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RIYADH/KUWAIT: Zain Saudi Arabia 
(Zain KSA) announces record-high financial 
results for all key indicators for the full-year 
and fourth quarter ended 31 December, 2019 
with the operator serving 7.6 million cus-
tomers. 

For the full-year 2019, Zain KSA generat-
ed revenues of SAR 8.4 billion ($2.24 billion), 
a 11 percent Y-o-Y compared to SAR 7.5 bil-
lion for the full year of 2018, while EBITDA 
for the year increased by 27 percent Y-o-Y 
to reach SAR 3.82 billion ($1.02 billion), 
reflecting an EBITDA margin of 46 percent. 
Net income soared to reach SAR 485 million 
($130 million), reflecting a 46 percent 
increase on the 2018 full-year net income of 
SAR 332 million. Zain KSA reported total 
capex investment of SAR 1.9 billion ($512 
million) for full year 2019. 

Commenting on the positive financial 
results, Zain Vice-Chairman and Group CEO, 
Bader Al-Kharafi, said, “Zain KSA’s ever 
improving financial results are attributed to 

the team’s diligent implementation of its digi-
tal growth strategy, combined with the close 
cooperation and support of the resources of 
Zain Group. Zain KSA’s distinct accomplish-
ments in 2019, include the commercial launch 

of the Kingdom’s largest 5G network that 
enhance competitive capabilities; operational 
efficiency initiatives; and provision of a great 
customer mobile experience that is instru-
mental in growing its enterprise and individ-
ual customer base.”  

Al-Kharafi added, “The company is proud 
of its position as a major contributor to Saudi 
Arabia’s ICT sector; a position it has earned 
through constant innovation and qualitative 
initiatives aimed at further developing Saudi 
nationals. Zain KSA’s productive relationship 
with the Ministry of Communications and 
Information Technology, and the 
Communications and Information 
Technology Commission, emphasize the 
company’s dedication to supporting the tar-
gets of the Kingdom’s Vision 2030.”  

Al-Kharafi confirmed 2020 will see fur-
ther expansion of Fiber-to-the-Home 
(FTTH) and the 5G network to new cities 
across the Kingdom, supporting Zain KSA’s 
focus on rolling out higher value B2B servic-

es targeting government and enterprise cus-
tomers as well as individual data monetiza-
tion initiatives. 

Zain KSA launched its commercial 5G 
network in October 2019, the largest in the 
Middle East, Europe, and Africa, which at the 
time of roll-out was the third largest globally. 
Through its first phase, the network serves 
27 cities via 2,600 towers. Furthermore, Zain 
Saudi Arabia and Zain Kuwait launched the 
first 5G roaming service across the MENA 
region, with download speeds reaching as 
high as 500 Mbps for both outbound and 
inbound roaming. 

Furthermore during 2019, Zain KSA built 
on its partnership with AliBaba Cloud, the 
world’s third largest cloud computing entity, 
through which it launched Zain KSA Cloud. 
The company also recently delved into 
FinTech digital financial services through 
Tamam, which is offered via the Saudi 
Arabian Monetary Authority’s (SAMA) 
SandBox platform. Zain KSA has also con-

cluded agreements with leading global tech-
nology companies to improve and develop 
the 5G ecosystem and is introducing various 
innovative digital services with regards to 
IoT, Healthcare, Fintech and Automation. 

Zain KSA 2019 profits soar 46%,  
revenues up 11% to reach $2.24bn 

• Bader Al-Kharafi:  Company’s ever improving financial results attributed to the team’s diligent implementation of its digital growth strategy 
• EBITDA up 27% to reach SAR 3.82 billion ($1 billion), a 46% margin

Zain Vice-Chairman and Group CEO Bader 
Al-Kharafi

WASHINGTON: Donald Trump loves to trumpet the 
hot US stock market as a key achievement of his presi-
dency, and he was in full self-congratulatory mode on 
that front during Tuesday night’s State of the Union 
address. “All of those millions of people with 401(k)s and 
pensions are doing far better than they have ever done 
before with increases of 60, 70, 80, 90 and 100 percent 
and even more,” Trump said in his address to a joint ses-
sion of Congress. 

While pensions and retirement funds were lifted by 
the rise in stock markets, the president has avoided talk-
ing about one key point about who really benefits when 
the market rallies: Most of the gains go to the small por-
tion of Americans who are already rich. 

That’s because 84 percent of stocks owned by US 
households are held by the wealthiest 10 percent of 
Americans, according to an analysis of 2016 Federal 
Reserve data by Edward Wolff, an economics professor 
at New York University. So when the stock market has a 
blockbuster year - such as the nearly 30 percent rise in 
the S&P 500 benchmark index in 2019 - the payoff pri-
marily goes to people who are already rich. “For most 
Americans, a stock price increase is pretty immaterial to 
their well-being,” said Wolff, who published a paper 
about wealth inequality in the National Bureau of 
Economic Research in 2017. 

Roughly half of Americans own some stocks through 
a brokerage account or a pension or retirement fund. 
But for most people, the exposure is too small for mar-
ket gains to be life-changing or leave them feeling much 
better about their finances, Wolff said. “They’ll see a 
small increase in their wealth, but it’s not going to be 
anything to write home about,” he said. 

