
Drought and
hunger drive
Nepal farmers to
India, defying ban
NARAINAPUR, Nepal: As an excep-
tionally wet monsoon season caused
floods and landslides across much of
Nepal, Buddhi Prasad Chaudhary, a farmer
in the west of the country, was harvesting
his rice early, after drought left it suitable
only for animal feed.

Chaudhary, 27, uses groundwater sup-
plies to grow some of the crops on his
half-acre (0.2-hectare) farm in the
Narainapur rural municipality of Banke
district. But for a thirsty crop like rice, he
depends on rain.

“It is almost impossible to grow rice
using groundwater irrigation only,” said
the farmer, who relies on rice farming to
earn an income and feed his extended
family of 10. “This year is the first time I
have had to buy rice, as my harvest won’t
be sufficient for my family for the whole
year,” Chaudhary told the Thomson
Reuters Foundation.

An unusually dry monsoon season in
Narainapur has ruined rice crops across
the area, leaving thousands of farmers with
so little food or income that some have
broken a coronavirus travel ban, in place
since late March, to seek work in India.
Seasonal migration for economic reasons
is common in the region - and when India
imposed a strict lockdown to curb the
pandemic, drying up casual jobs in cities,
tens of thousands of Nepalese migrant
workers returned home across the border.

Travel between Nepal and India is likely
to be prohibited due to COVID-19 restric-
tions until at least next month. But Laxmi
Kant Mishra, Narainapur’s crisis manage-
ment chief, said many people were leaving
illegally “as it is better to go to India and
search for a job rather than die hungry
here”. Arjun Singh Thapa, Nepal program
officer at the UN Food and Agriculture
Organization (FAO), said drought had
become more frequent and erratic in the
South Asian nation in recent years.

Farmers who could previously rely on
monsoon rains from June to September
now struggle to plan their harvests, while
recurring dry spells have hardened the
ground, he said. That means any rain that
does fall cannot penetrate deep enough to
adequately recharge groundwater sup-
plies, he added.

The increasingly widespread use of
chemical fertilizers has also inhibited the
soil’s ability to retain rainwater, he noted.
“In past years, crops would grow well even

if we didn’t have sufficient rainfall for four
or five months. But these days, 15 days of
dry (weather) is enough to damage crops,”
said Thapa.

Lack of irrigation
Agricultural experts say Nepal’s farm-

ers have been dealing with worsening
drought in recent years, pointing to cli-
mate change as a major driver. Roshan
Babu Ojha, soil scientist at the Nepal
Agriculture Research Council, a state
body, said average temperatures in the
country were increasing, while precipita-
tion was declining, and variations in micro-
climates were becoming more dramatic.

“Consequently, some areas of the same
district may face high rainfall while the
others remain dry,” he added. Banke dis-
trict sits within the major rice-growing
Terai region and produces about 14 per-
cent of the mid-west region’s rice, accord-
ing to the 2017 agricultural statistical
yearbook. — Reuters

KUWAIT: Kuwait Telecommunications Company
- stc, a world-class digital leader providing inno-
vative services and platforms to customers,
enabling the digital transformation in Kuwait, par-
ticipated in Forbes Middle East’s “Vision 2035:
Kuwait’s Journey To Digitization” webinar to dis-
cuss the various initiatives implemented within
both the public and private sectors to transform
operations through digitization. With end to end
digitization serving as a key pillar in its strategy,
stc took this opportunity to showcase its primary
focus areas in the path towards enabling digital
transformation in Kuwait.

In line with Kuwait’s Vision 2035, the Forbes
Middle East webinar held on October 13th invited
industry experts to discuss, through a panel discus-
sion, some of the key initiatives and topics that can
assist the country in becoming the “Financial and
Commercial Hub” in the Middle East. While the
nation’s vision encompasses a wide range of attrib-
utes, the webinar focused on the tech-based solu-
tions that can accelerate the realization of the vision
through digitization. Panelists participating in the
online discussion included stc Chief Technology
Officer, engineer Fahad Al-Ali, as well as other
executive professionals that operate in different
sectors within the local market.

During the panel discussion, Al-Ali highlighted
the Company’s key framework in supporting the
progressive move to digital transformation, as well
as the main areas of focus in stc’s digital strategy.
He expressed that as a world-class digital leader,
stc embraces a digital culture that incorporates dig-
itizing and automating internal systems and
processes. The Company built an agile structure
and operating model that supports its go-to-market
strategy, primarily focusing on the added benefits
that can enhance the customer experience. To main-
tain customer satisfaction, stc recruits and incu-
bates high caliber digital professionals to ensure
ongoing innovation and groundbreaking solutions.
stc has also developed digital manpower programs
through stc Academy that are customized with up-
to-date content, offering courses on digitization,
technology and other important fields that suit vari-

ous employee roles with-
in the Company.

