
NEW YORK: The COVID-19 pandemic has ushered
in the era of video meetings. But can Zoom really
replace in-person meetings that require business
executives to travel? US airlines have suffered a steep
decline in this lucrative category of travel. They do
expect a rebound-just not right away.  “I suddenly
stopped travelling in March because of the concerns
around Covid,” JJ Kinahan, market strategist at TD
AmeriTrade, said.  

The halt was a bit of a shock for someone who typ-
ically spent about 75 nights a year away from home for
work. Now his company only authorizes travel on a
case-by-case basis.  While Kinahan says he does not
miss the flights, he does miss the personal connection
with hotel doormen and receptionists he would
encounter regularly in his travels. 

As for Zoom meetings, he said, “you don’t have the
same back and forth. “ Airlines are really feeling the
pain: the four largest US carriers-American, United,
Delta and Southwest-together lost nearly $11 billion in
the third quarter.

Americans have tentatively resumed leisure travel.
For the first time since mid-March, the number of trav-
elers passing through airport security on October 18
exceeded the one million mark. But that is still far
below the 2.6 million recorded on the same day in

2019. Many companies have begun to authorize travel,
but only in very limited amounts.

Risk of lawsuits 
Companies have to consider the legal ramifications

of asking employees to get on a plane.  Alexandra
Cunningham of the law firm Hunton Andrews Kurth
notes that travel is unavoidable in some cases, such as
repairs that require a specialized technician. While
some workers in enclosed places, like slaughterhouses
and cruise ships, have been able to claim compensa-
tion after falling ill, it is not clear if an employee would
be able to successfully prove they contracted Covid-
19 while on a business trip, she said. 

Even so, “an employer’s best protection right now...
is to follow the guidance of the CDC, to limit travel to
essential business,” she said, referring to the Centers
for Disease Control and Prevention. Different quaran-
tine rules in some US states also can make short trips
impractical. The disappearance of business travelers is
a big problem for airlines.  While they comprise only
about a third of passengers, they account for half of
annual revenue, according to the industry group
Airlines for America (A4A).

‘Bread and butter’ 
“Business travel is incredibly important to United,”

the airline’s chief Scott Kirby said on a recent confer-
ence call. “It was our bread and butter,” he said of the
segment that has collapsed by 85-90 percent.

Kirby tried to remain upbeat though he said he
does not see a rebound until late next year, while vol-
ume will not return to normal until 2024. Southwest
CEO Gary Kelly said the recovery could take much
longer. “Just like 9/11, everybody said the world is
going to change, people aren’t going to fly. They were
wrong,” he said this week on CNBC.

But he added, “I’ll bet you it’s a long time from
now-it may be 10 years before business travel recov-
ers.” Delta chief Ed Bastian said the new normal might
mean business travel is 10-20 percent lower than the
pre-pandemic level as video meetings replace some
trips. But “it’s not going to be a substitute,” he said.
Meanwhile, the rise in teleworking could even help air
travel, as remote workers have to make the trek back
to their offices a few days a month, United executive
vice president Andrew Nocella said on a conference
call. “Business traffic may be different, but we think it
will return,” he said. — AFP 
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CHICAGO: In this file photo taken on October 05, 2020 people travelling wear facemasks as they walk through Chicago
O’Hare International airport (ORD) in Chicago, Illinois. — AFP

Samsung chairman 
Lee Kun-hee 
dies at 78
SEOUL: Samsung Electronics chairman Lee Kun-hee,
who transformed the South Korean firm into a global
tech titan, died at the age of 78 yesterday, the compa-
ny said. Under Lee’s leadership, Samsung rose to
become the world’s largest producer of smartphones
and memory chips, and the firm’s overall turnover
today is equivalent to a fifth of South Korea’s GDP.

Samsung’s meteoric rise helped make Lee South
Korea’s richest and most powerful industrialist.

“It is with great sadness that we announce the
passing of Kun-hee Lee, Chairman of Samsung
Electronics,” the company said in a statement.
“Chairman Lee passed away on October 25 with his
family, including Vice Chairman Jay Y. Lee, by his side.
“Chairman Lee was a true visionary who transformed
Samsung into the world-leading innovator and indus-
trial powerhouse from a local business,” the firm said,
adding: “His legacy will be everlasting.”

