data from the Korea
Statistics shows.

The hardest hit sectors in Asia’s
fourth largest  economy include
hospitality, retail and restaurants,
which are traditionally small, fami-
ly-run businesses. South Korea has
one of the world’s highest propor-
t ion  o f  se l f -employed peop le ,
about 25 percent of the job mar-
ket, making it very vulnerable to
downturns. A 2017 Bank of Korea
study showed only 38 percent of
the self-employed businesses sur-
vive three years.

New retirees seeking to sup-
p l e m e n t  p e n s i o n s  by  o p e n i n g
f r i e d  ch i cke n  d i n e r s  o r  c o f f e e
s h o p s  a n d  u n e m p l oye d  yo u t h
s t a r t i n g  t h e i r  ow n  c a f e s  h ave
driven demand for second-hand

sales for liquidators like You.
But unprecedented social dis-

tancing restrict ions imposed on
eateries in Seoul since late August,
banning onsite dining after 9 p.m.
and limiting coffee and bakery fran-
chises to takeout and delivery, has
made trading tough for new start-
ups. The government has warned
South Koreans for several years not
to open more fried chicken shops or
cafes as the small hospitality sector
is saturated.

Small  business profit  margins
were thinning before COVID-19. On
top of the coronavirus pandemic,
that has also fuelled an acceleration
of e-commerce, small businesses are
fighting spiking rents, a shorter
work week and higher minimum
wages under the left- leaning
President Moon Jae-in.

Moon has raised the legal mini-
mum wage by about a third in the

past three years to 8,720 won ($7.2)
an hour for 2021 and capped weekly
work hours to 52 hours, rais ing
costs and making layoffs inevitable
for small businesses. 

Statistics Korea data show the
number of self-employed businesses
were down by 128,000 in July from
a year earlier to 5.55 million, logging
the biggest drop since the compara-
ble period of 2009. Kim Da-eun, 27,
ran a private tuition school for the
past three years in Anseong, south
of Seoul, but is now shuttering it as
the number of students has dropped
below 10, down from 40 last year, as
the coronavirus outbreak kept many
at home.

“I’m now looking for a job but I
don’t see anyone hiring. So I will
be sticking to my delivery part-
t ime  for  a  wh i l e ,”  K im sa id ,
observing the demolit ion of her
business.  —Reuters

SEOUL: Tough social distancing rules have markedly slowed retail traffic
and emptied cafes across Seoul. —AFP

China’s biggest 
airshow cancelled 
for first time 
BEIJING: China has called off its bienni-
al airshow due to the coronavirus, a fur-
ther blow to a global aviation industry
heavily disrupted by the pandemic. The
show, scheduled to take place in the
southern coastal city of Zhuhai from
November 10, was set to feature major
companies such as Boeing.

But China remains closed off to most
international travellers due to tight
restrictions to stop a resurgence of the
coronavirus, which first surfaced in the
central city of Wuhan before spreading
across the globe. The event takes place
every two years and is China’s main
aerospace industry exhibition, with

products, trade talks and a flying display.
It has been a platform for Beijing to

show off military equipment and tech-
nology such as stealth drones, as well as
to unveil a replica of China’s first perma-
nently crewed space station.

While Asia’s biggest air show in
Singapore went ahead in February-with
measures in place to guard against the
deadly pathogen-over 70 exhibitors
including industry giant Lockheed
Martin chose to skip the show. This
year global air travel has been decimat-
ed as countries close borders and
tourists stay home.

Qatar Airways said in June it will not
take any new aircraft in 2020 or 2021,
deferring orders with Boeing and
Airbus as demand diminishes amid the
coronavirus crisis. The virus has also
led to the cancellation or postponement
of major events including the Olympic
Games in Japan. —AFP

BEIJING: China has called off its biennial airshow due to the coron-
avirus, a further blow to a global aviation industry heavily disrupted by
the pandemic.

