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KUWAIT: Zain, the leading digital service provider in
Kuwait, announced the offering of a wide range of digi-
tal and cloud solutions to corporate customers, allowing
them to increase operational efficiency and empower
remote working during the COVID-19 pandemic over
Zain’s superfast and nationwide network.

Zain offers these solutions as part of its national
commitment towards the nation during this crisis,
through which the company reflects its role as a leading
Kuwaiti private sector organization by making its tech
capabilities available. The company is keen on offering
the most advanced services and solutions as per the
highest international standards to facilitate the continu-
ous operation of government entities and companies of
all sizes, while serving their unique needs during the
current situation, all while empowering them into digital
transformation. 

The services and solutions Zain offers include
@Lasilki, a world-class Push-to-talk (PTT) service that
enables corporate customers, SMEs, and public sector
entities to reliably and securely communicate with their
employees, volunteers, or others, whether individuals or

large groups. The service is compatible with Zain’s
nationwide LTE 4G network for solid and fast commu-
nication over long distances. @Lasilki features a wide
range of advanced devices that allows each organiza-
tion to choose the device that best suits their needs. The
service also comes with the dispatcher management
application in the control room and more features to
guarantee the highest operational efficiency. 

Zain also offers Vehicle Tracking System (VTS) and
Fleet Management services, which allow corporate cus-
tomers who own fleets of vehicles for e-commerce or
other purposes to track their vehicles over an M2M
(Machine-to-Machine) platform. By installing smart

devices on their vehicles, business owners are able to
smartly manage their fleets and gain actionable data and
detailed insights, enabling them to reduce fleet-related
costs, as well as optimize delivery and maintenance pro-
cedures. 

Additionally, Zain offers Hosted Collaboration
Solutions (HCS and HCS+) that feature a wide range of
contact center and customer service solutions, allowing
corporate customers to build and operate their own
integrated contact centers capable of operating
remotely and from home. This contributes to increasing
customer satisfaction levels and ensuring fast and reli-
able customer service during the crisis. Zain HCS and

HCS+ solutions include Interactive Voice Response
(IVR), call recordings, advanced call queues, and much
more. The solutions support eight different languages to
facilitate communication with all customers. 

Zain strongly believes in the crucial role played by
private sector organizations in supporting social and
economic sustainability projects, especially during
crises. Springing from its growing commitment towards
practicing its social responsibility, the company is com-
mitted to printing a positive print through all its activi-
ties. This has led Zain to embrace the most crucial issues
in the community, including the support of the country’s
entities by making its tech capabilities available. 

Zain offers
superfast
network

Microsoft to keep 
exploring TikTok 
deal after talks 
with Trump
WASHINGTON: Microsoft announced Sunday it
would continue talks to acquire the US operations of
popular video-sharing app TikTok, after meeting with
President Donald Trump who seemingly backed off his
earlier threats to ban the Chinese-owned platform.
“Following a conversation between Microsoft CEO
Satya Nadella and President Donald J Trump,
Microsoft is prepared to continue discussions to
explore a purchase of TikTok in the United States,” the
company said in a statement, acknowledging the
“importance of addressing the President’s concerns”
over national security.

Microsoft added that it would continue negotia-
tions with ByteDance, TikTok’s Chinese parent com-
pany, with the intention of “completing these discus-
sions no later than September 15.”

The statement came after Trump on Friday said he
would ban the app, which is especially popular with
young audiences who create and watch its short-form
videos and has an estimated one billion users world-
wide. TikTok should be sold or blocked in the US,
Treasury Secretary Steven Mnuchin told ABC earlier
Sunday, while Secretary of State Mike Pompeo said on
Fox News the president would “take action in the
coming days with respect to a broad array of national
security risks that are presented by software connect-
ed to the Chinese Communist Party.”

TikTok denies it could be a tool for Chinese intelli-
gence, with its US general manager Vanessa Pappas
declaring Saturday: “We’re not planning on going any-
where.”

