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AUB offers customers 
exclusive discounts 
of up to 10% on 
Qatar Airways flights
KUWAIT: Continuing its commitment to provide
customers with additional benefits, Ahli United
Bank (AUB) announced the launch of an exclusive
offer for its MasterCard holders giving them up to
10 percent discount on all Qatar Airways flights
throughout September 23rd to October 22nd 2019.
This offer is valid for travel until March 31st 2020. 

AUB has launched this offer to reward its
MasterCard holders by providing them a unique
banking experience and to enhance its leadership
in the banking sector through providing innovative
offers to its customers in cooperation with leading
companies and brands in the region. 

Commenting on this offer, Ranjan Sen, General
Manager of Retail Banking at AUB, said: “This offer
is part of the Bank’s strategy to care for its card-
holders and meet their expectations. It also affirms
the Bank’s approach in rewarding its cardholders
for their trust and loyalty to the services and prod-
ucts it provides by providing innovative offers that
are not limited to only banking services.

Sen added: “AUB always strives to reward its
customers and present them with unique offers
throughout the year, including exclusive discounts
for travel seasons offers that group many entities to
ensure providing a variety of special offers with
airlines and hotels aiming to satisfy the needs of
customers during those seasons.

KUWAIT: Dhow Information Systems (www.dhow-
soft.com), a subsidiary of Al-Sayer and Aseer Time, one
of the fastest growing food company in Kuwait signed a
digital transformation contract. The digital transforma-
tion journey will see the customer consolidate all the
business entities under a single software solution giving
the management insight into profitability, productivity,
and growth.

As part of the contract Dhow will implement the
world-class SAP S4/Hana business solution which
includes financial management, sales and distribution,
inventory management, point of sales system (customer
checkout), in order to fuel the phenomenal growth of
Aseer Time in Kuwait and the Middle East.

A contract signing ceremony was held at Al-Sayer
Group Headquarters in the presence of Mubarak Naser
Al-Sayer, CEO, Bengt Schultz COO of Al-Sayer
Holding, Dr Hussain Qarashi, owner of Aseer Time along
with their team members of this strategic implementa-
tion project. 

According to Mubarak Naser Al-Sayer, “we reiterate
our commitment to deliver a high-quality implementa-
tion in compliance with the latest ISO accreditation
standards”. 

Dhow Information Systems is currently the only SAP

Gold Partner in Kuwait. Gold Partnership is achieved
through continuous engagement with SAP in sales,
support and quality consultants who are trained to
deliver excellence. 

Dr Husain Karashi said “our decision to choose SAP
S4/Hana was based on technical and business assess-
ment to ensure their investment will support their
growth without any restrictions. SAP is the leading ven-
dor in the world for Enterprise solution with a clear
vision for the future of intelligent enterprise.”  “We con-
gratulate Aseer Time for choosing a platform that will
bring productivity, transparency and simplicity to the
business operations” commented Bengt Schultz. Yasser
Bourdkani SAP Territory Manager and Lutfi Ghansar
SAP Partner Business Director were present during the
signing ceremony to provide their support and commit-
ment for the successful execution of the project.

In addition, Aseer Time was represented by Hisham
Saadeh General Manager, Mohammad Abbas DGM-
Business Development Manager and Mohammed
Muharram Chief Financial Officer. Dhow Information
Systems was represented by Cajetan Barretto General
Manager, Ahmed Mansour Senior SAP Sales Manager,
Abhijit Rai Project Manager and Ahmed Rashad Sales
Executive.

Contract to support business growth as trusted SAP partner

Dhow Information Systems 
partners with Aseer Time

KUWAIT: Mubarak Naser Al-Sayer, Bengt Schultz and Dr Hussain Qarashi along with their team members
of this strategic implementation project during the contract signing ceremony at Al-Sayer Group
Headquarters.

Malabar Gold & 
Diamonds launches 
new festive 
jewelry collection 
KUWAIT: Malabar Gold & Diamonds, one among the
largest jewelry retailers globally with a strong retail
network of 250 outlets spread across the globe has
revealed its latest collection of jewelry. Malabar Gold
& Diamonds unveiled the versatile and sparkling jew-
elry collection exclusively designed for the festive
season. The jewelry was unveiled in a special event
held at Malabar Gold & Diamonds Fahaheel Makkah
Street branch in presence of their privileged cus-
tomers on 12th October, 2019. The limited edition fes-
tive collection is available at special offer prices for
the customers.  