What’s more, nearly 90 percent of families who own 
stock do so through a tax-deferred retirement account, 
meaning they can’t access the money until they reach 
retirement age, unless they pay a penalty, Wolff said. 

So who owns most of the stock market? The majority 
of corporate equities and mutual fund shares are held by 
investors who are white, college educated and above 
the age of 54, according to an analysis from the Center 
for Household Financial Stability at the Federal Reserve 
Bank of St. Louis. 

The typical middle-class family gets the bulk of its 
wealth from the housing market. Households in the mid-
dle three quintiles of wealth held 61.9 percent of their 
assets in their principal residence in 2016, according to 
Wolff’s analysis. That compares to households in the top 
1 percent, who held 7.6 percent of their wealth in their 

homes. Because most consumers accumulate the majori-
ty of their wealth through their homes, a rise in property 
values can provide a more substantial boost to house-
hold wealth than a stock market rally, said William 
Emmons, lead economist at the St. Louis Fed’s Center 
for Household Financial Stability. 

Still, the recent revival in the housing market, 
spurred in part by the Federal Reserve’s interest rate 
cuts, is not helping all Americans equally. Rising prop-
erty values benefit homeowners but make it harder for 
aspiring home buyers to break into the market, said 
Eugene Steuerle, co-founder of the Tax Policy Center, a 
joint venture between the Urban Institute and the 
Brookings Institution. 

And some people who bought homes immediately 
before the recession hit may still be trying to recover 
their losses, Steuerle said. Their wealth may have been 
wiped out by foreclosure, meaning they then struggled 
to qualify for a new mortgage during the recovery, he 

said. That’s in sharp contrast to well-off investors, whose 
overall wealth surged after the crisis thanks to strong 
returns on stocks, property and other investments. Some 
72 percent of wealth accumulated between the third 
quarter of 2009 and the third quarter of 2019 went to 
the richest 10 percent of households, according to an 
analysis by Oxford Economics. Over that same time 
period, the poorest 50 percent of households reaped 
only 2 percent of wealth gains. 

“There are a lot of families that have not yet recov-
ered from the financial crisis,” Emmons said. Some more 
evidence that the recent stock market boom is not mak-
ing everyone feel richer: There has been little evidence 
of the “wealth effect,” which says that people tend to 
spend more when stock markets are up, said Lydia 
Boussour, a senior economist for Oxford Economics. 

Since the recession, people have mostly continued to 
increase their savings even as the stock market rose. 
“Consumers are a lot more cautious,” she said. — Reuters

Trump touts stock 
market’s record run, 
but who benefits?

WARREN, MI: Employees look on as President Donald Trump speaks at Dana Incorporated, an auto-manufacturing 
supplier in Warren, Michigan. During his speech Trump touted good job numbers and the strong performance of car 
companies in the state.  — AFP 

LONDON: Given China’s economic heft and position 
in the nexus of global supply chains, the new strain of 
coronavirus is affecting companies from far and wide 
in multiple sectors. Here’s how a selection of multina-
tional brands are responding to the epidemic, which 
has forced many companies to stay shut until at least 
February 10 after China extended its Lunar New Year 
holidays:  
 

Travel and tourism  
The travel sector is most directly affected by 

China’s decision to quarantine dozens of cities and ban 
overseas tour groups, in a bid to contain the outbreak. 
Other countries have told their nationals to avoid travel 
to China and banned arrivals from there. Many airlines 
are trimming their schedules. Air Canada, Air France, 
British Airways, Delta and Lufthansa are among lead-
ing carriers that have cancelled all their flights to 
China.  Hong Kong’s Cathay Pacific is suffering the 
biggest financial hit, and yesterday asked its entire 
workforce of 27,000 to take up to three weeks of 
unpaid leave.  Casinos in Macau, normally a play-
ground for the rich and the hopeful from mainland 
China, have closed their doors. So have Disney theme 
parks in Shanghai and Hong Kong. 

Paris department stores, a de rigueur stop for 
Chinese tour groups, are unusually quiet. Italy’s 
tourism market could face a hit of 4.5 billion euros this 
year, according to the think tank Demoskopika.  

MSC Cruises, Costa Cruises and Royal Caribbean 
have cancelled stops by their ships in China.  Cinemas 
around China have been forced to close, during what 
was meant to be a prime time for blockbuster releases 
during the holidays. Canada-based Imax Corp. could 
be deprived of $60-200 million in lost box-office rev-
enues, according to analysts. 

 
Electronics  

Taiwanese tech giant Foxconn is keeping its 
Chinese factories closed until mid-February and telling 
some staff to stay away for another 14 days, the incu-
bation period of the virus. That could affect global 
supply chains for tech companies that rely on Foxconn 
to assemble everything from Apple’s iPhones to flat-
screen TVs and laptops. For its part, Apple is working 
on “mitigation plans” to make up for any production 
loss from its suppliers in China.  

South Korea’s LG Electronics has withdrawn from 
this month’s Mobile World Congress, the leading 
showcase for the smartphone industry, citing expert 
advice to avoid non-essential travel. 

Chinese giant Huawei says it is still examining its 
options for the February 24-27 conference in 
Barcelona. — AFP 

How global companies 
are responding  
to China virus


