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EXCHANGE RATES

Al-Muzaini Exchange Co.

EUROPEAN & AMERICAN COUNTRIES
US Dollar Transfer 304.750
Euro 340.710
Sterling Pound 384.140
Canadian dollar 231.840
Turkish lira 54.910
Swiss Franc 310.970
US Dollar Buying 297.550

ASIAN COUNTRIES
Japanese Yen 2.820
Indian Rupees 4.301
Pakistani Rupees 1.968
Srilankan Rupees 1.685
Nepali Rupees 2.668
Singapore Dollar 223.590
Hongkong Dollar 38.971
Bangladesh Taka 3.597
Philippine Peso 5.888
Thai Baht 10.053
Malaysian ringgit 77.941

GCC COUNTRIES
Saudi Riyal 81.321
Qatari Riyal 83.757
Omani Riyal 792.073
Bahraini Dinar 809.750
UAE Dirham 83.027

ARAB COUNTRIES
Egyptian Pound - Cash 21.500
Egyptian Pound - Transfer 18.577

Dollarco Exchange Co. Ltd

BAHRAIN EXCHANGE COMPANY WLL

Yemen Riyal/for 1000 1.224
Tunisian Dinar 110.820
Jordanian Dinar 430.620
Lebanese Lira/for 1000 0.203
Syrian Lira 0.000
Morocco Dirham 32.351

Rate for Transfer Selling Rate
US Dollar 304.190
Canadian Dollar 230.813
Sterling Pound 373.865
Euro 337.075
Swiss Frank 301.815
Bahrain Dinar 808.955
UAE Dirhams 83.220
Qatari Riyals 84.460
Saudi Riyals 82.015
Jordanian Dinar 430.328
Egyptian Pound 18.398
Sri Lankan Rupees 1.683
Indian Rupees 4.233
Pakistani Rupees 1.944
Bangladesh Taka 3.602
Philippines Pesso 5.861
Cyprus pound 18.097
Japanese Yen 3.850
Syrian Pound 1.590
Nepalese Rupees 2.648
Malaysian Ringgit 73.505
Chinese Yuan Renminbi 43.110
Thai Bhat 10.935

CURRENCY BUY SELL
Europe

British Pound 0.361522 0.375422
Czech Korune 0.004911 0.014211
Danish Krone 0.040748 0.045748
Euro 0. 326670 0.340370
Georgian Lari 0.102185 0.102185
Hungarian 0.000921 0.000111
Norwegian Krone 0.029446 0.034646
Romanian Leu 0.053707 0.070557
Russian ruble 0.004553 0.004553
Slovakia 0.009113 0.019113
Swedish Krona 0.027000 0.032000
Swiss Franc 0.302004 0.313004

Australasia
Australian Dollar 0.197930 0.209930
New Zealand Dollar 0.186462 0.195962

America
Canadian Dollar 0.223108 0.232108
US Dollars 0.300600 0.306900
US Dollars Mint 0.301100 0.306900

Asia
Bangladesh Taka 0.002935 0.003736

Chinese Yuan 0.041197 0.044697
Hong Kong Dollar 0.036756 0.039506
Indian Rupee 0.003694 0.004466
Indonesian Rupiah 0.000017 0.000023
Japanese Yen 0.002787 0.002967
Korean Won 0.000241 0.000258
Malaysian Ringgit 0.068858 0.074858
Nepalese Rupee 0.002681 0.003021
Pakistan Rupee 0.001342 0.002112
Philippine Peso 0.005758 0.006058
Singapore Dollar 0.213713 0.223713
Sri Lankan Rupee 0.001320 0.001900
Taiwan 0.009589 0.009769
Thai Baht 0.009617 0.010167
Vietnamese Dong 0.000013 0.000013

