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AL-MUZAINI EXCHANGE CO.

EUROPEAN & AMERICAN COUNTRIES

US Dollar Transfer 304.500
Euro 337.540
Sterling Pound 393.870
Canadian dollar 230.070
Turkish lira 53.890
Swiss Franc 307.270
US Dollar Buying 297.050

ASIAN COUNTRIES
Japanese Yen 2.798
Indian Rupees 4.250
Pakistani Rupees 1.969
Srilankan Rupees 1.688
Nepali Rupees 2.651
Singapore Dollar 224.390
Hongkong Dollar 38.914
Bangladesh Taka 3.552
Philippine Peso 5.999
Thai Baht 10.095
Malaysian ringgit 77.877

GCC COUNTRIES
Saudi Riyal 81.254
Qatari Riyal 83.688
Omani Riyal 791.423
Bahraini Dinar 809.090
UAE Dirham 82.959

ARAB COUNTRIES
Egyptian Pound - Cash 21.400
Egyptian Pound - Transfer 18.931

DOLLARCO EXCHANGE CO. LTD

BAHRAIN EXCHANGE COMPANY WLL

Yemen Riyal/for 1000 1.223
Tunisian Dinar 111.130
Jordanian Dinar 429.810
Lebanese Lira/for 1000 0.203
Syrian Lira 0.000
Morocco Dirham 32.188

Rate for Transfr Selling Rate

US Dollar 304.140
Canadian Dollar 229.445
Sterling Pound 392.220
Euro 306.730
Swiss Frank 305.895
Bahrain Dinar 808.820
UAE Dirhams 83.210
Qatari Riyals 84.445
Saudi Riyals 82.000
Jordanian Dinar 430.255
Egyptian Pound 18.909
Sri Lankan Rupees 1.686
Indian Rupees 4.247
Pakistani Rupees 1.957
Bangladesh Taka 3.536
Philippines Pesso 5.993
Cyprus pound 18.095
Japanese Yen 3.795
Syrian Pound 1.590
Nepalese Rupees 2.651
Malaysian Ringgit 73.665
Chinese Yuan Renminbi 43.645
Thai Bhat 11.055

CURRENCY BUY SELL

EUROPE
British Pound 0.383853 0.397753
Czech Korune 0.005135 0.014435
Danish Krone 0.040819 0.045819
Euro 0.327909 0.341609
Georgian Lari 0.101317 0.101317
Hungarian 0.000911 0.001101
Norwegian Krone 0.029208 0.034408
Romanian Leu 0.053276 0.070126
Russian ruble 0.004755 0.004755
Slovakia 0.009104 0.019104
Swedish Krona 0.027570 0.032570
Swiss Franc 0.298760 0.309760

Australasia
Australian Dollar 0.198432 0.210432
New Zealand Dollar 0.189100 0.198600

America
Canadian Dollar 0.223481 0.232481
US Dollars 0.300400 0.305700
US Dollars Mint 0.300900 0.305700

Asia
Bangladesh Taka 0.003001 0.003802

Chinese Yuan 0.041838 0.045338
Hong Kong Dollar 0.036820 0.039570
Indian Rupee 0.003631 0.004403
Indonesian Rupiah 0.000017 0.000023
Japanese Yen 0.002713 0.002893
Korean Won 0.000248 0.000263
Malaysian Ringgit 0.069205 0.075205
Nepalese Rupee 0.002626 0.002966
Pakistan Rupee 0.001295 0.002065
Philippine Peso 0.005937 0.006237
Singapore Dollar 0.217711 0.227711
Sri Lankan Rupee 0.001319 0.001899
Taiwan 0.009844 0.010024
Thai Baht 0.009739 0.010289
Vietnamese Dong 0.000013 0.000013

