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KUWAIT: Gulf Bank held its weekly draw on 10th
November 2019 announcing the names of the winners for
the week of 3 - 7 November 2019. The weekly draw con-
sists of five winners who receive KD 1,000 each, every
week. The winners this week are: (1) Khadeejah Abdullah
Ahmad Alali (2) Deema Eyad Ezzat Sayma (3) Hassan
Ahmed Al Arabi Al Qoudsi (4) Kholod Hussain Aden
Alanzy (5) Khuloud Bader Mutlaq Dhaher.

Gulf Bank’s final Al Danah draw for KD1,000,000
will be held on 16 January 2020, where the Al Danah
millionaire will be announced at a live event. Gulf Bank
encourages customers to increase their chances of win-
ning with Al Danah by depositing more into their Gulf
Bank accounts using the new ePay (Self-Pay) service,
which is available on Gulf Bank’s online and mobile
banking services.

Al Danah offers a number of unique services to cus-
tomers, including the Al Danah Deposit Only ATM card,
which allows account holders to deposit money into their
accounts at their convenience. Account holders can also
calculate their chances of winning the draws through the
‘Al Danah Chances’ calculator available on the Gulf Bank
website and app. Furthermore, loyal Al Danah customers
are rewarded with loyalty chances. Loyalty chances are
the total chances accumulated from the previous year
which are added to the customer’s chances the following
year.  Therefore, the total chances earned by Al Danah
customers in 2018, have been added to their 2019
chances, and the same process will take place in 2020,
and so on. Terms and conditions apply. Gulf Bank’s Al
Danah account is open to Kuwaiti and non-Kuwaiti resi-
dents of Kuwait. Customers require a minimum of
KD200 to open an account and the same amount should
be maintained for customers to be eligible for the
upcoming Al Danah draws. 

If the customer’s account balance falls below KD200
at any given time, a KD2 fee will be charged to their
account monthly until the minimum balance is met.
Customers who open an account and/or deposit more
will enter the weekly draw within two days. To take part
in the Al Danah 2019 upcoming quarterly and yearly
draws, customers must meet the required hold period for
each draw. 

Customers can visit one of Gulf Bank’s 58 branches,
transfer online, place queries through the official Gulf
Bank WhatsApp service on 65805805 or call the cus-
tomer contact center on 1805805 for assistance and
guidance. Customers can visit the website to find out
more about Al Danah and its winners. 
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Africa oil states offer new deals 
to lure more selective investors

Changes include revisions to taxes and royalties
CAPE TOWN: Lower prices and increasing compe-
tit ion for investment are driving many African
states to make it easier and cheaper for overseas
companies to keep their oil and gas output flowing.
From Ghana to Gabon, governments are adjusting
terms to lure picky investors who are also increas-
ingly concerned about long-term demand for fossil
fuels as renewable energy gains ground. The shift
follows declining oil  production in Angola and
Cameroon and disappointing bid rounds in Ghana.
It also marks an recognition that the era of $100
per barrel oil is over.

“Because of increased competition for investment
in Africa, we are changing our strategy,” Mohammed
Amin Adam, Ghana’s deputy minister for petroleum,
said at last week’s Africa Oil Week in Cape Town.
Ghana’s Adam was not alone in announcing plans to
revise oil and gas licensing laws in an effort to spur

output. Ministers from Angola, Cameroon and
Gabon also stressed changes to legal and fiscal
terms to boost their own
production.

“We are aware that oil
companies have to spend a
lot of money. That is why we
are careful in the way we
design our (terms) to have it
as a win-win,” Gabon’s
petroleum minister Noel
Mboumba said at the event.
As renewables and efforts
to cut fossil fuel consump-
tion gain ground, there are
also growing concerns that
the world will not need all of Africa’s oil. “We don’t
know how much new supply we’re going to need. So

obviously everybody is going to have to be competi-
tive for that,” Andrew Latham, vice president of glob-

al exploration at Wood
Mackenzie, said.

Fresh approach
Ghana plans to a l low

companies more leeway in
where and when they can
drill, while Angola is revis-
ing local content laws and
privat iz ing oi l  assets .
Cameroon’s senate in April
approved a reform to
replace its 1999 petroleum
code, sweetening tax terms

for oil and condensate development and allowing
companies to recoup “exploration expenses” from

production sharing contracts.
Gabon revised its fiscal terms to reduce the gov-

ernment take for shallow and deepwater concessions
and increased the cost-recover limits for companies.
But not all African producers are sweetening the
deal. Nigeria, the continent’s largest producer, last
week increased the amount oil companies pay the
government for offshore production, while an over-
haul of its oil and gas terms has languished for more
than a decade.

