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This file photo taken on December 9, 2017 shows Laeticia
Hallyday, (left), wife of late French singer Johnny Hallyday,
son of Johnny Hallyday David Hallyday (right) and daughter
Laura Smet (center) standing during the funeral ceremony for
Johnny Hallyday at the Eglise de la Madeleine (La Madeleine
Church) in Paris.

In this file photo taken on May 8, 2009 French singer Johnny
Hallyday performs on stage at the Zenith in Saint-Etienne,
eastern France, during what he announced to be his last
career tour, “Tour 66”. — AFP photos

Sameer Tangirala of San Jose, California, celebrates after he
correctly spelled his word during round three of the Scripps
National Spelling Bee at the Gaylord National Resort &
Convention Center. — AFP photos

Hundreds of children participate in the second round of the
Scripps National Spelling Bee at the Gaylord National Resort
& Convention Center.

In this file photo taken on December 9, 2017 son of late French singer Johnny Hallyday David Hallyday (first right), daughter
Laura Smet (second right), Johnny’s wife Laeticia (fourth right), their daughters Jade (fifth right) and Joy (third right) applaud
by the coffin outside the Eglise de la Madeleine (La Madeleine Church) in Paris. 

For decades, “Sports Illustrated” has played a unique
role in chronicling major competitions like the
Olympics and the highs and lows of athletic icons

from Muhammad Ali to Serena Williams. But the fortunes
of the 65-year-old magazine-known also for its annual
swimsuit issue-will now be tied to a sale of the Sports
Illustrated name that envisions re-fashioning the enter-
prise into a “leader in lifestyle and entertainment,” as its
new owner put it. Under a transaction unveiled Monday, SI
owner Meredith Corporation sold the brand’s intellectual
property to Authentic Brands Group for $110 million.

The deal grants ABG access to more than two million
images owned by the magazine and website, as well as the
“Sports Illustrated” brand for purposes such as events and
conferences, video production and sports gambling, the
companies said in news releases. Editorial control for the
magazine and website will rest with Meredith for “at least
two years,” with Merdith paying ABG an undisclosed
licensing fee, according to a Meredith news release.

“As one of the most iconic brands in sports media, SI is
a cultural centerpiece with massive opportunities for
growth across its burgeoning digital, TV and social plat-
forms and industry-leading print magazine,” said Jamie
Salter, founder and chief executive of ABG. “SI’s trusted
name and fiercely devoted following set the stage for the
brand to become a leader in lifestyle and entertainment.”

Tough business 
The deal comes as magazines, as with newspapers,

contend with diminishing readerships and advertising
funds as more marketers commit dollars to online plat-
forms. Such challenges have buffeted weekly publications
such as Time, Fortune and Sports Illustrated, which were
all sold to Meredith by Time in 2018. Sports Illustrated has
long enjoyed unique cache in providing thoroughly
reported and sharply-written accounts of just-completed
games, as well as legacy-defining profiles of Michael
Jordan, Tiger Woods and other stars. SI is also known for
its sweeping narratives surrounding infamous figures such
as Pete Rose, Mike Tyson and Tonya Harding.

With the ABG deal, Sports Illustrated sees a parallel to
the strategy taken by publications such as the New York
Times and Wall Street Journal, which have turned to con-
ferences, travel seminars and podcasts as a means to raise
funds for journalism. “We are now perfectly positioned,
with the support and resources of ABG, to thrive in many
other spaces: events and conferences, licensing, gambling
and gaming, IP development, especially in video and TV,
to name a few, all while continuing to benefit from
Meredith’s industry-leading track record in operating
media companies,” said SI Editor-in-Chief Chris Stone.
Stone said the development of “independent, award-win-
ning journalism and storytelling” remains the “heart of SI.”

Gambling on gambling? 
However, some in sports journalism expressed concern

about the future of the publication. “Really hope my col-
leagues get to keep doing the in-depth, high-end work
that they do so well. So much talent and tradition at SI,”
said New York Times tennis writer Christopher Clarey on
Twitter. The announcement’s mention of gambling also
raised concerns for Kelly O’Keefe, a professor of brand
management at Virginia Commonwealth University.

O’Keefe said monetizing the SI brand through quality
sports programming was a logical extension for the com-
pany and could find a market with a company like Netflix
that might want sports programming but has little direct
expertise. But O’Keefe said SI’s interest in sports gambling
was “worrisome” and potentially detrimental to the brand’s
long-time value.

Seven US states have legalized sports gaming since a
monumental US Supreme Court decision a year ago, but
the venture remains controversial in many circles.
Companies such as Disney have kept their distance. “The
brand is reasonably untarnished,” O’Keefe said. “There are
many ways to put meat onto this brand without stepping
into something so problematic.”— AFP

Having trouble waking up in the morning? Not getting
enough sleep? The company that brought you
Pokemon Go may have a solution: a game “played” by

sleeping. Pokemon Company said yesterday it would release a
new smartphone game called “Pokemon Sleep” in 2020, turn-
ing sleep into entertainment. The firm created the wildly pop-
ular Pokemon Go app, a game that let players walking the real
world hunt virtual Pokemon, in 2016. “Now we set our sights
on sleeping,” president Tsunekazu Ishihara told reporters. “It’s
a game with which you look forward to waking up,” he said.