Arab
Bahraini Dinar 0.801546 0.809596
Egyptian Pound 0.018719 0.021459
Iranian Riyal 0.000084 0.000086
Iraqi Dinar 0.000211 0.000271
Jordanian Dinar 0.423492 0.432492
Kuwaiti Dinar 1.000000 1.000000
Lebanese Pound 0.000151 0.000251
Moroccan Dirhams 0.021202 0.045202
Omani Riyal 0.785782 0.793674
Qatar Riyal 0.082983 0.083817
Saudi Riyal 0.080113 0.081413
Syrian Pound 0.001291 0.001511
Tunisian Dinar 0.102635 0.110635
Turkish Lira 0.046580 0.056425
UAE Dirhams 0.082271 0.083097
Yemeni Riyal 0.000990 0.001070

Turkish Lira 53.695
Singapore dollars 223.338

EXCHANGE RATES

Euro zone’s bond yields boosted 
slightly by fresh US-China hopes

LONDON: Euro-zone bond yields rose slightly in early
London trading yesterday, as positive trade war develop-
ments trumped last week’s weak euro zone data. Market
sentiment was slightly lifted by news over the weekend
that China was seeking to raise substantially the upper
limits for intellectual property violation fines. “The intel-
lectual property transfers is a big sticking point in the
negotiations because the US has for a long time been
accusing China of stealing its intellectual property,” said
Peter McCallum, rates strategist at Mizuho. 

“That would be quite a big breakthrough if there was a
material change in how China dealt with it,” he said. US
national security adviser Robert O’Brien said on Saturday
an initial “phase one” trade agreement with China was
possible by the end of the year. Officials on both sides
have said a second phase agreement looked less likely.
Most euro-zone government bond yields recovered from
lows hit on Friday when euro zone data showed business
growth almost ground to a halt and the services industry
grew at a weaker pace than expected.

The German benchmark 10-year bond yield was up two
basis points, recovering from its biggest intraday fall of the
week last Friday. Over the weekend, Fitch ratings agency
kept Portugal’s rating as BBB, with outlook positive, and
Austria at AA+, also with a positive outlook. The spread
between German and Portuguese 10-year yields, which
widened to its most in two months last Friday, started to
narrow again, down to 75.1 from highs of 77.5. The Irish
10-year yield was down slightly, at 0.082% .

German Ifo Business Climate Index data for November
is due at 0900 GMT. Reuters polling suggests a slight
improvement is expected. Mizuho’s McCallum said the
market was “very trade-focused” at the moment and
therefore that the data was unlikely to significantly move
yields. “A weak number would confirm the weakness in
German manufacturing that’s been evident for a long time.
Unless there’s a massive upside surprise I don’t think it will
feed too much into the market at the moment,” he said.

Trade optimism 
Meanwhile, world shares staged a cautious rally yester-

day as investors held out for some progress in US-China
trade talks, while the dollar dipped after its latest rally on

the back of strong US economic data. The MSCI All-
Country World Index, which tracks shares across 47 coun-
tries, was up 0.2%. European shares rose for the second
straight session following reports that Washington and
Beijing were nearing a trade agreement. The pan-
European STOXX 600 index was up 0.7% at 0837 GMT,
led by trade-sensitive miners.

Britain’s FTSE100 index was up 0.7%, Germany’s DAX
rose 0.5%, and France’s CAC40 index was up 0.6%. A
Chinese state-backed tabloid said yesterday China and the
United States were “very close” to an initial trade agree-
ment, adding to optimism from Friday, when the presidents
of both the countries reiterated their desire for a deal.

China said on Sunday it would seek to improve protec-
tions for intellectual property rights, including raising the
upper limits for compensation for rights infringements.
“China being prepared to look at intellectual property is
obviously the catalyst for a nice move higher, or a return to
the highs earlier this month,” said Michael Hewson, chief
markets analyst at CMC Markets in London.

Earlier in Asia, MSCI’s broadest index of Asia-Pacific
shares outside Japan bounced 0.7%, after losing 0.4% last
week. Japan’s Nikkei firmed 0.7%, while Australian stocks
rose 0.5% and Shanghai blue chips 0.3%. E-Mini futures
for the S&P 500 added 0.2%. On Saturday, US national
security adviser Robert O’Brien said an initial trade agree-
ment with China is still possible by the end of the year,
though he warned Washington would not turn a blind eye
to what happens in Hong Kong.