Senate president Ahmad Lawan said the revisions
would raise revenue while allowing companies to make
money - and the government has promised to pass the
broader bill next year. Companies and analysts said
reforms are needed. “The continent has to compete for
capital with other areas,” said Mike Sangster, head of
Nigeria for French oil major Total. “It’s important that
the regulators understand that.” — Reuters

KUWAIT: Gulf Bank has launched a new Cashback
campaign, which gives customers the chance to win
100% Cashback of their spends by using their Gulf
Bank Credit Cards locally or internationally and by
using their Debit Cards Internationally. The campaign
gives cardholders who spend using their cards the
chance to be one of 15 lucky winners to win 100%
Cashback of their spends.

During the course of the campaign, which is sched-
uled to run until January 31, 2020, customers will auto-
matically be entered into the final draw based on their
spends. For every KD 10 spent locally on a Gulf Bank
Credit Card, customers will receive one entry into the
draw. For every KD 10 spent internationally using a
Credit or Debit card, customers will receive three

entries into the draw.  Gulf Bank will be announcing 15
lucky winners at the end of the campaign, each of whom
will receive a 100% Cashback with a cap of max
Cashback amount of KD 1,000 of the spends made on
the Gulf Bank Card. 

The draw will take place on February 16, 2020 in the
presence of a representative of the Ministry of
Commerce. Commenting on the campaign, Ahmad Al
Amir, Assistant General Manager for External
Communications at Gulf Bank, said: “As promised last
week to our clients, Gulf Bank is launching yet another
exciting campaign for debit and credit cardholders, as
part of the Bank’s commitment to maximizing customer
satisfaction. 

At Gulf Bank, we are constantly working to offer our
customers the very best of all our service offerings,
financial products, solutions, and more. We hope that
our customers enjoy the benefits of our newest cash-
back campaign, and encourage our debit and credit
cardholders to use their cards both in Kuwait and
abroad.” Gulf Bank credit cards are packed with power-
ful benefits and features to enhance customer experi-
ence & satisfaction. These benefits include fraud pro-
tection with Gulf Bank 3D secure, online shopping, and

instant discounts of up to
20% at over 300 renowned
restaurants and coffee
shops, up to 25% at over
150 retail outlets in Kuwait,
In addition, Gulf Bank cred-
it card customers also earn
Gulf Points, which can be
redeemed for free flights,
hotel bookings or travel
packages.

Gulf Bank credit card-
holders can also receive
free travel insurance for
themselves and their fami-
lies, which can be used for
the Schengen Visa applica-
tion. To learn more about
Gulf Bank’s activities, cus-
tomers can visit one of Gulf Bank’s 58 branches or log
on to www.e-gulfbank.com. Customers can also contact
the Customer Contact Center by calling 1805805 or
direct their queries through the WhatsApp service on
65805805 for assistance and guidance. 
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MELBOURNE: Qantas Airways Ltd yesterday pledged
to slash its carbon emissions to net zero by 2050, join-
ing British Airways owner IAG as the industry’s
response to climate change activists gathers momen-
tum. “We’re doing this because it’s the responsible
thing to do,” Qantas’ Chief Executive Alan Joyce said in
a statement, calling climate change concerns “real”. IAG
last month became the first major airline group to make
the net zero by 2050 commitment, leading the way
amid intense pressure from climate change activists
such as Extinction Rebellion and teenager Greta
Thunberg.

The high-profile debate has spurred increasing
numbers of environmentally conscious travelers and
investors, putting pressure on the aviation industry. The
broader industry has committed to halving emissions
by 2050 compared to 2005 levels. Qantas said it was
looking to cap net emissions at 2020 levels and will
invest A$50 million ($34.3 million) over 10 years to
develop sustainable fuel to help lower carbon emissions
by 80% compared with traditional jet fuel.

Australia’s national carrier has already experimented
by flying a plane from Los Angeles to Melbourne using
mustard seed biofuel. “So we know the technology’s
possible,” Joyce told Australian Broadcasting Corp. “It’s
to actually do it commercially and to do it on scale and
not impact the other environmental concerns like taking
away from food crops or increasing the cost of food
crops. That’s why it’ll take some time to get there.”

Qantas’ pledge coincided with an outbreak of deadly
bushfires along Australia’s east coast, which experts
have linked to climate change. Qantas said it operates
the largest carbon offset program in the aviation indus-

try, with around 10% of customers choosing to offset
their flights through conservation and environmental
projects. The airline said it would now match every dol-
lar spent on offsets, effectively doubling the number of
flights offset. Air France and British Airways last month
said they would offset all emissions on their domestic
flights from 2020.

