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Huawei calls on US to adjust its 
approach to tackle cybersecurity 

China firm files motion for summary judgment in its court case 

Ooredoo launches 
newly-revamped 
passport packages
KUWAIT: Ooredoo Kuwait announced yesterday the
launch of the newly-revamped and much improved
Ooredoo Passport packages. The products have been
built on consumer feedback. These products are designed
to help in improving their journey while they travel.
Especially with the upcoming Eid holiday, customers can
benefit and experience the enhanced roaming packages
while they are travelling abroad. The Ooredoo Passport
package has a host of added features above its existing
ones, in which customers now can easily activate the
newly revamped Passport Packages through the
MyOoredoo App and use it for over 70+ countries.
Moreover, Ooredoo is the first operator in Kuwait to have
incorporated Inflight Roaming services across all airlines
as a part of the Ooredoo Passport coverage list.

Customers now have 3 validity options; daily, weekly
and monthly with the option of auto renewal. The Daily
option only offers Data usage for customers who would
like to have quick access for the internet on their smart-
phones. The Weekly and Monthly packages offer both
Voice and Data usage built-in, making them ideal for
summer travelers who would like to use their smartphones
abroad without having to change their SIM card.

The new Ooredoo Passport Packs will be available
today and can be conveniently activated and auto-renewed
through the ‘Roaming Bundles’ section of the company’s
My Ooredoo smartphone App. The existing Ooredoo
Passport packs will be replaced by these 3 packages auto-
matically, with the exception of customers that have been
given a free roaming package on their contracts.

Commenting on the launch of the revamped service,
Ooredoo Kuwait issued a statement saying that the new
service is aimed to enrich the experience of the telecom
service provider’s customers and meet their expectations,
taking in mind the lifestyle of the company’s global-ori-
ented customer base. The packages also reiterate
Ooredoo’s commitment to helping customers enjoy the
internet, especially since mobile internet is an essential
part of everyday use to many customers. Ooredoo noted
that the newly revamped Ooredoo Passport service can
be conveniently activated and auto-renewed through the
company’s MyOoredoo smartphone App.

Burgan Bank offers
customers a discount
from Ghaseel App
KUWAIT: Accommodating its loyal customers with mod-
ern age privileges, Burgan Bank announced its partnership
with the first mobile app for vehicle wash services in
Kuwait, Ghaseel. The new offer presents numerous options
for customers to choose from, for different vehicles and
models, ranging from cars, motorcycles, and boats.

Ghaseel is a platform that links clients to licensed car
wash providers, and professional washers and detailers.
With Ghaseel you can order a car wash at home, work or
any preferred location from one of certified service
providers available on Ghaseel platform. 

Providing optimal convenience and affordability,
Burgan Bank customers can avail the offer by applying
promo code before finalizing the order in the last step.

Keeping in line with the latest trends and demands,
through a 10 percent discount presented by Burgan Bank,
customers can enjoy the benefit of having their vehicles
washed anytime and anywhere. Burgan Bank customers
can avail the discounted offer by using any of Burgan
Bank cards along with a spcial code. To know more about
Burgan Bank’s latest offers, or any of its products and
services, customers can visit any of the bank’s branches or
Burgan Banks Instagram page on @BurganBankKuwait or
to contact the call center. 

BEIJING: Huawei yesterday filed a motion for summary
judgment as part of the process to challenge the consti-
tutionality of Section 889 of the 2019 National Defense
Authorization Act (2019 NDAA). It also called on the
US government to halt its state-sanctioned campaign
against Huawei because it will not deliver cybersecurity.

Banning Huawei using cybersecurity as an excuse
“will do nothing to make networks more secure. They
provide a false sense of security, and distract attention
from the real challenges we face,” said Song Liuping,
Huawei’s chief legal officer. “Politicians in the US are
using the strength of an entire nation to come after a
private company,” Song noted. “This is not normal.
Almost never seen in history.”

“The US government has provided no evidence to
show that Huawei is a security threat. There is no gun,

no smoke. Only speculation,” Song added.
In the complaint, Huawei argues that Section 889

of the 2019 NDAA singles out Huawei by name and
not only bars US government agencies from buying
Huawei equipment and services, but also bars them
from contracting with or awarding grants or loans to
third parties who buy Huawei equipment or services-
even if there is no impact or connection to the US
government.

Song also addressed the addition of Huawei to the
“Entity List” by the US Commerce Department two
weeks ago. “This sets a dangerous precedent. Today
it’s telecoms and Huawei. Tomorrow it could be your
industry, your company, your consumers,” he said. 

“The judicial system is the last line of defense for
justice. Huawei has confidence in the independence and

integrity of the US judicial system. We hope that mis-
takes in the NDAA can be corrected by the court,”
Song added. Glen Nager, Huawei’s lead counsel for the
case, said Section 889 of the 2019 NDAA violates the
Bill of Attainder, Due Process, and Vesting Clauses of
the United States Constitution. Thus the case is purely
“a matter of law” as there are no facts at issue, thereby
justifying the motion for a summary judgment to speed
up the process.