Arab
Bahraini Dinar 0.802070 0.810130
Egyptian Pound 0.018656 0.022016
Iranian Riyal 0.000084 0.000086
Iraqi Dinar 0.000210 0.000270
Jordanian Dinar 0.424856 0.433856
Kuwaiti Dinar 1.000000 1.000000
Lebanese Pound 0.000151 0.000251
Moroccan Dirhams 0.021407 0.045407
Omani Riyal 0.786297 0.794198
Qatar Riyal 0.083037 0.083871
Saudi Riyal 0.080167 0.081467
Syrian Pound 0.001292 0.001512
Tunisian Dinar 0.102042 0.110042
Turkish Lira 0.046147 0.055992
UAE Dirhams 0.082325 0.083153
Yemeni Riyal 0.000991 0.001071

Turkish Lira 54.175
Singapore dollars 218.554

Bayt.com weekly Report

KFH announces 
2nd winner of 
‘Your KFH Visa 
Card’ campaign
KUWAIT: Kuwait Finance House (KFH) announces
Hajar Jasem Ahmad AlJasem as the winner of the
second draw of “Your “KFH” Visa card, the key to
your house in Europe” Campaign.  This unprece-
dented campaign aims at differentiating KFH cus-
tomers by offering them unique experience, where
spending 1KD using “KFH” Visa cards could make
their dreams of owning a property of their choice in
any European countries come true.  That the new
campaign is valid till 16th September 2019. 2 more
KFH customers will be the winners in the campaign.
There will be another 2 draw events that will be held
on every month. The winner is eligible to get finan-
cial funds to purchase a property of their choice
only in any European country. In addition, business
class tickets to Europe with a companion and stay in
a 5-star hotel for 5 nights will be provided to finalize
the deal, with KD 1,000 pocket money to be used.”

Customers earn 1 chance for every KD 1 spend
locally, and 2 chances for every KD 1 spent interna-
tionally to enter the draw. Customers eligible for the
draw are “KFH” Visa cardholders.

Getting chances to enter draw of winning a prop-
erty in any of European countries encourages the
usage of cards, revitalizes the market and boosts
merchants’ sales. KFH continues its efforts to
enhance collaboration with Visa to launch and carry
out several exciting campaigns as this increases cus-
tomers’ satisfaction and expands the market share of
the bank in the field of banking cards.

This campaign is part of KFH’s innovation strate-
gy and plays a role in maintaining the leadership
position of the bank in the field of banking cards in
Kuwait. The campaign is an episode of the success
series especially after the successful launch of the
first-of-its-kind in Kuwait “Metal Card” for the pri-
vate banking customers, and the winning of Visa
Global award of the Fastest Growing Debit Portfolio
in Kuwait. 

NEW YORK: Some Wall Street analysts have begun
to question whether Citigroup Inc’s big bet on credit
cards will backfire if the US economy enters a reces-
sion, despite the bank saying it is underwriting
responsibly.

The New York-based lender is the third-largest card
issuer by payments, according to industry publication
The Nilson Report. Its card business accounts for one-
third of overall revenue and half the profits of its con-
sumer business. Citigroup is also among the most
aggressive promoters of zero-interest balance trans-
fers, according to market research firms that track the
data. Those deals tend to lure borrowers with debt bur-
dens rather than affluent spenders who chase rewards.
Citi offers four credit cards with zero-interest balance
transfers. Most major rivals offer one or two cards with
the 0 percent offer, according to Ted Rossman, a credit
card industry analyst at consumer finance company
Bankrate LLC. The bank also offers the longest inter-
est-free period on the market with one of its cards at 21
months, compared to an industry average of 12.16
months, according to credit monitoring site WalletHub’s
analysis.

“The risk is Citigroup is over-indexed to credit
cards,” said Wells Fargo banking analyst Mike
Mayo. “We are worrying every day about what
could go wrong.”

Still, with the card business continuing to perform
well, Mayo has given a “buy” rating to Citigroup stock,
which is up 35 percent so far this year. Citigroup
spokeswoman Elizabeth Fogarty said the bank is lend-
ing responsibly, through balance transfer offers as well
as other products.

“They are one lever within a strategic, balanced

growth strategy,” Fogarty said.
“We diligently monitor market and environmental

conditions on a continuous basis and will make adjust-
ments as needed,” she added. Some analysts say poten-
tial downside lies with borrowers like Jacqueline
Alvarado, a Pennsylvania truck driver who now owes
$12,000 in credit card debt.

