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South Africa lobster catchers  
suffer in coronavirus fallout 

CAPE TOWN: The lobster catchers of South Africa’s 
Western Cape have become an unexpected casualty of the 
coronavirus after China halted imports of the West Coast 
rock lobster last month as part of measures to contain the 
outbreak. “I am stuck now because they are putting our 
catches aside now, the factory doesn’t want to take our 
fish, there is no market for our fish,” said Lorraine Brown, 
60, as she waited for the day’s catch to arrive at Witsand’s 
slipway, used by the Ocean View fishing community, some 
40 km from Cape Town. 

“We don’t know where we stand. They say you can 
catch, but your crayfish must stand in the water. For how 
long are they going to keep it in the tanks, and what mon-
ey are we going to benefit if the crayfish must all die?” she 
said. Before China halted seafood imports on Jan. 25, 
Brown could earn 340 rand ($22) per kg for live exported 
lobster. The price has now slipped to 120 rand per kg on 
the local market, too little to make ends meet, she said. 

First detected in China, the coronavirus epidemic has 
killed more than 2,000 people and infected tens of thou-

sands more as its pernicious tentacles disrupt global avia-
tion, shipping trade and tourism sectors. China has halted 
live animal trade over fears the trade could help spread the 

disease. South Africa, which has no confirmed coronavirus 
case, has been hit hard by the suspension of lobster 
exports to China - which last year bought 95% of its total 

allowable west coast lobster catch of 1,084 tons. The West 
Coast Rock Lobster Association, which represents off-
shore and near-shore rights holders, said the outbreak has 
had a “serious impact” with direct financial losses to rights 
holders estimated in excess of 257 million rand ($17 mil-
lion). “But, then there is the secondary effect on the people 
working the factories processing less lobster, the people 
catching it will be taking out less fish ... so our fishing com-
munities will have less money,” said the association’s chair-
woman, Shamera Daniels. 

There were almost 50 tons of live crayfish at risk of 
dying, being frozen and sold at a significant discount, she 
said. The industry was in discussion with the government 
about possible interventions, Daniels said, such as extending 
the fishing season should China’s trade restrictions persist. 
Ocean View’s fishermen said their survival was at stake. “We 
are basically the worst off because of the coronavirus,” said 
fisherman Charles America. “The effects might be economic 
or financial in the upper echelons of the industry, but down 
on the ground here it is survival, pure survival.” — Reuters

Fishermen struggle to make ends meet

NEW YORK: Wells Fargo has agreed 
to pay US regulators $3 billion to set-
tle three investigations into the bank’s 
damaging fake accounts scandal, the 
Department of Justice said. The fine 
settles criminal and civil liability in the 
case in which the nation’s fourth 
largest bank between 2002 and 2016 
pressured employees to meet unrealis-
tic sales goals that led to creating mil-
lions of accounts or credit cards with-
out consent. 

Wells Fargo admitted it collected 
millions of dollars in fees and interest, 
harmed the credit ratings of certain 
customers, and misused personal 
information, the Justice Department 
said in a statement. “As a result of the 
wrongful sales practices, which went 
on for years, Wells Fargo earned mil-
lions of dollars in fees and interest that 
it should not have collected,” US 
Attorney for the Central District of 
California Nick Hanna said at a press 
conference in Los Angeles. 

“Wells Fargo traded its hard-earned 
reputation for short-term profit and 
harmed untold numbers of customers 
along the way,” he added. Hanna said 
$2.5 billion of the settlement would go 
to the federal government while the 
rest will be returned to investors. He 
declined to say if future prosecutions 
would occur in the case, but noted the 
investigation is continuing. 

“The conduct at the core of today’s 
settlements - and the past culture that 
gave rise to it - are reprehensible and 
wholly inconsistent with the values on 
which Wells Fargo was built,” the 
bank’s chief executive Charlie Scharf 
said in a statement after the settle-
ment’s announcement. “While today’s 
announcement is a significant step in 
bringing this chapter to a close, there’s 
still more work we must do to rebuild 
the trust we lost.” 

