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LuLu Exchange wins 
Brand of the Year at 
World Branding 
Awards
KUWAIT: With over 180 branches in the UAE alone,
LuLu Exchange is one of the most trusted names in the
non-banking financial sector, offering global money
transfer, foreign exchange and salary administration. At
the 2019 World Branding Awards held at The State
Apartments, Kensington Palace, London, LuLu
Exchange was honored with the Brand of the Year
Award in the Finance category.

Speaking at the award ceremony, LuLu Exchange
CEO Adeeb Ahamed remarked, “It is a huge privilege
for LuLu Exchange to be officially recognized at the
renowned World Branding Awards. We will continue
investing in our core values of Trust, Talent and
Relationships to maintain our market position and
impeccable reputation among customers, employees,
and shareholders alike. “ 

Bestowed by the prestigious World Branding Forum
at its most current lavish annual gala, the Brand of the
Year is a coveted industry award that recognizes
exceptional achievement in branding across several
categories. Judges select winners through a combina-
tion of in-house analysis, and online and market
research-based evaluation.

For LuLu Exchange, the Finance category award
celebrates their pioneering efforts in branding for inno-
vative financial services offered around the world. The
company’s excellent reputation also played a pivotal
role in securing this honor with public online voting
accounting for 30%of the judges’ scoring. Ahamed
added, “Our reputation is built on successfully bringing
together consistency and innovation - so we look for-
ward to continuing this winning streak in future edi-
tions of awards of this magnitude.”

Established in 2008, LuLu Financial Group has its
global headquarters in Abu Dhabi and operates more
than 180+ branches across Oman, Kuwait, Qatar,
Bahrain, India, Bangladesh, Philippines, Seychelles and
Hong Kong.

DAKAR: Data analyst Fabrice Sonzahi enrolled in a course
on artificial intelligence (AI) in Dakar, hoping to help
struggling farmers improve crop yields in his home coun-
try of Ivory Coast. He is part of an inaugural batch of stu-
dents at a new AI programming school in Senegal, one of
the first in West Africa. Its mission is to train local people
in using data to solve pressing issues like the impact of cli-
mate change on crops.

The Dakar Institute of Technology (DIT), which opened
in September, is running its first 10-week boot camp with
nine students in partnership with French AI school VIVA-
DATA. “I am convinced that by analyzing data we can give
(farmers) better solutions,” said Sonzahi, 30. He plans to

bring his AI skills to Ivorian startup ATA Solution, which
advises farmers on how to maximize scarce resources like
land and water. The company already collects data such as
soil PH, temperature and moisture levels, said Sonzahi, who
works with the startup as an analyst.

With AI, that data could be processed to show exactly
when and where farmers should add water or fertilizer,
and help strengthen their understanding of crop losses,
he said. Data scientists across the continent are begin-
ning to experiment with machine learning as a tool to
help farmers cope with increasingly erratic weather, from
modeling the fastest route to market, to detecting prob-
lems in fields with drones.

In Cameroon, a new mobile phone app called Agrix
Tech allows farmers to photograph a leaf affected by
blight and then, using AI, diagnoses the problem and rec-
ommends treatment. A project launched in Kenya this
year also uses AI to crunch big data and give smallholder
farmers recommendations such as when to plant, in a bid
to avert food shortages, according to French technology
firm Capgemini.

But knowledge of AI and training opportunities are
slim, especially in West Africa where fixes for crop failure
are sorely needed, said DIT director Nicolas Poussielgue.
West African countries are among those hardest-hit by
climate change, according to scientists, with populations

that depend largely on agriculture losing their livelihoods
due to worsening floods and droughts. “For models of cli-
mate change, the basic calculations use physics. Now you
can add AI, which lets you have better results to know
what is going to happen and where,” said Poussielgue.

DIT plans to launch a bachelor’s degree in big data and
a master’s in AI in 2020, each with 25 students, he added.
Not all the boot-camp participants are focused on agricul-
ture, but it is one of the key areas in which AI has the
potential to make a difference in West Africa, besides
health and education, he said. “The idea of the school is to
have students who will create their own startups and
products,” said Poussielgue. — Reuters

West Africa boot camp seeks artificial 
intelligence fix for climate-hit farmers

New app diagnoses problem and recommends treatment

KUWAIT: Abdulmohsen Abdulaziz Al
Babtain Co (AABC), the sole authorized
dealer of Infiniti vehicles in the State of
Kuwait, inspires its customers to choose
from a variety of engines and feel the
exhilaration and thrill of driving with the
award-winning Q50. Starting at only KD
9,500, the Q50 is driver centric, power-
fully elegant coupled with a striking per-
formance and is available with 2.0-liter
208HP turbo-charged engine. 

