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LAS VEGAS: Bigger, more beautiful and
better connected: At the Consumer
Electronics Show, which kicked off Tuesday
in Las Vegas, TV makers flaunted top-notch
models meant to lure a generation weaned
on the internet. LG, Samsung, Sony and
others touted the visual grandeur of new
8K super-high-definition screens, which are
suited for TVs larger than 65 inches in
diameter, a fast growing segment of the
market.

The luxury sets are meant to appeal to
millennials and Generation Z with features
such as video streaming services, plus smart
home and video games capabilities.
Samsung’s Sero TV, for example, pivots from
landscape to portrait modes, the same way a
smartphone or tablet lets a viewer flip a
screen while watching a YouTube video,
eliminating the black bands on the side.

“Screens have become lifestyle prod-
ucts,” said JH Han, president of Samsung’s
visual display business.

“It has never been so clear that the role
of the screen is changing right before our
very eyes.” The newer sets go beyond the
current 4K or ultra-high definition displays-
already an upgrade from the first generation
of flat panels-to 8K, with more pixels for the
massive screens now becoming popular.

8K tipping point? 
Rich 8K definition is meant to woo own-

ers of huge flat screens, by packing more
color to fill larger viewing areas. Networks
and content creators alike are beginning to
come together to cater to viewers with such
screens.

Samsung, for example, is working with
YouTube and other partners to stream
8K content directly to its most expensive
TVs, according to Joe St inziano,

Samsung Electronics America executive
vice president.

He predicted 2020 would be a “tipping
point” for 8K going mainstream. Skyworth,
a well-established TV maker in China,
unveiled premium television models meant
to break into the US and European markets.
“Only when the whole industry works
together can it realize the full value of 8K to
users,” said Skyworth TV chief executive
Tony Wang.

“The entire 8K industry chain is reaching
its full development and now is the best time
to launch an 8K screen, when users can fully

benefit from it.” Skyworth’s new 75-inch
Q91 with 8K graphics will be priced at
$5,999 in the United States.

Playing the game 
To stay in the race, televisions are also

adapting to connected lifestyles by integrat-
ing voice assistants from Amazon, Google or
Apple, and offering functionalities adapted
to streaming platforms and video gaming.
The latest models presented at CES includ-
ed advanced technical characteristics in
terms of graphics and sound capabilities to
satisfy gamers eager for greater immersion. 

“ A

unique growth engine for our business has
been gaming monitors,” Stinziano of
Samsung said.

Millennials see a television as a tool to
help them win video games, according to
TCL executives who showed off an
enhanced line-up boasting features aimed at
players.

That said, demand for flat panel displays
fell short of expectations last year in the
consumer market due in part to trade ten-
sions between China and the United States
as well as a slowing global economy,
according to IHS Markit.

But it forecast “robust growth” of flat
panel displays this year. “Although there are
still uncertainties due to the trade war
between the US and China, demand for flat-
panel displays is expected to increase on
the back of historically low panel prices and
the impacts of various sports events held
during even-numbered years,” said IHS
Markit Technology display research direc-
tor Ricky Park.

Such events include Japan public broad-
caster NHK’s plans to show the 2020
Olympics in Tokyo in 8K, which is expected
to help boost that demand. —AFP
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LAS VEGAS: LG Signature OLED R roll up or roll down televisions are displayed on
opening day of the 2020 Consumer Electronics Show (CES) in Las Vegas, Nevada
on Tuesday.

LAS VEGAS: (Left to right) Technology Editor for Elle Jenna Blaha, Director of
Partnerships for Instagram Claudine Cazian, Senior Vice President of Global
Communications for Dell Jennifer Davis, Founder and CEO of The Good Co Jasmine
Crowe and Global Head of Communications for Spotify Dustee Jenkins participate in a
panel at the C Space Storytellers Stage hosted by Elle during CES 2020 at the Aria Resort
& Casino on Tuesday in Las Vegas, Nevada. —AFP Photos

Defying critics, 
Ivanka Trump 
draws applause 
at tech show
LAS VEGAS: US presidential
adviser Ivanka Trump on Tuesday
touted government-industry collab-
oration to create jobs, drawing
applause at a tech show that con-
trasted with the criticism she faced
beforehand for her lack of tech
experience. The daughter of
Republican President Donald
Trump and a businesswoman,
Trump spoke at the annual CES
tech conference in Las Vegas in the
face of backlash from some industry
officials, including women, who
challenged her tech qualifications.