Commenting on stc’s
participation, engineer
Fahad A-Ali said, “As
digital pioneers, we
believe at stc that
achieving end-to-end
digitization wil l  pro-
gressively evolve the
local market by stream-
lining and efficiently
executing time-consum-
ing tasks through
automation and AI
based applications. We went beyond mobile con-
nectivity to enhance our offerings by acquiring
Qualitynet to provide local and international con-
nectivity. This allows our enterprise customers to
connect with global clouds and applications.”

Al-Ali added that stc provides a range of digital
solutions to corporates that include data centers to
infrastructures and applications. Additionally, stc
offers an IoT strategy that allows companies to
manage their resources more efficiently and extract
the most out of their business models through digi-
tization. The Company has also built a solid 5G
infrastructure to complement these digital solutions
with nationwide coverage, high internet speeds and
low latencies. This will allow stc to cater to the
growing demand for data, specially within the areas
of AI, big data and IoT.

He added, “On behalf of stc, I would like to
thank Forbes Middle East and GBM for organizing
this webinar and providing Kuwait-based experts
with a professional platform to discuss some of
the local industry’s developments in the journey to
digitization. I hope that the panel discussion pro-
vided listeners with great insights and valuable
knowledge on digital transformation in Kuwait, in
addition to how corporations are enabling the
path towards this journey. I would also like to
thank the panelists and the moderator for their
informative input and ensuring the successful out-
come of this webinar.”

Cadre
stc Group ranked 1st as top Telecom Company in

the MENA Region
According to the recent publication by interna-

tional Forbes magazine, Kuwait Telecommunications
Company (stc), announced the parent company (stc
Group) ranked 1st amongst the top telecom compa-
nies in the MENA region.

As a subsidiary of stc Group, stc - Kuwait is
proud to be a part of such a powerful digital leader
with a solid branding position and vast capabilities.
stc Group boasts a wide range of products and
services to enrich the lives of both individual and
corporate customers, enabling digital transforma-
tion, even with the high demand witnessed during
the current COVID-19 crisis.  stc is keen on offering
its customers, with the latest technologies and digi-
tal media services while capitalizing on the parent
company’s (stc Group) expertise and resources in
this area, which in return widens the range of serv-
ices proactively.

Forbes announced its annual “Global 2000” list,
which includes 2000 international companies
ranked according to the size of their assets, market
value, net profits and revenues in equitable shares.
In 2019, Forbes selected stc Group amongst the first

digital companies in the MENA region and among
the best 44 digital companies in the world.?

According to Forbes’ list, stc Group is among the
Middle East’s top 100 companies in 2020, ranked
8th amongst the top Arab companies and 335th
internationally. During 2019, the parent company
(stc Group), located in KSA, improved its perform-
ance with a 4.46 percent increase in revenues. The
Company also increased its net profits by 5.93 per-
cent for the first quarter of 2020 compared to the
same quarter of the previous year.?

The 18th publication of the Forbes annual
“Global 2000” ranking also discussed the recent
challenges businesses are facing while giving a fair
warning of the negative repercussions that would
follow in the upcoming period. 

While the majority of companies mentioned in
the “Global 2000” have already witnessed a sub-
stantial decrease in their market value compared to
the year before, due to the harsh impact of the total
lockdown, the telecom industry in the MENA region
proved to be among the least affected industries. stc
Group managed to maintain its strong market posi-
tion by increasing its revenue and profitability,
especially with the launch of recent 5G products
and services. 
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stc discusses importance of end-to-end 
digitization in Forbes Mideast webinar
Forbes and GBM host roundtable on ‘Vision 2035: Kuwait’s Journey To Digitization’

Under the radar?
Tesla turns away
from media
NEW YORK: What’s new at Tesla?
Difficult to say, since the fast-growing
electric carmaker appears to have tak-
en the unusual step of disbanding its
media relations department which
responds to journalists. Calls and
emails to Tesla’s California headquar-
ters from AFP and other media outlets
were unanswered days ahead of the
company’s quarterly financial update.

The specialized news website
Electrek reported earlier this month
that Tesla had dissolved its media rela-
tions department, becoming the first
automaker to cut off the press.

It is still communicating with
investors and the public directly from
its website, regulatory filings and the
Twitter account of chief executive
Elon Musk.  But media outlets cover-
ing the company express frustration
on dealing with Tesla. “I have not got-
ten a response out of Tesla in months,”
said Steve LeVine, a journalist at
Medium who follows the electric car
sector.

“I can’t say how many months. But I
do not recall a response recently.”

