
Sunday, March 29, 2020

11
B u s i n e s s

Established 1961 

Huawei workers return after virus 
outbreak, but CEO sees financial hit

BEIJING: Most employees at Huawei Technologies
Co are back at work following the coronavirus out-
break, though the pandemic is likely to hit the
Chinese telecom giant’s financial results this year,
the company’s chief executive said.

Ren Zhengfei, who is also Huawei’s founder, also
told The Wall Street Journal in an interview
Wednesday that the company plans to boost its
research and development budget this year by $5.8
billion to more than $20 billion. Huawei, like all
global companies, is coping with the fallout of the
coronavirus outbreak, which is curbing economic
activity around the world. Ren said Shenzhen-based
Huawei resumed some operations beginning Feb. 3,

losing little production time and in line with a gov-
ernment ruling that allowed some critical industries
to restart early despite a broader work stoppage.

More than 90 percent of its approximate
150,000 China-based workforce is now back to
work, though workers have cut overseas travel and
increased their reliance on remote conferencing to

carry on business. He added that the company has
been helping hard-hit suppliers, including with
medical supplies.

“For a large number of international con-
tracts, you don’t need to send people into the
field,” he said. “Even in light of the current situ-
ation we can still manage to grow our revenue
from our businesses.”

The outbreak has also caused the company to
lower its financial targets for the year, Mr. Ren
said, though the specifics won’t be clear until next
month. Already, smartphone sales are falling out-
side of China, he said, although the decline has
been offset by strong domestic sales. Globally,
Huawei is selling about 22 million units a month, a
slight rise over last year’s pace.

China is slowly returning to work after nation-
wide closures following the novel coronavirus out-
break, which began late December. The pandemic is
just the latest obstacle for Huawei, the world’s
largest maker of telecom equipment and No 2
smartphone vendor, which has been fighting an ava-
lanche of attacks from the Trump administration. US
officials have pressured allies not to buy the
Chinese company’s 5G equipment. Last month, US
prosecutors unveiled new charges against the com-
pany, including racketeering and technology theft,
which the company is contesting.

“We certainly will defend our position against
the US charges,” Ren said. “It’s simply not a fact
that whatever they say counts.” The renewed
R&D push will likely help Huawei cut its depend-
ence on US technology, after the Trump adminis-
tration blocked its access to some key suppliers,

such as Alphabet Inc.’s Google, which had sup-
plied crucial software no longer available on
Huawei phones. Washington argues Huawei’s tele-
com gear can be used by the Chinese government
for eavesdropping or disrupting telecom net-
works. Huawei says it would never spy on behalf
of any government.

Ren said he was confident Huawei would reach
its new, downwardly adjusted financial goals for this
year, despite the US campaign and the coronavirus
that is prompting a seize-up in global economic
activity. The company previously said its revenue
last year rose about 18 percent to $122 billion.  Ren
Wednesday said Huawei also saw a jump in net
profits. The company is due to report audited finan-
cial results for 2019 by the end of the month.

“That simply proves the trust the kind of trust
that our customers place in Huawei-the kind of trust
that has not been affected by the US campaign

against Huawei,” he said. One area of trouble is the
company’s smartphone business. Though they are
virtually unavailable in the US, Huawei handsets are
top sellers in places like Europe, China and the
Middle East, surpassing Apple Inc. in shipments
globally and trailing only Samsung Electronics Co.

Huawei’s US blacklisting means that the compa-
ny’s latest smartphones are locked out of Google’s
mobile software, depriving the devices the day-to-
day apps and services that handset users outside of
China rely on. The company is working to plug the
hole by building its stable of apps, though Ren
acknowledged that smartphone sales are declining
in markets outside of China.

“In markets outside of China, we don’t see signif-
icant growth,” he said. “We are taking measures to
address that.”

Despite the restart of most of its business, some
locations where Huawei operates remain on lock-
down. One Huawei office in Wuhan, the center of
the coronavirus outbreak, employs about 8,000
people, mostly in R&D functions. It remains largely
closed even though Chinese authorities have begun
lifting movement restrictions on residents in
Wuhan’s province.

However, Ren said he is optimistic that the out-
break could lead to increased demand for informa-
tion-technology products amid a boost in network
usage, as more people work and meet remotely.
“After this pandemic is over, I think people would
even more obviously see the value” of Huawei prod-
ucts, he said. “There is a possibility of accelerated
demand in the network rollout, so it is a concern
that we might not have enough capacity to supply.” 