Huawei believes that US suppression of Huawei will
not help make networks more secure. Huawei expects
the US to take the right approach and adopt honest and
effective measures to enhance cybersecurity for every-
one, if the US government’s real goal is security. In line
with a court scheduling order, a hearing on the motion
is set for Sept 19. Dr Song Liuping, Chief Legal Officer of Huawei

Gulf Bank announces 
winners of Al-Danah 
weekly draw 
KUWAIT: Gulf Bank held its weekly draw on 26th May
2019 announcing the names of the winners for the week of
19th May until 23rd May 2019. The weekly draw consists
of five winners who receive KD 1,000 each, every week. 

The winners this week are:   
Ali Ahmad Jassim Alkout Minor
Abdulaziz Awadh Khalaf Alenezi
Rimas Fahad Sayyah Al-Azmi - Minor
Mohammed Ali Hussain Al-Ateyah
Mousa Akbar Jaber Akbar
Gulf Bank’s second Al-Danah quarterly draw for the

prize of KD 250,000 will be held on 26 June 2019, and the
third quarterly draw for the prize of KD 500,000 will be

held on 25 September 2019. The final Al-Danah draw for
KD 1,000,000, will be held on 16 January 2020, where the
Al-Danah millionaire will be announced at a live event.

Gulf Bank encourages customers to increase their
chances of winning with Al-Danah by depositing more into
their Gulf Bank accounts using the new ePay (Self-Pay)
service, which is available on Gulf Bank’s online and mobile
banking services.

Al-Danah offers a number of unique services to cus-

tomers, including the Al-Danah Deposit Only ATM card,
which allows account holders to deposit money into their
accounts at their convenience. Account holders can also
calculate their chances of winning the draws through the
‘Al-Danah Chances’ calculator available on the Gulf Bank
website and app.

Gulf Bank’s Al-Danah account is open to Kuwaiti and
non-Kuwaiti residents of Kuwait. Customers require a
minimum of KD 200 to open an account and the same
amount should be maintained for customers to be eligible
for the upcoming Al-Danah draws. If the customer’s
account balance falls below KD 200 at any given time, a
KD2 fee will be charged to their account monthly until the
minimum balance is met. Customers who open an account
and/or deposit more will enter the weekly draw within two
days. To take part in the Al-Danah 2019 upcoming quar-
terly and yearly draws, customers must meet the required
hold period for each draw. Furthermore, loyal Al-Danah
customers are rewarded with loyalty chances. Loyalty
chances are the total chances accumulated from the previ-
ous year which are added to the customer’s chances the
following year. Terms and conditions apply.

Lulu Hypermarket 
launches Whatsapp 
marketing campaign

Lulu Hypermarket, the leading retail chain in the region,
launched an exciting Whatsapp Marketing Campaign to
provide shoppers with news of their latest offers.

Register on Lulu Hypermarket’s official Whatsapp number
95500366 to keep ahead of the best offers from the retail
giant. All you have to do is just type ‘LULU’ along with your
name and send it to 95500366 to receive all the latest pro-
motions, news and updates right at your fingertips. 

Be the first to know about any special discounts, new pro-
motions, special event celebrations or when the latest fashion
brands are available at any of Lulu Hypermarket’s various
outlets in the country. The Whatsapp campaign is yet another
initiative by Lulu Hypermarket to keep connected and regu-
larly interact with their customers. 

Trade spat shifts 
business from 
‘Factory of 
the World’ 
HANOI: From socks and sneakers to washing machines
and watches, Asian countries are hoping the US-China
trade war will permanently boost manufacturing as brands
dodge the row by choosing cheaper locations to make
their goods.

Business has fanned out from China, often referred to
as the ‘Factory of the World’, into Vietnam, Cambodia,
India and Indonesia for years. But the shift has accelerated
as the world’s two biggest economies slap tit-for-tat tariffs
on each other. 

In the latest round of the bruising spat, US President
Donald Trump this month raised tariffs to 25 percent on
$200 billion of Chinese goods, prompting Beijing to retali-
ate with higher duties on $60 billion worth of American
products. That “really became a kicker to force people to
move”, said Trent Davies, manager of international busi-
ness at the advisory and tax firm Dezan Shira & Associates
in Vietnam.

A surge in relocations from China or plans to scale up
production has strengthened the manufacturing hubs of
Southeast Asia and beyond. Casio said it was moving some
of its watch production to Thailand and Japan to avoid the
US penalties, while Japanese printer-maker Ricoh said it
was also shifting some of its work to Thailand. 

American shoe giant Steve Madden plans to boost pro-
duction in Cambodia, and Brooks Running Company, Haier
washing machines and sock maker Jasan-which sells to
Adidas, Puma, New Balance and Fila-are all eyeing
Vietnam. The country is a logical move for manufacturers,
wooed by low-cost labour, attractive tax incentives and
close proximity to China’s unparalleled supply chains.

