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Gulf Bank launches 
new economic 
research unit
KUWAIT:  Gulf Bank recently launched their
Economic Research Unit, which aims to prepare
detailed analytical studies and compile reports on
the most important economic issues in both the
region and the world. Among the new unit’s most
important tasks is preparing studies that the
Bank’s senior management can use to assist in
their decision-making process and in setting the
Bank’s strategy. 

The new reports will
also pave the way for
Gulf Bank to provide
even more dedicated
services to its clients,
allowing customers to
achieve their financial
goals. As part of its
commitment to raising
the state of financial
awareness in the
region, Gulf Bank will
also be making the
new reports and rele-
vant studies accessible
to the general public

through its various media channels, including
social media.

The unit kicked off its activities in October
2019 with an economic forum on the real estate
market in Kuwait. The economic forum, which
was organized by Gulf Bank, was attended by a
group of specialists from the public and private
sectors. The Economic Research Unit also
launched its f irst  economic report, t i t led
“Economic Insight Report,” which details the
current demographic makeup of Kuwait. The
report is the first of a series of reports that aim
to discuss various financial and economic sub-
jects with the goal of educating readers and
guiding decision-makers. The Economic
Research Unit also prepares the Weekly Market
Brief, which summarizes the most important
financial and economic events of the week.

Keeping in line with Gulf Bank’s commitment to
social responsibility and economic sustainability,
the Economic Research Unit also prepares short
weekly videos presented by Tareq Al-Saleh,
Deputy General Manager of the Economic
Research Unit at Gulf Bank. The videos aim to
promote financial literacy and create a culture of
financial awareness, and cover a variety of topics
including Fintech, investment, saving, and general
tidbits about the state of the economy.  Tareq Al-
Saleh, Deputy General Manager of the Economic
Research Unit at Gulf Bank, said: “The establish-
ment of the Economic Research Unit is a natural
development for a bank the size of Gulf Bank. We
have a large and diversified client base, and we
strive to raise awareness in our society as part of
our social responsibility initiatives, so it is only
natural that we develop our service offering to
include various reports based on sound economic
data and financial research. 

We are del ighted to have launched Gulf
Bank’s weekly one-minute videos in which we
provide simple tips related to personal finance
and also simplify a variety of financial topics
that some may think are too complex or difficult
to understand. We are looking forward to offer-
ing our clients even more services and activities
in the future, which will include panel discus-
sions with industry experts, various studies and
financial reports, and more financial tips on
social media.” 

Service Hero Index: Widening customer
expectation-satisfaction divide in Kuwait 

Celebrate month 
of February with 
stc’s special offers
KUWAIT: Kuwait Telecommunications Company- stc, a
world-class digital leader providing innovative services
and platforms to customers
enabling the digital transfor-
mation in Kuwait, kicks-off
the month of February by
launching special offers and
promotions to celebrate
Kuwait’s National and
Liberation Days for the
entire month. stc is offering
its customers exclusive post-
paid plans with double the
benefits as well as special
offers on the latest smart-
phone and internet devices.

Celebrating the first
month of February since the
successful launch of its new brand, the Company is doubling
the data packages and minutes of all its postpaid plans, as
well as two additional free months on all data postpaid plans
for both 4G and 5G packages. stc is also giving out free
AirPods 2 or a Jawwy TV media player as special gifts for
customers who commit to an iPhone 11 postpaid plan. For
customers interested in getting Samsung’s latest Note 10+
5G, or Huawei Mate30 Pro 5G, stc is offering double the
benefits through its various postpaid plans.

Commenting on the launch, Chief Commercial Officer
(CCO) of stc, Haneen Ibrahim Al-Fulaij, said, “In line with
our new strategy and initiative to enrich and enhance our
customers’ experience as we progress towards the digital
transformation in Kuwait, we are excited to begin the
month of February by offering the best value products and
customer-centric packages. stc is an active and continuous
supporter of Kuwait’s community, celebrating the national
holidays and takes this opportunity to offer its customers a
chance to get more benefits through stc’s postpaid plans
with special offers.”