Zhengfei says company will likely meet new financial goals 

R&D budget this 
year to be more 
than $20 billion

Huawei CEO Ren Zhengfei

Ooredoo Kuwait
gifts Mothers 
at Jaber Hospital
KUWAIT: Ooredoo Kuwait; the first to launch innovative
digital services in Kuwait gifted all mothers under health
quarantine and the medical staff treating them at Sheikh
Jaber Hospital on the occasion of Mother’s Day. This
stems from the company’s Corporate Social
Responsibility and a continuation of its efforts during the
COVID-19 situation and its commitment to supporting the
Government and its entities.

Commenting on this initiative, Ooredoo Kuwait’s
Corporate Communications Senior Director Mijbil Al-
Ayoub noted that this initiative is in alignment with the
Company’s Corporate Social Responsibility strategy to
support the society at all times throughout the year, and
across all sectors. This has been Ooredoo Kuwait’s strate-
gy since day one, and the company is committed to pro-
vide society and the nation with all the support needed
under any circumstances. 

Al-Ayoub added “We provided our hardworking

brothers and sisters who worked in the frontlines during
this difficult situation free internet valid for one month
since the beginning of March. And today, we join together
to continue this journey as we are keen to celebrate
Mother’s Day with our daughters, sisters, and mothers
who are working day and night to care for the patients
infected with COVID-19, especially at Jaber Hospital. This
is a humble gesture compared to the great roles they are
playing to protect and serve our beloved Kuwait, and we
are proud of each and every one of them.  

Mijbil Al-Ayoub

KOTCto ensure
remote working 
solutions
KUWAIT: Kuwait Oil Tanker Company (KOTC) yes-
terday announced that it will implement remote working
solutions by leveraging modern and secure platforms
such as Microsoft 365 including Microsoft Teams. The
move will enable KOTC to continue running its mission
critical operations while ensuring the health and safety
of its workforce.

“We are taking all the required measures to ensure
health and safety of our employees while fostering an
environment to ensure business continuity in serving
our customers during these challenging times,” said
Khaled Saleh Al-Assoussi, Deputy CEO Financial
Affairs & Administration, KOTC. “We believe technolo-
gy plays a major role in this effort. By implementing
remote working solutions and leveraging platforms like
Microsoft Teams, we are taking a leap forward in not
only ensuring the well-being of our workforce, but also
creating the future workplace that keeps our people
and processes sustained together.” 

KOTC will leverage Microsoft Teams, a collaboration
& productivity tool that will empower its employees to
chat, meet, call, and collaborate seamlessly in one place.
Cloud-based identity and access management solutions
such as Azure Active Directory will enable secure sign-
in and protect users from evolving threats while deliver-
ing a complete and intelligent workplace. 

“The health and safety of employees, customers,
partners and communities is a top priority for us at
Microsoft, and we will continue our efforts to enable
them with solutions to collaborate from anywhere at any
time,” said Alaeddine Karim, Country Manager,
Microsoft Kuwait. “As companies like KOTC are moving
to remote work environment, we are committed to
empower their workforce with tools to stay connected
and become a true modern workplace that can achieve
more.”

stc keeps all 
channels 
available 24/7
KUWAIT: Kuwait Telecommunications Company -
stc, a world-class digital leader providing innovative
services and platforms to customers enabling the
digital transformation in Kuwait, announced that to
ensure the health and safety of both customers and
employees, the Company has activated its precau-
tionary measures as part of its business continuity
plan to maintain and assure key operations and
customer support channels. In compliance with the
Kuwaiti government’s rigorous and effective plan to
battle the current conditions, stc has adjusted its
operations in accordance with social distancing,
encouraging customers to stay at home and fulfill
their telecom needs online or by phone.

Utilizing its digital transformation framework,
stc’s highly secured systems allow employees to
work remotely while maintaining all existing com-
munication channels with customers to meet and
exceed their expectations. The Company has also
expanded its network capabilities, allowing a
seamless and interruption-free experience, cater-
ing to the current situation. To ensure the highest
safety standards, customers are encouraged to
take advantage of stc’s digital channels, online
resources and innovative platforms during this
challenging time. 

For online assistance, customers can visit stc’s
website (www.stc.com.kw) which includes a live
chat option with agents on standby to answer any
customer queries. Customers are offered certain
attractive offers only available via stc digital plat-
forms and are also able to purchase the latest
smartphones and other electronic devices through
stc’s E-Store which now offers a 3-hour door-to-
door delivery service. stc’s mobile application
“mystc”, available on the App store (for IOS
devices) and Google Play store (for Android
devices), offers a variety of services that customers
can utilize during this time, which include viewing
and paying bills, SIMs delivery, recharge and bal-
ance transfer, special offers for prepaid customers
and access to detailed voice and data usage statis-
tics. stc’s call center will continue to provide cus-
tomers with 24/7 assistance during this period
through the 102 customer service hotline. 

