
Thursday, December 31, 2020

F e a t u r e s

Established 1961 12
L i f e s t y l e

This file photo taken on November 9, 2006 shows French designer Pierre
Cardin posing with his new fashion space, in Saint-Ouen.

A file photo taken on May 13, 2011 shows French fashion icon Pierre Cardin (centre right) waving after his fashion show on board the former-Soviet aircraft carrier
Kiev at the Tianjin Binhai Aircraft Carrier Theme Park outside Tianjin in northeastern China.— AFP photos

This file photo taken on January 28, 1967 shows French designer Pierre
Cardin flanked by fashion models after his Spring-Summer collection show,
in Paris.

This file photo taken on November 9, 2006 shows French designer Pierre Cardin
posing with his new fashion space, in Saint-Ouen.

This file photo taken on November 25, 1977 shows French designer Pierre
Cardin surrounded by “Catherinettes” in front of his new shop Maxim’s in Paris.

This file photo taken on September 17, 1981 shows French designer Pierre
Cardin standing with models during the presentation of a retrospective Haute
Couture collection from 1950 to 1980, in Paris.

Pierre Cardin, who died Tuesday
aged 98, was a man of many para-
doxes-a designer who sought flam-

boyant yet simple styles, an aesthete with
a head for business, and a futurist now
associated with retro. He rose to the pan-
theon of France’s post-war fashion giants
only to shake it all up by leading what
was in the 1950s a revolutionary concept-
designing “ready-to-wear” collections for
the high street. 

A savvy businessman, he expanded
his empire globally, moving into once
closed markets and selling hundreds of
licences to make himself the undisputed
king of designer merchandising-and
being slammed by the fashion elite for
selling out. Cardin’s 1960s “Space Age”
collection is among his most legendary,
and his designs such as the men’s collar-
less “cylinder” suit inspired the early look
of the Beatles.

Batwings and knitted catsuits 
Cardin entered the Parisian fashion

world in the aftermath of World War II,
training with the likes of Christian Dior
and Elsa Schiaparelli. In the 1950s, as he
began to branch out on his own, he soon
established a name as an innovator with
the now legendary bubble dress in 1954.
His 1964 “Space Age” collection remains
a landmark in the fashion history with its
cut-out dresses, knitted catsuits, tight
leather pants, close-fitting helmets and

batwing jumpers. Throughout the 1960s,
as one of the most influential creative
forces, he turned out collection after col-
lection featuring an array of original

ideas, and with his penchant for geomet-
ric shapes and motifs he frequently
ignored the female form altogether. 

It was this disregard for femininity
which led him to be credited with creat-
ing the “unisex” look. Although he was
gay, he had a four-year affair with the
French film star Jeanne Moreau. She
wanted to have a child with him but could
not after suffering from uterine cancer.

‘Beauty and the Beast’ 
Cardin was born into poverty on July

2, 1922, near Venice in northern Italy. His
family emigrated to France when he was
a child, and he grew up in the dour
French industrial town of Saint Etienne. At
the age of 17 he was apprenticed to a tai-
lor in Vichy where he soon specialized in
women’s suits. In 1944, after the libera-
tion of France, he cycled all the way to
Paris where he studied architecture
before starting to work in fashion houses.
He began designing costumes and met
the poet, artist and director Jean
Cocteau, for whom he designed the mes-
merizing sets and outfits for the classic
film “Beauty and the Beast” in 1947.

Global empire 
In his heyday, Cardin boasted of hav-

ing some 1,000 licences and franchises,
from fashion and food to cigarettes and
furniture, which generated hundreds of
millions in annual sales and made him a
household name around the world. He
headed a global empire with a strong
presence in Japan. He also signed pro-
duction deals with the Cold War-era
Soviet Union in 1978, then became the
first French designer in 1979 to cement
links with China.  He was also the first
designer to hold a fashion show in Red
Square in Moscow in 1991, drawing a
crowd of 200,000.

“I cover the entire world, except per-
haps North Korea, and I could go there
too if I chose,” he told AFP in a 2010
interview. Cardin’s empire also included
hotels, factories and boutiques. Among

his many acquisitions was the upscale
Paris restaurant Maxim’s, which he turned
into an international chain.

