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Australian consumer
gloom worsens 
amid bushfires
SYDNEY: Australian consumer pessimism deep-
ened in January as households fretted about the
economic impact of devastating bushfires that
ki l led 29 people, mi l l ions of  animals and
destroyed thousands of homes in recent months.
The Melbourne Institute and Westpac Bank
index of consumer sentiment, released yesterday,
fell 1.8 percent in January to the lowest since last
October. It declined 1.9 percent in December.

The index was down a hefty 6.2 percent from
a year earlier, and at 93.4 indicated pessimists
continued to outnumber optimists. The free-fall
in sentiment bodes poorly for consumer spending
and could hit growth in Australia’s A$1.9 trillion
($1.30 trillion) economy in coming quarters.

Economists generally expect the bushfires to
drag on gross domestic product by 0.25 percent-
0.4 percent per quarter through March 2020,
with agriculture, retail, tourism and construction
the hardest hit. Westpac chief economist Bill
Evans said the index could have fallen further but
the survey was conducted in the week where
there was widespread rain, which somewhat
cushioned the hit from the bushfires.

Wildfires are common in Australia but the cur-
rent season was unprecedented in its scale of
destruction and duration. Scores of fires continue
to burn on the east coast despite recent rain. “If
the survey had been conducted a few weeks ear-
lier than the index is likely to have fallen by even
more, notwithstanding the very low starting
point,” Evans said in a statement.

“This low level of confidence is consistent
with the generally lackluster reports on consumer
spending.”

All the economic components of the index
recorded declines in January. The “economy, next
five years” sub-index fell 3.7 percent in while the
“economy, next 12 months” sub-index slipped 5.4
percent. Both are down 8.9 percent and 11.9 per-
cent respectively. The direct impact of the fires
has so far been felt mainly in rural townships
though hazardous smoke haze hung over the
biggest cities of Sydney and Melbourne, hitting
tourism and spending. Businesses are also feeling
the heat with fashion retailers and food & bever-
age makers reporting a slowdown in sales.

The Australian Tourism Export Council has
estimated international tourism revenue in 2020
could fall by 10 percent to 20 percent. “Overall,
we think that the bushfires increase the likeli-
hood of a rate cut from the RBA in February,”
UBS analysts wrote in a note on Tuesday. The
Reserve Bank of Australia (RBA) slashed interest
rates three times last year to an all-time low of
0.75 percent and has expressed intentions to do
more if needed. —Reuters

KUWAIT: Audi Kuwait, represented by Fouad Alghanim
& Sons Automotive showcases its latest lineup of mod-
els at The Kuwait Motor Show taking place in the 360
Mall. The Audi range on display includes both sedans
and SUVs that are equipped with the brand’s most pre-
mium and technologically-advanced features. 

Speaking of Audi Kuwait’s participation Tarek Al-
Shafie, General Manager & Dealer Principal of Fouad
Alghanim & Sons Automotive Company, said: “We are
very enthusiastic to showcase the newest Audi models
of multiple segments with the latest technology,
in[HJ(1] both sedan and SUV versions. This year’s line-
up includes the all-new Audi A6 sedan and A7
Sportback models with their combination of practical
sedan with sleek coupe styling and both of which are
now available with a new 2.0 TFSI engine with 245 HP.
Additionally, our SUV offering includes the all-new
and youthful Audi Q3, family-friendly Q5 and diversely
dynamic Q8, which brings together the design of a
sporty coupe in a highly functional SUV body. We are
delighted to be at the Kuwait Motor Show and we look
forward to welcoming all of our customers and guests
here and at our showroom.”

The range of Audi and Audi Sport models are avail-
able for test-drives 6 days a week at the Audi Kuwait
showroom, located in Shuwaikh Industrial Area - Al-
Jahra Road (Pepsi Cola Street) during working hours

from 9:00am to 8:30pm, Saturday to Thursday.
The Audi Group, with its brands Audi, Ducati and

Lamborghini, is one of the most successful manufac-
turers of automobiles and motorcycles in the premium
segment. It is present in more than 100 markets world-
wide and produces at 18 locations in 13 countries. 100

percent subsidiaries of AUDI AG include Audi Sport
GmbH (Neckarsulm), Automobili Lamborghini S.p.A.
(Sant’Agata Bolognese, Italy) and Ducati Motor
Holding S.p.A. (Bologna, Italy).  In 2019, the Audi
Group delivered to customers about 1.845 million
automobiles of the Audi brand. In the 2018 fiscal year,

AUDI AG achieved total revenue of euro 59.2 billion
and an operating profit before special items of euro 4.7
billion. At present, approximately 90,000 people work
for the company all over the world, more than 60,000
of them in Germany. Audi focuses on sustainable prod-
ucts and technologies for the future of mobility.

This year’s line-up includes all-new Audi A6 sedan and A7 Sportback models

Audi Kuwait displays latest models 
at the annual Kuwait Motor Show

Gulf Bank’s Wealth 
Management 
clients enjoy 
exclusive benefits
KUWAIT: Since 2010, Gulf Bank has offered its
Priority and Private Banking clientele access to a suite
of banking and investment products and services
designed specifically around their banking needs. As
Wealth Management clients, Gulf Bank’s Private and
Priority Banking clients benefit from exclusive offerings
designed to add even more ease and comfort to daily
banking transactions.