The latest jewelry collection is specially designed in
gold (18K and 22K), diamonds and precious gems to
celebrate this festive season keeping in mind the tastes
of their multicultural and multinational customers. A
true shopper’s pleasure, Malabar Gold & Diamonds will
enthrall the customers by exhibiting eye catchy designs
in gold, diamonds and precious gems from different
parts of the world to flaunt at any occasion or event.
Malabar Gold & Diamonds has incorporated these
designs as a part of various brands presented at
Malabar Gold & Diamonds’ namely Ethnix -
Handcrafted Designer Jewellery, Era - Uncut Diamond
Jewelry, Mine - Diamonds Unlimited, Divine- Indian
Heritage Jewelry, Precia - Gem Jewelry and Starlet -

Kids jewelry. 
Furthermore, ‘A Gift of Gold’ campaign announced

by Malabar Gold & Diamonds earlier gives unmatched
chances for the customers to win gold coins with their
gold and diamond jewelry purchases. Customers can
win a guaranteed gold coin or up to 50 gold coins
instantly on purchase of gold jewelry worth KD 250 via
‘Scratch & Win’ coupons. Adding to the above, cus-

tomers also get two gram gold coin on diamond jewelry
purchase of KD 500 and a one gram gold coin on pur-
chase of diamond jewelry worth KD 250. Above offers
are valid at all outlets in Kuwait until 27th October only.
Also, customers will have a great opportunity to get
protected from the increasing gold rate by just paying
10 percent of the entire amount on your favorite gold
jewelry. This offer is valid until 25th October only. 

Focus Softnet 
launches its AI 
platform AIFA 
KUWAIT: Focus Softnet, the leading soft-
ware development and enterprise applica-
tions provider, announced the launch of its
Artificial Intelligence (AI) platform, AIFA
(Artificially Intelligent Futuristic
Applications). AIFA is an advanced, auto-
mated platform meant to enhance business,
increase productivity, and reduce invest-
ment in human training. 

“Businesses in the region are now ready
to leverage digital technologies to improve
efficiencies. Focus Softnet has developed
AIFA that can be used by organizations to
automate all types of functions. These
could be from the front office, top execu-
tive, managerial, and back office. With
CIOs and IT managers under pressure to
do more with less funds, AIFA as a work-
force assistant can be used across multiple
departments and across multiple roles,”
explained Ali Hyder, Group CEO of Focus
Softnet, during the launch of AIFA.  

Businesses can analyze data, support
their customers, or assist end-users in
data entry task. As an advanced AI chat-
bot that uses machine learning, AIFA will
understand queries and respond smartly.
Businesses can get insights and predic-
tive analysis to lower their operational

costs and improve services. AIFA also
helps in marking automatic attendance of
employees using AI face recognition fea-
ture and gets integrated with any Payroll
& Attendance system. The Robotic
Process Automation (RPA) feature in
AIFA allows organizations to automate
routine tasks that can be integrated with
business application. Further, the face
recognition feature also helps in con-
tributing to the increase in sales by get-
ting maximum information of walk-in
customers in retail sales. 

According to a recent PwC report,
analysis conducted by IDC estimates that
spending on cognitive and artificial intelli-
gence systems in the Middle East and
Africa region will grow from $37.5 million
in 2017 to over $100 million by 2021, rep-
resenting a growth rate of 32 percent. The
UAE and Saudi Arabia, in particular, have
demonstrated strong commitment towards
the development and implementation of
artificial intelligence technologies.

AIFA can be used in most popular lan-
guages. There is no need to employ cus-
tomer service personnel, specifically for
any language. It can provide analytics for
questions asked. The end user company
can use this to identify areas that need
improvement. Focus AIFA can be reached
through a phone call, mobile app, website,
Alexa, Google Home, Facebook, WhatsApp
and other such platforms and devices.

“We have also made significant innova-
tions around voice recognition, allowing
customers to build triggers and alerts with
call to action and data embedded in them.

Customers can customize these alerts as
required and can create a culture of
proactiveness when they are sent and
heard by recipients on the move, rather
than read as text or email messages at a
later time, often too late for action,” Mr.
Hyder added.

