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KUWAIT:  Talabat, the region’s leading
food delivery platform, is today rolling
out contactless delivery for anyone plac-
ing and paying for orders online. This ini-
tiative has been developed for rider and
customer safety, and to enable this au-
tomatically, the customer will need to
choose an online payment option. 

How does contactless delivery work?
When the rider arrives, ring the

doorbell, and place by your door for
your convenience. Our rider will then
practice social distancing, while making
sure you get your order, before depart-
ing on their next delivery. Tomaso Ro-
driguez, Talabat CEO, believes that
these measures continue to show Tala-
bat’s emphasis on safety in the current
COVID19 outbreak, however cus-

tomers need to pay by online payment
for this to work.

‘At Talabat, safety is our top priority
at all times, especially in this current
COVID19 outbreak. We implore you, as
a customer to pay by online payment
(debit, credit or Talabat credit), which
means no physical cash needs to ex-
change hands, therefore making con-
tactless delivery possible.

By making delivery contactless for
our customers and our riders, we are
putting health first,’ Rodriguez said. In
addition, for this initiative, Talabat will
also be distributing door hangers which
customers can leave to indicate that a
contactless drop off is required.

Consumers can download the Tala-
bat app for Android from Google Play
or IOS on  the Apple App Store.

Talabat rolls out contactless, cashless 
delivery for customer and rider safety

Customer will need to choose an online payment option

HONG KONG:  The coronavirus pandemic has
sent stock markets into freefall and industries to
the wall, however many firms enabling more pri-
vate, online and tech-based living are emerging
as potential winners.  As hundreds of millions of
people worldwide are forced to stay in their
homes and not travel abroad, the businesses
that are helping them to adapt could lead to
long-term changes in the economy.

“I think certain aspects of work and organ-
izing will change for good through the current
situation,” said Sally Maitlis, a professor of or-
ganisational behavior at Oxford University’s
Said Business School.  “People will discover that
they can work and communicate in ways they
previously didn’t think possible, and will be
forced to become more nimble with tech
through having no choice to do otherwise.”
Here are comparisons of several sectors that are
thriving and failing in the pandemic:

E-commerce giants vs independent stores 
Large online retailers have seen a surge in

orders as self-isolating or home-working con-
sumers turn to their massive distribution and
delivery networks to provide daily essentials.

Shares in US retail giants Walmart and Ama-
zon both tumbled as markets crashed around
the world on March 16. During the week Wal-
mart rose as much as 25 percent from its nine-
month low on Monday. Amazon also recovered.

“We are seeing increased online shopping
and as a result some products such as house-
hold staples and medical supplies are out of
stock,” Amazon said. Yet small, independent
stores are suffering, said UK Federation of Small
Businesses chair Mike Cherry. “These are al-
ready very difficult times for all small businesses
right across the country. There are huge con-
cerns over supply chains while on top of this
footfall continues to drop. The prospect for
these businesses over the coming weeks is in-
creasingly bleak.”

Streaming vs cinemas  
Demand for movies to watch at home has

soared so much that Netflix and YouTube are
reducing the quality of their streaming in Eu-
rope-which has become the epicentre of the
virus-to ease pressure on the internet. World-
wide streaming activity jumped by 20 percent
last weekend, according to Bloomberg News.
Traditional cinema chains, however, are facing
an unprecedented drop in demand. 

Some have temporarily closed their doors to
help contain the virus’s spread. US-listed shares
in Cinemark and AMC Entertainment were both
down around 60 percent on Friday from their
respective highs in January and February.

Private jets vs commercial planes   
The airline sector has been hit hard by quar-

antine rules and border closures, with UK airline
Flybe crashing into bankruptcy and experts
predicting others will follow.   The International
Air Transport Association said Thursday that up
to $200 billion is needed to rescue the global
industry. US airlines  have sought more than
$50 billion in government assistance in recent
days, with one top US official saying the out-
break poses a bigger threat to the commercial
industry than the September 11 attacks. In con-
trast, private jet charter companies are seeing
demand soar.

Wealthy customers are seeking to distance
themselves from the “unknown” travel histories
of fellow passengers, said Daniel Tang, from
Hong Kong-based charter company MayJets.

US-based Paramount Business Jets has seen
inquiries go “through the roof”, its chief execu-
tive Richard Zaher said. Queries have risen 400
percent and bookings are up 20-25 per cent.

Home workouts vs gyms  
As many gyms close their doors, fitness-

lovers are turning to online classes and home
workouts. Shares in US home gym equipment
company Peloton surged as investors bet on in-
creasing demand for its stationary exercise
bikes and memberships to streaming online
workout sessions. At one stage Peloton’s share
price was up more than 50 percent from Mon-
day’s intra-day low. 

