
LONDON/MADRID: Want a cheap used car to nip
around town without running the gauntlet of coronavirus
on public transport? Welcome to Pandemic Motors, we
have just what you need. Across Europe, people are
snapping up old bangers, clunkers, Klapperkasten,
tacots and catorci, desperate to avoid buses and trains
but wary of splashing out on a shiny new motor in
uncertain economic times. “Public transportation is ter-
rific here, but with the COVID and all that, it’s better to
avoid it,” said Robert Perez, who recently moved to
Spain’s capital Madrid from Argentina.

On the hunt for work, Perez, a 33-year-old automo-
tive engineer, bought a red 2001 Seat Toledo for 2,000
euros ($2,370) from OcasionPlus, a Spanish used car
firm that has opened four new dealerships since the
lockdown due to soaring demand. Data provided to
Reuters by research firm IHS Markit and online car mar-
ket AutoScout24 showed there has been a marked
upward shift in registrations of older cars across Europe,
as well as a spike in internet searches for ageing vehicles.

The surge in interest in used cars is neither good
news for struggling mass transit networks nor the envi-
ronment as dirty old cars appear to be more in demand
than new electric vehicles.

In the longer term, however, the shift away from pub-
lic transport towards “individual mobility” in the pan-
demic era is expected to help carmakers, hit by a 27 per-
cent slump in new vehicle sales across Europe in the first
10 months of 2020. At Nawaie Motoring’s crammed lot
in the west London suburb of Hayes, general manager
Ameen Sultani points out the older cars selling for under
3,000 pounds ($3,985) that are in demand.

He said prices for the cars, mostly over a decade old,
have jumped by 25 percent as buyers who used to take
trains and buses look for affordable alternatives.
“Anything under 3,000 pounds has sold very quickly
and is very hard to replace in our inventory because
everyone is chasing the same vehicles,” Sultani told
Reuters. “Most of them have bought because they want-
ed to avoid public transport.”

Cheap cars 
Stronger than expected demand for new cars in the

United States, Europe and especially China in recent
months has helped major automakers recover to some
extent from the financial blows pandemic lockdowns

delivered in the spring. But an analysis of car registration
data in France, Germany, Italy, Spain, Switzerland and
the United Kingdom conducted for Reuters by IHS
Markit also shows there’s a significant shift toward older,
used vehicles.

In France, for example, the IHS analysis showed used
car registrations rose nearly 16 percent in the third quar-
ter while new vehicle sales fell more than 5 percent. It
also showed that in 2020 so far, vehicles over 15 years
old made up a higher proportion of used car registra-
tions than in 2019. “It’s fair to say in the time of corona
that the amount of vehicles older than 15 years has
increased versus prior years,” said Bjoern Huetter, an
associate product director at IHS.

There was an even bigger jump in Spain, with used
car registrations up nearly 25 percent, according to the
IHS analysis. Cristian Lopez, 34, is another buyer in
Spain who went for the cheaper second-hand option,
partly thanks to having saved some money during the
country’s strict lockdown.

“Enough to buy a cheap car in cash!” Lopez said.
Furloughed from his job at a catering company, he

went back to school to study tourism management. This
month, he bought a gray 2005 Renault Clio for 3,600
euros to get to classes from his home in the Madrid sub-
urb of Vicalvaro. Vehicle sales portal Sumauto, part of
Spanish media company Vocento SA, told Reuters that
sales of cars over 20 years old jumped 25 percent in
Spain from June to October, while those over 15 years
old rose 16 percent.

‘Individual mobility’
In an analysis for Reuters, online car market

AutoScout24, which serves Austria, Belgium, Germany,
Italy and the Netherlands, said internet searches for old-
er cars had spiked since the summer. The data showed,
for instance, that in July through September, online
searches for vehicles over 20 years old jumped 80 per-
cent in France, 77 percent in the Netherlands and 59
percent in Belgium.