“Turning sleeping... into entertainment is our next goal.”
Ishihara offered little detail on the game, but Nintendo-which
helped develop Pokemon Go-said during the press confer-
ence in Tokyo that they are rolling out a new device that can
track players’ sleep and send data to their smartphone. The
announcement sparked a social media frenzy, and plenty of
quips. “I can’t wait to be an esports player now that sleeping is
part of gaming,” wrote one Twitter user. “Pokemon Sleep. At
last, a valid excuse for that extra six hours in bed,” wrote
another. At the very least, the game seems unlikely to spark
the sort of trouble caused by Pokemon Go, which saw players
blamed for traffic accidents and other violations as they
roamed the streets-buried in their phones-hunting “mon-
sters”. The free game uses satellite locations, graphics and
camera capabilities to overlay cartoon characters on real-
world settings, challenging players to capture and train the
creatures. Pokemon, short for “pocket monsters”, has been a
constant in Japan since it was launched as software in 1996 for
Nintendo’s iconic Game Boy console.  Its “Gotta Catch ‘Em
All” slogan has been turned into a song. The game has
expanded into other media, most notably a hugely popular TV
animation show and a recent film. — AFP

AFrench court agreed Tuesday to hear a lawsuit over
the inheritance of France’s biggest rock star Johnny
Hallyday, amid a bitter feud between the singer’s

widow and children. Hallyday’s two biological children,
Laura Smet and David Hallyday, are fighting his widow
Laeticia for a stake in the singer’s millions after they were
written out of his will. Hallyday’s death from lung cancer in
2017 triggered an outpouring of grief over France’s answer
to Elvis Presley, a star since the 1960s. 

His estate, worth several tens of millions of dollars,
includes multiple properties as well as luxury cars and
the rights to his 1,160 songs. The court in Nanterre, a
suburb west of Paris, ruled that the singer, whose real
name was Jean-Philippe Smet, lived primarily in France, a
decision hailed as a victory for his children, who have
been fighting for more than a year after he left his for-
tune to Laeticia and their two adopted daughters. In
France, the right of children to their parents’ estate is
protected, but Hallyday and his wife had been living in
the US for years before his death, and his will had been
rewritten under Californian law.

However the court determined that “up to the end he
lived a bohemian and nomadic life, but above all a very
French life that led him to live... usually in France.” Laeticia

Hallyday is planning to appeal the decision, her lawyer said.
“I will not try to hide my amazement and dismay at this
decision,” said the lawyer, Ardavan Amir-Aslani.
“Indisputable factual elements have been ignored in favor
of misleading arguments presented by the other party.”

Hallyday’s daughter Laura Smet was “extremely moved”
by the decision, her lawyer Emmanuel Ravanas told
reporters. “She’s been fighting... for more than a year in
very difficult circumstances,” he said. “An American court
would be completely unfit to rule on this case, which does
not involve a single American.  “The attempt by Laeticia
Hallyday and her counsel to evade French jurisdiction over
the settlement of this succession has clearly failed. It was a
stalling tactic.” Laeticia Hallyday had argued in March that
she and her husband had lived in Los Angeles since 2007.

But the court said the rock star had left a will that year
claiming he lived in Switzerland and that his in heritage
should be “settled exclusively in accordance with Swiss
law”. The court also said he lived in France “for eight
months before his death”. The star’s son also located his
father through Instagram posts, claiming he spent 151 days
in France in 2015, and 168 days in 2016. — AFP

Nearly 500 word wizards were still in contention
yesterday as the Scripps National Spelling Bee
entered its second day, as the best young spellers

strive for the top cash prize of $50,000. Some 562 young-
sters aged seven to 15 faced off at the start of the tourna-
ment in Maryland on Tuesday to tease out vocabulary in
dictionary perfection for the three-day challenge.

D-U-O-M-O
The word means an Italian cathedral. Jackie Meador, 13,

of Marbelton, Wyoming, got it right and advanced to the
second day of competition. “It’s kind of nerve-wracking,”
said Meador, who won his first spelling bee in third grade.
“When I won the school bee and beat the fifth graders, I
realized I might be good at it.” “I just want to make it to the
finals. That’s my goal,” he added. Spellers still competing
had to ace common words, such as “intolerable” and “detri-
mental”, along with more obscure words, such as “annus
mirabilis” and “hibernaculum”.

Brody Krause, 10, of Thornton, Colorado, did not fare as
well on Tuesday, departing the stage after misspelling
“parochialism”. “I’m extremely disappointed,” said Krause,

competing for the first time at the tournament, which began
in 1925. Krause spent his own money on a dictionary to
prepare for the bee, which this year drew spelling aces
from all 50 US states, US territories and six other countries
- the Bahamas, Canada, Ghana, Jamaica, Japan and South
Korea.

Standing at a mere 4 feet 4 inches tall, Akash Vukoti, 9,
sparked smiles from fans on Tuesday afternoon when he
commented on the microphone stand as it automatically
lowered to match his height. “I like this mic!” he exclaimed,
before successfully spelling ranunculus - a type of plants -
with seconds to spare. Vukoti, a native of San Angelo,
Texas, tied for 323rd place in last year’s bee. He is compet-
ing this year alongside his sister, Amrita Vukoti, 11. “Even
before kids come to this bee, they are already winners
because they have acquired a lot of knowledge,” said their
father, Krishna Vukoti, who enrolled his son in his first
spelling bee at age 2. “It’s a lot of dedication from our side,
combined with his talents,” he said. The event, which con-
cludes today, takes place at the Gaylord National Resort
and Convention Center in Oxon Hill, Maryland. — Reuters