Al-Fulaij said, “stc’s ongoing commitment to offer the
latest smartphones and devices the tech world has to offer
is a result of the Company’s new strategic approach to
meet and exceed our customers’ expectations. With our
strategic approach targeting sustainable development, our
focus relies on providing our customers with integrated
digital solutions that contribute towards enhancing their
lifestyles beyond the traditional telecom services.”

Al-Fulaij concluded, “stc will continue to show its sup-
port to the local culture by participating in national events
that bring together citizens, residents and tourists to cele-
brate Kuwait’s National and Liberation Days.” Stc’s special
offers will be offered to customers throughout the festive
month and will be valid from Febraury 1st till the 29th. In
addition to that, the Company will continue to roll out
exclusive promotions and initiatives as part of its ongoing
celebration to mark the special occasion.

KUWAIT: Service Hero, the Kuwait-based and the
region’s only consumer powered customer satisfaction
index, has revealed that the gap between customers’
expectations and brands’ ability to satisfy them has been
increasing steadily over the last 10 years. The company’s
2019 Customer Satisfaction Index, released yesterday,
shows that overall customer satisfaction in Kuwait stood at
an Ordinary score of 75.1 out of 100, falling 9.2 points
against a customer expectation score of 84.3 points. This
is the widest gap since the index started, for companies
failing to meet customer expectations even though actual
satisfaction has remained the same as last year.

Based on a robust sample of 22,514 validated assess-
ments by consumers spanning both genders and a broad
range of age, nationality and education levels, the Index
shows that customer satisfaction in 2019 was nearly the
same as the year before, however, customer expectation
was up 2.7 points from 2018. In 2010, when the survey was
launched, the divide between customer expectation and
satisfaction was 2.6 points - 75.2 vs. 72.6.

Commenting on the survey results, Faten Abu-
Ghazaleh, President of Service Hero, said: “We are pleased
to release our 2019 Customer Satisfaction Index that
incorporates a decade of data based on 300,000 collect-
ed consumer assessments in Kuwait and the UAE. As the
findings of the survey indicate, consumers have progres-
sively become content with the services offered by com-
panies across different sectors in Kuwait. However, it is
also important to note that their expectations have been
increasing significantly over the years and service
providers are failing to keep up the momentum. We are
confident that our Index, which offers exclusive deep
insights into customer needs and aspirations, will tremen-
dously help businesses to improve their service delivery
against its eight service benchmarks to offer exceptional
user experiences in order to enhance customer loyalty and
brand perception.”  All the eight key service dimensions

the Customer Satisfaction Index measures fell below
expectations.  Reliability had the highest customer expec-
tation score and the biggest gap in satisfaction delivery, at
8.3 points, after Value for Money, which had the lowest
expectation and satisfaction scores at 78.2 and 69.6
respectively. Staff scored the highest in customer satisfac-
tion followed by Reliability, meaning brands have remained
keen on hiring employees who have a service attitude and
have improved elements that strengthen Reliability.

Companies have yet to apply an approach that enables
their customers to feel they are getting their money’s
worth as none of the service dimensions, including Product
Quality, Speed, Call Center, Location, and Website, met the
criteria of incredible service with 90 points and above to
feature in the ‘Heroic’ ranking. Meanwhile, Value for
Money received the ‘Bland’ grade with the bare minimum
of what users expect.

Of the 18 industry categories on the Index, four fea-
tured in the ‘Good’ ranking, including CafÈs, which deliv-
ered the strongest performance in customer satisfaction at
83.1 points, and Health Clubs, Casual Dining, New Car
Sales, and Clothes at 81 points. Internet Service Providers
(ISPs) bottomed out with a score of 61.9 points, followed
by Mobile Operators, Home Furniture, and Airlines, with all
four categories receiving a ‘Bland’ grade. Local Brands,
Fast Food, Fine Dining, Retail Banks, Islamic Banks, Car
Service, Electronics, Supermarkets, and Private Hospitals
scored between 70 and 80 to be ranked as ‘Ordinary.’