 
A culture of sales 

The allegations stem from a shift in 
Wells Fargo’s strategy in 1998 to 
emphasize increased sales. The Justice 
Department said that move led bank 
employees to resort to unlawful means 
to sell financial products - including 

fraud, identity theft and the falsifica-
tion of bank records. Within Wells 
Fargo, the practice was referred to as 
“gaming,” the Justice Department said.  

Employees went as far as “forging 
customer signatures to open accounts 
without authorization, creating PINs to 
activate unauthorized debit cards, 
moving money from millions of cus-
tomer accounts... opening credit cards 
and bill pay products without authori-
zation,” prosecutors said. 

Bank executives were aware that 
this was going on, and an internal 
investigator in 2004 referred to it as a 
“growing plague.” In 2005, another 
internal investigator said the problem 
was “spiraling out of control.” 
Nonetheless, it continued. “Today’s 
announcement should serve as a stark 
reminder that no institution is too big, 
too powerful, or too well-known to be 
held accountable and face enforce-
ment action for its wrongdoings,” 
Andrew Murray, US Attorney for the 
Western District of North Carolina, 
said in the statement. 

 
Prosecution deferred 

Under the terms of the Justice 
Department agreement, Wells Fargo 
acknowledged the allegations and 
agreed not to commit similar offenses 
for three years, in exchange for prose-
cutors waiving filing charges. The San 
Francisco-based bank set aside $3.9 
billion at the end of June last year to 
settle legal disputes, including those 
related to its business practices. 

US authorities last month fined John 
Stumpf, who served as Wells Fargo’s 
chief executive from 2005 to October 
2016, $17.5 million and banned him for 
life from the banking sector. Two 
CEOs and other senior executives at 
the bank have lost their jobs amidst 
the probe into the scandal and out-
rage over claims the bank was slow to 
correct it. Scharf, who took over as 
CEO last October, has promised to 
revive the bank, whose 2019 results 
were hit by the scandal. The bank 
already has paid out $4 billion in 
financial penalties related to its busi-
ness practices. — AFP  
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Argentina economy  
shrank 2.1% in 2019 
 
 
BUENOS AIRES: Recession-hit Argentina’s economy 
shrank by 2.1 percent in 2019, the state statistics institute 
said Friday. The institute said the economy contracted by 
0.3 percent in December compared to the same period in 
2018. Argentina has been in recession since mid-2018 as 
poverty and unemployment are on the rise and inflation 
surpassed 50 percent over the last year. 

Already in 2018, GDP had dropped by 2.5 percent. The 
news comes at a time when Argentina is attempting to 
renegotiate almost $200 billion in debt in order to stave 
off a damaging default. The International Monetary Fund 
ended a week-long mission to the South American country 
on Wednesday, after which it said Argentina’s total debt of 
$311 billion, worth more than 90 percent of its GDP, was 
“unsustainable.” 

Center-left President Alberto Fernandez said after 
taking over from market-friendly Mauricio Macri in 
December that Argentina would not be able to pay its 
debts if it did not return to growth. In December, the 
hardest-hit sectors were financial services, which 
shrank almost 10 percent compared to the previous 
year, and construction, which was down by eight per-
cent. On the other hand, the fishing industry grew by 
13.5 percent. — AFP  

Al Mulla Automobiles  
hosts Kuwait Green  
Building Council  
 
 
KUWAIT: Al Mulla Automobiles in partnership with the 
Kuwait Green Building Council hosted the “Green Talks” 
at the Mercedes-Benz boutique in the Avenues, with the 
theme of the talks entitled ‘Towards Sustainable 
Transportation”. The event was the inaugural event for Al 
Mulla Automobiles program entitled “Mercedes-Benz 
Keynotes” in which it looks to collaborate with local 
groups and entities to highlight a variety of subject mat-
ters ranging from entrepreneurship to sustainability.  