‘Flight shaming’
Airline companies are finding it harder to ignore

growing scrutiny of their climate change policies by
investors. Fund managers, pension funds, sovereign
wealth funds and others are showing greater care when

investing in companies, and have started limiting expo-
sure to oil, gas and coal stocks.

In coordination with the International Air Transport
Association, which represents nearly 300 airlines, the
aviation industry is launching a campaign it hopes will
counter a ‘flight shaming’ movement that has gained
momentum as travelers become more concerned about
their environmental impact. The aviation industry has
already cut carbon emissions from each plane traveler
in half since 1990, largely thanks to more fuel-efficient
aircraft. Plane and engine makers are also working on
plans for hybrid or all-electric engines to help lower
emissions in the future. — Reuters
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BEIJING: China’s Jingye Group is in
talks to buy British Steel, it said yester-
day, in a deal estimated to be worth 70
million pounds ($90 million) that could
protect thousands of British jobs. Any
agreement would be of major political
significance in Britain as it prepares to
elect a new government on Dec 12. The
lack of opportunities in northern
England, where British Steel is based, is
an election issue, as the social gap
between north and south widens. 

A deal is not yet finalized, Jingye said
following a BBC report of an imminent
70 million pound ($90 million) agree-
ment. A spokeswoman for Hebei-based
Jingye Group, a private company, said
she was unclear about the value and
whether further details would be
announced this week. Gareth Stace,
director general of industry lobby group
UK Steel, also said nothing had been
finalized. “I would be surprised if it did

not get finalized,” he said. 
“But it’s not a done deal.” No-one

from British Steel was immediately
available for comment. The company
was put into compulsory liquidation on
May 22 after Greybull Capital, which
bought the firm for one pound from Tata
Steel three years ago, failed to secure
funding to continue its operations. Its
closure would impact 5,000 jobs in
Scunthorpe and a further 20,000 jobs in
the supply chain.

Embrace China
Turkey’s military pension fund OYAK

said in August it had reached a provi-
sional agreement to take over British
Steel but that deal has not been final-
ized. Henri Murison, director of the
Northern Powerhouse Partnership, set
up to boost the economy in the north of
England, said a rescue deal would be
“very welcome news”. He said it was

time to embrace cooperation with China,
which is extending its international
reach through its Belt and Road global
development strategy. Chinese compa-
nies have also bought a steel plant in
Serbia and its sole copper mine.

Chinese ownership is contentious,
especially in the steel industry. The
European Union, which does not include
Serbia, has sought to protect its own
steel industry from competition from

cheap Chinese imports. Britain has said it
will leave the economic and political bloc,
but has yet to agree a departure deal. An
advantage of Jingye, a multi-industry
business specialized in iron and steel, is
that it knows the industry and has the
ability to invest, industry sources say.
With 23,500 employees and registered
capital of 39 billion yuan ($5.58 billion),
Jingye Group ranks 217th among the top
500 enterprises in China.— Reuters
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SCUNTHORPE: A logo is pictured on a sign outside British Steel’s Scunthorpe
plant in north Lincolnshire, north east England. — AFP 

FRANKFURT AM MAIN: Sportswear maker Adidas
announced yesterday it was closing two niche but flagship
factories in Germany and the United States that use robots
and 4D printing to make sneakers, shifting the manufactur-
ing to cheaper Asian factories instead. The production of
high-tech running shoes at its so-called speedfactories in
Germany’s Ansbach and in the US city of Atlanta “will be
discontinued by April 2020 at the latest”, Adidas said in a
statement. 

Just three years ago, the Bavaria-based group had
hailed its speedfactory concept-which uses highly auto-
mated processes to make shoes more quickly, more cus-
tomized and closer to sales outlets-as proof that manufac-
turing jobs could return to high-wage countries. But from
the end of this year, the speedfactory shoes will join
Adidas’ other models and be produced by existing suppli-
ers in Asia, the group said. 

Citing “advancements” made at the suppliers, the move
would make production of the shoes “more flexible and
economic while simultaneously expanding the range of
products available”, Adidas executive board member
Martin Shankland said. The two speedfactories churn out
just a million of the roughly 400 million athletic shoes
made by the group each year. The future of the Ansbach
plant’s 160 workers is unclear at the moment. 

The factory is operated by the German technology firm
Oechsler, which has collaborated with Adidas on the proj-
ect. Oechsler CEO Claudius Kozlik said in the same state-
ment that he regretted Adidas’ pullout. But he stressed that
the two companies would continue to work together on
soles for football shoes and 4D-printed soles. Like 3D
printing, 4D printing produces three-dimensional objects
at the touch of a button but then goes further by creating
materials that change properties when they come into
contact with triggers such as water or heat. — AFP
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