As reflected in the Kuwait index for complaint resolu-
tion at an Ordinary score of 72.5, ineffective complaint
resolution has remained the biggest impediment to achiev-
ing customer satisfaction for many industry categories. As
a result of not delivering even the bare minimum level of
service in quickly and effectively rectifying problems as
they occur, ISPs and Mobile Operators were the lowest
scoring categories on this front, with ‘Unheroic’ scores of
51.4 and 58.2 points respectively. Car Service, at 16 per-

cent, and Fast Food, at 11 percent, are the two categories
that have improved the most since 2010 in overall satisfac-
tion, while ISPs saw the biggest drop at 10 percent, fol-
lowed by Home Furniture and Supermarkets at 6 percent
and 5 percent respectively. 

In terms of satisfaction by different customer demo-
graphic groups, female consumers continue to be more
satisfied than their male counterparts and customers aged
over 60 have the highest satisfaction rate, whereas Arabs
are least satisfied with the service provided by companies,

followed by Kuwaiti citizens. Consumers in their 50s and
those who hold Master’s or PhD degrees also had the low-
est satisfaction rate. Service Hero adheres to ESOMAR
principles (the European society of opinion and market
research) and is overseen by an independent Advisory
Council. The Advisory Council includes the Director of
Research from the American Customer Satisfaction Index
as well as academic and independent members from lead-
ing private universities in Kuwait and the UAE and estab-
lished companies. 

Overall customer satisfaction stood at an ordinary score of 75.1 out of 100 in 2019 

NBK reveals winner 
of KD 125,000 
in Al-Jawhara 
monthly draw
KUWAIT: In a commitment to always provide cus-
tomers with the best services and products as well as
rewarding them, National  Bank of Kuwait (NBK)
announced Ahmad Abdulhadi Marzouq Ahmad as the
winner of the KD 125,000 prize in Al-Jawhara monthly
draw for January 2020. The draw was held live on FM
88.8 Kuwait Pulse, with the attendance of representa-
tives from the Ministry of Commerce and Industry and
NBK. Al-Jawhara monthly and quarterly draws are
supervised and audited by Deloitte.

Customers of Al-Jawhara Account are automatically
enrolled in the draws. For every KD 50 deposited into
their account, they receive a chance to win KD 5,000

weekly, KD 125,000 monthly and KD 250,000 as the
quarterly grand prize. If no withdrawal or transfers occur
on the account during the required period, customers will
receive an additional chance to enter the draw for every
KD 50 held in the account, doubling their chance to win. 

“We are pleased to be announcing Al-Jawhara winner
in this monthly draw. This account is ideal for every mem-

ber of the family as it is an efficient account to earn inter-
est, grow savings as well as plan for the future,” stated
Hisham Al-Nusf, Deputy General Manager of Consumer
Banking Group, National Bank of Kuwait. 

“Al-Jawhara Account offers many services and benefits,
and every account holders have the chance to win,” he
added. Al-Nusf affirmed that anyone could open an Al-
Jawhara Account by visiting the nearest NBK Branch,
while NBK Customers can open an account through NBK
Mobile Banking or NBK Online Banking. 

He further said that NBK continues to work on reward-
ing its customers and providing them with a unique bank-
ing experience that is advanced and secure.  NBK also
announced the winners in Al-Jawhara’s weekly draws for
the month of January who were: Esraa Khudhair Ahmad
Khdhair Abdullah, Zaher Yousef Mahmoud Alhamadi and
Fadhah Sulaiman Jassim Alghanim.  Since 2012, the
National Bank of Kuwait has rewarded loyal customers
with a total worth of prizes up to KD 2,200,000 in the
weekly, monthly, and quarterly Al-Jawhara draws. NBK is
committed to introduce customers with a diversified set of
offers and rewards that meet their aspirations throughout
the year. It also offers them the most outstanding, disrup-
tive and secure banking services. 