Over the past five years, Alvarado, 40, says she has
moved balances around on 19 cards, including one from
Citigroup. If 0 percent promotional offers dry up, she
said, so do her hopes of paying off that debt. “That’s
the only way I can stay afloat,” she said. “This works
out for me for now, until they change it.”

Citigroup executives emphasize that strong under-
writing procedures will prevent catastrophic losses,
and that they are sticking with the card strategy
because it is crucial to hit growth targets.

Citigroup’s card delinquency rates are far below the
industry average, according to federal data and filings.
After this article was first published on September 6,
Citigroup provided data to show its mail promotions of
0 percent balance transfer offers have declined signifi-
cantly over the past two years.

Citigroup now accounts for 13 percent of those
deals, down from 25 percent in the fourth quarter of
2017, statistics from third-party research firm Mintel
Group Ltd show. It remains one of the top three pro-
moters, according to the data.

The other two are Discover Financial Services and
Capital One Financial Corp. Discover, known for flood-
ing mailboxes with promotions, has said on earnings
calls it is pulling back on promotional offers and tight-
ening personal loan underwriting due to concerns
about the economy. Capital One, which pioneered bal-

ance transfers in the early 1990s, said on public
investor calls it has become more conservative in
extending credit while targeting wealthier clients who
typically do not carry balances.

The two companies declined to comment for this
article. Customers who apply for balance transfers are
considered riskier than those that don’t because they
often use the offers to rack up more debt, several
underwriters and banking analysts said. “It’s a fine line
between finding customers who need your product and
customers who will also be good customers and pay
their bill,” said Julian Kheel, a card expert at personal
finance site The Points Guy.

Replying on plastic 
After receiving three taxpayer bailouts to survive

during the 2007-2009 financial crisis, Citigroup exit-
ed many businesses and narrowed its focus to a few
key areas, including cards. Today, its card business is
an important driver of deposit growth. By marketing
online checking and savings accounts to its 28 million
cardholders, Citigroup was able to add $2 billion in
consumer deposits during the first half of 2019, exec-
utives said. That is more than double what it gathered
all of last year, the executives said.

Though the customers who sign up for those deals
may be riskier, Citigroup is betting they will stick
around once promotional periods expire. At that point,
they face annual percentage rates of up to 27 percent,
according to sites that compare cards. Citigroup’s
interest-bearing balances rose 10 percent in the sec-
ond quarter versus the year-ago period. That growth
helped boost overall profits on consumer lending by 9
percent, according to its financial statements. “The

good news is this is not Citigroup 2007,” said Mayo,
the bank analyst. “There is better risk control, better
awareness of potential pitfalls and frankly a stronger
consumer.” Citigroup started scaling back promotional
offers in 2017, but executives say they believe the bank
now has the right mix of customers - both in 0 percent
and interest-bearing accounts - to start investing in
promotions again. That will help Citigroup grow its
card business through next year, Chief Financial
Officer Mark Mason said at a conference this week.

Citigroup is also adding new features to encourage
borrowers to use their cards more. The bank this year
introduced a new card that rounds up to the nearest
10 reward points on every new purchase, and rolled
out installment loans for large transactions. Anand
Selva, head of consumers strategy, said he expects the
business to continue picking up steam with the right
mix of consumers. “We sort of hit our sweet spot,”
Selva said. 

Bank offers longest interest-free period on the market with one of its cards

Citigroup stands by card strategy 
despite clouds over US economy

Four tips to 
make your 
cover letter 
stand out

In today’s competitive job environ-
ment, a lot of employers ask potential
candidates to send cover letters with

their job applications. Some of them even
clearly mention, “A CV without a cover
letter will not be considered.” Have you
ever thought why employers ask for a
cover letter? Here are four reasons why a
cover letter is important: 1. A cover letter
shows your confidence in fulfilling the job
requirements. 2. A cover letter gives you
a chance to get shortlisted by projecting
yourself in the best way possible. 3.
Employers determine your level of seri-

ousness towards getting the job; a lousily
written cover letter shows a lack of inter-
est in getting the job. 4. A professional,
detailed and targeted cover letter gives
you a competitive edge over other candi-
dates. One of the prerequisites of a good
job is a good CV and a good cover letter.
Below are four tips that will help you
write a great cover letter:

