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NBK first bank in Kuwait to 
launch ‘Garmin Pay’ service 

KUWAIT: National Bank of Kuwait (NBK) announced the
launch of “Garmin Pay” service, which enables its cus-
tomers to make payments at a touch on their wearable
Garmin Pay-compatible watch. The new Garmin Pay serv-
ice comes as part of NBK’s continued efforts to provide its
customers with top-notch, digitalized payment solutions
that meet their aspirations and complements their unique
lifestyle.

NBK is the first bank in Kuwait to offer contactless
payments on Garmin watches, further emphasizing on its
leading position as a provider of high-tech services and
disruptive payment solutions.

Customers are required to add the details of their NBK
Credit Cards to the compatible device to activate the
service and then enjoy making fast and easy payments via
their wearable device. “We are happy to announce the
launch of this new service, which came in line with NBK’s
efforts to introduce its customers with easy-to-use, fast,
innovative and time-saving payment solutions. We are
always looking for more unique and exceptional banking
services that cater to the needs of all our customers,” stat-
ed Mohammed Al-Othman, General Manager of Consumer
Banking Group, National Bank of Kuwait commenting on
the new service.

“Garmin Pay is a payment solution specially designed
for people who are always on the move. Customers can
use this service in their daily purchases at retailers that
support contactless payments,” Al-Othman added. “NBK
is always keen on providing its customers with innovative
and full-fledged banking solutions by expanding its prod-
uct base and while ensuring more secure and easier serv-
ices. The bank always thrives to build strategic partner-
ships with the leading global service providers to offer the
safest and most disruptive banking services. This is part of
its well-established position locally and in the GCC region
as the top provider of the most advanced financial servic-
es,” Al-Othman noted.

“We are celebrating the launch of Garmin Pay, the inno-
vative payment service, for the first time in Kuwait, in coor-

dination with NBK, the top bank in the Middle East, which
has a leading position locally and regionally. This service
will represent a qualitative transition in users’ lifestyles as
the smart watch will stand as a GPS navigator, a mobile
notification center, a sports mate and a wallet,” stated
Ahmad Al-Ameeri, General Manager of Seas & Deserts
Group, the exclusive agent of Garmin firm in Kuwait.

“Our company always takes the lead to introduce its
customers and the Kuwaiti market with the top-notch and
most disruptive services. Launching Garmin Pay in coordi-
nation with a distinguished partner like NBK came within
this policy,” he stated, adding that “our partnership with
NBK is well-established; their confidence in our products
and our services is a reflection of a long-term strategic
partnership.”

NBK has successfully maintained a long-standing lead-
ing regional position, thanks to offering the highest-quality
banking services, in addition to its effort to provide the
top-notch and the most innovative payment solutions to
meet customers’ ever-changing needs.

How to set up Garmin Pay
● Download the latest version of the Garmin Connect

Mobile app to your smart phone, or your tablet whether
Android- or Apple-supported (Make sure Garmin Watch
battery is fully-charged)

● Open Garmin Connect Mobile app and press Garmin
Devices

● Select your Garmin Watch
● Select Garmin Pay and press on the Create Your

Wallet button
● You will be prompted to make a four-digit passcode

to keep the wallet on your watch secure
● Enter your card data
● Read and accept the terms and conditions
● Enter the Authentication Code (OTP) sent by SMS to

your registered mobile number
● Once you are done, the card will be added to your

wallet and you’re ready to use Garmin Pay service

Mohammed Al-Othman and Ahmad Al-Ameeri

Garmin Pay introduces a qualitative transition in users’ lifestyles

NBK and Garmin Pay teams

Boubyan Bank 
provides services 
in WhatsApp 
via ‘Msa3ed’ 
KUWAIT: Boubyan Bank announced the
launch of a group of outstanding digital
services and products as “Msa3ed” service,
the digital personal assistant, has been
incorporated with
WhatsApp as a part of the
bank’s constant endeavors to
provide customers with spe-
cial services and unique
banking experiences.

Abdulla Al-Tuwaijri -
Deputy Chief Executive
Officer stated: “We
announced previously our
collaboration with Infobip,
the international telecommu-
nications company, for the
first time in Kuwait to add to
our list of digital services that
we uniquely provide to our
customers in the Kuwaiti market. Now, we
are pleased to tell our customers that we
are bringing an update that includes a new
group of services whereby customers can
perform a group of financial services by
incorporating Msa3ed with WhatsApp.”

