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Aculture of indigenous transgender women that has been
part of southern Mexico’s heritage for centuries is
primed for global fashion cachet thanks to one of the

world’s top style magazines. For the first time in Vogue maga-
zine’s more than 120 years of publishing, an indigenous “muxe”
will appear next month on the cover of the glossy’s Mexican and
British editions. Muxes, a term probably derived from the Span-
ish word mujer meaning woman, are indigenous transgender

women who easily mix gay male and feminine identities.
The cover photo features Estrella Vazquez, a tall, lanky 37-

year-old indigenous Zapotec muxe wearing a traditional huipil
garment with colorful flowers and holding a pink fan in one
hand. The weaver and designer sees the cover as a sign of re-
ceding bigotry in Mexico toward muxes. Historically the coun-
try’s ingrained Roman Catholic heritage has reinforced anti-gay
and anti-transgender prejudice. “I think it’s a huge step,”
Vazquez told Reuters in Juchitan city in southern Oaxaca state,
home to perhaps the largest muxe (pronounced MOO-she)
community. “There’s still discrimination, but it’s not as much now
and you don’t see it like you once did,” she said.

While muxes are not well known outside Mexico, within the
country it is not uncommon to see muxes at gay pride parades
or other cultural events. No statistics are collected, but the muxe
community is thought to number in the hundreds or thousands.
In August, Vazquez, who had never heard of Vogue, was invited

along with a dozen other muxes by the magazine to participate
in a photo shoot. Vogue wanted to highlight Oaxaca’s indige-
nous cultures, she said.

“Everyone is seeing this cover, everyone is congratulating
me. I don’t know; it’s just hard to make sense of the emotions
I’m feeling. It almost makes me want to cry,” she said. Many
muxes historically have been caregivers to aging parents, a role
that has given them prestige in families which typically are
shaped by Mexico’s macho, male-dominated culture. 

Muxes also played a leading role in the aftermath of a
massive 8.1 magnitude earthquake that struck Juchitan in
2017, as many worked to dig out trapped family and friends
from the rubble, often using their bare hands. Vogue, owned
by New York-based Conde Nast, publishes more than 20
editions of the magazine around the world with circulation
of 24.4 million. — Reuters 

in the art of beauty, (crafts that) use your hands,”
he said.

Youngsters are paired with master artisans
who have more than 20 years of experience in
tailoring, jewelry or leather. Tintoretto was
placed with just such a master by his father, but
legend has it painter Titian-known by his con-
temporaries as “The Sun Amidst Small Stars”-
was afraid the youngster would outshine him,
and so kicked him out.

Tintoretto would go on to win the commis-
sion to decorate the headquarters of the Scuola
Grande di San Rocco, which is dedicated to
Saint Roch, invoked down the centuries by
Catholics seeking protection from the plague.
“The confraternity was founded in around 1470
by a group of people who wanted to pray
against the plague epidemics that often afflicted
port cities like Venice,” said Demetrio
Sonaglioni, the Scuola’s vice-president. “They
managed to get the saint’s body from Voghera
(in northern Italy); whether they stole it or paid
for it is unclear,” he said.

Plague of snakes 
It was one of several so-called “flagellant”

confraternities, whose members mortified their
own flesh by whipping it. While that practice
died out, board members still wear the tradi-
tional white robe and face-covering hood with
eyeholes cut out to ceremonies. “Many came to
pray to Saint Roch, many made donations, and
the school became rich,” Sonaglioni said, adding
that the board was made up of well-off mer-
chants, particularly from the fabrics trade.

Tintoretto was painting a scene from the Old
Testament about a plague of snakes sent by God
when the deadly disease struck once more,
killing a quarter of the city and at least 100 of
the confraternity’s members. His survival

strengthened his faith, as can be seen in the over
60 religious depictions that adorn the walls and
ceilings, including several of Saint Roch-who is
also the patron saint of bachelors.

The blueberry blues and cabernet reds in the
Stefano Ricci collection echo those in Tintoretto’s
scenes. Bachelors donning the brand’s field jack-
ets or fox fur collars are advised to steer clear of
snakes, and, in particular, floods. — AFP  
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