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More than 400 employees from Alghanim
Industries, one of the largest privately owned
companies in the region, participated in the

sixth edition of the Gulf Bank 642 Marathon on
Saturday 16 November 2019. This year, Alghanim
Industries teamed up with the United Nations High
Commissioner for Refugees (UNHCR), joining the 2
Billion Kilometers to Safety campaign, to show solidari-
ty with the millions of people forced to flee their war-
torn homes. 

The campaign’s name refers to the 2 billion kilome-

ters refugees around the world walk to reach the near-
est point of safety, according to estimates by the
UNHCR. The event brought together more than 9,300
people representing over 100 different nationalities to
participate in the race’s four different categories.
Alghanim Industries covered the registration fees of all
its participants as part of its commitment to support
employee activities that promote health and wellbeing,
while also providing an opportunity for employees to
express support of a meaningful cause.

Commenting on the company’s participation in the

event, President of People and Strategy at Alghanim
Industries, Syed Hashim Gillani said: “We are honored
to partner with the UNHCR in their Step with Refugees
movement, raising awareness about the millions who
leave their homes and walk billions of kilometers to
safety. Embodying the values we promote is important
to us as a company, and we’re proud of all our employ-
ees who participated in the marathon and contributed
to this campaign.”

The marathon, which is Kuwait’s only AbbottWMM-
accredited marathon, kicked off on Saturday morning

from Souq Sharq, and included four different cate-
gories at different difficulty levels for those looking to
run or walk. The categories were: 5km family fun run
for beginners; a 10km for amateur runners, an advanced
21km half marathon, and the 42km full marathon.

Alghanim Industries has partnered with UNHCR
since 2017 to support a series of education programs,
including language skills and homework support groups,
to prepare Syrian children to be contributing members
within their host countries or upon their return to Syria,
with the hope of preventing a lost generation.

Alghanim Industries supports UNHCR 
in Gulf Bank’s 642 Marathon

Lotus Alghanim
holds Lotus
open day 

Under the theme “A Weekend with
Lotus” and amidst an exciting ambi-
ence, Lotus Alghanim held the Lotus

Open Day and sponsored Kuwait Motor
Town Track Day on October 25, giving its
fans the chance to discover its line of
supercars and experience the iconic Exige
350s and Evora 400 which stole the show
with their powerful stance.

In order to provide customers with an
exclusive and genuine experience, Lotus

Alghanim booked the entire KMT south
track, and organized two shifts for its
guests. 

In cooperation with Gulf Bank’s Wealth
Management team, Lotus Alghanim
received a host of prestigious clients
between 10 am and 6 pm who enjoyed a fun
and entertaining atmosphere as the event
included live track coverage, entertainment,
live painting, DJ, catering, further to Lotus
Alghanim’s customized gifts and special
promotions on the cars.

Starting 6 pm, the track opened its
doors to all Lotus fans that came to show-
case their cars and compete passionately
within Kuwait Motor Town, which hosts
the largest car track in Kuwait, making it
the ultimate local attraction for all racing
enthusiasts. Attendees were able to test
drive Lotus cars, further to getting free
rides in the presence of professional

Driving Dynamics drivers who came all the
way to Kuwait to guarantee safety and
make sure participants enjoy an unforget-
table driving experience.

Lotus understands the importance of
originality, which is why cars can be cus-
tomized and fully personalized to tailor to
the brand’s customer needs. The company’s
handcrafted designs can be manipulated to
create a one-of-a-kind vehicle tailor made
for each driver, since a major selling point
for Lotus is in fact its uniqueness. The sort
of person Lotus is hoping to attract is any-
one who enjoys a true sense of individuality
and exclusiveness. This brand’s customers
do not get satisfied with what everyone has
and are constantly seeking to acquire the
latest, best and most unique. 

Lotus drivers aren’t content with the
idea of being like anybody else, instead
they thrive on originality. Whether you’re

thinking of reworking the dashboard,
changing the color of the sunroof or even
altering the interior design, Lotus has what
it takes to deliver individuality and person-
alization like no other. The fact that Lotus
only manufactures 2,000 cars per year
further pushes the idea that it is “not just
for anyone.”

Renowned as one of the most respected
sports car manufacturers in the world and
still at the forefront of lightweight engineer-
ing, Lotus offers racing cars especially
made for race enthusiasts. This is reflected
through the numerous awards won by Team
Lotus in a large number of motorsports

series, including F1, Indie Car, and other
sports car races. The track is the priority for
this car owing to its subtle details and aero-
dynamic design as Lotus cars were built for
the track and for those who love to race.

Car enthusiasts can be the first to know
what is new by following Alghanim Motors
on Instagram at @AlghanimLotusKW. Car
enthusiasts can also experience the purity
of speed and unique engineering of Lotus
cars at the Alghanim Lotus showroom
located in Shuwaikh Industrial, block 1,
street 7 next to Xerox and Kromozone on
Saturday to Thursday starting from 9 am to
12.30 pm and from 4.30 pm to 8.30 pm.

Within the continuous and
distinguished social and
charitable act ivity of

act ivists  Sayed Nasral lah
Behbehani and Ekbal Behbehani,
and in cooperation with “Al Daiya”
Cooperative Society, the 6th Annual
Shopping Day for Special Needs
was organized on Tuesday under
the slogan “I can shop with my
kids” and under the full sponsor-
ship of Nasrallah Behbehani com-
pany & sons. These activities aim to
integrate people with special needs
in the community and motivate
them to go out with their parents
for shopping, and not cause disabil-
ity in their separation from society
and normal  l i fe . Nasral lah
Behbehani company & sons provid-
ed a coupon of KD 50 per person
to shop during the event. The num-
ber of participants and beneficiar-
ies this year reached 175 people
with special needs, and 80 volun-
teers helped with the shopping.