Al-Tuwaijr i  went on to explain:
“Customers  can now check their
banking information with “Msa3ed”
through WhatsApp such as checking
their balances, sharing their IBAN,
and reviewing the last 5 transactions
made using their credit cards in addi-

tion to the last 5 transactions made on
the customer’s account.”

“In addition to all these services,
customers can request further banking
information from Msa3ed in WhatsApp
such as information about various
Boubyan Bank’s services and products
(account balance, branches’ business
hours and location, IBAN sharing, next
salary date...) in addition to many oth-
er services that can be done swiftly
due to the availability of 24/7 sup-
port,” he added. 

Al-Tuwaijri confirmed “As is the case
with other services of Boubyan Bank, this

service enjoys the highest
levels of information security.
WhatsApp messages are
encrypted and the green
badge next to Boubyan Bank
name in the chat window
ensures customers are
engaging with a business
verified account, ensuring a
secure and reliable commu-
nication between customers
and the Bank.” Al-Tuwaijri
concluded: “At Boubyan,
we always aim to create
simple innovative solutions
that help reinforce our

relationship with customers, and provide
an outstanding level of service for them,
and being the most used messaging app
in the world, WhatsApp is the best chan-
nel that customers already trust and
enjoy.”  It is worth-mentioning that
Msa3ed Service (the first AI-based digi-
tal personal assistant in Kuwait) can now
respond to all inquiries about customers
and others via WhatsApp through
Boubyan Bank’s verified number
1820082 , where customers can find all
the answers they need.

KUWAIT: Gulf Bank held its weekly
draw on 2nd February 2020
announcing the names of the winners
for the week of 26 - 30 January 2020.
The weekly draw consists of five
winners who receive KD 1,000 each,
every week. 

The winners this week are:   
Badreya Ali Hasan Alostath
Husain Hajji Tesho Ali Karam Hussain
Khayriyah Abdullah Ali Dashti
Maryim Ibrahim Hilal Aldokhi - minor
Nadia Abdulmalak Haydar Bahman

Gulf Bank’s announced that Al-
Danah is now bigger, and that the
prize of the annual draw wil l  be
KD1,500,000 as of 2020. The annual
draw will be held on 14 January 2021,
and the last chance to participate by
depositing in the Al-Danah account
will be on 30 September 2020.

Gulf Bank encourages customers
to increase their chances of winning
with Al-Danah by depositing more
into their Gulf Bank accounts using
the new ePay (Self-Pay) service,
which is available on Gulf Bank’s
online and mobile banking services.
Al-Danah offers a number of unique
services to customers, including the
Al-Danah Deposit Only ATM card,
which al lows account holders to

deposit money into their accounts at
their convenience. Account holders
can also calculate their chances of
winning the draws through the ‘Al-
Danah Chances’ calculator available
on the Gulf Bank website and app.
Furthermore, loyal Al-Danah cus-
tomers are rewarded with loyalty
chances. Loyalty chances are the total
chances accumulated from the previ-
ous year, which are added to the cus-
tomer’s chances the following year.
Therefore, the total chances earned
by Al-Danah customers in 2019, have
been added to their 2020 chances,
and the same process will take place
in 2021, and so on. Terms and condi-
tions apply.

Gulf Bank’s Al-Danah account is
open to Kuwaiti and non-Kuwaiti
residents of Kuwait. Customers
require a minimum of KD 200 to
open an account and the same
amount should be maintained for cus-
tomers to be eligible for the upcom-
ing Al-Danah draws. If the customer’s
account balance falls below KD 200
at any given time, a KD 2 fee will be
charged to their account monthly
until the minimum balance is met.
Customers who open an account
and/or deposit more will enter the
weekly draw within two days.

Gulf Air returns 
to Erbil with 3
weekly flights
MANAMA: Gulf Air - the national carrier of the
Kingdom of Bahrain - celebrated its resumption
services to Erbil in Iraq as its flight GF233 land-
ed in Erbil International Airport at 1630 on 02
February 2020. Upon arrival, a celebratory event
was held at the airport which saw the attendance
of Gulf Air’s Chief Operations Officer Capt.
Suhail Ismaeel and the airline’s Country Manager
in Iraq Isa Shah along with various dignitaries, a
number of local media, travel industry represen-
tatives and airport officials. At the inaugural

event in Erbil International Airport, Capt Suhail
Ismaeel said: “We’re happy to return to Erbil and
operate direct flights to and from this Iraqi city”.
He also added: “With three weekly direct flights
between Bahrain and Erbil supplemented with

great connectivity through our hub, this destina-
tion promises to be a key route within our grow-
ing network.” Gulf Air’s flights to Erbil will fur-
ther strengthen the airline’s existing Iraqi routes
of Baghdad and Najaf. 

