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ASDA’A BCW’s pioneering thought leadership
initiative, the 11th Annual Arab Youth Survey
2019, was named Best Campaign in the Middle

East at the Middle East Public Relations Association
(MEPRA) Awards 2019, held in Dubai on November 20,
2019. Titled “A Call for Reform”, this year’s edition of
the Survey also won gold for ‘Best Use of Data and
Insights’, and took silver for ‘Best Non-
Profit/Humanitarian/Charitable Campaign’. 

The largest survey of its kind, has been providing
insights into the hopes and aspirations of the Arab
world’s most important demographic - its youth, since
2008. In 2019, the survey addressed topics such as
religion, role of government, mental health and drug
abuse. This year’s findings have driven dialogue at spe-
cial survey events around the world, including Chatham
House in London, the International Monetary Fund and
World Bank Annual Meetings in Washington DC, and
two events conducted by leading Washington DC pub-
lication ‘The Hill.’

ASDA’A BCW won a total of 10 awards on the night,
including three golds, four silvers, and three bronzes, at
a gala ceremony and dinner held in Dubai at the
Atlantis, Palm Jumeirah. ASDA’A BCW’s work with real

estate developer Marjan in promoting the New Year’s
Eve Fireworks at Ras Al Khaimah’s Marjan Island won
gold for ‘Best Real Estate or Construction Campaign’ as
well as bronze for the ‘Best Travel or Tourism
Campaign.’

The Agency’s work with Ford Middle East for its
breast cancer awareness campaign “Warriors in Pink
2018: Stories of Courage” won silvers for ‘Best
Healthcare Campaign’ and ‘Best Use of Influencers’ and
bronze for ‘Best Non-Profit/Humanitarian/Charitable
Campaign,’ while the campaign for the IPO of Network
International won a silver for the category, ‘Best
Financial Services Campaign’ and a bronze for ‘Best
Use of Traditional Media (Consumer/Trade)’.

Sunil John, Founder of ASDA’A BCW and President,
BCW Middle East, said: “We are delighted to be
recognised for the work we do for our clients, and for
our own thought leadership platform, the annual Arab
Youth Survey. To win Best Campaign in the Middle East
and be recognised at the MEPRA Awards is always
special, as this is the forum in which we are judged by
our peers in the region’s public relations industry.”

MEPRA is the Middle East region’s leading body for
public relations and communication professionals and

students. The MEPRA Awards provides an opportunity
to communications specialist across the region to
showcase their finest work and be recognised among

peers. The 2019 MEPRA Awards saw more than 70
agencies and in-house communications teams compete
in 47 categories. 

Arab Youth Survey wins ‘Best 
Campaign’ at MEPRA Awards 

Jumeirah 
Hotel & Spa
presents Friday
Family Brunch

Nestled in Garden Cafe overlooking the
gardens, the Friday Family Brunch is
orchestrated by the award-winning

restaurants presenting their signature culi-
nary selection and taking guests on a delight-
ful journey of exploring international flavours,
while your little ones enjoy an array of excit-
ing kids’ activities and their very own buffet
sections. The brunch will have an
International buffet set up with chefs and
interactive cooking stations, some of them
which will display a selection of premium
Oysters, a fine selection of artisanal cheese,
and more. 

Assistant Director of PR and
Communications, Yasmine Ismail said,
“Jumeirah Messilah Beach Hotel & Spa has
provided guests with unparalleled luxurious
experiences and will continue to exceed
expectations this year. The Family Friday
Brunch concept provides an avenue of mem-
orable family experiences as the name sug-
gests, for guests to savour our signature
cuisines and offerings by our award-winning
restaurants. We look forward to providing
imaginative and exhilarating experiences that
our guests will cherish”. Add a special touch
to your weekend and experience a memo-
rable brunch every Friday from 1 pm to 4.30
pm at the Garden Cafe at Jumeirah Messilah
Beach Hotel & Spa.

Preparations for the Horeca Kuwait
2020 exhibition are steadily pro-
gressing and attracting more com-

panies to take part in it as an event pro-
viding a golden opportunity to scientifi-
cally exchange expertise that would
match the local market needs and future
expansion plans. The exhibition is due to
be organized by Leaders Group in col-
laboration with Hospitality Services Co
at Mishref International Fairgrounds in
the period of January 20-22, 2020. 

In this regard, the organizer,; Leaders
Group company stressed that Boecker’s
diamond sponsorship signifies the exhi-
bition’s growing significance in various
food and hospitality-related economic
activities and that Boecker is one of the
most important companies specialized in
providing cleanliness, food safety and
environmental health solutions in the
Arab region. 