INFINITI’s 2.0 Litre Turbo Direct
Injection engine delivers 208HP at 5,500
rpm with 350 Nm peak torque from 1,250
rpm. The Infiniti Q50 is also available at
3.0 Litre Turbo generating 300 HP. The
INFINITI Q50’s fuel efficient engine is
designed to offer enhanced performance
while maintaining high levels of efficiency.
The steering wheel is sleeker and more
performance based than ever, ensuring
flawless drivability that triggers the sens-
es. The Q50 delivers a confidence-inspir-
ing and personalized experience behind
the wheel, which epitomizes INFINITI’s
dedication to developing innovative driv-
ing technologies. 

The INFINITI Q50’s engine is
designed to offer enhanced performance
while maintaining high levels of efficien-
cy and consists of four grades; Luxe,
Sport, and Blue Sport which comes with
four packages; wood trim, sunroof, sen-
sory and pro-active. The driver enjoys a
totally in-control experience in the high-
back, high-bolster seats that are
designed to lower the load on the spine
and support the shoulders. The exterior
comes with flowing sculptural lines and

strong, muscular proportions, represent-
ing a daring visual expression of the
car’s performance. 

2.0-liter Q50 models are equipped
with a vehicle speed-sensit ive
hydraulic electronic rack-and-pinion
power steering system as standard.
Moreover, to enjoy a grand experience,
the vehicle contains the exclusive
Bose’s Center Point 2.0 software, the
Q50’s audio system enables listeners to
enjoy a surround-sound experience
from any stereo source. It has been
specifically engineered to meet the
unique demands of reproducing sur-
round sound in the sedan. 

LED headlights, employing ‘light
guide technology’ to spread light even-
ly on the road ahead, are designed to
emulate the shape of the human eye.
The car’s aggressive stance gives a
greater impression of stability and in-
control driving potential . The Q50
enables owners to access a Vehicle
Health Report, providing a monthly
overview of the car’s status regarding
ABS, airbags, brakes, engine, oil pres-
sure, and tire pressure. 

In Touch then alerts the driver if any
action or servicing is required. This year,
the 2019 INFINITI Q50 sport sedan
was named a winner in the Luxury Mid-
Size Sedan segment in the 2019
Vincentric Best Value in America(tm)
awards. Infiniti Al Babtain encourages its
customers to explore the advantages of
the exclusive deal and the exceptional
model by visiting the designated show-
room located in Al Rai. 

KIB records KD 12.8 
million net profits 
KUWAIT: Sheikh Mohammed Jarrah Al-Sabah, Chairman
of Kuwait International Bank (KIB) announced that the
Bank reported a net profit attributable to shareholders of
around KD 12.8 million and earnings per share (EPS) of
13.18 fils at the end of the nine months of 2019 while regis-
tering total operating income of around KD 51.8 million.

KIB’s total assets increased by KD 353 million or
(17%) to reach KD 2.43 billion compared to almost KD
2.08 billion for the same period of last year. The growth in
total assets was a result of a growth in the overall financ-
ing portfolio of KD 205 million to reach almost KD 1.75
billion, which is an increase of 13% compared to KD 1.54
billion for the same period of last year. Moreover,
Depositors’ account increased by almost KD 73 million or
(almost 6%) to reach almost KD 1.38 billion as of 30
September 2019 compared to KD 1.30 billion for the same
period of last year.

Al-Jarrah added that the distributions to depositors’
accounts registered annualized return at the end of the
third quarter of 2019 on Al Boushra (KD) three-year
deposits of 3.7% and Arzaq (KD) deposit of 3.5%.
Similarly, the savings investment account (KD) achieved an
annualized return of 2.1% per annum for the third quarter

of 2019, with a quarterly profit distribution reflecting the
Bank’s performance. 

