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KUWAIT: Bader Nasser Al-Kharafi, CEO of the BNK 
Automotive Group, the authorized distributor of Volvo 
cars in Kuwait, said the Kuwait Motor Show 2020 (KMS 
2020) is an important milestone for the company as it 
constitutes its first official participation and presence in 
exhibitions and the local auto sector in general.  

Speaking in a press statement he made on the side-
lines of the opening of KMS 2020 on Thursday, which 
runs until January 25 at 360 Mall under the auspices and 
presence of Deputy Minister of Amiri Diwan Affairs 
Sheikh Mohammed Al-Abdullah Al-Sabah, Kharafi 
stressed that the goal of Volvo’s participation in the 
event is to introduce the most important changes the 
brand had recently made in terms of updating the 
designs of some models or the entirely new technologies 
it offers to customers.  
 

50% of Volvo Kuwait employees are women  
Kharafi added the Volvo team has been formed and is 

ready to launch. He also revealed that 50 percent of 
Volvo employees are women, including mechanics and 
technicians, which is a completely new and leading 
undertaking in the local automotive sector.  

Responding to a question regarding when the brand 
would be launched in Kuwait, Kharafi said BNK 
Automotive has started preparations to launch its first 
official Volvo showroom on March 3, 2020.  

 
Entering the automotive sector via Volvo  

Explaining the reason that prompted him to enter 
the automotive sector via Volvo, Kharafi pointed out 
that the global brand’s officials had initially contacted 

him inquiring about his interest in representing the 
brand in the Kuwaiti market. He said he requested a 
grace period to fully consider the matter prior to giving 
his final response.  He also noted that he sought permis-

sion from Ahmad Al-Mutawa, the Chairman and CEO of 
Al Qurain Automotive Company, the former Volvo agent 
in Kuwait, to inquire about his acceptance of the 
agency’s transition in order to avoid a problematic 

transfer process, indicating that he obtained the latter's 
approval prior to taking any step. 

Kharafi added that following a lengthy and in-depth 
research of Volvo, he came to the conclusion that the 
brand had not been duly promoted in the region. He 
explained that what caught his attention most was the 
compatibility of both sides’ policies, visions and princi-
ples adopted by Volvo in terms of safety, technology and 
environmental preservation by focusing on the future of 
electric cars, the use of environment-friendly materials, 
developing technologies, manufacturing smart vehicles 
and empowering women, which are all important princi-
ples that fully match the ones he adopts at Zain Group. 

Kharafi added that it was this that encouraged him to 
take the challenge and decide entering into a partnership 
to get the Volvo agency in the Kuwaiti market.  

 
Future offers 

Kharafi urged the Swedish brand’s lovers to look for 
BNK Automotive offers and promotional campaigns on 
Volvo cars in the near future, pointing out that BNK 
Automotive is keen on providing excellent and quality 
services and maintenance in the local market.  

Kharafi also stressed that BNK Automotive is strongly 
seeking to provide Volvo customers in Kuwait with a 
new and different experience. He noted that potential 
customers include youth, families and women, as Volvo 
cars uniquely provide high safety levels and modern 
technologies, which will encourage parents to purchase 
them for their children. These vehicles fully satisfy their 
aspirations, as they conform to the modern age and all its 
technological advancements. 

BNK Automotive empowers women in Kuwait
Bader Al-Kharafi: 50% of Volvo employees are women

Sheikh Mohammad Al-Abdullah with Khalid Al-Falah as Bader Al-Kharafi explains during their visit to Volvo Kuwait Pavilion.Bader Al-Kharafi with BNK Automotive work team, at the show.

The Swedish brand’s values correspond with BNK values in terms of  
empowering women, protecting the environment and the future of transport

BNK Automotive targeting brand’s lovers 
 among youth, families and women 

Volvo “BNK” Pavilion at Kuwait Automotive Show.