On his part, Boecker’s administrative
associate, Ibraham Hilal  announced his
company’s intention to join other com-
panies specialized in hospitality, hotel
equipments, food industries, transport,
gas and design taking part in Horeca
2020 exhibition and stressed that
Horeca Kuwait was a leading specialized
exhibition that provides golden oppor-
tunities to display various vital lines or
products and services that would
enhance the progress Kuwait was wit-
nessing in the fields of hospitality and
food industries as well as supporting the
state plans to diversify income resources
and create more job opportunities. 

Ibraham added that ever since its
establishment 26 years ago, Boecker has
been providing the best health service
solutions in various Middle Eastern
countries including Kuwait, Qatar, KSA
and Jordan. He also stressed that
Boecker would highlight and display its
creative solutions in pest control, infec-
tion control plans and biosecurity serv-
ices and products related to hospitality
and restaurants. 

He added that all Boecker develop-
ment had been achieved through coping
with the latest technologies and prac-
tices in the field and matching the speci-
fications specialized international organ-
izations such WHO, FAO and WTO. In
addition, Hilal said that Boecker is so
keen on taking part in Horeca Kuwait to
manifest its specialties as a main partner
and sponsor.  Notably, Boecker teams
will provide participants and visitors
with applied demonstrations and expla-
nation of the best health solutions
throughout the exhibition.  

Ibraham Hilal  

KIB launches ‘KIB
financial literacy
kit for kids’ 

On the occasion of World Children’s Day and
as part of its leading financial literacy pro-
gram, Kuwait International Bank (KIB) has

launched its f irst  book entit led ‘KIB Financial
Literacy Kit for Kids’. As part of its participation in
the event, KIB’s book debuted at this year’s Kuwait
International Book Fair, in partnership with That Al
Salasil bookstores.

During the book fair, KIB’s designated booth
offered a number of entertainment and educational
activities for children. Additionally, KIB also hosted a
fun, interactive storytelling session aiming at laying
the groundwork for children’s financial literacy
development; an age-appropriate way to instill
essential knowledge and help guide kids in a positive
direction. The kit was distributed for free amongst
visitors at the book fair, aiming at enriching financial
and economic knowledge amongst diverse segments
of the community.

On his part, Senior Manager of the Corporate
Communications Unit at KIB, Nawaf Najia said:
“Financial literacy is an important pillar of our social
responsibility program, continuously solidifying
financial inclusion amongst youth and students is a

priority we embed into our community efforts. And
so, we’ve developed a kit that introduces children to
the concept of savings, the banking system, budget-
ing, money and its many usages, using playful illus-
trations to make it easy to understand.”

Najia also noted that KIB focuses on decreasing
financial exclusion that seems to be deep rooted in
the community, instead encouraging children and
parents alike to have discussions about money to
help youth understand money management, savings
and ultimately make them more financially literate.

Through this kit, the Bank seeks to help parents
recognize the importance of imparting financial lit-
eracy amongst their children to ensure their finan-
cial security in the future. It is worth noting that
KIB’s financial literacy program aims at spreading
economic awareness across all segments of the
local community, particularly children and youth.
The program seeks to motivate students and chil-
dren in order to develop a promising, financially-
savvy generation that is able to drive national
development in the future. 

MMohsin Irfan, turns 4, God bless you and
may you have prosperous future ahead.
Best Wishes and love from papa, mama,

ami, abu, aunties, uncle and cousin brothers
Abdullah, Osama, Ali, Umar, Hassan, Talha and sis-
ters Fatima, Ayesha, Meeqat, Aamina.

Birthday Greetings

Notice

The TIES Center cordially invites you to
Tafseer class (Divine Wisdom from the
Last Testament) on November 25, at 7pm

(today). In this class, we will focus on verses 3
and 4 of Surat Al-Mujadilah (She who argued).
We will discuss why some men during the period
of ignorance (Jahiliyya) used to forbid themselves
from their wives by likening them to their moth-
ers, the atonement for that sin and its reasons,
and how Prophet Muhammad (PBUH) addressed
the situation of a man who was unable to make
amends. Finally, we will see how Khawla was
willing to fulfill the conditions of her husband’s
atonement and discuss spousal compassion and
the benefits of atonement. Come and learn more
about the Book of Allah (SWT) in a serene,
friendly and encouraging environment.

Boecker co-sponsors 
Horeca Kuwait 2020 