Samsung is by far the biggest of the family-con-
trolled conglomerates, or chaebols, that dominate
business in South Korea. They drove the nation’s
transformation from a war-ravaged ruin to the world’s
12th-largest economy, but nowadays are accused of
murky political ties and stifling competition-with Lee
himself twice convicted of criminal offences, in one
case bribing a president.

Global power 
When Lee inherited the chairmanship of the

Samsung group in 1987 — founded by his father as a
fish and fruit exporter-it was already the country’s
largest conglomerate, with operations ranging from
consumer electronics to construction. But it was seen
as a shoddy producer of cheap, low-quality products.
“Let’s change everything except our wives and kids,”
Lee said in 1993.

The company gathered up and burnt all 150,000
mobile phones it had in stock, paving the way for the
rebirth of the highly successful “Anycall” handset. With
Lee at the helm, Samsung became a global behemoth:
by the time he suffered a heart attack in 2014, it was
the world’s biggest maker of smartphones and memory
chips, and a major player in semiconductors and LCDs.

Lee rarely spoke to the media, but was closely
watched whenever he broke his long silences, often
with doom-laden New Year corporate addresses. His
son, Samsung Electronics vice chairman Lee Jae-yong,
has been at the helm of the company since the 2014
heart attack.

‘Hermit king’ 
Despite his immense wealth and power, Lee seldom

ventured out from the high walls of his private com-
pound in central Seoul to visit the company headquar-
ters, earning him the nickname “hermit king”. Lee, the
third son of Samsung group founder Lee Byung-chull,
had a soft spot for dogs-developed as a child in Japan
where he went to school from age 11. He was also
known for his love of movies, horseriding and exotic
supercars.

He studied at Japan’s prestigious Waseda
University and earned an MBA at George Washington
University in the United States. He became vice chair-
man of the group’s construction and trading arm at the
age of 36, and became group chairman nine years lat-
er, shortly after his father’s death.

Lee married Hong Ra-hee-whose father was a jus-
tice minister-with whom he had a son and three
daughters.

Bribes, embezzlement, tax evasion 
The worlds of politics and business have been

intertwined in South Korea, and the connection was
reflected in Lee’s career. In 1996, he was convicted of
bribing former president Roh Tae-woo to get favors
for Samsung in business policy decisions. Lee was also
found guilty of embezzlement and tax evasion in a
slush fund scandal in 2008, which saw him briefly step
down from the company leadership.

But suspended sentences meant he never served
time in jail and he received two presidential pardons,
going on to spearhead his country’s successful efforts
to secure the 2018 Winter Olympics.

A few years later, he fought off a lawsuit from his
older brother and sister claiming they were entitled to
Samsung shares worth billions of dollars. He had been
in medical care after his heart attack, but few details
were ever revealed about his condition, leaving him
shrouded in mystery even in his final days. — AFP
(See Page 10)

Big week for Big 
Tech as earnings, 
hearings loom
SAN FRANCISCO: Big Tech is bracing for a tumul-
tuous week marked by quarterly results likely to show
resilience despite the pandemic, and fresh attacks from
lawmakers ahead of the November 3 election. With
backlash against Silicon Valley intensifying, the compa-
nies will seek to reassure investors while at the same
time fend off regulators and activists who claim these
firms have become too dominant and powerful.

Earnings reports are due this week from Amazon,
Apple, Facebook, Microsoft, Twitter and Google-parent
Alphabet, whose combined value has grown to more
than $7 trillion. They have also woven themselves into
the very fabric of modern life, from how people share
views and get news to shopping, working, and playing.
Robust quarterly earnings results expected from Big
Tech will “highlight the outsized strength these tech
behemoths are seeing” but “ultimately add fuel to the
fire in the Beltway around breakup momentum,”
Wedbush analyst Dan Ives said in a note to investors.

The results come amid heightened scrutiny in
Washington of tech platforms and follow a landmark
antitrust suit filed against Google which could potentially
lead to the breakup of the internet giant, illustrative of
the “techlash” in political circles. Meanwhile, Senate

Republicans have voted to subpoena Jack Dorsey and
Mark Zuckerberg, the chief executives of Twitter and
Facebook respectively, as part of a stepped-up assault
on social media’s handling of online political content,
notably the downranking of a New York Post article pur-
ported to show embarrassing information about
Democrat Joe Biden.

CEOs of Twitter, Facebook and Google are already
slated to testify at a separate Senate panel Wednesday
examining the so-called Section 230 law which offers
liability protection for content posted by others on their
platforms.