AutoScout24 Chief Executive Edgar Berger said that
while “individual mobility” had become more important
to consumers in these markets because of the pandemic,
they had also become more cautious because of eco-
nomic uncertainty. But buyers are still shying away from
second-hand electric vehicles, according to used car

dealer OcasionPlus. Of the 2,800 vehicles it currently
has on sale, only six are electric.

“People are wary about batteries’ performance in the
long run and are reluctant to invest in the charging
cabling for a second-hand car,” marketing chief
Fernando Rodriguez said.

Besides the potential setback to ambitious European
targets for cutting carbon emissions, there are other,
longer-term ramifications from keeping very old cars on
the road longer.

Older vehicles with fewer safety features might cause
more accidents and lead to higher premiums, insurers
said, though that will take time to show up in statistics.
And the shift to cars is already hitting public transport.

The number of people using public transport in Spain
fell 92 percent in April from the same month in 2019 and
was still 44 percent lower in September, several months
after national lockdown restrictions were eased. In

Britain, before the country’s latest lockdown began at
the beginning of November, rail usage was about a third
of 2019 levels, while personal car usage was close to 90
percent.

In September, London Mayor Sadiq Khan called for a
5.7 billion pound bailout package for the city’s transport
operator as passenger numbers continued to plunge.
Germany and France have also bailed out their state-
owned railways. Greenpeace political campaigner Sam
Chetan-Welsh said the shift away from public transport
was a greater environmental concern than having older
cars on the road because higher sales of new, larger
sports-utility vehicles have left vehicle emissions rela-
tively flat anyway.

“Governments need to do everything they can to
reduce traffic on the road,” Chetan-Welsh said. “That
includes giving people the confidence to get back on
public transport safely.” —  Reuters
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Pandemic Motors: Europeans snap 
up old cars to avoid public transport 

Online searches for ageing vehicles spike 

Ameen Sultani, general manager of used car dealer Nawaie Motoring Ltd, looks inside a car as he shows some of the old-
er, cheaper vehicles that have been popular with customers eager to avoid public transport during the coronavirus dis-
ease (COVID-19) pandemic, in Hayes, Britain. — Reuters

CBK bonds and 
related Tawarruq
KUWAIT: The Central Bank of Kuwait (CBK)
announced the most recent issues of CBK bonds
and related Tawarruq at a total value of KD 360
million for 6 months with a rate of return at 1.250
percent.

Ooredoo and Gait 
promise outstanding 
Apple experience 
KUWAIT: Ooredoo Telecom,
the first to introduce innovative
digital services in Kuwait, part-
nered with Gait Apple Premium
Reseller, to expand Ooredoo’s
portfolio to include MacBook,
iMac and their accessories in
their electronic store point of
sale to the customers to give
them the facility to enjoy using
Apple products with their 5G
services.

Gait outstands itself through
its Apple-trained experts who are enabled to increase
customer experience and take it to the next level by
offering them knowledgeable advice and support.
Indeed, Gait offers customers the opportunity to learn
and experience Apple products and solutions. 

The agreement between Ooredoo Kuwait and Gait
promises exceptional Apple experience, unrivaled solu-
tions and products offered in one place, and an authentic
5G connectivity. Hence, the products which will be taken
from Gait will be limited to Apple laptops and computers
with their accessories only such as; iMac, MacBook Air,
and MacBook Pro and more. 

Tapan Tripathi - Chief Marketing Officer at Ooredoo
Kuwait commented on this partnership saying; “Focused
on customer-centric technologies and services, we are
gearing up through our partnership with Gait to offer
our customers the opportunity to enjoy the next level of
Apple experience with the latest products and solutions
advised by Apple-trained consultants at Gait”. 

Gulf Bank announces 
winners of Al-Danah 
weekly draw 
KUWAIT: Gulf Bank held its weekly Al-Danah draw
on 29th November 2020 announcing the names of the
winners for the week of 22 - 26 November 2020. The
weekly draw consists of five winners who receive KD
1,000 each, every week.

