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KUWAIT: Kuwait Telecommunications Company 
- stc, a world-class digital leader providing inno-
vative services and platforms to customers, 
enabling the digital transformation in Kuwait, 
announced that the stc Group participated as a 
diamond sponsor in the Virtual Capacity Middle 
East 2020. stc Group showcased a range of its 
solutions at the event, which witnessed the 
largest turnout in the past 15 years with over 
2,200 regional and global connectivity leaders 
from across the globe. 

During the virtual event, stc Kuwait exhibited 
the expansion of its wholesale footprint across 
Kuwait and Iraq through its wholly owned sub-
sidiary, Qualitynet. Reinforcing its position as the 
preferred regional and international connectivity 
partner, stc Kuwait showcased its wide portfolio, 
Qualitynet’s business,  Wholesales portfolio 
(Kuwait and Iraq), as well as regional and inter-
national connectivity services that are offered in 

collaboration with globally renowned partners. 
The company also announced its unique position 
of being the first telecom operator to offer unlim-
ited 5G roaming for all its postpaid, prepaid and 
enterprise customers across all GCC Countries. 

In its statement, stc recognized the Capacity 
Middle East  as a valuable platform that is 
enriched by the views of attending senior officials 
who are experienced in different fields across the 
industry.  The Company’s active participation in 
the event came as an opportunity to showcase 
stc’s path towards enabling digital transformation 
by leveraging its advanced infrastructure and 
integrated set of offerings. The platform also pro-
vided stc representatives with an excel lent 
opportunity to network and share knowledge 
with some of the leading telecom players in the 
region and internationally.  

stc Kuwait stated that as it expands its foot-
print across the region by collaborating with 

internationally recognized entities, the Company 
will continue to introduce new opportunities to 
customers that will help shape and accelerate the 
path towards digital transformation. The reliance 
on digital and connectivity solutions has wit-
nessed a great leap since the beginning of the 
pandemic, and it is up to the operators to deliver 
these solutions in a way that meets each cus-
tomer’s unique demands. 

The ‘Virtual  Capacity Middle East 2020’ 
enabled the Group to showcase its range of 
wholesale and business solutions, offerings, and 
capability to deliver pioneering solutions that 
satisfy the local and regional market demand. As 
a leader in its industry, stc aims to progressively 
elevate the user experience for both individuals 
and enterprises. 

stc thanked the organizers and senior officials 
who part icipated in the virtual  event . The 
Company expressed that it will continue to par-

ticipate in industry focused events that shed light 
on key market developments while al lowing 
industry leaders to showcase some of the innova-
tive and ground-breaking technology that will be 
shaping the world for the future generations.

Italy approves new  
stimulus package to  
help virus-hit economy 

 
MILAN: Italy has approved a new stimulus 
package in its 2021 budget to foster an economic 
rebound from the recession caused by the coro-
navirus crisis, a government statement said yes-
terday after a late-night cabinet meeting. 

The ruling coalition, led by the anti-establish-
ment 5-Star Movement and center-left PD party, 
agreed a preliminary version of the stimulus 
package, a government source said, leaving final 
details to be hammered out. Among measures to 
support the health and education system, the 
government will set up a 4 billion euro ($4.7 bil-
lion) fund to compensate companies worst hit by 
coronavirus lockdowns. 

The budget also extends temporary lay-off 
schemes for companies with workers on fur-
lough and offers tax breaks to support employ-
ment in the poor south of the country. Italian 
Prime Minister Giuseppe Conte is expected to 
also announce new measures to curb the steady 
spike in COVID-19 cases over recent weeks 
today. One of the European countries worst hit 
by the pandemic, Italy has forecast a 9 percent 
economic contraction for 2020 and a budget 
deficit equating to 10.8 percent of gross 
domestic product. 

The expansionary package is expected to 
keep Italy’s deficit next year to 7 percent of eco-
nomic output, up from a 5.7 percent forecast in 
April, reflecting the additional spending. 

Italy has forecast economic growth of 6 percent 
in 2021. Expansionary measures next year will total 
40 billion euros, including cheap loans and grants 
from the European Union’s Recovery Fund, 
Gualtieri told lawmakers this month.  —Reuters
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ABK launches  
‘Save and Win’  
campaign  

 
KUWAIT:  Al-Ahli Bank of Kuwait 
(ABK) is committed to driving initia-
tives to boost levels of financial litera-
cy among the country’s youth and has 
launched the ‘Save and Win’ cam-
paign, focused on instilling the value 
and importance of adopting saving 
habits early in life. 