The most defining capability of AIFA is
that it is not just a work assistant but can
work as a customer service executive as
well. By interacting with AIFA, customers
can access their data, and get answers to
basic questions such as balance, limit, due
date of bills, last payment, service request,

location request. Unlike humans who can-
not be available during holidays or during
the night, AIFA can work 24 hours, 365
days of the year. Businesses can deploy
this advanced AI assistant, that has inbuilt
accelerated computing for extreme per-
formance and big data workloads. End-
users can use AIFA to get information
about product, bills, statements, services,
status of service requests and other such
information. Top executives can use AIFA
as a data mining tool to get quick access to
information they need, in any format such
as voice, text and reports.

Ali Hyder 

Warba Bank holds 
Al-Sunbula 
mega draws 
KUWAIT: Warba Bank, “the Best investment Bank”
and “Best Corporate Bank” in Kuwait, held Al-
Sunbula mega draws in a special event at the 360 mall
in the presence of Ali Najem who announced the win-
ners of the draws. The 8 winners were announced in
the presence of representatives from the Ministry of
Commerce and Industry and bank officials.

The bank proudly announced the five winners of
The Sunbula 3rd Quarter Draw: The 1st winner of the
grand prize 100,000 Kuwaiti Dinar is Ali Hussain
Mohammad Al-Ajmi and the 2nd to 5th winner of
Toyota Land Cruiser VXR are Leena Subhi Murad ,
Sayer Bader Mohammad Al-Sayer , Asma
Mohammad Ahmad Al-Ansari and Abdullah Hassan
Ahmad Al-Seddiqi . 

Warba Bank has added Sunbula Kids Account to
Sunbula Draws, it’s an investment Saving’s account
with promising competit ive returns along with
monthly draws with innovative prizes chosen carefully
for the kids. The winners of this month are: The 1st
winner of a trip to Dubai Parks is Rashed Ebrahim
Mubarak Al-Khzaim, the 2nd winner of a one year
subscription at Flex is Khalifah Talal Shaker Khalifah
and the 3rd winner of a one year subscription in one
of the participated clubs is Barrak Hamad Mohammad
Al-Soury.

Al-Sunbula both account and fixed deposits are the
perfect choices for customers who wish to save mon-
ey and achieve steady returns while at the same time
have the opportunity to win cash prizes throughout
the year. In line with the bank’s mission to develop and
differentiate its offerings, Warba Bank has enhanced
its Sunbula campaign for 2019 with more cash and
prizes reaching more than KD 1 million.

Warba Bank will continue its weekly draws for 5
winners of KD 1,000 each. What’s new in 2019 are
the “Mega Draws” which will be held every quarter to
reveal f ive winners, the 1st winner wil l  get KD
100,000!  The four winners thereafter will each get
the latest Land Cruiser VXR. Furthermore, the final
Mega draw held in January 2020 will feature 2 more
Land Cruiser VXRs!

Victor Menezes 
wins KD 4,000 in
Burgan Bank’s 
value account draw
KUWAIT: Burgan Bank yesterday announced Victor
Louis Menezes as the winner of the Value Account KD
4000 draw. The winner expressed his excitement of
winning the cash prize of KD 4,000.

Dedicated to offer the best in-class services,
Burgan Bank’s Value Account presents customers
with exceptional features which were specifically
designed to suit the needs of expatriates living in
Kuwai t . Account  ho lders  wi l l  be  ab le  to  en joy
matchless benefits that include receiving a free
credit card for one year, application for a loan, in
addition to a chance to enter the quarterly draw to
win KD 4000 as well as other discounts from select-
ed merchant stores. 

Burgan Bank will continue presenting exclusive
services and draws with an aim of exceeding cus-
tomers’ expectations while offering them chances to
win valuable cash prizes all year round.

Established in 1977, Burgan Bank is the youngest

commercial Bank and second largest by assets in
Kuwait, with a significant focus on the corporate and
financial institutions sectors, as well as having a grow-
ing retail, and private bank customer base. Burgan
Bank has majority owned subsidiaries in the MENAT
region supported by one of the largest regional
branch networks which include Gulf Bank Algeria -
AGB (Algeria) , Bank of Baghdad - BOB (Iraq &
Lebanon), Tunis International Bank - TIB (Tunisia),
and fully owned Burgan Bank - Turkey, (collectively
known as the ‘Burgan Bank Group’). Furthermore,
Burgan Bank has a present in the UAE through its cor-
porate office (ìBurgan Financial Services Limited)
which had helped the bank to participate in multiple
financing opportunities in the UAE.