KUWAIT: Ooredoo Kuwait, first to
launch innovated digital services in
Kuwait announced the winner of the
Nojoom millionaire, a campaign which
is part of its award winning Nojoom
Rewards Program. The winner of the
one million Nojoom points worth KD
1,500, Abdulaziz Al-Bloushi, was
announced in a draw held under the
supervision of the Ministry of
Commerce and Industry at the com-
pany’s headquarters in Kuwait City.
Over 15,000 customers joined the
competition on the company’s
Instagram account.

Ooredoo is committed to provid-
ing customers with a comprehensive
experience that enriches their lives
and meets their expectations, this is
portrayed through the Nojoom
Rewards Program which has been tai-
lor made to offer members free
upgrades, vouchers and discounts
from a large variety of partners to
meet their lifestyle needs. In addition,
customers can earn more Nojoom
points from our most recent partners
which include Kuwait Finance House,
Booking.com, Floward, Joyalukkas,
Cozmo, Mr. Fix, White Dental,
Paintball Kuwait, Cafe Supreme,
Breezyn, Mashawi, Chocolateness and
many more to come in 2020.

Ooredoo has carefully selected

partners for our Nojoom program to
cover the main industries in Kuwait,
which include Eureka, Crowne Plaza
Hotel, Jarir Bookstore, Starbucks,
H&M, Debenhams, Foot Locker,
Mothercare, Boots, Vision Express,
Pinkberry, Jazeera Airways, Al-Rifai,
Safat Home, Bumper to Bumper and
Burger King to ensure that all cus-
tomers get a rewarding experience. 

The Nojoom Rewards Program
has many benefits which include
transferring Nojoom points to friends
and family, donating Nojoom points
for charitable causes, selecting spe-
cific Ooredoo Services and top-ups,

exchanging Points to Miles with lead-
ing Airline Companies such as Kuwait
Airways and Qatar Airways as well as
redemption for partners’ cash vouch-
er which are readily accessible
through www.ooredoo.com.kw or the
My Ooredoo app.

Established in 2012, the Nojoom
Rewards Program has been continu-
ously revamped to match the Kuwaiti
lifestyle, which is modern and youth-
ful and meets local and international
trends. Nojoom has been awarded the
best loyalty program in the Middle
East and Africa for three consecutive
years in 2012, 2013, and 2014. 

Malabar Gold & 
Diamonds unveils 
‘Heart to Heart’ 
jewelry collection 
KUWAIT: Malabar Gold & Diamonds, one among the
largest jewelry retailers globally with a strong retail network
of over 250 outlets spread across 10 countries launched a
special collection of diamond and 18K gold jewelry named
‘Heart to Heart’ collection to celebrate the season of love.
‘Heart to Heart’ jewelry collection showcases exclusive jew-
elry to symbolize the best way to express your love. As the
demand for heart shaped jewelry increases during this sea-
son of love, the jewelry retailer launched the exclusive col-
lection to cater to the customer demand. 

This unique jewelry collection is a perfect gift to
express true emotions to your loved ones. With prices
starting from as low as KD 65, there is something to fit
everyone’s budget.

Apart from the pendants in diamonds and 18k, cus-
tomers can also choose the heart shaped beautifully crafted
bangles, bracelets and rings to gift your loved ones. The
company has also launched a special 2 in 1 Pendant which
can be worn in 2 different ways. To add more delight to this
occasion, the customers can also avail a branded Kenneth
Kole watch or Giordano watch absolutely free with this
limited edition diamond jewelry. This offer will be available
at their outlets until 15th February 2020.

Apart from these, Malabar Gold & Diamonds also show-
case an incredible collection of unique designs in gold and
diamond jewelry from Italy, Singapore, Turkey, Bahrain,
India, etc to suit the tastes and budget of its different cus-
tomers. Customers can also choose gifts to their loved ones
from their branded jewelry segment that includes Era -
Uncut Diamond Jewelry, Ethnix - Handcrafted Designer
Jewelry, Mine - Diamonds Unlimited, Precia- Gem Jewelry
and Divine - Indian Heritage Jewelry.

Abdulaziz Al-Bloushi becomes 
a millionaire with Ooredoo Kuwait

Haneen Ibrahim Al-Fulaij

Tareq Al-Saleh