‘Biggest loser’ 
“The United States would be the biggest loser if it

banned TikTok,” Daniel Castro, vice president of the
think tank Information Technology & Innovation
Foundation, said Saturday.

“All of its data centers are outside of China, and
there is no evidence that it presents a national security
threat.” Trump said he would use an executive order to
ban TikTok, or the International Emergency Economic
Powers Act, a law granting the president powers to
regulate international trade in the face of an “unusual
and extraordinary threat” from abroad to US foreign
policy, national security or the economy.

His threat has caused great concern for US TikTok
users, particularly content creators who make money
on the platform. Many of them have posted links to

their Instagram or YouTube accounts so as not to lose
followers if the platform is ultimately blocked.

In its statement, Microsoft said it plans to “build on
the experience TikTok users currently love, while
adding world-class security, privacy, and digital safety
protections.” Buying TikTok would give Microsoft a
chance to break into the social networking market.

The IT group currently owns the professional net-
working platform LinkedIn, and Teams, an internal
messaging service for companies.

‘Bizarre’ 
Pappas promised Saturday to create 10,000 US

jobs at TikTok over the next three years, in addition to
the 1,500 current employees. “Don’t fall for this,”
responded senior Trump aide Peter Navarro, a fierce
China critic and a main architect of the trade war with
Beijing.

“China has hired a whole bunch of American lobby-
ists. They put a puppet CEO in charge of that compa-
ny,” he told Fox News, referring to former Disney
executive Kevin Mayer, who became the CEO of
TikTok in May. On Friday evening Trump indicated he
opposed a takeover of TikTok by an American compa-
ny, a solution nevertheless agreed to by most of the
involved parties, including ByteDance, according to
The New York Times.

“This is getting bizarre. A 100 percent sale to an
American company... mitigates any reasonable data
protection concerns,” tweeted Alex Stamos, a former
Facebook head of security and a researcher at Stanford
University. “If the White House kills this (sale) we know
this isn’t about national security,” he added. — AFP

Zain offers wide range of digital and 
cloud solutions to corporate customers

Services empower remote working and increase efficiency during current situation 

BANGALORE: Microsoft Corporation Chief Executive
Officer Satya Nadella gestures as he addresses the Future
Decoded Tech Summit in Bangalore.  — AFP

A cargo ship carrying cars making its way on the Yangtze River in Yichang in China’s cen-
tral Hubei province. — AFP

Asia’s factory pain 
eases as China’s 
activity jumps
TOKYO: Asia’s factory pain continued to ease in July
with contraction slowing in big export-reliant nations,
adding to hopes the region is steadily emerging from
the devastating hit of the coronavirus pandemic.
Manufacturing activity in China expanded at the fastest
pace in nearly a decade as domestic demand improved,
a private sector survey showed yesterday, suggesting
the world’s second-largest economy will help cushion
the pandemic’s blow to world growth.

But worries about a second wave of infections may
weigh on global demand and business sentiment, keep-
ing any rebound in Asia’s factory output feeble, some
analysts say. Japan, for one, will enjoy only a “very grad-
ual and protracted recovery” as concerns about a
resurgence in COVID-19 cases will weigh on domestic
and overseas spending, said Stefan Angrick, senior
economist at Oxford Economics.

“With the pace of recovery slowing in some of
Japan’s key trading partners, exports and business
spending are likely to continue to struggle,” he said.
China’s Caixin/Markit Manufacturing Purchasing
Managers’ Index(PMI) rose to 52.8 last month from
June’s 51.2, marking the sector’s third consecutive month
of growth and the biggest jump since January 2011.

The upbeat findings echoed an official survey on
Friday, adding to evidence the world’s second-largest
economy is getting back on its feet faster than expect-
ed. Japan and South Korea saw factory activity shrink at
a much slower pace, a sign that pressures on manufac-

turers were easing and raising hopes the worst impact
from the pandemic was over.