Profits were credited to depositors’ accounts upon
announcement of the financial results. Al-Jarrah also pointed
out that, as a result of its current strategy, KIB continues to
grow year after year. The Bank also aims at improving its
customer service as well as meeting the changing needs of
its customers by adopting the latest digital solutions that are
easily accessible at any time and place. 

He noted that this growth will help the Bank in achiev-
ing its strategic objectives, cementing its long-standing

position as a leading Islamic Bank, building its trust and
reputation on its proven track record, as well as its many
growth opportunities. On his part, Vice Chairman and
Chief Executive Officer of KIB, Raed Jawad Bukhamseen,
said that KIB’s $300 million Additional Tier 1 (AT1) Sukuk
issuance during the 2nd quarter of 2019 reflected in the
high capital adequacy ratio of 20% and financial leverage
ratio of 12.7% as at 30 September 2019.

He further mentioned that, Fitch Ratings London, one of
the leading global credit ratings agencies, has reaffirmed
KIB’s Long-term Issuer Default Rating (IDR) at ‘A+’ and
affirmed viability rating (VR) at “bb-” with a stable out-
look on 30 September 2019.  The stable outlook on KIB’s
Long-term IDR reflects the outlook on the Kuwaiti sover-
eign rating. This latest credit rating reflects KIB’s excep-
tional standing, underscoring its financial performance and
the strength of its strategy. 

Bukhamseen concluded by saying: “Within the past
year KIB has garnered a number of prestigious local,
regional, and international awards further enhancing it’s
already impressive collection of industry awards and
recognitions. Like ‘Best Islamic Bank in Kuwait’ and Best
Islamic Bank in the GCC” awards, as well as the
‘Excellence in Islamic Banking Products and Services’
award from the WUAB and “Best Customer Acquisition in
Kuwait” from CPI Financial. Moreover, KIB earned the
‘Best Branding in Kuwait’ from CPI Financial. KIB was also
awarded ‘Best Sharia-compliant Bank in MENA’ by Capital
Finance International (CFI.co). 

Sheikh Mohammed Jarrah
Al-Sabah, Chairman of
Kuwait International Bank Raed Jawad Bukhamseen

KUWAIT: Commercial Bank conducted
the weekly draws on Al Najma Account
and the draw on the “Salary and Cash on
Top” campaign. The draws were conduct-
ed in the presence of Ministry of
Commerce and Industry representative
Abdullah Al-Harbi. The results of the draw
were as follows: (1) Al Najma weekly
account - the prize of 5,000/- Kuwaiti
Dinars and was for the share of Abdullah
Marshad Al-Marshad. (2) The “Salary &
Cash on Top campaign” prize of 1,000/-
Kuwaiti Dinars and was for the share of
Ghaydaa Jassim Al-Sabti.

The Bank stated that the account
pr izes  th i s  year  i s  fea tured  by  the
highest  cash pr ize  and divers i ty  of
prizes throughout the year clarifying
tha t  A l-Na jma  Account  w i l l  o f fe r
weekly prize of KD 5,000/-,  monthly
prize of  KD 20,000/-  and a semi-
annual prize of KD 500,000 in addi-
tion to the largest prize - linked bank
account payout of KD 1,500,000. Al
Na jma  Account  can  be  opened  by
depos i t i ng  KD 100 , and  cus tomer
should maintain a minimum amount of
KD 500 to  be  e l ig ib le  to  en ter  a l l
draws on Al-Najma Account prizes. 

As for the chances of winning, the
more balance a customer maintains in Al
Najma Account, the more chances the
account holder will get to win, where each
KD 25 will give the customer one chance
to win, the account also offers additional
benefits like the ATM card, a credit card
against customer’s account and all CBK
banking services that customer can enjoy.   

As regarding “Salary & Cash on Top”
campaign designated for Kuwaiti and
expatriate employees as wel l  as the
ret irees and which is  val id unti l  31

December 2019 and the mechanism of
joining this campaign for availing its ben-
efits, the Bank explained that Kuwaiti
employees with a salary of KD 500 &
above whether newly recruited or in
service can transfer their salary to the
Bank and avail the benefits of this cam-
paign by getting instant cash gift of KD
250 or an interest free loan 5 times the
salary up to KD 10,000, add to this they
will automatically enter the weekly draw
on KD 1,000. 

