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In this file photo taken on Sept 24, 2019, models present creations by Maison Dior during the Women’s Spring-Summer 2020 Ready-to-Wear collection fashion show
at the Hippodrome de Longchamps in Paris. — AFP  

Model Kara Young arrives at New York City Criminal Court for the continuation of Harvey
Weinstein’s trial on Friday in New York City. — AFP 

Richard Mille is pleased to
announce the official opening of
a new boutique at the Salhia

Complex, one of Kuwait’s most iconic
premium shopping malls that first
opened its doors in 1978. The new 74
square meter boutique, operated in
partnership with Ali Bin Ali, is the latest
addition to Richard Mille’s network of
retail locations as part of a regional
expansion strategy and growth of the
brand since its inception in 2001.

Peter Harrison, CEO of Richard Mille
Europe, Middle East and Africa com-
ments “We are delighted to open a new
boutique in Kuwait as we continue to
strengthen our presence in the Middle
East region. This is in line with our
ongoing program of developing stand-

alone Richard Mille boutiques to cater
to our local clients and offer them a tru-
ly exceptional brand experience.”

Located on the Ground Floor, the
new Salhia Complex space includes
several of Richard Mille’s emblematic
boutique features such as Wenge wood
parquet floor, black leather walls and
engraved glass panels that provide the
perfect backdrop to showcase the
brand’s finest horological creations.
Guests can relax and browse through
the extensive timepiece collections in
two dedicated VIP sections for a fully
exclusive and privatized experience.

A combination of precision engi-
neering and technical excellence has
made Richard Mille one of the world
leaders in fine Swiss watchmaking inno-

vation. The boutique showcases a
diverse selection of timepieces, includ-
ing models from the whole collection:
sports, lifestyle watches, high-perfor-
mance tourbillons as well as limited edi-
tions. As the brand continues to expand,
this is the third new location for Richard
Mille in the Middle East amongst other
scheduled boutique openings in UAE
and KSA in the last six months.

The new Richard Mille boutique is
located in the Salhia Complex, Ground
Floor, Mohammad Thunayan AI-
Ghanim Street and is open from
Saturday to Thursday 10 am to 10 pm
and Friday 5 pm to 10 pm.

Paris fashion fortnight began last week with
an apocalyptic warning. “Our Mother
Earth will not be able to support life, we

will not be able to breathe... If we don’t open
our hearts and our minds, it’s the End,” a disem-
bodied voice intoned as hot Hollywood label
Rhude made its Paris debut. The very next show,
Phipps’ “Treehugger, Tales of the Forest”, was
teased on Instagram with pictures of rescued
koalas from the Australian wildfires. It was
another sign that fashion now sees itself on the
climate change frontline.

But when AFP questioned Rhude designer
Rhuigi Villasenor backstage, he admitted there
was nothing sustainable about his collection. He
had found the stirring speech on the internet the
day before, and didn’t know who had made it.
But he insisted his clothes were  “timeless” and
would “live through ages and trends”.

Campaigners say such “greenwashing” is
typical of an industry “that is talking the talk but
not walking the walk” on sustainability. While
Rhude is a young brand, it has a starry roster of
clients from Justin Bieber to rapper ASAP
Rocky and Ellen DeGeneres. Yet some of the
most fabled luxury houses in fashion - even
some whose designers are activists for change -
have found themselves caught short.

Luxury labels in dock 
Dior’s last women’s show played hard on its

eco-credentials. Set amid trees that were later
used to create urban parks, it went heavy on
eco-friendly hemp and raffia with models in
Greta Thunberg plaits. Designer Maria Grazia
Chiuri told AFP that nature and “humans need
to live together if humanity is to survive.” “It is
not just about image but action,” she added.

Weeks later a damning report by the
Changing Markets Foundation on toxic pollution
caused by viscose production put Dior and a
swathe of other luxury labels including Prada,
Versace, Fendi, Armani, Miu Miu and Marc

Jacobs in the dock. Dolce & Gabbana came in
for particular criticism. The much-vaunted
biodegradable fabric - which often is used like
silk, has been seen as a silver bullet for fashion’s
eco woes, a way to wean it off synthetic fibres
that come from the petrochemical industry.

While some fast fashion groups like H&M,
C&A and ASOS - which luxury labels blame for
fashion’s pollution and runaway overproduction
- were praised for making progress in the in-
depth “Dirty Fashion Disrupted” study, designer
labels were excoriated. “Three quarters of the
luxury brands we looked at were failing to take
any meaningful action to clean up their viscose
supply chain,” its author Urska Trunk told AFP.

Viscose, which comes from wood pulp, is
now the third most used fibre in the world and
“genuinely has the potential to be a sustain-
able”, Trunk added. “Unfortunately most of it is
still produced in a very dirty process,” causing
water pollution and an alarming array of mental
illnesses, strokes and cancer close to factories in
India, China and Indonesia. While she lauded
British designer Stella McCartney for her trans-
parency and ambition, “with most of the other
luxury brands it is lip service, mostly hollow
words... And that is a major concern.”

Spin but little change 
The report is the foundation’s second track-

ing whether brands were cleaning up their act.
With only a handful of firms producing almost
all of the world’s viscose, Trunk said pressure
from brand could make “a massive difference”.
For Christie Miedema, of the Dutch-based
Clean Clothes Campaign, brands have become
expert as “eco messaging” with “one-off collec-
tions or clever initiatives to make it looking like
they are doing something” without actually
changing the way they operate.

