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Jazeera Airways
announcement
KUWAIT: Jazeera Airways announces changes in
some of its flights scheduled between January 13 and
18, 2020. The changes are due to the Kuwait
Aviation Show 2020 held during that period.
Passengers are being informed of the changes and
updates can be found on the dedicated page at:
https://www.jazeeraairways.com/en-kw/plan/flight-
information/flight-delays. 

KUWAIT: Al Mulla Automobiles Company, the
authorized General distributor of Mercedes-Benz in
Kuwait, has officially inaugurated the exclusive
showroom for Mercedes-Benz Vans for the first time
Kuwait in Al-Rai area. 

Imad Flayhan,  the Managing Director for the
automotive group at Al Mulla Group, cut the open-
ing r ibbon in the presence of  Mercedes-Benz
MENA representatives and a number of Mercedes-
Benz Commercial Vehicles team. Commenting on the
event, Flayhan said: “The opening of this showroom
with the latest technological equipment is in line
with our commitment to provide the best services
and products according to the highest levels of
international quality. We are one of the first to use
the advanced Mercedes-Benz MAR2020 design for
showrooms in the region, and we look forward to
launch more facilities in the near future to meet all
the requirements of our customers and implement
our plans to expand the spread of Mercedes-Benz in
the Kuwaiti market. 

We have designed the showroom on the new
MAR2020 model to give our customers a unique
experience from the moment they enter the show-
room until they receive the car of their preference
that fulfills their desires whether it is a family Van or
a multi-use van to transport passengers or goods.
“The showroom provides the latest digital technolo-
gy and technical  support services to ensure a
smoother customer experience. The new showroom
also provides an interactive experience for cus-
tomers that enables them to learn about the brand
and its services through digital displays or by talk-
ing directly with the showroom staff. The showroom
also includes modern waiting areas for customer
convenience. 

The design of the showroom embodies the new
concept of the Mercedes-Benz brand in providing a
comfortable and friendly atmosphere. We used inter-
active digital technology to give visitors a distinct

experience through which they can identify the
brand interactively using digital touch screens to get
to know the most accurate details of the vehicle they
prefer. They can also view all products on special
LED screens. The showroom is operated with a team
of expertise ready to answer all inquiries and pro-
vide advice on how to use the car’s features. The
Mercedes-Benz Showroom Kuwait provides an
exceptional experience for its guests and customers
from the moment they enter the showroom to the
moment they receive the new Mercedes-Benz vehi-
cle they wish.

The Showroom includes a selection of Mercedes-
Benz Vans such as Sprinter, Vito Tourer and V-Class.
The all-new Mercedes-Benz Sprinter is considered
one of the best large size vans in its class. It provides
a wide range of transportation solutions for individu-
als and professionals in the passenger or cargo
transport sectors (school transport, tourist transport,
corporate employees transport), family transport and
personal transport as well as small and medium
enterprise applications and special applications.

The vehicle also has a high technology that
includes the ability to connect to the Internet, in
addition to providing all the comforts in a car with
seats that are more spacious for more comfort. The
Vito Tourer model is just as unique as its users due
to its wide range of configurations along with several
seats ranging from 2 to 9 seats, in addition to many
options related to equipment. This model is available
in three basic designs Vito Tourer BASE, Tourer PRO
and Tourer SELECT and serves all segments in the
area of domestic and commercial passenger trans-
port. The Mercedes-Benz V-Class is reformulating
the concept of the Luxury. As the latest and largest
in its class of van, the V-Class sets new standards in
the sector through its distinct design that adds to a
wide range of other innovations. The car combines
the interior spaciousness of its 8-seat cabin, with
exemplary practical features, a high level of ele-
gance, attractiveness, comfort, efficiency, safety and
enjoyable driving, making it one of Mercedes’ most
distinctive vans, all of which contributes to making
Mercedes-Benz bars the ideal solution for those

looking for spaciousness without compromising the
standards of aesthetics and comfort.

Al Mulla Automobiles aims to provide an exten-
sive network of facilities and a variety of new serv-
ices to its customers , while ensuring the provision
of the best services and commitment to international
quality standards.

Al Mulla Automobiles launches exclusive 
Mercedes-Benz vans showroom in Kuwait

KUWAIT: Imad Flayhan,  the Managing Director for the automotive group at Al Mulla Group, cuts the
opening ribbon in the presence of Mercedes-Benz MENA representatives and a number of Mercedes-
Benz Commercial Vehicles team.

Huawei Watch GT 2 
adds a digital 
makeover to the 
traditional watch 
KUWAIT:  A watch has always been the
finishing touch to any outfit. Be it a clas-
sic analog watch or a trendy digital
watch, or even one of those complicated
ones with multiple clocks and features,
each watch has its own identity.
However, the arrival of smart phones and
users depending more on their devices
led to an era of various everyday prod-
ucts getting smarter. Traditional watches
also took part in this technological revo-
lution, leading to the development and
popularity of smartwatches. 

Smartwatches basically acted as
extensions of smartphones by doing
simple tasks such as showing notifica-
tions, allowing customizations and even
health tracking and monitoring. Huawei’s
latest smartwatch, the Huawei Watch GT
2, brings all of these features into one
while also adding some extra features of
its own to make it one of preferred smart
wearables to opt for.

By incorporating into it the Kirin A1,
Huawei’s first self-developed wearable
chipset, the Huawei Watch GT 2
unleashed a new era of wearable intelli-
gence. Handling complex processes such
as heart rate tracking and fitness track-
ing among many others, this chipset also
ensures a combination of high perform-
ance with ultra-efficient power manage-
ment. This took care of one of the most
common peeves of using a smartwatch -
battery life and re-charging. Thanks to
the Kirin A1 chipset, the Huawei Watch
GT 2 46mm is able to last for up to 2
weeks on a single charge, while the
42mm will last up to one week, even with
a variety of complex features running.
The Huawei Watch GT 2 also took a step
further, incorporating Bluetooth calling
and music playback into the device,
making you even less dependent on your
smartphone at all times.