160 meetings 
held over 
two days

Noura Al-Abdulkareem

Britain plans hiring 
spree to harness 
big data in recovery
LONDON: Britain is planning to train hundreds of
data scientists as part of a new strategy to drive
an economic recovery after the COVID-19 pan-
demic through smarter use of data and technolo-
gy in policy-making. The National Data Strategy
project reflects calls from Prime Minister Boris
Johnson’s top adviser Dominic Cummings for an
overhaul of the way the government makes deci-
sions, and an appeal earlier this year for “weirdos
and misfits” to shake up official thinking.

The government promises to tra in  up 500
data scientists by 2021, announced new fellow-
ships to work inside the prime minister’s office,
and proposed new ways of working with data,
including sharing information with the private
sector. “The new strategy will put data at the
heart of the country’s recovery from the pan-
demic so companies and organizations can use it
to dr ive digi ta l  t ransformat ion, innovate and
boost growth across the economy,” the govern-
ment said in a statement. —Reuters

Ogilvy first agency 
brand to reach 1m 
followers on LinkedIn
NEW YORK:  Ogilvy has become the first
agency brand to reach an impressive social
media milestone: one mil l ion followers on
LinkedIn.  LinkedIn has become the social des-
tination for business, employment, and compa-
ny culture content. Ogilvy’s global social and
thought leadership strategy is a natural fit with
LinkedIn. The one million follower landmark is
the result of the cultivation of a community
where big ideas that shape brands are shared,
celebrated, and discussed.  

Ogilvy’s one million LinkedIn followers come
from across the globe and the business spec-
trum. The top five nations represented in
Ogilvy’s LinkedIn community are the United
States, India, United Kingdom, Brazil, and
Spain; its followers come from industries as
varied as Marketing and Advert is ing to

Information Technology and Services, to
Design, Higher Education and Financial
Services.  

Ogilvy’s LinkedIn following has grown rap-
idly; just two years ago, Ogilvy had 500,000
followers, itself an impressive mark for an
agency.  John Vetrano, Ogilvy’s Worldwide
Social Media Manager and Community Growth
Strategist said: “Our success can be attributed
to the relentless pursuit of crafting compelling
content around the incredible minds and cre-
ative genius of  our amazing col leagues.
Tapping into Ogilvy’s rich heritage of creative
and strategic excellence has provided the fuel
that has allowed us to drive increased interest,
engagements, and ultimately growth.” 

Ogi lvy’s  strong presence on LinkedIn
doesn’t just benefit the agency itself, but its
clients and partners as well, with their work
and ideas being amplified to the agency’s
robust following. Ogilvy’s strategy of engaging
its audience on LinkedIn through relevant,
entertaining and shareable content is a blue-
print for any company or brand looking to
grow its reach and its business. 

BoE tells insurers 
to step up climate 
change preparations
LONDON: How much capital insurers and other
financial firms must hold could be directly linked
to their readiness to cope with risks from cli-
mate change, a senior Bank of England official
said yesterday.

While insurers have shown resilience in the
face of COVID-19, adapting to the longer-
term threat of climate change is likely to be a
far greater chal lenge, said BoE executive
director Anna Sweeney. Insurers face several
risks from climate change, such as heavier pol-
icy claims due to more physical damage from
fires and storms, and from the impact on their
investments while transitioning to a lower car-
bon economy.

The kind of once-in-100-years f lood in
Britain that today racks up industry losses of 7
billion pounds could in future lead to double
that figure in damages, Sweeney said.

There is “still some way to go” for a number
of insurers in dealing with the impact of cli-
mate change on their balance sheets, she said.
“It is therefore possible that the incentives to
address climate change risk for both firms and
supervisors could be enhanced if it were incor-
porated explicitly into firms’ capital require-
ments ,”  Sweeney to ld  an event  he ld  by
Moody’s rating agency.

“Whether and how this should be achieved
is not an easy question to answer. But it is
surely a necessary one, and one that we must
begin to address in a timely manner, for insur-
ers and for the wider regulated financial serv-
ices industry.” —Reuters


