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Models present creations from Molly Goddard during a catwalk show for the Spring/Summer 2020 collection on the second day of London Fashion Week in London yesterday. — AFP  photos

Juggling work and friends. A sense of both duty and
freedom. A career on the rise yet a limited budget.
With the Carson collection, Tissot reconciles the

inherent contradictions of urban life. Designed to be the
very first automatic watch that one buys, the Tissot
Carson Lady and the Tissot Carson Gent represent an
important step in the life of every young professional -
a purchase that is significant, long lasting, and repre-
sentative of its holder and their status. With its sleek
design, self-assured taste and flattering finishings, the
Carson collection is perfect for every occasion.
Innovators by tradition, Tissot also brings the reputa-
tion of its name and the worldwide recognition of the
quality of its Swiss Made products. 

The Tissot Carson Gent is presented in a rose gold
PVD-coated steel case, offering all the advantages of
gold - its durability, warmth and precious shine - with-
out impacting the price. This timepiece, with a well-bal-
anced 40-mm diameter, is equipped with a mechanical
self-winding movement. The Powermatic 80 is a crown
jewel of Tissot’s calibres. Noble and reliable, it is a
reflection of Carson itself. It boasts finishings of superi-
or quality, including an engraved oscillating weight, vis-
ible through a transparent sapphire crystal case back. It
offers 80 hours of running time, meaning the watch can,

if necessary, be laid down during the weekend and
picked back up in perfect working order on Monday
morning. 

The Tissot Carson Lady is bound to seduce with its
soft, classic curves, which make it an essential accesso-
ry. It fits perfectly with all styles, occasions and stages
of life. Its 30-mm case is polished and mounted on a
five-link steel strap that is as bright as it is comfortable.
Its dial is composed of a satin-finished outer ring and a
central medallion, whose pattern of fine circular lines is
guaranteed to catch the light. The dial shines with the
eight diamond hour markers, all of Top Wesselton-qual-
ity, the highest used in the watchmaking industry. Its
self-winding movement was selected for its reliability
and its high quality, and can be forgotten as easily as it
can be viewed through the transparent sapphire crystal
case back. 

All of the models in the Carson collection are imbued
with the energy of the city. They are presented in the
same variety and diversity of choice as that which
makes city life so thrilling. Carson Gent’s and Carson
Lady’s many finishing options include a dial in silver or
black, a strap in leather or five-chain steel, and yellow
gold PVD steel versions. Because one’s first watch can
never be ordinary, Tissot has invested the best of its
long-established expertise into the Carson collection.

Features
Carson Gent Automatic

• Case in rose gold PVD steel with burnished details
• Diameter 40 mm, thickness 10.25 mm
• See-through sapphire crystal and case back with

anti-reflective coating
• Water-resistant 50 m (5 ATM)

• Mechanical self-winding movement 
• Powermatic 80 calibre (C07.111)
• Hours, minutes, seconds, date
• Engraved oscillating weight
• 21,600 VPH (3Hz)
• Power reserve of 80 hours
• Light grey dial 
• Rose gold PVD applique hour markers
• AppliquÈ PVD date aperture
• Brown calfskin leather strap, embossed with tone-

on-tone overstitching
• Rose gold PVD steel pin buckle

Carson Automatic Lady
• Steel case, burnished details
• Diameter 30 mm, thickness 9.48 mm
• Transparent sapphire crystal and case back with

anti-reflective coating
• Water-resistant 50 m (5 ATM)
• Mechanical self-winding movement 
• 2671 calibre
• Hours, minutes, seconds, date
• Engraved oscillating weight
• 28,800 VPH (4Hz)
• Power reserve of 44 hours
• Light grey dial 
• Nickel-plated applique hour markers and eight Top

Wesselton diamonds, 0.04 ct
• Nickel-plated applique date aperture
• Five-chain steel strap, polished with satin finish
• Triple-blade folding steel clasp with safety pushers

British style icons including designer Vivienne
Westwood and model Lily Cole condemned throw-
away fashion culture as London Fashion Week got

under way on Friday. They have joined the Oxfam charity’s
Second Hand September campaign to encourage people
to re-use, re-wear and recycle clothes. “We can’t ignore
the fashion industry’s enormous impact on the environ-
ment so it’s heartening to see that the London fashion
world is getting behind Oxfam’s drive to encourage people
to buy second-hand,” said Oxfam GB director Danny
Sriskandarajah.