Futurist’s controversial castle 
But the much used and franchised

Cardin brand later showed signs of wear.
In 2011, he put his fashion label up for
sale saying he hoped it would fetch up to
a billion euros. It failed to sell. And
Cardin’s purchase of a castle in Provence
that once belonged to the Marquis de
Sade, and dozens of houses around it,
angered locals who complained the
buildings were left empty and wrecking
the life and economy of the village. Still,
Cardin remained intensely proud of his
achievements.  In 2014, inaugurating a
small Paris museum for his work, he said
he had built up quite a “legacy for a cou-
turier who came from nothing”.— AFP

Fashion pioneer
Pierre Cardin 
in quotes

Key quotes from French
designer and businessman
Pierre Cardin who died on

Tuesday aged 98:

Fashion 
“The clothes I prefer are those I

have created for a life that does
not yet exist, the world of tomor-
row.” “My aim was the street, that
my name and my creations be on
the street. Celebrities, princesses
were not my cup of tea. I respect-
ed them, I dined with them, but I
could not see them in my dress-
es. In any case, they would have
looked ridiculous.” “My great
stroke of genius was ready-to-
wear at a time when there was
only haute couture. They told me
it would not last two years. I
charged on, believing in my idea.
I was criticized, made fun of.”

Creation 
“Form comes first. Then the

material that expresses the vol-
umes, the flow, the flexibility.
Colour comes last.” “A table leg,
a root, a tree, a leaf, all can give
me ideas. I am capable of seeing
an artichoke and making an arti-
choke dress!” “I don’t stop, I need
it, just like a painter or a writer. I
need to express myself. My rea-
son for being is fashion.”

Business 
“I own 100 percent of every-

thing, I am self-sufficient. I can
drink my own wine, go to my the-
atre, eat in my restaurants, sleep
in my hotels, dress, wear my own
perfume...” “If I have made money
with my licences, it is to be free,
do something other than fashion.
By changing profession I distract
myself. There would not be a big-
ger punishment than forcing me
to play the game.”— AFP 

Under soft light and in concentrat-
ed silence, seamstresses at a
workshop in the heart of Paris

carefully assembled fine Calais lace,
embroidering it with onyx beads and
sequins in delicate motifs. A couture
bra takes two days to create, a bustier
three. Corsets, meanwhile, require
“real expertise, it’s very French,”
according to Amandine and Vanille at
the headquarters of luxury lingerie
brand Livy. A piece is made in 20
steps, sometimes with 15 materials.
The process takes patience and preci-
sion. The limited collection, made
entirely by hand, is created exclusively
for weddings or red carpet events,
according to 39-year-old designer
Lisa Chavy.

The rest of the line is ready-to-wear
and designed to appeal both to clients
who want something racy but discreet,

and for those looking beyond function
for lingerie that is a bit more showy
and a fashion accessory in its own
right: a subtle sexy strap, or bit of lace
to peek out from underneath clothing.
Chavy, who has been a designer for
mainstream labels, created the brand
three years ago hoping to offer some-
thing more modern and fresh, in a
country where lingerie has been
world-famous for 200 years. “I couldn’t
find any lingerie that I really wanted to
wear,” she said. 

Forgoing cushioned bras and
shape-altering pieces for a more natu-
ral look, Livy’s designs focus on deli-
cate, intricate patterns in lace for an
elegant feel. During a recent fitting
before a photo shoot, Chavy carefully
fastened an ornate gold clasp on a
bra worn by one of the models.
Hidden clasps and other visual illu-
sions, such as lacework resting on
transparent tulle, are part of the playful
seduction that is Livy’s signature.
Lingerie should be refined, command-
ing and vulnerable all at once, Chavy
said. — AFP

This file photo taken on January 10, 2003
shows French fashion designer Pierre Cardin
walking on the stage after a show for a con-
tribute to his 50 years of career in Florence.

This file photo taken on July 29, 1982 shows
French designer Pierre Cardin posing after
being awarded the “Golden Thimble” a fashion
award in Paris.

This file photo taken on July 4, 2006 shows French designer Pierre Cardin posing with some
dummies featuring his Men’s 2007 Spring-Summer collection, in Paris.