She said a White House council
that she co-leads will launch a
nationwide year-long advertising
campaign to encourage all pathways
to jobs, including apprenticeships,
and not just a college degree. “We
need to raise awareness about many
options that exist,” she told the audi-
ence. Trump said the White House
will release a national workforce
strategy in the coming months. She
said over 400 companies have com-
mitted to offering over 14 million
training opportunities.

The council includes the chief
executives from Apple Inc ,
Walmart Inc, IBM Corp and other
major companies. Conference
organizers defended Trump’s par-

ticipation, saying she leads White
House efforts on job creation and
economic growth through work-
force development, skills training
and entrepreneurship.

Consumer Technology
Association CEO Gary Shapiro, who
moderated the discussion with
Trump, praised her remarks. “On
behalf of the industry, we want to
work with you. We want to create
jobs,” Shapiro said. Trump talked
about efforts to boost paid family
leave, finding people to fill 500,000
manufacturing job openings and
doing more to recruit and retain
immigrants that she dubbed “the
greatest talent in the world.”

“If we can’t agree come together
on this, we can’t come together on

anything,” Trump told Shapiro.
Some in the Women Who Tech

group on Facebook voiced displeas-
ure with the invitation to Trump.
Investor Elisabeth Fullerton wrote:
“This is an insult to women in tech-
nology. We did hard times in universi-
ty, engineering, math, and applied sci-
ences. This is what extreme privilege
and entitlement get you. It’s not what
you know it’s who you know I guess.”

Tech analyst Carolina Milanesi
wrote in an opinion piece in
Forbes: “The reason for my upset
is rooted in the fact that there are
many more women who are in tech
and are entrepreneurs who could
run circles around Trump on how
technology will impact the future
of work.”  —Reuters

LAS VEGAS: An electric cargo bike from Italian startup Measy is seen
with a delivery robot from sister company Yape as part of a demon-
stration of multimodal transportation at the 2020 Consumer
Electronics Show (CES) in Las Vegas, Nevada on Tuesday. —AFP

Taiwan economy 
an electoral weak 
spot for Tsai 
despite record
TAIPEI: Taiwan’s President Tsai Ing-wen looks set to
secure a second term in elections this weekend, but
her Achil les heel is an economy that China has
squeezed relentlessly in an effort to assert its control
over the island’s future.

Despite Beijing’s pressure campaign, Tsai can boast
a solid economic record, with the lowest unemploy-
ment for decades and strong export growth. But her
main challenger has gained traction by insisting Tsai’s
dismal relations with China bode badly for the island’s
longer-term prosperity.

Saturday’s vote will have implications far beyond
Taiwan’s borders. Taiwan has long been a potential
flashpoint between China, which has vowed to one
day seize the self-ruled island, regarding it as its
own territory, and the United States, its main mili-
tary ally. With China-US relations deteriorating,
observers are closely watching for the result and
how Beijing might react.

Tsai, the island’s first female leader, is riding high in

the polls and has portrayed herself as a defender of
Taiwan’s liberal democracy against the increasingly
authoritarian shadow cast by Beijing under President
Xi Jinping. Her main competitor Han Kuo-yu favours
much warmer ties with China, saying it will boost the
island’s fortunes.

Han’s campaign has stumbled, with many
Taiwanese voters ratt led by China’s  hardl ine
response to pro-democracy protests in neighboring
Hong Kong and the mass internments of Uighur
Muslims in Xinjiang. But he has drawn blood on the
economy, which Beijing has squeezed since Tsai took
power in 2016 because her party rejects the idea that
Taiwan is part of “one China”.

“My goal as the president is very clear: ‘Taiwan
safe, people rich’,” Han said during a recent televised
debate, repeating what has become his main mantra.

“Taiwanese people have been living very difficult
lives in the past three and a half years,” he added.

With Taiwan being a comparative economic min-
now that remains hugely reliant on the mainland, that
message has resonated among many, especially
those with Chinese business interests. Tsai Pao-shin,
a  former supporter  of  the rul ing Democrat ic
Progressive Party (DPP) and an executive secretary
of a f ishing associat ion in Kaohsiung, said he
planned to vote for Han. “(President) Tsai’s policy is
anti-China. We can’t sell our products to China and
there are fewer mainland tourists to Taiwan,” he told
AFP. “Discord between the two sides is not doing
anyone any good.” —AFP


