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BEIJING: A lack of information and trans-
parency are top barriers for European compa-
nies seeking involvement in China’s Belt and
Road Initiative, according to a survey published
yesterday by the European Union Chamber of
Commerce in China.  Only 20 out of 132 firms
polled said they have bid for projects related to
the BRI, a massive global network of ports, rail-
ways, roads and industrial parks spanning Asia,
Africa, the Middle East and Europe. The BRI-
Chinese President Xi Jinping’s signature foreign
policy initiative-has also faced criticism for
swaddling poor nations with crippling debt and
for being too opaque.

A lack of information on deals and “non-
transparent” procurement systems were the
biggest barriers identified by European firms in
the survey. Of the companies that bid to partic-
ipate in BRI projects, only 10 percent got wind
of the project through publicly available infor-
mation. “The vast majority were informed either
by a partner company or by the Chinese gov-
ernment, meaning that they were essentially
hand-picked to participate,” the EU Chamber
said in the report.

Chamber President Joerg Wuttke said the
survey showed that for businesses, gains from
the BRI have been “quite insignificant”, with
European firms tending to fill only niche roles.
More than half of the companies that won bids
said it was because they had goods or services
no Chinese firm could provide, and the most
represented industries overall were financial

services, machinery, and logistics or trans-
portation.

Asked about the survey at a regular press
briefing yesterday Chinese foreign ministry
spokesman Geng Shuang said that under the
BRI framework, Chinese and foreign enterprises
participate in cooperation projects in “an open
and transparent manner, in accordance with
market rules and fair principles”.

Whether or not firms win the bidding
process depends on their competitiveness,
he added.

Wuttke said the BRI appears to have a
“spoke and hub model” with China at its center.
The report noted that Chinese companies often
provide everything for a project, from the ma-
terials to construction services and financing.
Such an approach may enable projects to be
completed swiftly but it is “profoundly discon-
certing” to the European business community
as it removes meaningful competition, it said.
The lack of transparency and fair procurement
mechanism also contributed to low levels of
participation from development banks like the
World Bank and the Asian Infrastructure Invest-
ment Bank, which have strict criteria for invest-
ment, said the report.

While about a quarter of respondents said
the BRI-which was launched in 2013 — is im-
proving in transparency, quality and fairness,
this trend is less evident when it comes to ac-
cess to projects.

The EU Chamber urged China to take on an

open and transparent procurement system for
BRI-related projects as well as perform feasi-
bility and environmental impact studies for
them, in line with international standards. It also
recommended that the EU prioritize its “con-

nectivity strategy”-which aims to improve
transport, digital and energy links between Eu-
rope and Asia while promoting environmental
and labor standards-to complement and offer a
credible alternative to the BRI. —AFP

EU firms see lack of transparency 
in China’s Belt and Road projects

Hyundai and Kia bet 
on London startup 
for electric cars
LONDON: South Korea’s Hyundai and its Kia affiliate an-
nounced plans yesterday for a major investment in London-
based startup Arrival to produce next-generation electric
vehicles that cost less than standard-engine models. The 100-
million-euro ($110 million) bet on the five-year-old technology
firm comes as some manufacturers abandon Britain because of
uncertainties about how it will trade with EU nations once it
leaves the bloc this month.

Arrival is focused on designing and producing so-called Gen-
eration 2 electric vehicles, which are environmentally friendly
cars made from scratch rather than being retrofitted, standard-
engine production models. “Generation 2 vehicles are assembled
using small footprint micro-factories, located in areas of demand
and profitable at thousands of units,” the three companies said
in a joint statement.

Hyundai and Kia have a shared ownership structure but target
slightly different markets and demographics. “The eco-friendly
vehicle market in Europe is expected to grow rapidly due to re-
inforcement of environmental regulations,” Hyundai’s research
and development department head Albert Biermann said. “This
strategic partnership will empower our companies to scale Gen-
eration 2 electric vehicles globally.” Arrival said its models “are
priced the same, or less than, current fossil fuel vehicles, making
the decision to switch to electric inevitable”. — AFP
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European auto market
grew by 1.2% in 2019
PARIS: The European auto market grew by 1.2 percent last year,
with a push in December raising the total number of sales to 15.3
million vehicles, sector association ACEA said yesterday. Reg-
ulatory changes were behind a jump of 21.7 percent in Decem-
ber compared with the same month a year earlier, the European
Automobile Manufacturers’ Association said.

Throughout the year Volkswagen cemented its place at the
top of EU auto sales, with its figures up 3.1 percent. The group
includes the Audi, Porsche, Seat and Skoda marques.

In second place was French automaker PSA, which owns

Peugeot, Citroen, DS, Opel and Vauxhall, though it reported a
1.1 percent drop in sales. Its French rival the Renault group that
includes the Alpine, Dacia and Lada brands, the third largest by
European sales, increased by 1.1 percent for the year as a whole,
ACEA data showed. The European market had started the year
in decline, “but the last quarter, and the month of December in
particular, pushed the annual performance into positive terri-
tory”, the ACEA, said in a statement. Of the main European mar-
kets Germany saw the highest sales increase, up a strong five
percent, with France rising 1.9 percent and Italy up 0.3 percent.

On the other hands sales in Spain were down 4.8 percent and
in Britain they slid 2.4 percent.

The European market has been “artificially boosted” by the
tightening of standards on carbon dioxide emissions, said
Flavien Neuvy, director of the Cetelem Observatory, a research
unit of BNP Paribas. — AFP

Goldman Sachs Q4
profits hit as it readies
for hefty 1MDB fine
NEW YORK: Goldman Sachs reported a drop in fourth-quarter
profits on Wednesday following a mixed performance in its op-
erating businesses as it set aside $1.1 billion in anticipation of
settlements in the 1MDB scandal. Chief Executive David
Solomon said the “preponderance” of the $1.1 billion was related
to 1MDB, a scandal-plagued Malaysian investment fund for
which the US bank helped raise $6.5 billion.  The Justice De-
partment has said more than $4.5 billion was stolen from 1MDB

by high-level officials at the fund and their associates between
2009 and 2015.

The scandal has dramatically remade politics in Malaysia and
led to US indictments of two ex-Goldman bankers, one of whom
pleaded guilty. Settlement talks with US and Malaysian author-
ities are “progressing and remain active,” Solomon told analysts
on a conference call. “We are working hard to bring closure to
this matter as quickly as possible,” he added.

“Over the past several years, we have taken the time to be
self-critical and reflective to ensure that our culture of integrity,
collaboration and escalation only improves from this experi-
ence,” he said. “These efforts will continue.” The legal charge
played a role in Goldman’s 25.8 percent drop in fourth-quarter
profits to $1.7 billion, while revenues rose 25.4 percent to $9.0
billon. In addition to higher legal costs, Goldman spent more on
compensation, benefits and technology. — AFP

BEIJING: In this file photo, workers take down a Belt and Road Forum panel outside the venue
of the forum in Beijing on April 27, 2019. — AFP