Teleconferences vs real world meetings 
With more and more people working from

home to limit the virus’s spread, demand for
technology that enables online group meetings,
chats and collaborations has spiked. “There is
such excitement around remote work that
brands like Zoom have seen their stock value
climb up,” Creative Strategies analyst Carolina
Milanesi said, referring to the teleconferencing
app. At the same time, real world gatherings
from sporting events to business conferences,
have been postponed or cancelled, with a large
question mark still lingering over the fate of this
summer’s Olympic Games in Japan. — AFP

Private, online 
and hi-tech: 
Virus economy 

KUWAIT: Easa Husain Al-Yousifi &
Sons Company has announced the
launch of a new Panasonic range of
vacuum cleaners to provide the ideal
cleaning solution for larger homes and
similar spaces in Kuwait.  The Pana-
sonic Extreme Series Vacuum Cleaners
is the first ever in the market to offer a
detachable drum feature, taking fast,
thorough and convenient cleaning to a
whole new level.

With the Extreme Series’ ingenious
design, Panasonic effectively elimi-
nates extra physical effort from the
user when cleaning spaces using a
drum vacuum cleaner.  Thanks to its
revolutionary drum that can be oper-
ated with a foot pedal control, dust
disposal has never been easier.  Its big
dust capacity further elevates the no-
sweat cleaning experience as it allows
users to get rid of every dust and dirt
particles in every spot of the house
without the need to frequently empty
the drum.  

The Extreme range, available in five
models, boasts unmatched performance
with its extremely powerful suction ca-
pability.  Heading the series are two
made-in-Japan models - MC-YL999,

with 2400W input power and 21L ca-
pacity, and MC-YL989, with 2300W
input power and 21L capacity.  The top-
of-the-line MC-YL999 is built with a
Full Capture Nozzle, which enables
thorough cleaning right up to edges and
in corners.  Completing the range are
three Extreme Vacuum models manu-
factured in Malaysia - MC-YL798, with
2300W input power, 21L capacity and
equipped with a Full Capture Nozzle;
MC-YL788, with 2200W input power
and 21L capacity; and, MC-YL778,
with 2100W input power and 18L ca-
pacity.  The premium Japan models
MC-YL999 and MC-YL989 will debut
in Kuwait in March 2020.  Meanwhile,
Extreme Vacuum models MC-YL798,
MC-YL788 and MC-YL778 will be
available at all Best Electronics Show-
rooms in Kuwait in February 2020.

Wael Deeb - Electronics dept Gen-
eral Manager at Al-Yousifi company,
said, it’s imperative that Panasonic
continuously seek ways to offer new
experience to everyone and create
products and solutions that make
everyday life better.  The Extreme Vac-
uum Cleaner series does that.  These
new vacuum cleaners were designed

by Panasonic with optimal efficiency
and unmatched convenience in mind.
Panasonic kept in mind the specific
needs of local customers - noting the
constant accumulation of endless
amounts of dust and sand particles in
homes and other large spaces like vil-
las, mosques and schools.  Using their
core technologies, boosted by contin-
uous researches and development ef-
forts, Panasonic combined the perfect
blend of craftmanship, design and in-
telligent features in order to provide
the most value to customers and bring
them ‘a better life, a better world.”

Along with the powerful motor and
large capacity dust drum, the Extreme
Vacuum Cleaners are also built with
big rollers for effortless movement
over small obstacles such as thick car-
pets.  A cord rewind function elimi-

nates messy, tangled cords, at the same
time allows for trouble-free storage.
The low position of the hose also en-
sures improved maneuverability and
stable movement.

Enhancing the appliance’s durability
is the rubber shield on the motor,
which keeps sand and dust out.  For
extra safety, a ground chain is attached
to the drum as a countermeasure for
static electricity.  Finally, the Extreme
Vacuum Cleaners’ Anti-Bacterial filter
includes copper in the fabric.  This
copper eliminates odor particles
through chemical bonding to keep the
filter clean while improving room air
quality and free of pollutants.

These models of Panasonic vacuum
cleaners are available at all Best Al-
Yousifi Electronics showrooms & au-
thorized distributors in Kuwait.