“It’s not just a result of the trade war, a lot of it is
opportunity in Vietnam,” Davies said. 

Boom times 
Some Vietnamese suppliers say the trade dispute has

fast-tracked the trend as companies scramble to dodge
fresh tariffs that could affect some 4,000 categories of
exports to the US. On a busy stretch of road in Hanoi, the
bustling Garco 10 factory is churning out men’s shirts for
American brands like Hollister, Bonobos and Express. 

The company says exports to the US were up seven
percent last year, with an expected 10 percent jump this
year. “Thanks to the trade war... several sectors of the
Vietnam economy have gained, especially our garment
sector,” Garco 10 director Than Duc Viet told AFP.

“We want to open more factories, we want to
expand our capacity,” he said at one of his facilities
where an army of workers made shirts destined for

American shopping malls and department stores.  US
imports from China during the first three months of this
year reached nearly $16 billion, up 40 percent from the
same period last year, according to US trade data. And
that number could rise. 

Labor woes 
More than 40 percent of US companies in China are

now considering moving or have already done so, mainly
to Southeast Asia or Mexico, according to a poll this
month from the American Chamber of Commerce in China.
But the shift is not expected to be seamless. 

While Southeast Asia offers low-cost labor-monthly
factory salaries are about $290 in Vietnam and $180 in
Cambodia and Indonesia, compared to around $540 in
China-workers are less experienced. 

“Labor costs are three times higher in China, but the
efficiency is also three times higher,” said Frank Weiand,
co-chair of the manufacturing committee at the American
Chamber of Commerce in Vietnam. 

There is also a smaller labor pool to draw on. Vietnam
employs around 10 million people in the manufacturing
sector compared to 166 million in China, according to data
from the International Labour Organization. 

Indonesia employs 17.5 million, and Cambodia 1.4 mil-
lion.  Experts warn companies may also face supply chain
woes, infrastructure challenges and land shortages in less
developed markets without the capacity to absorb over-
spill from China. 

Global shift 
This could be a problem for Indonesia, whose clunky

bureaucracy has left it trailing some of its neighbors. But
now the country is hoping to soak up foreign investment
from the trade war.   

“We’re trying to make it easier for investors by speed-
ing up the process for getting business permits,” said
Yuliot, a senior official at the Indonesian Investment Board
who goes by one name.

The country is also beefing up infrastructure and skills
training while offering corporate tax breaks, he added.
With no end to the trade war in sight, analysts say the
manufacturing shift out of China is likely to continue-and
could redefine long-entrenched global trade patterns. 

“Certainly it will end China’s dominance as the ‘Factory
for the US’,” Gary Hufbauer, senior fellow at the Peterson
Institute for International Economics, told AFP. 

US companies and consumers may also get the short
end of the stick: higher tariffs on goods out of China
means the average American will likely have to pay more
for a pair of Nike sneakers or Levi’s jeans. And if Trump
was hoping to drive US manufacturers back home by
imposing those tariffs as part of his ‘Make America Great
Again’ clarion call, he’s not likely to get his wish. 

American industries-and wages-are not set up for low-
cost manufacturing on the scale of China. Instead, coun-
tries like Vietnam are likely to continue scooping up those
jobs.  Le Thi Huong, who sews hems at Hanoi’s Garco 10
factory, said: “I hope there will be more orders... so we
have more jobs and more income.” — AFP 

HANOI: Countries across Asia are hoping the US-China trade war will boost manufacturing as brands
dodge the row by choosing cheaper locations to make their goods. — AFP

Global economic 
slowdown hits 
diesel consumption
LONDON: Global manufacturing and trade volumes have
been decelerating since the third quarter of 2018 and the
slowdown is starting to show up in sluggish consumption
of middle distillates such as gasoil and diesel.

Global manufacturers have reported falling export
orders for eight months since September, according to the
new export orders component of the JP Morgan global
purchasing managersí index.

World trade volumes peaked in October and have since
been contracting at the fastest rate since 2009, according
to the Netherlands Bureau of Economic Policy Analysis.
Every real-time measure of manufacturing and trade flows
points to a very sharp slowdown over the last nine months
(https://tmsnrt.rs/2Wf88Tp).

Container shipments are falling. Air cargo is down. Rail
freight is shrinking. And shipping lines are cancelling voy-
ages owing to lack of demand. Distillates are the most
heavily exposed to the business cycle since most gasoil
and diesel is used in freight transportation, manufacturing,
mining, oil and gas extraction and farming.

OECD stocks of gasoil and diesel were down by less
than 2 percent in March compared with the same month a
year earlier, and by less than 4 percent in the first quarter
compared with the same period in 2018.

Year-on-year stock draws have slowed from more than
12 percent for single-month and three-month periods in
the second quarter of 2018, according to statistics from
the Joint Organisations Data Initiative. — AFP