The introduction of smartwatches
also presented a whole new method of
health and fitness monitoring. Thanks to
a variety of different sensors, the Huawei
Watch GT 2 is able to give you accurate
readings of your body during each phys-
ical activity. With 15 sports modes, the
watch is capable on intelligently reading
your body for a detailed reading about

your body, which can be used to further
optimize your fitness regime. In terms of
health reading, with the Huawei Watch
GT 2 you can keep an eye on your heart
rate with the Huawei TruSeen 3.5 heart
rate monitoring feature, while the Huawei
TruSleep 2.0 monitors how you sleep,
collecting valuable data that you can use
to improve your sleep quality overall.

While traditional watches are limited to
just one watch face, one of the prime
advantages of smartwatches is the availabil-
ity of creative watch faces. The Huawei

Watch GT 2 houses a wide variety of watch
faces, each of those can be changed to
match your style for the day. This is paired
with a 3D glass screen and a HD display for
more premium viewing experience. 

Putting a spin on traditional watches,
smartwatches are truly the next step into
a more connected future. The Huawei
Watch GT 2 is the perfect device to
make this transition as well, thanks to its
premium design and feel, smart features
and most importantly, its focus on health
and wellness. 

KUWAIT: “The Journey of 18 Million Miles Begins
with a Card” campaign, launched by Kuwait
Finance House (KFH) exclusively for KFH Oasis
Club prepaid MasterCard cardholders and in col-
laboration with Kuwait Airways and Oasis Club,
offers great benefits to KFH customers. 

Through the campaign that ends on March 12th,
2020, there will be 311 winners for total prizes up
to 18 million miles. The 1st winner gets 1,000,000
Miles, the 2nd winner get 500,000 Miles, the 3rd
to 6th winners get 250,000 miles, the 7th to 11th
winners get 100,000 miles, and 300 winners get
50,000 miles each. 

Customers get 1 chance to enter draw for every
KD 1 of total local purchases, and 2 chances to
enter draw for every KD 1 of total international
purchases, applicable for purchase transactions
and Online transactions only. KFH Oasis Club card
is a prepaid card issued in cooperation between
KFH and Kuwait Airways “Oasis Club”. In addition
to the privileges and discounts, it offers chances

to gain extra miles from “Oasis Club” with every
transaction. Accumulated miles can be later
exchanged for special promotions and privileges
from Kuwait Airways.

The collaboration with Kuwait Airways in intro-
ducing the KFH Oasis Card is aimed at serving
their joint customers. KFH is keen through its
products and services to support the activities of
the national companies. This improves the quality
of performance and the rolled-out services.

KFH is keen on launching exclusive campaigns
that meet the expectations of customers and
strengthen KFH’s position in the banking cards
market. This maintains the leadership position of
KFH in offering services, products and promotions
that meet the needs and expectations of cus-
tomers.

It is worth noting that one million miles can
allow a passenger to fly first class 10 times to the
United States and 12 times to Europe, worth about
KD 20, 000. 

AUB congratulates 
winners of 
Al-Hassad 
weekly draw
KUWAIT: Ahli United Bank announced on the 8th
of January 2020 the winners of its weekly draw of
Al Hassad Islamic account which is  the very first
draw account in Islamic banking in Kuwait that has
reshaped the lives of thousands lucky winners. Al-
Hassad has have over 850 prizes over period of 12
months.

The weekly draw announced the grand prize win-
ner of KD 10,000 as Fouzeyah Abdullah
Mohammad.

20 other winners won prizes of KD 1,000 as fol-
lows: Afeefah Ali Bin Nekhi, Jameelah Jdaie
Mubarak, Osama Abdulrahman Alduaij, Ali Ahmad
Almahawesh, Ahmed Hasan Dashti , Hamad H
Alshakhs, Musthafa Unniyalukkal, Fatemah
Abdulkareem Mohammad, Marzouk Sulima A Al-

Mutawa, Baqer Ali Abbas Baqer, Turki Humoud
Aldhafeeri , Suad Abdulmohsen Alsaleh , Abdulhadi
Khairo Drairesh,  Ahmad Ali Alabras, Yousef
Abdulraheem Alkandari , Makki Ali Hussain,
Cheriano V Miranda, Khairiya Abdulla Dashty,
Ahmed Bahman Ali and Najat Rabeea Hussain.

On the occasion Ahli United Bank congratulate its
winning customers, and commented that there are
many chances to win waiting for our customers. Draws
are held every Wednesday at AUB Kuwait or AUB
Bahrain depending on the draw plan. On public holi-
days, the draw is postponed to the next business day. 

Al-Hassad Islamic Account presents also 4 quar-
terly mega prizes of KD 250,000 that will help the
lucky winners achieve their dreams and aspirations
in addition the monthly draw to win a prize of KD
100,000.

One powerful new aspect of the Al-Hassad
Islamic Account is the prize draws on the holy occa-
sion of both Eid ul Fitr and Eid Al-Adha, when the
winning customers will receive the Eid prizes of KD
100,000 each. May the Eid always bring prosperity
and blessings to the Islamic nation. Al-Hassad
Islamic Account presents also 21 weekly prizes com-
prised of a grand prize of KD 10,000 and 20 prizes
of KD 1,000 each. 

KFH launches campaign for KFH Oasis 
Club prepaid MasterCard customers


