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K-pop sensation BTS’s US-chart-
topping single “Dynamite” could
generate more than $1.4 billion for

the South Korean economy and thou-
sands of new jobs in the country, a gov-
ernment study claimed yesterday. The
trailblazing septet cemented their
prominence in the world’s biggest
music market last week, when the all-
English track debuted at number one in
the Billboard Hot 100.

The feat had previously eluded rap-
per Psy, whose Gangnam Style was a
global megahit but peaked at number
two in the US for seven weeks in the fall
of 2012. The study by South Korea’s
Ministry of Culture, Sports and Tourism

and a government tourism institute pro-
jected that the track would generate 1.7
trillion won ($1.43 billion) of economic
activity and nearly 8,000 new jobs.  As
well as direct sales of more than 400 bil-
lion won, it would lead to nearly 600 bil-
lion won of cosmetics sales and almost
180 billion won in food and drinks, the
study found.  The estimates were drawn
from analyzing the sales of the BTS’s
label Big Hit Entertainment, along with
statistics from South Korea’s Customs,
the central Bank of Korea and Google
Trends data. 

It excluded foreign tourism in the
face of tight travel restrictions imposed
by Seoul over the coronavirus pandem-

ic. “If we include the projected tourism
revenue down the road... we expect the
economic impact to be stronger,” the
ministry said.  K-pop-along with K-dra-
ma soap operas-has been one of South
Korea’s most successful cultural exports
and is a key component of the “Korean
Wave” that has swept Asia and beyond
over the last two decades. — AFP 

China is recasting Wuhan as a heroic coron-
avirus victim and trying to throw doubt on
the pandemic’s origin story as it aims to

seize the narrative at a time of growing global dis-
trust of Beijing. The PR blitz plays out daily in
comments by Chinese officials and lavish state
media coverage of a “reborn” Wuhan that trum-
pets China’s epidemic-control efforts and eco-
nomic recovery while the United States struggles.
,The drive peaked in the past week as Chinese
primary schools welcomed back students with
considerable fanfare and Wuhan hosted execu-
tives from dozens of multinationals, from
Panasonic to Dow and Nokia, on a highly choreo-
graphed tour of the central Chinese city.

“There are few places in the world today where
you don’t need a mask and can gather,” a
Chinese official, Lin Songtian, told the executives,
implying that Wuhan was one of those places.
“This testifies to Wuhan’s triumph over the virus
and that (the city) is back in business.” Lost in this
retelling, however, is that a wet market in Wuhan
is widely believed to be ground zero for the pan-
demic. China’s foreign minister suggested on
August 28 during a European outreach trip that
the virus might not have emerged in China.

The drive indicates China recognizes Covid-
19’s damage to its brand and wants to leverage
its relatively successful recovery to counter grow-
ing international challenges, analysts said. China
faces foreign bitterness over the virus and an ini-
tial cover-up attempt by Wuhan officials, plus criti-
cism of Beijing’s tightening grip on Hong Kong
and generally more aggressive international pos-
ture. “Beijing wants the narrative to be: we han-
dled it, we can help you handle it and (hopefully)
we’re the first to have a vaccine that works,” said
Kelsey Broderick, Asia analyst with Eurasia
Group. “That’s really the only way China can
come out ahead of the idea that a wet market in
Wuhan started this crisis.”

‘Absolutely safe’ 
The fumbling US pandemic response provides

a clear opening, said Yun Jiang, director of
Australian National University’s China Policy
Centre. “The fact that the US is not only not doing
enough, but actually doing things that go against
American interests, is a big help to China,” she
said. The three-day Wuhan tour also included for-
eign media outlets and ended Saturday. It fea-
tured primary-school students performing tradi-
tional Chinese opera and ballet, a renovated food
market presented as a model of sanitation, and a
Yangtze riverfront cruise underneath a skyline
ablaze with towering light displays referencing the
virus recovery.

The city of 11 million-which suffered more than
80 percent of China’s 4,634 Covid-19 deaths-has
come a long way since the pandemic’s grim early
days, when a suffocating weeks-long lockdown
rendered it a ghost town. No new local transmis-
sions have been reported in months, traffic jams
are back, shoppers cram malls, and al fresco din-
ers gobble up the city’s signature spicy crayfish
dish. Face masks sag from the neck or are aban-
doned altogether. The growing confidence was
displayed at a Wuhan pool party attended by
thousands of mask-less people last month that
prompted overseas accusations of recklessness
after images of the event went viral. China coun-
tered that the party indicated the nation’s success
in taming the coronavirus. “What risks can there
be?” asked Wuhan factory worker Xie Ailiang
while speaking to AFP. “I think now Wuhan should
be absolutely safe.”

‘Winter is coming’ 
But not everyone is taking a victory lap. Many

Wuhan citizens express persistent concern over
an uneven recovery and fear of new outbreaks.
“The economy has really declined. The benefit of
even coming to work is questionable,” said Yi
Xinhua, 51, who sells tofu from her stall at a
Wuhan wet market. Blocks of tofu were neatly
arranged by shape and size, but there few buy-
ers-Yi says her sales are only half of the pre-pan-
demic level. It’s a common complaint in Wuhan,

blamed by many business owners on lingering
fear of going out in public and the widely
expressed belief that millions who fled the city
early in the pandemic have still not returned.

Wuhan employers complain online that the exo-
dus has also reduced the local labor pool. And
memories of a subsequent virus cluster in May,
which triggered a citywide effort to test millions,
remain fresh. “Everyone is afraid the epidemic will
return, you know? The summer is over, and winter
is coming,” said Yi. “We’ve recovered a bit. But if
the virus comes back, we’ll be hit again.” — AFP 

This handout photo taken in
Seoul and provided by Big Hit

Entertainment shows K-pop
group BTS members posing for
a photo as they hold an online

global media day. — AFP 

In this photo a woman walks in a park next to the Yangtze River in Wuhan, China’s cen-
tral Hubei province.—AFP photos

A couple dines at a restaurant as pedestrians walk by in
Wuhan.

A man poses for a photo after swimming in the Yangtze
River in Wuhan.

A man exercises at a park in Wuhan. People gather by the Yangtze River in Wuhan.

A view of a park next to the
Yangtze River is seen in Wuhan.

People gather at a park next to the Yangtze River in
Wuhan.

A woman takes a selfie in a park next to the Yangtze
River in Wuhan.

People wearing face masks walk in a park in Wuhan.

A couple poses for a picture in a park next to the Yangtze
River in Wuhan.

Yi Xinhua (center) tends to her stall in a market selling
seafood, vegetables and meat in Wuhan.

A worker cleans a street along a market in Wuhan.

Customers wearing face masks wait in line to enter a
shop in a shopping mall in Wuhan.