ABK’s ‘Save and Win’ draw cam-
paign for its A+ Student and Bedayati 
account holders will run from October 
2020 until June 2021 every month. 
Active A+ Student and Bedayati 
account holders will have the oppor-
tunity to win a digital tablet and can 
avail the BUY 1 GET 1 FREE promo-
tional deal and enjoy tickets at any 
VOX Cinemas across the country 

when using their ABK debit cards.  
The eligibility criteria to partici-

pate in the ‘Save and Win’ campaign 
includes customers aged between 0-8 
years old with a minimum balance of 
KD 100, and customers aged between 
18 - 25 years old, with a Student 
allowances transferred to their A+ 
account.  New customers will be 
included if they open the respective 
account within the campaign period. 
Existing customers that meet the eli-
gibility criteria are automatically 
entered into the monthly draw. 
Customers are only eligible to win 
once during the campaign period. The 
easy-to-operate A+ Student and 
Bedayati Account is a valuable tool 
for parents who would like to instill 
saving habits in their children, teach-
ing them how to manage their person-
al finances through smart-money 
management. Customers can benefit 
from monthly interest paid into the 
account, no minimum balance require-

ments and no maintenance fees - 
important elements for young savers 
on limited allowances. Furthermore, it 
also provides account holders with an 
ATM card, exclusive promotions and 
24/7 access to the account with 

ABK’s simple, fast and secure e-bank-
ing channels. 

Starting from October, the first 
draw will take place on 19th 
November, 2020 followed by eight 
more monthly draws until July 2021.

Traders trickle  
back to Wall St  
after lockdown 

 
NEW YORK:  The life of a Wall Street 
trader was once one of business trips and 
work dinners, but now it is anything but. 
The culprit, as with so many of the eco-
nomic and financial disruptions the United 
States has faced over the past months, is 
the coronavirus pandemic, which has ren-
dered life for the brokers, bankers and 
businesspeople fueling the world’s largest 
economy much more lonely. 

People working on high-priced trans-
actions like IPOs, bond deals or mergers 
and acquisitions “used to travel a lot to 
meet with clients” who would typically 
only sign agreements in-person, recalls 
Karl Haeling of LBBW bank. “Now they 
would very happily give mandate with-
out seeing you,” said Haeling. 

Wall Street sits in the heart of New 
York City, an early epicenter as the US 
COVID-19 outbreak turned into the 
world’s worst, with more than 218,000 
deaths and eight millions cases nation-
wide as of this week. The pandemic’s 
intensification in March temporarily 
cleared the market makers from the New 
York Stock Exchange’s boisterous floor 
and forced traders across Wall Street to 
retreat indoors, relying on their phones, 
email and instant messaging systems to 
talk with clients. 

“People are doing brainstorming on 
these various video platforms and they 
are coming up with product ideas 
remotely,” said Daniel Alpert, founding 
managing partner at investment bank 
Westwood Capital. But that hasn’t held 

indices back: the Nasdaq and S&P 500 
have both recovered from their massive 
plunges in March, while the Dow has 
also regained most of its strength, 
though millions remain jobless and 
unemployment is at a high 7.9 percent. 

 
Trickling back  

Aided by a secure internet connec-
tion, Haeling holds 30-minute meetings 
twice per day to keep up with col-
leagues about the markets, politics and 
the omnipresent coronavirus threat, a 
work-from-home routine he says suits 
him fine. “I went back (to the office) for 
three days in the summer because of a 
storm which cut the power out at home, 
and I realized how inefficient it is 
because I spent three hours on the 
train,” Haeling said. 

But even with the virus still a threat 
across the US, traders are slowly trick-
ling back to Wall Street. The New York 
City Economic Development 
Corporation estimates there are 
460,000 people employed by the finan-
cial sector in the city, and their work is 
considered an essential service under 
state law.  The New York Stock 
Exchange reopened in May with traders 
donning masks and separated by plexi-
glass, while Alpert started working from 
his office again at the end of June. But 
rather than the 15 or so people who usu-
ally show up to his office, it’s just Alpert 
and occasionally another partner. 

Earlier this month, he attended his 
first in-person business lunch since the 
coronavirus’s arrival, “outside, of 
course,” and closed a recent deal with 
around eight people in the same room. 

“There are just some times when you 
really do need the high speed interac-
tion,” he said. 

BNP Paribas, which had a few cases 

of employees testing positive for the 
virus or suspecting they had it, has let 
about 10 to 15 percent of their staff 
return. Visitors are banned in the office, 
but in a tour given to an AFP journalist 
over live video, traders could be seen 
scattered over a long line of desks and 
separated by plexiglass, with floor mark-
ings encouraging people to socially dis-
tance. “Anything is on the table to give 
our employees flexibility,” said Kevin 
Abraszek, the bank’s head of human 
resources change and transformation. 

 
Forever changed?  

Staff at other banks have returned 
as well. JPMorgan Chase asked all its 
head of brokerage and sales divisions 
who were still teleworking to return to 
the office by the middle of September, 

with exceptions for medical conditions 
or childcare needs. But only about 20 
percent of its employees show up, and 
who reports to the office often differs 
by the day. 