The 4th iteration of the “Green Talks” series took place 
Monday, February 17, 2020 at the Mercedes-Benz 
Boutique in the Avenues mall. The speakers included, 
Michael Ruehle, General Manager - Mercedes-Benz 
Kuwait, Mrs. Sandra Draskovic, General Manager - Kuwait 

Green Building Council, Talal Al-Wazzan CEO, Meshal 
Esbaitah COO - Imdad Kuwait, Jassim Al-Awadhi, Founder 
- Kuwait Commute. Guests included members of the 
Kuwait Green Building council, Al Mulla management and 
thought leaders in the fields of environmental sustainability. 

The Kuwait Green Building Council (Kuwait GBC) is a 
national, non-profit organization that is committed to 
developing a sustainable property sector for Kuwait by 
encouraging the adoption of green building practices. The 
Kuwait GBC was formed as an initiative in 2009 with 
organizations and businesses from different industries in 
Kuwait, and legally established as a company in 2017. It is 
uniquely supported by both private and public sectors in 
Kuwait, united in one common goal to provide leadership 
and to advance green building principles for protecting the 
environment and ensuring sustainability. 

“Green Talks” is a seminar style event specifically 
geared towards environmental awareness; green building 
practices, sustainability and resilience, with all-round well-
being in mind. This event aims to engage Kuwait communi-
ty with the green building trends, economic, environmental 
and social sustainability, and importance of being environ-
mentally conscious. Commenting on the occasion, Michael 

Ruehle, GM - Mercedes-Benz Kuwait stated: “We were 
excited to host and participate with the KGBC for the 
Green Talks initiative and use this opportunity to showcase 
the work being done by Daimler AG towards sustainability, 
and to highlight the plug-in and hybrid vehicles coming to 
Kuwait in the near future. We look forward to building on 
the success of this initiative and hosting a series of talks in 
the future covering a wide range of subjects as part of our 
dedication towards engaging with the public at large.”  

Also commenting on the occasion, Khaled Al-Mashaan 
CEO of ALARGAN and Chairman of KGBC stated: “We 
were happy to partner with Al Mulla Automobiles Co for 
this edition of KGBC Green Talks as we believe it’s impor-
tant to raise awareness on CO2 emissions and sustainabili-
ty in transportation as a whole. We look forward to more 
collaborations of this kind in the future.”  

Al Mulla Automobiles Co looks forward to growing and 
expanding on its community outreach programs through a 
variety of initiatives. For more information and queries 
related to Mercedes-Benz Kuwait passenger cars and 
vehicles, please contact our customer service on 1-887-
888, follow us on Instagram @mercedesbenzkuwait or visit 
our website at www.kuwait.mercedesbenzme.com. 

Mohamed Naser 
Al Sayer wins 
Service Hero 2019 
 
 
KUWAIT: Mohamed Naser Al Sayer & 
Sons received the prestigious Service 
Hero Award 2019 for Toyota after secur-
ing First Place in the category of new car 
sales in Kuwait region. Service Hero 
announced annual customer satisfaction 
winners based on the results of the 
Service Hero Index, the only entity in the 
region that awards winners based solely 
on consumers’ ratings. In 2020 Service 
Hero is celebrating its 10 years anniver-
sary of a unique concept solely focused 
on collecting the voice of customers on 
service standards and creating a list of 
service providers ranked by category. 

Representing AL SAYER Abdullah Al 
Shuwaie Group Manager at Toyota 
Group Service Division received the 
award from Faten Abu-Ghazaleh, 
President of Service Hero. According to 
Martin Aherne Business Director Toyota 
Sales said “we are in challenging times, 
customers are more informed, they want 
more options and expect an exceptional 
level of customer service. As a result, it is 
more important than ever to keep our 
customers at the center of everything we 

do so that they remain loyal to our 
Toyota brand”. 

Service Hero’s Customer Satisfaction 
Index measures each industry category 
across up to eight service dimensions, 
which are reliability, speed, product qual-
ity, staff attitude, value for money, loca-
tion, call center, and website quality. 
These dimensions are assessed on a 
‘before and after experience’ basis to 
evaluate the difference between customer 
expectations of service and actual satis-
faction with the service. 