Inquiries to Tesla’s China and
European offices were also unan-
swered. While many large firms are

tight-lipped with media, Tesla’s move
of cutting off the press entirely would
be unprecedented for a company of its
stature. In recent podcast interview
with the New York Times, Musk
expressed frustration over media cov-
erage of Tesla’s Battery Day in
September, where the firm unveiled its
latest technology.

“The press coverage of this event
was sad,” he said. “Most of the press
coverage was a sad reflection of their
understanding, really.” Breaking with
tradition is not new for Tesla, which is
the only major automaker selling cars
directly to customers, and avoiding
independent dealers in the United States
despite restrictions in some states.

Musk also landed in hot water in
2018, settling a fine with regulators
after tweeting an unfounded claim that
he had secured funding to take the
company private. The flamboyant CEO
has also negotiated a rare contract
which could net him more than $50
billion in compensation if Tesla’s share
price hits certain levels, but leave him
dry if the company falters.

At least one analyst said Tesla’s
approach in communications is rea-
sonable and reflects its ability to get its
message across without news media.
“Tesla does not need a PR depart-
ment at all,” said Global Equities
Research analyst Trip Chowdhry.
Chowdhry said Tesla’s customers are
“advocates” for the company and
Musk communicates directly with 39
million Twitter followers. — AFP

ABK congratulates
winners of salary
Transfer draw 

KUWAIT: Al-Ahli Bank of Kuwait (ABK)
announced the names of two winners for
the month of October for the “Transfer
your Salary and Find Reasons to Smile”
monthly draw campaign, held on October
15th  2020, under the supervision of the
Ministry of Commerce and Industry. The
lucky winners who will each receive the
equivalent of their monthly salaries for
October are:

Vishak Koshy Vaidyan
and Rami Refaat Noun
The next draw will be on the 19th of

November 2020, with the last draw taking
place on the 10th December 2020. To be
eligible to enter the draw, customers must
have their salaries transferred to the bank at
least one month prior to the draw date. The
draw is open to both Kuwaiti and expatriate
customers who hold Elite, Prestige or Al-

Raed Salary Transfer Accounts.
In addition to the draw, the salary cam-

paign offers ABK salary account cus-
tomers a range of exceptional rewards.
Kuwaiti salary account holders will receive
cash gifts up to KD 1,000 provided they
transfer a salary equivalent to/or higher

than KD 500. Moreover, Kuwaiti cus-
tomers are eligible for a 0 percent interest
loan of up to KD 10,000 and expatriates
up to KD 5,000.  These loans are subject
to ABK’s terms and conditions, as well as
the Central Bank of Kuwait’s regulations
and policies. 

An unusually dry monsoon season in Narainapur has ruined rice crops across the
area, leaving thousands of farmers with so little food or income that some have bro-
ken a coronavirus travel ban, in place since late March, to seek work in India. 

UK scoffs at EU 
trade talks offer 
in Brexit poker
LONDON/BRUSSELS: Britain
stood firm yesterday in rebutting a
European Union offer to discuss draft
legal texts of a potential post-Brexit
trade deal unless there were fundamen-
tal changes as their high-stakes diplo-
matic poker game risked a chaotic
finale. Failure by the world’s largest
trading bloc and sixth richest economy
to reach a deal by the end of the year
to govern $900 billion in annual trade
would send shockwaves round Europe,
just as the coronavirus also pummels
jobs and businesses.

Angry at an EU demand for conces-
sions, Prime Minister Boris Johnson
broke off talks and said it was time to
prepare for a no-deal Brexit: the night-
mare scenario for business. Trying to
get discussions back on track, EU chief
negotiator Michel Barnier offered on
Monday to intensify talks and open
discussions on legal texts of a draft
deal. But that met with short shrift.

“Until you make it very clear that

you are willing to negotiate with us as
an equal, as a sovereign, then there’s no
point simply just paying lip service,
saying you know ‘we’ll intensify negoti-
ations’,” junior British business minister
Nadhim Zahawi told Sky News. EU
diplomats cast Britain’s moves as blus-
ter and a frantic bid to secure conces-
sions before a last-minute deal.

‘Posturing’
“They got what they wanted - inten-

sified talks, on legal texts, on multiple
areas ... Now, they are just faffing
around,” said one EU diplomat. “All this
posturing is only aimed at strengthen-
ing Johnson’s hand. If they don’t want
to talk, that’s their choice. There is no
point at this stage to give them any-
thing more.”

There is concern in some European
capitals that Johnson may judge that
the domestic political benefits and
potentially the long-term economic
freedom of a noisy no-deal exit out-
weigh the benefits of a shallow trade
deal. Britain formally left the EU at the
end of January, but the two sides have
been haggling over a deal that would
govern trade in everything from car
parts to medicines when informal mem-
bership known as the transition period
ends on Dec. 31. — Reuters