At investment bank Goldman Sachs, 
about 30 percent of staff are in the 
office. Outside of Lower Manhattan’s 
skyscrapers, there’s no doubt the neigh-
borhoods aren’t back to their former 
selves.  Traders in their uniforms of 
sleeveless fleece vests no longer flock 
Wall Street each morning, and industry 
officials acknowledge it may take a while 
longer before normalcy returns. 

“We are trying to instill a longer-term 
new... working culture in which working 
from home will remain part of what we 
do,” Abraszek said. “It is just a question 
of how much that will be.” —AFP 

The Charging Bull, sometimes referred to as the Wall Street Bull, a bronze 
sculpture in the Financial District of Manhattan with a facemask in New 
York. —AFP

China passes  
export law  
covering tech 

 
BEIJING: China has passed a new law restrict-
ing sensitive exports to protect national securi-
ty, a move that adds to policy tools it could 
wield against the US as tensions-especially in 
technology-continue to rise. The law, which 
China’s top legislature passed on Saturday, 
comes into effect on December 1 and allows 
Beijing to “take reciprocal measures” against 
countries that abuse export controls and pose a 
threat to national security. 

Technical data related to items covered will 
also be subject to export controls, according to 
the published text of the law. Beijing’s latest meas-
ure gives it more room to hit back in US President 
Donald Trump’s war on Chinese tech firms, with 
the White House moving against popular plat-
forms and major companies-including apps 

TikTok and WeChat, tech giant Huawei and chip-
maker Semiconductor Manufacturing 
International Corp. The new law, “formulated to 
safeguard national security and interests”, adds to 
China’s regulatory toolkit which also involves a 
restriction catalogue of tech exports and an unre-
liable entity list. 

“Where any country or region abuses export 
control measures to endanger the national securi-
ty and interests of the People’s Republic of China, 
(it) may take reciprocal measures,” the law states. 

It adds that Chinese authorities will formulate 
and adjust an export control list of items to be 
published in a “timely manner”. Foreign individu-
als and groups can also be found liable for vio-
lating export control rules. The economic rela-
tionship between Beijing and Washington has 
been roiled by Trump’s unprecedented campaign 
of tari f fs , threats of  bans and sanctions on 
Chinese tech firms. 

With Trump facing a tough re-election cam-
paign ahead of polls next month, US officials 
have descr ibed measures against  China as 
national security safeguards-prompting a back-
lash from Beijing. 

In September, China launched a long-expected 
“unreliable entities list”, widely seen as a weapon 
to retaliate against the US which has used its own 
“entity list” to shut Huawei out of the US market. 
The month before that, China’s commerce ministry 
stepped up rules on technologies restricted for 
export, adding “civilian use” to the list. —AFP

BEIJING: The new export law takes effect in December 
and allows Beijing to “take reciprocal measures” 
against countries that abuse export controls and pose 
a threat to national security.

Unilever makeover:  
‘Woke-washing’  
or the real thing? 

 
THE HAGUE: Unilever, the maker of brands rang-
ing from Ben & Jerry’s ice cream to Dove soap, is 
trying to win over customers with a socially respon-
sible makeover, but activists say that some of it is 
just cosmetic. 

The Anglo-Dutch consumer giant has introduced 
a series of initiatives aimed at making it, in its own 
words, the world’s most sustainable company, while 
also taking a position on issues such as racism. 

The firm, which releases third quarter results this 
week, has recently promised to halve its use of plas-
tic by 2025, eliminate the use of fossil fuels in clean-
ing products by 2030, and achieve carbon neutrali-
ty by 2039. But the multinational behind Marmite 
yeast spread, Lipton tea and Knorr soups is “still a 
big polluter”, says Meike Rijksen, campaigner for 
plastic at Greenpeace Netherlands. 

“We recognise that Unilever is doing more than 
most companies, but it is by far not enough,” she 
told AFP. Unilever remains the fourth biggest pro-
ducer of plastics polluting the planet, behind Coca-
Cola, Nestle and Pepsico, according to a report in 
2019 by Break Free from Plastics, a global coalition 
of NGOs.  Greenpeace urged the firm to invest in 
renewable materials across its activities and to elim-
inate single-use plastics.  

 
‘Take action’  

Unilever has argued that “responsible” corporate 
behavior is good business, since it will attract young, 
more environmentally-conscious customers. “We 
make sure that our brands take action on the issues 
that consumers care about,” Marlous den Bieman, 
media relations manager for Unilever Benelux, told 
AFP. Chief executive Alan Jope has himself said that 
“woke-washing is beginning to infect our industry”, 
warning against companies promising action on 
social and environmental causes without following 
through. Unilever was one of the first major firms to 
join a boycott on advertising on Facebook, Twitter 
and Instagram in the US until the end of 2020 due to 
the “polarized election period” there. —AFP 


