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LuLu Hypermarket, the leading hypermarket
chain in the region, launched its ‘India Utsav
2020’ promotion on 23 January, at its Al Rai

out let . The event was inaugurated by Indian
Ambassador to Kuwait  K. Jeeva Sagar in the pres-
ence of top LuLu Hypermarket management, offi-
cials, special invitees and a large gathering of well-

wishers. 
During the week-long promotional campaign, held

at all Lulu outlets from 22 to 28 January, a range of
Indian products, including fashion clothing, are on
offer at very special prices.

A major attraction of the ‘India Utsav 2020’ pro-
motion are the various Indian food stalls offering a

variety of delicious Indian dishes. The different out-
lets of LuLu Hypermarket have also been decked-out
with cardboard cutouts of traditional Indian monu-
ments from around the country to reveal the huge
tourism potential of the country.

Promotions such as the ‘India Utsav 2020’, which
provide shoppers with an opportunity to avail of a

wide variety of Indian products at very competitive
prices, further cements LuLu Hypermarket’s reputa-
tion for providing high-quality products at attractive
prices. The campaign also underlines the hypermar-
ket’s commitment to a customer-centric approach
that has made it the destination of choice for dis-
cerning shoppers in the country.

LuLu Hypermarket launches ‘India Utsav 2020’

The chefs of Sheraton Kuwait Hotel were once
more crowned with the highest number of gold
medals in this year’s hospitality exhibition

“HORECA Kuwait 2020”, which was attended by
numerous Chefs. Like every year, culinary experts from
around the world participated in this exhibition, along
with VIP guests and attendees.

Cluster Executive Chef Joachim Textor and Cluster
Director Food & Beverage Frank Noack with the Chef’s
team created and presented everything with luxurious
touches, the highly acclaimed performance of the

Sheraton Kuwait team stood out during the event.
All the attending judges unanimously agreed that the

culinary team’s performance was excellent while pre-
senting their winning creations with elegance, due to
the top quality materials and standards that were
exhibited by them while competing.  

Sheraton Kuwait has been awarded a trophy for
winning the overall battle of HORECA. Gathering over
8 gold, 7 silver, and 16 bronze medals along with
numerous appreciation certificates that were distrib-
uted over by the organizers to the participating Chefs.

Fahed Abushaar - Complex General Manager of
Sheraton Kuwait, Mounir Amer - General Manager of
Four Points by Sheraton Kuwait, and all the Department
Heads commended the Culinary Team that participated
in the HORECA Exhibition. All efforts were highly
praised for the exceptional performance and outstand-
ing skills. Abushaar especially recognized the efforts of
Chef Joachim Textor and Frank Noack for their suc-
cessful team management and guidance which
strengthened the presence of Sheraton Kuwait and
maintained the highest level of performance.

Sheraton Kuwait wins first rank at HORECA Kuwait 2020 

MoneyGram International, Inc. a global leader in
cross-border P2P payments and money trans-
fers announced that it has entered into a

strategic partnership with LuLu Money, a leading name
in the world of non-banking finance, dealing primarily
in foreign exchange and global money transfers. 

LuLu Money will utilize the MoneyGram API-dri-
ven platform to gain access to leading consumer-cen-
tric capabilities and further its global network. The
partnership is predicted to capture the majority of the
market share in these locations. 

The new agreement will extend the MoneyGram
and LuLu Money presence in the Asia-Pacific region
and Oman, as MoneyGram money transfers will be
available through an extensive network of Lulu
Money branches, liaison offices, and 50,000+ trusted
agents. Currently, remittance outflows to East Asia
and the Pacific account for $149 billion and are fore-
casted to increase in the coming years. Additionally,
according to a recent UN Report, technological inno-
vation in the remittance marketplace could help
enable financial inclusion for hundreds of millions of
people in the Asia-Pacific region. 