Boursa Kuwait 
tour raises capital 
markets awareness 
among graduates
KUWAIT: Reinforcing its commitment to nur-
turing a new generation of well-informed retail
investors and securities professionals, Boursa
Kuwait hosted 20 trainees from the fifth edition
of the Capital Markets Authority’s (CMA) fresh
graduates training program on January 28, for
an exclusive guided tour of the stock exchange,
providing them with a deep understanding of
the capital market operations. 

The fresh graduates were able to get an
inside look at the recent developments made at
Boursa Kuwait, and how their efforts have sig-
nificantly improved their international ratings
and allowed Kuwait to become more attractive
to local and international investors. A presenta-
tion that shed light on the various aspects of the
company’s activities and operations, which
included major milestones in Boursa Kuwait’s
journey to a leading stock exchange, and the
first stock exchange to be fully owned by the
private sector in the Middle East, as well as its
three market development plans. 

The participants also took a tour of the com-
pany’s trading hall where they gained first-hand
knowledge of trading operations and the trading

board. They were also offered the opportunity
to get an up-close look at the tools and equip-
ment involved in trading before the adoption of
electronic trading. 

The event comes in line with Boursa Kuwait’s
corporate sustainability initiatives, which con-
form to the United Nations Development
Programme’s (UNDP) Sustainable Development
Goals (SDGs), and falls under the ‘Education’ pil-
lar of the company’s Corporate Sustainability
strategy. The pillar envisions a robust capital
market ecosystem where all stakeholders are ful-
ly equipped with the knowledge and skill
required to be an active player in the nation’s

exchange in particular and its capital market in
general. The strategy also includes ‘Community’
and ‘Environment’ pillars that envision a prof-
itable business while also contributing to the
well-being of the society and the environment.
The company has launched a number of initia-
tives under the Education pillar, including the
Boursa Academy free digital education portal,
ongoing collaboration with a number universities
to advance capital markets literacy among stu-
dents and raise awareness of Boursa Academy,
as well as investor relations workshops and sem-
inars for executives and professionals from com-
panies listed on the stock exchange.

Gulf Bank announces winners of
Al-Danah account weekly draw

Abdulla Al-Tuwaijri 

Huawei introduces 
FreeBuds 3 red 
edition in Kuwait
KUWAIT: Huawei Consumer Business Group
(CBG) has introduced the Huawei FreeBuds 3
Red version in the State of Kuwait, which will be
on pre-order starting February 1 until February
5,2020, with bundle Gift of Huawei Wireless
Charger, priced at KD 49.900. Hint that, the
Huawei FreeBuds 3 was previously available in
black and white models only.

Huawei’s vision is to bring digital to every
person, home and organization for a fully con-
nected, intelligent world. With this vision, Huawei
continuously aims to create a competitive advan-
tage by developing differentiated technological
devices for consumers. The Huawei FreeBubs 3
red edition is a new addition to Huawei’s innova-
tive device.  The Huawei FreeBuds 3 pick up the
human voice efficiently for call quality that feels

like a face to face conversation and support
active noise cancellation for an immersive music
experience. Audio and video are perfectly syn-
chronized for video playback and a premium
gaming experience. Let’s take a closer look at
the World’s First Open-fit Active Noise-
Cancellation Earphone from Huawei.

A more intelligent approach 
to noise cancellation

Huawei used innovative ideas to obtain true
noise cancellation: Thanks to this technology,
ambient noise in areas like malls or cafes are
cancelled out, allowing users to enjoy a more
immersive audio experience be it while using the

earphones for calls, music, gaming, etc. To
improve call audio and speech quality, Huawei has
incorporated unique innovations in the Huawei
FreeBuds 3, such as a Bone sensor feature and
aerodynamically designed mic duct. The Bone
Sensor uses vibrations in the user’s head while
talking and separates it from background noise,
enhancing call quality. Meanwhile, the patented
mic duct effectively cancels out wind noise while
running or out during a windy day.

Open-fit design comfortable 
to wear for a long time.

Huawei FreeBuds 3 has a unique open-fit
design, allowing users to have a comfortable and
pleasant wearing experience. The pebble shaped
case is simple, elegant and ergonomic, while the
earbuds are designed to fit comfortably without
creating any stuffiness or discomfort. In terms of
color options, it comes in glossy finishes of Black
and White. Suitable for multiple scenarios be it
to take long conference calls at work or playing
your favorite music at the gym. Listening to
music on these earphones are an absolute
delight, with the bass, treble and middle perfect-
ly balanced and every note heard at its best.