The comments add to worries that a Chinese crackdown
on anti-government protests in Hong Kong could further
complicate the talks. “The fact that talks are still happening
remains a positive,” said Robert Rennie, head of financial
market strategy at Westpac. “Markets are showing some
signs of tiring of the steady drip feed of upbeat comments
from US officials and no signs of a final agreement looking
likely.” He said seeks had passed since the “phase one” deal
was agreed in principle yet there was still no deal in place.
“Key for markets will thus be whether the Dec. 15 tariffs
covering approximately $156 billion of largely technology
imports are postponed and whether a deal can be signed
ahead of that date, with press suggesting that these tariffs
will be delayed to give negotiators more time.”

‘Least dirty’
In currency markets, the dollar dipped after its rally on

Friday when US manufacturing surveys beat forecasts, just
as European Union numbers disappointed. Against a bas-
ket of currencies, it last traded down 0.05% at 98.226,
after gaining 0.3% last week. “US economic data outper-
formed, highlighting again the resilience of the economy
and that while global growth has slowed, it remains the
least dirty t-shirt in the laundry basket,” said Tapas
Strickland, a director of economics and markets at
National Australia Bank. “For the EU data, the important
takeaway was the ongoing decline in the manufacturing

sector is now spreading to the larger services sector, a
worrying sign for the global economy.”

European Central Bank President Christine Lagarde on
Friday called on euro zone governments to strengthen
domestic demand. Federal Reserve Chair Jerome Powell
speaks later on and is expected to underline the steady
outlook for rates given the better economic figures. The
euro was flat $1.1024 yesterday, having breached chart
support at $1.1040, while the dollar edged up to 108.87
yen. Spot gold was 0.3% lower at $1,457.44 per ounce. Oil
prices rose. Brent crude futures firmed 0.19% to $63.51,
hile US crude rose 0.1% to $57.83 a barrel. — Agencies 

LAGOS: Sub-Saharan Africa lags other
regions such as Asia in moving away
from cash to plastic money. One
Nigerian company is aiming to close that
gap by tapping into a growing appetite
for smartcards across the continent.
SecureID makes bank cards, mobile
phone SIMs and voting cards for busi-
nesses in 21 African countries, to address
an acute need for secure electronic
cards carrying sensitive data, particular-
ly in the banking sector. In sub-Saharan
Africa, only 43% of people aged above
15 have a bank account, according to the
World Bank’s Global Findex Database. 

That figure has grown from 34%
since 2014, highlighting the potential for
growth. Nigeria’s central bank has
implemented policies aimed at encour-
aging a move away from cash, as have
Ghana, Kenya and Rwanda, in large part
motivated by efforts to tackle fraud, theft
and money laundering. Kofo Akinkugbe,
who 14 years ago founded SecureID
which produces 200 million cards each
year, said more African companies
should use manufacturing to harness
business opportunities arising from
technological advances.

“That is what I think the entire conti-
nent should focus on,” she said, noting
the continent is effectively a technology
consumer, rather than producer. “The
potentials are enormous for it,” said
Akinkugbe, who previously worked in
banking, at the company’s site in a non-
descript building in Nigeria’s commer-

cial capital Lagos. She, however, would
not be drawn into giving an estimate of
the potential size of Africa’s smartcard
market. The company declined to dis-
close details of its sales figures or pro-
vide a forecast for demand.

SecureID started by importing bank
cards before certification from Visa,
Mastercard and Verve to make cards
around two years after the company was
set up. She said it previously took
months for imported cards to arrive from
Asia and Europe and now takes 12-24
hours to deliver specific orders.
Akinkugbe said she believed there was a
gap in other African markets for the man-
ufacturing of smartcards. “We feel that
the same gap that we saw 12 years ago in
Nigeria is the same gap that seems to
exist in other African countries,” she said.
“The people can be trained and have the
potential to do much more.”