The winners this week are:
Abdullah Adel Mirza Abdullah
Mohamed Ahmad Edrees Saqer
Hassan Mohammad Dhafer Alajmi
Fadhel Abbas Abdullah Alamir
Khadejah Ali Mohammed Alshawaf 

Al-Danah is now offering its biggest prize yet, with
an annual draw prize of KD 1,500,000. The annual
draw will be held on 14 January 2021. Gulf Bank
encourages customers to increase their chances of
winning with Al-Danah by depositing more into their

Gulf Bank accounts using the new ePay (Self-Pay)
service, which is available on Gulf Bank’s online and
mobile banking services.

Al-Danah offers a number of unique services to
customers, including the Al-Danah Deposit Only ATM
card, which allows account holders to deposit money
into their accounts at their convenience. Account hold-
ers can also calculate their chances of winning the
draws through the ‘Al-Danah Chances’ calculator
available on the Gulf Bank website and app.
Furthermore, loyal Al-Danah customers are rewarded
with loyalty chances. Loyalty chances are the total
chances accumulated from the previous year, which
are added to the customer’s chances the following
year. Therefore, the total chances earned by Al-Danah
customers in 2019, have been added to their 2020
chances, and the same process will take place in 2021,
and so on. Terms and conditions apply.

Gulf Bank’s Al-Danah account is open to Kuwaiti
and non-Kuwaiti residents of Kuwait. Customers
require a minimum of KD 200 to open an account and
the same amount should be maintained for customers
to be eligible for the upcoming Al-Danah draws. If the
customer’s account balance falls below KD 200 at any
given time, a KD 2 fee will be charged to their account
monthly until the minimum balance is met. 

Digital giants 
sign on to fair 
tax initiative
PARIS: Some 75 major tech players, including
Google and Facebook, are backing a French initiative
committing them to making a “fair tax contribution” in
countries where they operate.

French President Emmanuel Macron unveiled the
“Tech For Good” initiative at the Elysee Palace yester-
day in a move designed to draw up the ground rules
for ensuring the internet is a borderless “free, open
and safe space”. Signing on to the initiative are tech
big-hitters such as Google, Facebook, Microsoft,
Twitter, Snapchat and Huawei. Assorted tech ‘uni-
corns’, start-ups and NGOs have also joined.

Two big names yet to sign on are Amazon and
Apple, but French presidential sources said both have
expressed a “desire” to join. The initiative comes with
France having last week pledged to enforce a new dig-
ital levy for online technology giants, breaking a truce
with Washington over a long-running tax fight that
could prompt a round of punitive US tariffs on French
goods.

France has been seeking a global tax accord but the
OECD has warned no such deal is immediately in the
offing owing to strong US opposition. “Tech for Good”
includes eight commitments for joint regulation of dig-
ital space involving “transparent measures” designed
to “prevent transmission of material relating to child
pornography, terrorism or hardcore violence”.

Those measures would also seek to guarantee
“consumer freedom of choice”.

Signatories also pledge to take seriously their “eco-
nomic and social responsibilities (to make) a fair tax
contribution in the countries in which they operate,”
opening themselves up to public scrutiny on the issue.
The tax issue has for years been a highly thorny issue
with Google, Amazon, Facebook and Apple widely
accused of limiting to a minimum, as do many multina-
tionals, their tax liabilities in a number of countries,
notably in Europe.

Under EU law, US-based companies can declare
profits from across the bloc in a single member state-
and most pick low-tax jurisdictions such as Ireland or
the Netherlands.

“Tech for Good” was launched in 2018 as a forum
to determine how tech giants and new technology can
be a force for the common good in areas such as edu-
cation and health. — AFP

Tapan Tripathi

Mental health in 
workplace, saved
by bots and apps?
NEW YORK: We are all familiar with the challenges of
2020, but we may still be underestimating how deep and
wide they go. Seven in 10 employees say this has been
the most stressful year of their working lives, according
to a report from Workplace Intelligence and Oracle.