1. Be mindful of the language used
Cover letters are formal ways of por-

traying yourself to a prospective
employer. You must be careful of the lan-
guage you use in writing one. Bad exam-
ple: I have heard that you are looking for
people in the Human Resource
Department. Therefore, I am writing this
letter in response to your requirements.
Good example: I am a human resource
professional with more than six years of
experience in this field. I am seeking a
management level position to offer profi-
ciencies in personnel management, pay-
roll, administration, and HR training that

can greatly contribute to a more pro-
ductive workforce.

2. Research and customize
Applying for jobs you really like

requires more effort. Do not send the
same cover letter to every job you apply
for. You can craft four to five different
cover letters to match the different types
of jobs that you are targeting. Before
you start writing a cover letter, read
through and understand the job require-
ments. One of the most important things
to look at is the key area of emphasis.
Every employer wants a particular skill
or experience in almost every job
announced. You need to identify that
area and customize your cover letter
accordingly.

3. Remember: A cover 
letter is not a CV

Do not just rewrite your CV in your
cover letter. Instead, focus on the target
job role and your key achievements in

that field. You need to select and elabo-
rate on relevant responsibilities. Select
those responsibilities which reflect your
strengths and also convince the potential
employer of your capability to success-
fully accomplish the tasks mentioned in
the job description.

4. Always include a “call-to-action”
Your cover letter should end the way

it started - in a focused and impactful
manner. The closing of the cover letter
summarizes your key skills and related
job experience. Finally, stress action by
politely requesting an interview at the
employer’s convenience. Indicate what
supplementary material is being sent,
and offer to provide additional informa-
tion (a portfolio, a writing sample, a
sample publication, a dossier, an audi-
tion tape, etc.). Thank the reader for
their consideration and indicate that you
are looking forward to hearing from
them. Writing a catchy cover letter is an
art in itself. 

Burgan Bank 
revamps its 
Al-Thuraya 
salary account 
KUWAIT: As part of the Bank’s
scheme to provide its customers
with diverse benefits and offerings,
Burgan Bank recently announced the
revamp of its Al-Thuraya Salary
account which provides customers
with new valuable and beneficial
offerings and a monthly cash draw. 

The monthly draw now guaran-
tees new and existing customers
who transfer their salary to Burgan

Bank the chance to win KD 10,000
monthly.  Burgan Bank has also
designed a special package for new
recruits that allows eligible cus-
tomers to choose between a cash
gift of KD 250 or an interest free
loan of up to KD 12,000. 

Burgan Bank’s Chief Retail
Banking Officer, Naser Mohammad
Al-Qaisi said, ‘We believe constant
innovation is key to meeting our cus-
tomers diversified financial and mod-
ern lifestyle needs. Through the
revamp of our salary account, we
aim to continue elevating customer
experiences and maintain our posi-
tion as one of the leading service
providers in the region.’

The Al-Thuraya account holders
have the option to hold money in
Kuwaiti Dinar and other major cur-
rencies and can access account-

related services such as standing
orders, loans and credit cards, and
benefit from the discounts and offers
throughout the year.

Naser Mohammad Al-Qaisi

Greece seeks early 
IMF debt repayment 
to build trust
HELSINKI:  Greece on Friday sought permission from the
Eurozone to repay loans to the IMF before their maturity
date, a move Athens hopes will rebuild international trust in
its economy. Greece’s new centre-right finance minister
Christos Staikouras made his request at his first meeting
with his eurozone counterparts since taking office in July.  

“I welcome such an early repayment for a very simple
reason: because it increases the debt sustainability of
Greece,” said Klaus Regling, the head of the European
Stability Mechanism, the eurozone’s bailout fund.
Regling said once officially launched, the approval
process would take about two months. Regling’s ESM,
which is governed by the eurozone 19 finance ministers,
holds most of the public debt owed by Greece after a
decade of EU and IMF bailouts. —AFP