Khaled Saleh Al-Assoussi

Small businesses 
are endangered 
in virus-hit NY
NEW YORK: As New York becomes the epicenter of
the coronavirus outbreak in the United States, even
die-hard businesses are shutting down in the so-called
“city that never sleeps.”  The losses add to the eco-
nomic toll from the crisis in the US, which is fighting
the largest coronavirus outbreak anywhere, causing a
record spike in unemployment claims and posing spe-
cial risks for small businesses.

Biscuits & Bath, a dog daycare and boarding com-
pany, announced Friday that it will temporarily shut
down and lay off most of its remaining employees.

“We believe this is the best and only way to keep
everyone safe,” Biscuits & Bath owner Scott Smith
said in a letter to clients. Gaetano Arnone, executive
chef at Otto Enoteca, briefly revamped the restaurant
into a delivery-only operation before pulling the plug.

“Last night we did $400,” Arnone said by tele-
phone Friday. “It’s just not enough to keep everyone
employed and safe.”

The two companies are emblematic of the small and
medium-sized businesses that are considered most at
risk as officials in New York City and other jurisdic-
tions shutter economic activity in an effort to try to
limit the deadly contagion.

Too late for relief? 
The crisis has fundamentally transformed busi-

ness conditions for just about every US company,
darkening Apple’s stores, halting auto production at
General Motors factories and fueling massive
demand for grocers, e-commerce delivery services
and companies that manufacture toilet paper and
hand sanit izer. But non-public companies are
viewed as an especially vulnerable node in the
American economy because they typically lack the
access to capital of bigger outfits. 

The $2 trillion relief bill signed into law Friday
boosts unemployment compensation and provides
$350 billion in forgivable loans to cover small busi-
ness payroll and overhead, including the rehiring of
laid-off workers. Officials from the Trump administra-
tion have said the money will be available immediately,
but experts are skeptical that banks have enough staff
to process the loans quickly, or that the Small
Business Administration will be able to ramp up fast
enough in a country of 330 million people.

“Small business needed assistance not today, not
yesterday, they needed it two weeks ago,” said Adam
Levitin, a Georgetown Law School professor special-
izing in bankruptcy.

“Until we have some sense of when the virus will
be contained, there will be too much disruption for
small businesses to really get back on their feet and
operate normally.”

Adjustments 
In New York, the coronavirus hit to the economy

has been like a boulder that gets bigger as it rolls
ever-faster downhill, leveling more of the city’s stores
and services.

Biscuits & Bath marketing and sales manager
David Maher said the company was committed to
providing service. It had been categorized by New
York State as an “essential business” because it was
caring for dogs of hospital workers and first respon-
ders, as well as coronavirus patients under quarantine
who need their dogs walked.

“If I’m a doctor or nurse and... I’m cleaning up pee
and poop and a mess, that’s going to add to my stress
and make me less effective at my job,” Maher said, as
a persistent basset hound led a yapping chorus
behind him. But Maher also said the company was
calculating daily costs and revenues in New York’s

deteriorating conditions. By Friday, they realized they
couldn’t go on. “We had no other choice,” Maher said.
He and his colleagues had begun offering clients alter-
native lodging. The company had already trimmed
headcount in half to about 110, but the latest move will
leave staff at 37, Maher said.

Otto, part of celebrity restaurateur Joe Bastianich’s
empire, had in recent weeks seen a steep drop-off in
reservations even before New York City shut restau-
rants for dining but permitted takeout. 

“You saw reservations dropping and dropping and
dropping... It’s like watching the stock market,” Arnone
said this week from the quiet restaurant. Arnone’s wife
lost her job with a Manhattan hotel-another hard-hit
industry. The couple had been on his wife’s company
healthcare plan, a typical arrangement in the US.
Having already laid off most of its 45 staff, Arnone
pared the menu at the Washington Square spot down
to hearty pastas and pizzas, “comfort food” for a
stressed-out moment. 

But after three days, Arnone concluded the plan
was unworkable.

“I just can’t sustain it,” he said Friday, adding that
his immediate plans include filing for unemployment
benefits, staying home with his wife and joining volun-
teer motorcyclists ferrying medical equipment to hos-
pitals.  — AFP