Taiwan’s manufacturing activity also rose above the
50-mark separating growth from contraction, suggest-
ing that increased demand for work-from-home equip-
ment is underpinning chip sales.

But factory activity in the Philippines and Vietnam
slid in July, underscoring the patchy nature of the recov-
ery. India’s factory slump also deepened as renewed
lockdown measures to contain surging virus cases
weighed on demand and output.

“While the broad steadying of the PMI prints across
the region point towards further stabilization in the
regional manufacturing sector after the April-May
malaise, the path ahead remains a rocky one, as evi-
denced by the more uncertain tone in the latest reading
for some economies,” said Wellian Wiranto, an econo-
mist at OCBC Bank. Japan’s final au Jibun Bank Flash
Manufacturing PMI rose to a seasonally adjusted 45.2
in July from 40.1 in June, marking the slowest pace of
contraction in five months.

South Korea’s IHS Markit PMI rose to 46.9 in July
from 43.4 in June, the highest reading since January,
reflecting easing pressure on output and new orders. A
gauge of expectations for South Korea’s manufacturing
output over the next 12 months jumped, though exports
- which account for nearly 40 percent of the economy -
remained a concern.

“Manufacturers maintained a bias towards price dis-
counting and continued to take a cautious view on their
staffing numbers,” said IHS Markit economist Joe Hayes.
The hit from lockdowns and social distancing policies to
contain the virus has pushed many Asian economies into
recession including Japan, South Korea, Thailand and
Singapore. While some countries have eased restrictions,
a renewed spike in infections has cast a shadow over the
recovery prospects in Japan. — Reuters

France’s Societe 
Generale plunges 
into Q2 loss 
PARIS: Top French bank Societe Generale said yes-
terday the COVID-19 crisis pushed it into a second
quarter loss of more than a billion euros as it was
forced to increase loss provisions sharply.

The net loss of 1.26 billion euros ($1.48 billion)
for the three months to June compared with a profit

of more than a billion euros in the same period a
year earlier and follows a loss of 326 million euros in
the first quarter. “This quarter has been sharply
impacted by the COVID-19 global health crisis and
its economic repercussions,” Societe Generale said
in a statement.

Net banking income-a bank’s core measure of
profitability-tumbled 13.5 percent, with all business
areas affected except for private banking, asset man-
agement and financial and consultation services.
Given the uncertain outlook, the bank said it had put
aside 653 million euros to cover losses during the
three months.

While most banks have suffered badly in the coron-
avirus pandemic like Societe Generale, its French peer

BNP? Paribas bucked the trend, managing to report
Friday only a slightly lower second quarter net profit of
2.3 billion euros thanks to a surge in investment bank-
ing. BNP however was also forced to more than double
provisions to 1.4 billion euros.

Societe General said it had been forced into two
large write-downs — 700 million euros on its mar-
kets activities, plus another 650 million euros on cer-
tain tax benefits. Despite the loss and difficult envi-
ronment, the bank’s capital adequacy position
remained strong, at 12.5 percent at end-June com-
pared with 12.6 at end March.

Societe Generale said the clear challenge now was
to adapt to the changes brought by the pandemic. “If
the months of April and May were marked by a reduc-

tion in activity in many economies around the world,
the rebound since mid-May has been encouraging,”
bank chief Frederic Oudea said in the statement.

“Supported by a very solid capital base and a loan
book of intrinsic quality, the bank is going to continue
the adjustment of its business to the new post-COVID
environment, extending notably its cost-cutting
efforts,” Oudea said. Societe Generale said it had
reduced its second quarter costs by 10 percent com-
pared with the 2019 period.

“The group is already working on its 2021-23 strat-
egy around three priority objectives-the importance of
the client, social and environmental responsibility, and
operational efficiency based on new digital technolo-
gies,” Oudea said. — AFP