But manufacturing accounts for just
under 8% of Nigeria’s GDP, according
to the World Bank, dwarfed by services
at 52% and agriculture at 21%. High-
tech exports from Nigeria, which relies
on oil for 90% of foreign exchange,
account for less than 2% of the total.
And, as in many African countries, poor
infrastructure makes it difficult for man-
ufacturers to operate in Nigeria.
Congested ports, pot-holed roads and
slow border processing have hamstrung
many industries and leave Nigeria heavi-
ly dependent on imports, from textiles to
tomatoes. — Reuters

Trade optimism lifts world shares

AMRITSAR: A laborer cuts steel bars for a building construction at a roadside in Amritsar yesterday. — AFP

US meat producers 
want a slice of the 
vegan market
NEW YORK: The growing craze for vegetarian
versions of juicy burgers and sausages has cre-
ated such a buzz that even traditional meat pro-
ducers are trying to get in on the action. The big
players are trying to capitalize on the success of
products from companies like Beyond Meat and
Impossible Burger. JBS, the world’s largest beef
producer, has been marketing a soy burger in
Brazil since the summer, which contains beets,
garlic and onions and is similar to a rare ground
beef. The largest US meat producer, Tyson
Foods, in June launched a new line of plant-
based proteins and meat-vegetable blends
called “Raised & Rooted.” 

And competitors Hormel Foods, Perdue
Farms and Smithfield have unveiled similar ini-
tiatives to take a slice out of this new market. 

“Our food culture is changing at a rapid
pace,” said Bryan Kreske, brand manager at
Hormel Foods. There is an “increasing curiosity
and motivation to try great-tasting, alternative
protein sources like plant-based proteins while
decreasing their consumption of animal-based
protein.” Regardless of whether it is the start of
a new trend, or a passing fancy, the agri-food
giants do not want to miss the opportunity.
Rather than target vegetarians, they are going
after the 95 percent of consumers who eat meat.

But unlike the upstart alternative meat com-
panies, which cite the carbon footprint of raising
cows and other livestock, traditional players
have a harder time using environmental or ani-
mal rights arguments to promote their products.
Instead they often focus on health benefits. “It’s
more about our clients wanting to get more

plants and vegetables into their diet and less
about reducing meat consumption,” said Eric
Christianson, marketing manager at Perdue.

Best known for its chicken, Perdue in
September released their “Chicken Plus” prod-
ucts, which include kid-friendly nuggets, made
of a mix of chicken, chickpeas and cauliflower -
which they say is perfect for parents trying to
get their kids to eat vegetables. The company is
betting big on this new product: earmarking half
of its 2020 marketing budget to promoting it,
spending especially heavily in January, “when
people are really going to be in the mood to eat
healthy,” Christianson said.

‘Plant curious’ consumer
Soy burgers have been around for decades.

But Beyond Meat and Impossible Burger have
been working for the last 10 years to create
products that are closer to the taste, texture and
flavor of real meat, thanks to ingredients such as

beets. These products jumped into the headlines
this year with their introduction in fast food
chains, such as Burger King’s Impossible Burger,
and with Beyond Meat’s spectacular Wall Street
debut. Traditional meat producers quickly
jumped on the bandwagon. At Hormel, the
Happy Little Plants brand “moved swiftly from a
conceptual idea rooted in the ‘plant curious’
consumer... to a commercially viable product
line in just under 13 weeks,” Kreske said. But
while these meat producers have no plans to
abandon their main business, Impossible Foods
says its mission is to replace animal proteins in
the food system by 2035. That might be overly
optimistic. In the market for milk alternatives,
plant-based drinks such as soy or almond milk
make up just 13 percent of sales. “For dairy,
there’s really a health reason” to not consume
milk products, including allergies, said Perdue’s
Christianson.  But for meat, “it becomes more of
a lifestyle choice to eat healthier.” — AFP

NEW YORK: Plant based meat products are seen in a shelf of a supermarket in New York City. —  AFP 

Nigeria’s SecureID taps into 
the move from cash to plastic