For companies, that means the mental-health issues
of employees have rocketed from a secondary concern
in years past, to a primary one. But making help avail-
able, quickly and at scale, is no easy task.

That is where artificial intelligence can come in. Not
only do employees say they are open to the help and
guidance of robots - in the form of chatbots, wellness
and meditation apps, fitness monitoring, and more - but
82 percent say that AI is better than humans at providing
support, according to the Workplace Intelligence study.
And 68 percent say that they would prefer interacting
with a robot on issues like stress and anxiety, as
opposed to a human manager. To find out how AI can
help in this moment of workplace crisis, we sat down
with Dan Schawbel, managing partner of Workplace
Intelligence and author of multiple books including
“Back to Human”.

Q: How are employees coping in 2020? 
A: Workers worldwide say this has been their hardest

year ever, and that makes sense, because no one has
ever experienced anything like this. There’s such a high
degree of uncertainty, and no one knows exactly how
this is all going to play out.

Q: You found that employees are very receptive
to the use of AI in the mental-health arena - why is
that?

A: People don’t want to be judged based on the men-
tal-health issues they are facing. They don’t want to be
perceived as a worker who has issues, because they
think it might hurt their career prospects. That’s true
even at the top of organizations: Executives in the C-
suite are actually experiencing the most anxiety of all.

Q: So how can AI help with this?
A: The benefit of technology is that it’s available 24/7.

It doesn’t judge you and doesn’t care about your race or
class or gender. It gives you non-biased responses and
helpful health information. It’s not like we can call on 3
billion therapists, so there has to be some alignment
between humans and technology here, to help people
with what they’re going through.

Q: What might these AI tools look like?
A: It might involve chatbots, like Ginger.io, BioBeats

or Woebot. It might be meditation apps like Calm or
Headspace. It might be fitness apps like Peloton, Fitbit or
ClassPass. It might be online counseling providers like
Talkspace or BetterHelp. Or it might be corporate well-
ness platforms like Castlight Health and Virgin Pulse.

Q: How has this year affected the adoption of
mental-health resources?

A: These were all issues that companies were looking
at before, but now everything has been accelerated,
because the side effect of this global health crisis is a
mental-health crisis. Depression numbers were huge
even before COVID-19, and now it’s hard to even calcu-
late. I would say most of the global population has expe-
rienced some level of mental-health challenges over the
past eight months.

Q: AI in the workplace is changing so fast - where
do you see it headed in the next year or two?

A: It’s going to be even more robust, more sophisti-
cated, smarter and on a bigger scale, because more data
is being accumulated all the time, and more people are
going to have access. A lot of this stuff is here to stay
and is going to be a permanent part of organizations.

Part of that is because employees themselves are
demanding more of their employers: They want to be
treated as human, and be supported mentally, physically
and emotionally. — Reuters

China to force firms 
to report plastic use
in recycling push
SHANGHAI: Restaurants, e-commerce platforms and
delivery firms will be forced to report their utilization
of single-use plastics to the authorities and also submit
formal recycling plans, China’s commerce ministry said
in proposals published yesterday. The Ministry of
Commerce said it had established a nationwide system
for retailers to report their plastic consumption as part
of trial scheme to encourage recycling.

Plastic pollution has become one of China’s biggest

challenges, with vast amounts buried in landfills or
dumped in rivers. The rise in home food deliveries has
also caused volumes to surge. In September, the min-
istry said single-use plastic bags and eating utensils
would be banned from major cities by the end of the
year, while single-use straws would be banned nation-
wide. Wang Wang, chairman of the China Scrap Plastic
Association, said the bans would “only resolve the
most visible types of plastic pollution” and were just
one part of the country’s efforts to tackle waste. From
September, China has also prohibited some types of
agricultural-use plastic film used to keep crops warm
and moist. Chinese farmers use around 1.5 million tons
a year, but it leaves residues that damage the soil. A
new “solid waste law” also came into effect in
September, raising fines tenfold for those who break
rules and mandating the construction of new recycling
infrastructure. —Reuters