Several stars have donated items to the resale clothing
site Vestiaire Collective, with the proceeds going to
Oxfam. The initiative has more than eight million members
in 50 countries. Westwood donated a handbag, while
designer Henry Holland gave some shoes. “Buy less,
choose well, make it last,” said punk designer Westwood.
Actress Rachel Weisz, models Daisy Lowe and Stella
Tennant have also raided their wardrobes. “Peace of mind
and a new wardrobe without the environmental damage is
the dream!” said singer Paloma Faith.

Oxfam claimed that the carbon footprint of new clothes
bought in Britain every minute was greater than driving a
car around the world six times. “Fashion doesn’t need to
cost the earth: buying second-hand not only stops cloth-
ing from ending up in landfill, but can also be the first step
on the path towards more sustainable consumption,” said
Sriskandarajah. — AFP

London Fashion Week got under way on Friday,
launching spring/summer 2020 collections under a
Brexit cloud and in the face of opposition from envi-

ronmental activists. The collections on show are set to
come out after Brexit-a divorce bitterly opposed by the
UK fashion industry. A survey by the Fashion Roundtable
consultancy found 96 percent of British fashion sector
professionals backed Britain staying in the European
Union in the 2016 referendum, fearing customs bureaucra-
cy and restrictions on the movement of workers.

“The fashion industry is extremely global. We need tal-
ent from all over the world to come,” British Fashion
Council chair Stephanie Phair told AFP. The BFC, which
promotes the industry and organizes the five-day London
Fashion Week (LFW), is against a no-deal Brexit on
October 31 — something Prime Minister Boris Johnson
says must happen if a new deal cannot be struck with
Brussels.

If business between Britain and the EU were to come
under World Trade Organization rules on November 1, it
would cost the fashion industry £850-900 million,
according to a 2018 study by the UK Fashion and Textile
Association. The British fashion industry contributes £32
billion to the British economy and employs nearly
900,000 people, according to the BFC, claiming it was
nearly as many workers as the financial sector. In
September, it urged the government to strike a divorce
deal with the EU “that would guarantee the healthy and
steady growth of the fashion industry”.

Blood-stained robes 
Besides Brexit, the British fashion community is being

challenged to do more on the environment. Extinction
Rebellion had called for LFW to be cancelled. The envi-
ronmentalist movement is planning acts of civil disobedi-
ence in protest at what it calls one of the world’s most pol-
luting industries. They gathered on Friday in blood-stained
white robes near the entrance of the main LFW venue in
central London.

Their activities are due to culminate on Tuesday with a
“funeral procession” to “commemorate the loss of life due
to climate and ecological breakdown”-in front of the main
LFW venue in central London. Against that background,
the design duo VIN + OMI are due to show off a collec-
tion on Tuesday including textile pieces made with recy-
cled plastic-and even nettles from the garden of Prince
Charles, the heir to the throne.

The BFC is also trying to highlight industry best prac-
tices in sustainable development and ethics with a dedi-
cated exhibition. First up to present his handiwork on
Friday was knitwear ace Mark Fast, with some green, pink
and neon yellow creations inspired by the colors of the

Amazon rainforest. Bora Aksu’s collection meanwhile paid
homage to the Persian princess Taj Saltaneh, a feminist
and women’s rights activist in the early 20th century. “A
princess but a strong one,” the London-based Turkish
designer told AFP after his show. On Brexit he added: “I
am optimistic but the direction it is taking is not looking
very nice.” He said a no-deal Brexit would mean “a lot of
obstacles” in sending garments to Europe.

Beckham and Burberry 
Despite the sombre backdrop, designer Molly Goddard

sprinkled a little magic over the proceedings yesterday.
The Londoner graduated from the city’s prestigious
Central Saint Martins arts and design school and made a
name for herself be creating the pink dress worn by the
murderer Villanelle in the British spy thriller television
series “Killing Eve”. Other headline shows include those of
Spice Girls singer-turned-designer Victoria Beckham.  

Last year, the British star of the New York catwalks
presented a collection in London for the first time to cele-
brate her label’s 10th anniversary. This year, she is launch-
ing a beauty products range. British fashion heavyweight
Burberry is set to be another highlight. The label is under
the direction of chief creative officer Riccardo Tisci, for-
merly of Givenchy, who is known for celebrating diversity
in his shows. — AFP