Business models questioned 
The four giants drawing the  most scrutiny-Apple,

Amazon, Facebook and Google-have been wildly suc-
cessful in recent years and have weathered the economic
impact of the pandemic by offering needed goods and
services. Google and Facebook dominate the lucrative
online ad market, while Amazon is an e-commerce king.
Apple has come under fire for its tight grip on the App
Store, just as it has made a priority of making money
from selling digital content and services to the multitude
of iPhone users.

The firms have stepped up lobbying, spending tens of
millions this year, and made efforts to show their social
contributions as part of their campaign to fend off regu-
lation.  “For the most part, tech companies know how to
do this dance,” said analyst Rob Enderle of Enderle
Group. “They don’t spend a lot of time bragging about
how well they have done any more.”

Ed Yardeni of Yardeni Research said the outlook for
Big Tech may not be as rosy as it appears. “For one,
regulators at home and abroad are gunning to rein in
some of the largest US technology names,” Yardeni
said in a research note. “Also, the Covid-induced tech
spending enjoyed over the past six months won’t likely
be replicated.”

Ebbing ads?
Of interest to the market short-term will likely be

whether backlash about what kind of content is left up
and what is taken down by online titans causes advertis-
ers to cut spending on the platforms. Organizers of a
Facebook ad boycott vowed early in the third quarter to
continue their campaign, saying the social network’s top

executives failed to offer meaningful action on curbing
hateful content. At the same time, political conservatives
have accused Facebook and others of political bias as
social platforms step up their content moderation.
President Donald Trump has threatened new regulatory
measures which could impact the business models of
platforms.

Pandemic punch 
Economic and social disruption from Covid-19 also

looms over tech firms, which benefitted early in the pan-
demic as people turned to the internet to work, learn,
shop and socialize from home. “Performance will be best
for those providing solutions for people working at
home,” analyst Enderle said. Amazon, Google and
Microsoft each have cloud computing divisions that have
been increasingly powering revenue as demand climbs
for software, services and storage provided as services
from massive datacenters.

Amazon has seen booming sales on its platform during
the pandemic, and viewing surge at its Prime streaming
television service. Enderle expressed concern that with
Covid-19 cases and a lack of new stimulus money in the
US, tech companies could reveal in forecasts that they are
bracing for poorer performance in the current quarter.
“The second wave of the pandemic has got a lot of folks
spooked,” Enderle said. “Those stimulus checks aren’t
going out and people are afraid of what is happening with
their jobs; so that cuts spending and buying confidence.”
And even though Microsoft is well positioned in a boom-
ing video game market with a new Xbox console coming
in November, its arrival could be soured if people worried
about money cut back on such luxuries. — AFP

NEW YORK: Ben Ratner takes a photo of the new iPhone
after being the first customer to walk out of the Apple Fifth
Avenue store on Oct 23, 2020 in New York City. — AFP

SEOUL: In this file photo taken on April 22, 2008 Lee Kun-
Hee (left), chairman of South Korea’s largest group
Samsung, arrives to hold a press conference as the vice
chairman Lee Hak-Soo (right) is seen at the group’s head-
quarters in Seoul. — AFP

Dubai announces 
$136 million extra 
stimulus package
DUBAI: Dubai has announced a new 500 million
dirhams ($136.14 million)stimulus package to sup-
port the local economy, taking Dubai’s total stimu-
lus measures this year to 6.8 billion dirhams, the
crown prince of the emirate said on Twitter on
Saturday. “The private sector is a major partner in
Dubai’s development process, and we have adopted
a set of new exemptions for some fees and a reduc-
tion in rents for some sectors, as well as an exten-
sion of the validity of a previous set of exemptions
from fees,” said Hamdan Bin Mohammed Al-
Maktoum.

Aldar move
Aldar Properties will take over the management

and development of government capital projects
worth 30 billion dirhams ($8.2 billion) under a
memorandum of understanding with state-backed
ADQ, the Abu Dhabi Government Media office said.
The projects include Riyadh City, the Baniyas north
region, and projects in Al-Ain and Al-Dhafra
regions, the office said on Twitter yesterday. ADQ is
a holding company owned by the Abu Dhabi gov-
ernment. The public private partnership framework
also includes Aldar having management oversight
of state agency Abu Dhabi General Services
Company, known as Musanada, it said. — Reuters
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