As for the expatriate customers cate-
gorized under Premier Banking Account
with a salary KD of 1,700 and above,
they wi l l  get  instant cash gift . The
retirees with pension KD 1,000 & above
will also get an instant cash gift of KD
150 when transferring their pension to
the Bank and automatically enter the
weekly draw on a prize of KD 1,000 and
avail the benefits of this campaign desig-
nated for Kuwaiti and expatriate employ-
ees working in private & public sector as
well as the retirees. Further, the cam-
paign provides customers with the
opportunity to get additional benefits
and take advantage of the advanced &
unrivalled services & products the Bank
provides to its customers to meet their
needs and expectations.     

Customers can obtain further informa-
tion on Al-Najma Account by either call-
ing the Service Center or by visiting the
Bank’s website www.CBK.com and they
can also visit their nearest CBK branch
where the Bank staff will be ready to
serve them and respond to their queries.
Furthermore all details & information
related to the latest offers & services
launched by the Bank is also available on
the Bank’s social sites.   

Afghan pomegranate growers
squeezed as prices drop
KANDAHAR: Pomegranate farmers in southern Afghanistan-where grow-
ing the juicy fruit is an important alternative to opium poppy production-
say they are feeling the squeeze this year, with business blemished by
chilly weather, pests and export woes. The prized crimson fruit, globally
renowned for its reputed health benefits, is a point of pride for Afghan
farmers, particularly in Kandahar province, where luscious pomegranates
the size of small melons dangle from trees.

Every autumn, Afghans start drinking pomegranate juice as the fruit
bursts into season. Vendors pile carts high with gravity-defying pome-
granate pyramids and offer fresh-squeezed beverages. But some
Kandahar farmers say a fungal infection and destructive insects are taking
a bite out of this season’s harvest, and they accuse neighboring Pakistan of
new tariffs that are hurting the export market.

Haji Abdul Manan, who has been growing fruit in southern Kandahar for
about 30 years, said a springtime cold snap damaged pomegranate flowers,
impacting about 40 percent of his crop. Problems also came from “lice, flies
and a fungal disease,” he added, likening a type of greenfly to a natural dis-
aster that had ruined more than 100 of the orb-shaped fruits daily. “It is the
duty of the Afghan government to spray all the gardens in Kandahar and to
protect the pomegranates from diseases, but the government is not doing
anything,” Manan complained.  Apart from its sweet flavor, fans point to
pomegranates’ purported health benefits including high levels of vitamin C
and antioxidants that are said to help protect the body. “Kandahar’s pome-

granates are the world’s best for flavor, color, and several times Kandahar’s
pomegranates came first in competitions abroad,” Nasrullah Zaheer, the
head of Kandahar’s chamber of commerce said. In Kandahar, a medium-
sized pomegranate goes for the equivalent of about 15 US cents, but by the
time the fruit reach Kabul they cost about three times that. 

Tariffs? 
Zaheer and several other farmers claimed Pakistan has this year

imposed hefty tariffs on pomegranate imports which, despite a drop in
yield in some parts of Afghanistan, has led to an oversupply in the domes-
tic market and sharp price drops. “It is not fair to increase it,” Zaheer said.
“That is why it is the traders are facing harm.” 

But the Pakistan embassy in Kabul denied such a drastic measure had
been taken, saying Pakistan had raised duties only slightly because
“Afghan exporters consistently understate the value of pomegranates and
fruits”. Muhammad Hafeez, a fruit and vegetable seller at a market in
Islamabad, said pomegranate supply from Kandahar had not been impact-
ed. “The supply is in bulk and the quality is good,” Hafeez said.

Abdul Baqi Beena, deputy director of the Kandahar chamber of com-
merce, said about 40,000 to 50,000 tons of pomegranates were exported
annually, including to India, Pakistan, the United Arab Emirates and Saudi
Arabia. For years, Afghanistan and international donors tried to wean farm-
ers from growing opium poppies by encouraging alternatives such as fruit
crops. But those efforts often failed as drug smugglers offered lucrative
prices that normally far exceed the income from traditional agriculture. The
US Agency for International Development previously supported the farm-
ing of high-value crops, including pomegranates, as an alternative to opi-
um production, but in recent years has shifted its focus to helping build
export markets and supporting Afghan farmers that way. — AFP
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