Versace, which came bottom only to
Walmart in the Changing Markets table, made
the front pages by sending Brazilian super-

model Gisele Bundchen to New York’s Met
Gala in a “100 percent green eco-dress” while
Prada - which is also deep in its “red zone” -
got admiring media coverage for their Re-
Nylon “eco handbag”. Dior is part of LVMH,
the world’s biggest luxury group. Unlike its
main rival Kering and 24 other major clothing
companies, LVMH pointedly refused to sign up
to “The Fashion Pact” on fighting climate
change at the G7 summit last year.

‘They will be found out’ 
Owner Bernard Arnault - the world’s richest

man - later criticized teenage activist Greta
Thunberg for “surrendering to total cata-
strophism” even as he appointed McCartney his
personal advisor on sustainability in September.
Kering - which controls Gucci and Saint
Laurent - has since said it has gone carbon neu-
tral and has vowed to halve greenhouse gas
emissions in its supply chain within five years.

Joel Hazan, luxury goods analyst at the
Boston Consulting Group, said the industry “had
passed a tipping point”, and warned those who
pretend to embrace sustainability would be
found out. “The demographics will make the dif-
ference,” he told AFP. “Eight out of 10 millenni-
als expect labels to play a strong part socially
and environmentally.”

Since almost all growth in luxury goods in
the next five years “is predicted to come from
millennials, brands have no choice” but to
change, Hazan argued. Indeed Vetements, the
hot youthful rebel brand which has shaken
Paris fashion in recent years, used its men’s
show to pour scorn on its elders with slogans
such as “Cutting down the bulls**t”, “Fully
sustainable show” and “It costs $0 to be a
nice person”. — AFP 

Harvey Weinstein told a private
investigator to approach women he
suspected were detailing sexual

misconduct allegations against him to
journalists, his rape trial was told Friday,
as the court heard from Oscar-nominated
actress Rosie Perez. Two months before
the #MeToo movement ignited in late
2017, the then Hollywood titan emailed a
“red flag list” of people he wanted investi-
gated, prosecutors and a witness said in
the high-profile proceedings which began
hearing testimony this week. 

The list included dozens of names,
some of which were highlighted in red to
indicate individuals that the now-dis-
graced movie producer was most con-
cerned about.  They included the actress
Rose McGowan, who Weinstein claimed
was trying to extort him, and “The
Sopranos” actress Annabella Sciorra, who
accused him of rape in graphic testimony
on Thursday. Weinstein, 67, faces life
imprisonment if convicted of predatory
sexual assault charges related to two
women.

He is accused of raping actress Jessica
Mann in 2013 and of forcibly performing
oral sex on former production assistant
Mimi Haleyi. Investigator Sam Anson told
the New York court that he received the
email from Weinstein on Aug 17, 2017 but
did not carry out his instructions. Anson,
who now works for LA-based Guidepost
Solutions but then ran his own firm, testi-
fied that he also had a telephone conver-
sation with Weinstein around the same
time. “He said that there was concern that
articles were being written about him that
would discuss his sexual conduct in a
negative way,” Anson recalled.

‘He’ll destroy me’ 
The New York Times and New Yorker

magazine detailed sexual assault allega-
tions against Weinstein in Oct 2017,
sparking the #MeToo movement against
sexual harassment. More than 80 women,
including Hollywood stars Angelina Jolie
and Salma Hayek, have since accused him
of sexual misconduct. Actress Rosie Perez,
nominated for an Academy Award for best
supporting actress for 1993 film
“Fearless,” testified Friday that she spoke
to Sciorra on the phone the night of the
alleged attack almost 30 years ago.

Weinstein waved at her as Perez was

asked to pick him out in the courtroom.
“Annabella said, ‘I think something bad
happened. I think it was rape,” Perez, 55,
said. Several months later, in 1994, she
learned from Sciorra that the perpetrator
had been Weinstein, Perez added. “I said,
‘Please go the police.’ But she said, ‘I
can’t, he’ll destroy me.” Defense attorney
Damon Cheronis accused Perez of contra-
dicting the account she gave journalist
Ronan Farrow in his New Yorker article
when she said she learned of the attack
well after it occurred. He said now her
story “mirrored” Sciorra’s.

The prosecution also called former
playboy model Kara Young who told the
court that while watching the 1994 Oscars
at a friend’s house she noticed that
Sciorra had cuts on her upper thighs. “She
said she was cutting herself,” Young, 45,
said, bolstering Sciorra’s testimony that
she started self-harming after the alleged
attack.

Rape ‘myths’ 
Weinstein says all his sexual relation-

ships were consensual. Defense attorneys
have presented correspondence between
Mann and Weinstein which they say show
the pair were “in a loving relationship”.
Early Friday, the prosecution called foren-
sic psychiatrist Barbara Ziv to dispel sev-
eral “myths” surrounding rape. Ziv, who
testified when comedian Bill Cosby was
convicted of sexual assault, said victims of
sexual assault commonly remain in con-
tact with their attacker for years after the
incident. “That contact can range from
text messages to emails to continuing a
relationship with them,” she said. 

The psychiatrist said victims often
keep quiet because they possess some
sort of affection for the abuser or because
the perpetrator may also have the power
to wreck their job and other relationships.
“I can handle this trauma but God forbid
they could ruin the rest of my life and
make it impossible for me to go on,” vic-
tims sometimes think, Ziv said. Cheronis
challenged Ziv on whether women ever
report a consensual sexual encounter as a
rape years later “out of shame”. “Anything
is possible, (but) it’s not usual,” she
replied. The trial continues. — AFP 