“This partnership will revolutionize how the region
manages its high volume of remittances, launching
unique services into the market, changing the way peo-
ple approach digital transactions and remittances. We
believe this marks a new era for digital money transfers
and remittances in the Asia-Pacific region and the
world,” said Adeeb Ahmed, Managing Director of LuLu
Financial Group. 

Speaking on the sidelines of the signing, Alex Holmes,
Chairman and Chief Executive Officer at MoneyGram
said, “LuLu Money has made a major push to digitize its
money transfer business through this partnership.
MoneyGram looks forward to working with them to
create new innovative products and services that extend
our digital reach and bring financial inclusion to cus-
tomers throughout the Asia-Pacific market.” 

This digital transformation will complement LuLu
Money to help with customer acquisition and busi-
ness volume growth.

MoneyGram 
partners with LuLu
Financial Holdings

Grand Hyper opens
its 19th store
in Kuwait

Grand Hyper, the retail wing of Regency Group
opened their 61st outlet as a part of their
aggressive expansion in the GCC region.

Grand currently has 18 outlets in Kuwait and Salmiya
Hypermarket is the 19th store. Situated on Salem Al
Mubarak street, Block 7, Salmiya with an area of
22,000 sqft, the store celebrated the grand opening
on Wednesday, January 22, 2020 at 4:00 pm.

On the date of opening of the new outlet, Anvar
Ameen, Managing Director said “It gives us much
pleasure to announce the opening of our new store at
Salmiya which is yet another milestone achievement
of Grand Hyper. Kuwait has always been the favorite
country for the group and the group has big plans of
expansion just for this country thereby recalled as the
most preferred brand partner of any customer for
their domestic purchase at any point of time. 

Ayyoob Kachery, Regional Director said “With 19
stores in count, the vision and mission of the brand
remain focused on unparalleled customer service and
customer delight, thereby yielding equal acceptance
by both Kuwaiti nationals and expats. This has
inspired the Group to further expand its reach in
Kuwait.” Mohammed Suneer, Chief Executive officer -
Kuwait region said, “This new store at Salmiya is a
New Year’s gift from the group to the people of
Kuwait at a much-welcomed location that would cater
the majority of expats who live in the country.”

Rahil Bassim, Chief Operating Officer, said “The
new milestone achieved is just because of the focus
we have in fetching the best products around the

globe under one roof and making it available to the
customers at a much competitive price.” 

Thehaseer Ali, General Manager, said “This is
indeed a part of our expansion plan with a vision to
have the store presence at every nook and corner of
the country enabling customers to reach the Grand
store for their convenient purchase.”

The promoters conveyed their sincere gratitude
and best wishes to His Highness the Amir Sheikh
Sabah Al-Ahmad Al-Sabah, generous Kuwaiti public
and business friendly systems.  His Highness Sheikh
Sabah Al-Ahmad Al-Sabah’s wise leadership has
steered Kuwait to self-sufficient and investor friendly
destination, one of many reasons for promoters to
favor Kuwait over other GCC countries.  

Grand Hypermarket has a strong reputation and
trust in Kuwait market as a brand, and has been work-
ing towards extending a strong presence across the
GCC and continues striving towards being the most
preferred retailer among customers. The foremost

focus remains providing customers with a wide range
of products including food stuffs, world-class elec-
tronic appliances, home appliances, footwear, health
and beauty items and fashion wears and accessories
from leading European designers among others.
Perishable goods, farm produces and meat are
shipped by air on a daily basis to ensure they are
available fresh to the end users. These are procured
from internationally-recognized farms to ensure
world-class standards. Making high quality products
affordable for the everyday consumer is what sets
Grand Hypermarket apart from the rest.  The wide
network of stores helps the brands stays close to its
valued customers in Kuwait.

The new store at Salmiya, delivers a delightful
shopping environment by providing a wide range of
high-quality products at much competitive price, fur-
ther entrenching Grand Hypermart’s position as one
of the finest and most preferred brands for purchase
among the expats and locals in the State of Kuwait.