Easa Husain Al-Yousifi & Sons
launches Panasonic 
Extreme vacuum cleaner 

SEOUL: Military-style management and an unques-
tioning reverence for the founding Lee family have
fuelled Samsung’s transition from the world’s most
ridiculed phonemaker to its biggest, says the author
of a new book. Today Samsung-by far South Korea’s
most powerful conglomerate with more than 50 affil-
iates from electronics and insurance to hotels and
apartments-is a larger smartphone manufacturer than
Apple, and at the same time a key supplier to its great
rival. The group’s overall turnover is equivalent to a
fifth of the GDP of the world’s 12th-largest economy,
where citizens sometimes refer to their country as the
“Republic of Samsung”.

It is a remarkable transformation from only a few
years ago when Western consumers mocked it as
“Sam-suck” for its unreliable products.

At first fascinated by the firm, author Geoffrey
Cain said: “As I got deeper, I felt like I was going
down the rabbit hole.” Its rise was tainted with cor-
ruption, he writes in “Samsung Rising”, a rare Eng-
lish-language detailing of the highly secretive and
opaque empire, published last week in the US. 

Cain interviewed around 400 people, including
current and former Samsung employees, executives
and politicians, he said, but many refused to be named
or go on the record.

‘Heaven and earth’ 
Founder Lee Byung-chul started Samsung-the

name means “Three Stars”-as a vegetable and dried
fish shop in 1938 and after the Korean War expanded
into sugar, finance, chemicals, electronics and more.
Lee saw Samsung as more than a business, identified
with the war-ravaged nation itself, and it played a key
part in South Korea’s rise to become Asia’s fourth-
biggest economy.

He forged close relations with military dictator
Park Chung-hee, and married off his sons to daugh-
ters of governors and ministers, sealing enduring con-
nections with political power. Cain zeroes in on the
firm’s long-running relationship with Apple, which
began when a youthful Steve Jobs met Lee Byung-
chul in 1983 as he sought parts to build a tablet com-
puter — 27 years before releasing the iPad.

A short-lived alliance was revived in 2005, when
Samsung Electronics went to Jobs with its new
NAND flash memory chips and became sole memory

provider for the iPod. The South Korean firm has
since become a competitor to Apple as well as a sup-
plier, even though its own executives once dismissed
their own products, saying the iPhone and Galaxy S
were as different as “heaven and earth”.

The change was effected through military-style
discipline and long, intense hours, Cain says.

“Untouchable ‘generals’ charged into each new
project, and even when things looked iffy, the field
troops were expected to praise them to the skies,
convincing themselves of their company’s and lead-
ers’ greatness,” he writes. Despite sometimes
“bizarro” working practices-lorryloads of fruit were
delivered to a US office to remind staff of their mis-
sion “to take a bite out of Apple”-most Samsung em-
ployees displayed unquestioning reverence for the
founding family, Cain writes.

‘United States of Apple?’ 
Samsung is by far the biggest of the family-con-

trolled conglomerates known as chaebol that domi-
nate business in the South, and has come to epitomize
their power, influence, and murky political connec-
tions. With senior executives Lee Kun-hee, the
founder’s son and successor, planned a smooth
hereditary transfer to his own son Lee Jae-yong,
using financial tools like convertible bonds, exploiting
legal loopholes, and even cash gifts, with Cain saying:
“People were lining up to go to jail for the chairman.”

In the event it was Lee Jae-yong himself who
ended up behind bars, found guilty of bribing former
president Park Geun-hye as part of the sprawling
corruption scandal that brought her down. 

The vice-chairman of Samsung Electronics and
the group’s de facto leader since a 2014 heart attack
left his father bedridden, he served a year in jail be-
fore most of his convictions were dismissed on ap-
peal, but is now being re-tried. Samsung Electronics
declined to comment about the book to AFP, but its
Korean publisher said the company had not sought
to impede publication.

South Korea’s chaebols have little in common with
the more entrepreneurial and shareholder-driven
firms in the US, writes Cain. In the past, several con-
glomerate leaders have been criminally convicted but
have all ultimately received presidential pardons-in-
cluding Lee Kun-hee, found guilty of bribing politi-
cians and, separately, embezzlement and tax evasion.

“Could you imagine Steve Jobs getting pardoned
by two different US presidents, and Americans calling
their country the ‘United States of Apple?’” Cain told
AFP. But Lee Jae-yong’s prison absence did Samsung
Electronics no financial damage-it made record prof-
its during the period, and its shareholders have no
doubts.  At its annual meeting last week Kim Sang-
woon, 68, told AFP that he was “honored” to own a
small piece of the empire, adding: “I’m very satisfied
and proud of everything.” —AFP

From ‘Sam-suck’ 
to Apple rival: 
Samsung growth

SUWON: Staff wearing face masks guide shareholders to a meeting room before a general meeting of
stockholders of Samsung Electronics in Suwon.—AFP