Zain launches DOB 
service in partnership 
with beIN CONNECT 

Abdullah Al Shuwaie with the Award 

KUWAIT: Zain, the leading digital service provider in 
Kuwait, announced the launch of Direct Operator Billing 
(DOB) service in partnership with beIN MEDIA GROUP, 
the leading sports and entertainment content provider. 
The DOB service allows Zain customers to easily and 
securely subscribe to beIN CONNECT via their phone 
bill to enjoy exclusive local and international sport con-
tent on their smart devices wherever they are.   

Zain’s partnership with beIN MEDIA GROUP comes 
under the umbrella of the company’s strategy that 
closely focuses on enriching its digital partnerships 
ecosystem. This strategy aims at expanding the portfo-
lio of innovative services and solutions Zain offers to 
meet the needs and aspirations of its customers, as they 
are considered the largest family of subscribers in the 
Kuwaiti market, while offering them an added value on 
both personal and professional levels.  

Zain customers can now subscribe to beIN CON-
NECT via the Direct Operator Billing service, where 
they can enjoy easy and secure daily, monthly, or yearly 
subscription plans without the need to use bank cards. 
The subscription fee would simply be added to the 
postpaid customer’s bill or deducted from the prepaid 
customer’s balance. The company is keen on offering a 
selection of flexible options to suit its customers’ unique 
needs and aspirations.   

Commenting on the partnership, Modhey Al Sabah, 
Zain Kuwait’s Chief Government Affairs and Business 
Development Officer, said: “we are proud to launch this 
new digital service in collaboration with beIN MEDIA 
GROUP, the global leader in sport and entertainment 
content, to offer our customers an easy and secure way 
to enjoy exclusive sport content on their smart devices 
wherever they are.  

This is especially true as we know how passionate 
our customers are about sports. This collaboration 
comes as part of our commitment to expand our digital 
partnerships ecosystem with the biggest regional and 
international companies to offer our customers the lat-
est services and meet their aspirations”.  On the part-
nership with Zain, Mohammed Al Subaie, Executive 
Director of Commercial Affairs at beIN MEDIA 
GROUP, said: “We are delighted to have secured a part-
nership with Zain Kuwait. Direct Operator Billing (DOB) 
allows Zain customers to easily and securely access and 
subscribe to world-class content available on beIN 
CONNECT. With the ability to watch content on-the-
go and on mobiles or tablets, beIN CONNECT also 
provides users with the flexibility to subscribe for a day, 
a month or a year. Due to its thrilling content and ease 
of use, beIN CONNECT continues to grow throughout 
the MENA region - offering the latest sports and enter-
tainment content.”   

beIN CONNECT features exclusive and compre-
hensive access to the world’s best and biggest sports 
championships with a panel of the world’s most pas-
sionate, dedicated and established pundits and presen-
ters. The service features HD quality with Dolby Audio, 
presenting content in vivid quality and in rich, clear and 
powerful sound. beIN CONNECT supports the most 
popular smart devices and operating systems for a 
chance to enjoy content anytime anywhere.  

By signing such digital partnerships, Zain seeks to 
meet its customers’ needs and aspirations through the 
offering of the latest innovative services and technolo-
gies. The company is always keen on offering the most 
advanced tools to enhance its customers’ experience, 
and offer them an unmatchable telecommunications 
experience on its largest network in Kuwait.  

Zain’s strategy is centered around digital transforma-
tion leadership and empowering the community to enjoy 
a smarter portable lifestyle, as well as using advanced 
technology to enable an easier and more flexible life. 
The company places itself as an active partner in creat-
ing the future of smart life in Kuwait. The DOB service is 
enabled by Digital Virgo, the France-based specialist in 
telecom payments, monetization and digital marketing 
and one of beIN payment partners in the region.

Wells Fargo to pay $3 bn to 
settle fake accounts scandal