Wealth Management services are available to Gulf
Bank’s Priority Banking clients, ie. clients with an
account balance of KD 50,000 up to KD 500,000 in
cash or investable assets, or a monthly salary transfer of
KD 3,500 and more. Wealth Management services are
also available to Gulf Bank’s Private Banking clients, ie.
clients with an account balance of KD 500,000 in cash
or investable assets.

Commenting on Gulf Bank’s Wealth Management
services, Ahmad Al-Amir, Assistant General Manager
of External Communications at Gulf Bank, said: “At
Gulf Bank, we are constantly striving to create new
levels of comfort and convenience for our customers’
daily banking transactions. This is especially true for

our Wealth Management clients, who often have
unique banking and investment needs that require tai-
lor-made services and solutions. As a part of the
Priority Banking experience, Gulf Bank assigns clients
experienced and dedicated Relationship Managers,
who take the time to understand their clients’ financial
needs and manage all their banking requirements.
Relationship Managers also offer clients banking and
investment solutions with the aim of protecting and
growing their wealth. Clients also have the option of
scheduling meetings with their Gulf Bank Relationship
Manager at home or at the office, depending on the
timings that suit them best.”

As part of the Wealth Management experience, Gulf
Bank’s Private and Priority Banking clients also receive
a number of benefits, including a debit card that allows:
access to airport lounges, offers discounts when book-
ing tickets and hotels from cleartrip.com, offers dis-
counts when using the Careem transportation service,
and offers a more secure online shopping experience
designed to protect cardholders’ online purchases from
fraud. Clients are also eligible to apply for a Gulf Bank
credit card (Visa Infinite or World Mastercard), granti-
ng them a host of benefits including: comprehensive
accident and travel insurance, complimentary access to
airport lounges worldwide, discounts at over 200
restaurants globally as part of the Dine & Fly service, a
local concierge service, Gulf Bank discounts, access to
the Gulf Points program, and more.

Wealth Management clients also enjoy access to
exclusive events and services throughout the year.
Recently, Gulf Bank organized several events at the
Mercedes-Benz showroom at The Avenues, in which

Wealth Management
clients got to experience
the new GLE and GT AMG
vehicles first-hand, in addi-
tion to having the opportu-
nity to test-drive the vehi-
cles for two days. Wealth
Management clients also
had the opportunity to
attend several of the
newest shows and latest
productions at the Sheikh
Jaber Al-Ahmad Cultural
Center, including Cirque du
Soleil’s CIRCUS 1903 and
operatic concert, “The
Ruins.” Additionally, clients enjoyed an exclusive pre-
miere of the movie “Joker” at THEATRE by Rhodes at
VOX Cinemas. Clients also attended an event hosted by
Ferrari at Kuwait Motor City, and enjoyed an exclusive
Ferrari F8 tributo driving experience, in addition to an
event hosted by Lotus to test drive different models of
Lotus cars. Gulf Bank also organized a number of
events and offers tailored for women, including an
exposition hosted by Passions Arabia at the Four
Seasons Hotel, a private cooking course by Sawsan
Matbakhi, and exclusive offers at Al-Fares Jewellery.

As for what 2020 has in store, Gulf Bank is currently
developing even more banking solutions and invest-
ment products for their Wealth Management clients.
The new features, which Gulf Bank will be announcing
soon, aim to add even more ease and convenience to
the Wealth Management banking experience.

Ahmad Al-Amir

KUWAIT:  Huawei Consumer Business
Group (CBG) has welcomed 2020 in an
exceptional way by creating, growing and
sustaining efficient innovation every time.
Huawei (CBG) Kuwait has announced the
launch of its latest long waited the Huawei
Mate 30 Pro 5G, the “king of 5G smart-
phones” on Thursday, 16 January 2020, at
the Huawei Experience Store (HES), in the
Avenues, Phase IV, Electra.

In the age of digital, technology and
digital products such as smartphones
have impacted people’s lives in a smart
way which has created new ways of com-
munication, understood the consumers’

needs, and influenced their lifestyle and
routine. And Huawei has proven to be a
leader in enriching consumers’ experi-
ence with every product it creates, in fact,
it creates an environment to create emo-
tions, experiences, and fun by developing
new features.

The Huawei Mate 30 Pro 5G is the
world’s first second generation 5G
smartphone, using Kirin 990 5G chipset
that allows support for 2G/3G/4G as
well as 5G NSA (non-standalone net-
work) and 5G SA (standalone network),
which allows users to be prepared for
the eventual seamless transition of 5G

networks from NSA to the faster and
more efficient SA networks. Additionally,
the Huawei Mate 30 Pro 5G also sup-
ports (5G+4G) dual SIM in addition to
FDD and TDD covering a wide range of
5G frequency bands.

Huawei is known for bringing unique
looks to its devices. The Huawei Mate 30
Pro 5G follows the tradition by being a
device that’s just as unique as you!
Featuring a new Halo Ring design and a
sweeping 88-degree ultra-curve.
Consumers can experience Videography
like never before with the world’s first
40MP Super-sensing cine Camera, Ultra

slow-motion, and the highest video light
sensitivity in smartphone ever. Moreover,
with a 4500mAh battery, Huawei
Mate30 Pro 5G will last and last till 2
days of usage.

During the launching event, Huawei
(CBG) has announced that preorders for
the Huawei Mate 30 Pro 5G has started
from 16th January 2020 which comes in
unique tones of Emerald Green and a
variant with Vegan Leather Orange. The
high-end 5G smartphone is available for
pre-order across Huawei stores, selected
retailers and online platforms for a price
of KD 299.900.

Huawei Mate 30 Pro 5G has stolen 
attention of Kuwait consumers


