
True, achieving numbers is our responsi-
bility, but values like forgiveness, keeping
in touch, and giving are what achieves true
happiness in each and every one of us.
Even better, if we truly embody such val-
ues in our work, we will eventually end up
seeing them reflect on our numbers and
performance”. 

Kharafi concluded: “During the past
period, we identified the culture of giving
as the strategy that our vision centers
around, and we worked on spreading
peace and love, empowering women,
empowering youth, and making our work-
place a better one. This is what granted us
people’s trust in our message, a message
that is always clear in our Ramadan TVCs.
We will always be committed to enriching
this message of giving, which is why our
customers trust us and choose to journey
with us”. 

During the event, Roudhan addressed
the guests by saying: “today we gather
together in this blessed time as one family.
On this occasion, I’d like to thank Mr
Bader Al-Kharafi, the executive manage-
ment, and all staff members of Zain
Kuwait, Zain Group, and all Zain opera-
tions. Today we truly reflect the spirit of a
single family, which makes us stronger and
brings us closer to each other”. 

Roudhan added: “I am extremely proud
of what we have achieved during the past

period. We have succeeded in establishing
work models that can be set as an exam-
ple for digital transformation strategies.
Since the beginning, we have focused on
the customer first, and we will always con-
tinue doing that”. 

Roudhan continued: “we have started
our digital transformation process with
our communication channels, which we

see as a very important priority. We have
also seen - during the end of last year and
the beginning of this year - more traffic
and shifting from legacy channels to digi-
tal channels. This proves that we are on
the right track”. Roudhan further
explained: “focusing on digital transforma-
tion leadership is of our main priorities
this period. This will allow us to face

upcoming obstacles and challenges with
more strength, and I believe what makes
us different is that we dare to think differ-
ently, something we take a lot of pride in”. 

During the event, Zain recognized and
honored employees who have been part of
the Zain family for a long time, and who’s
efforts, hard work, and achievements
added to the company’s success during
the past years. Zain also showcased a
documentary that highlighted the array of
initiatives, programs, and activities of the
company’s extensive social campaign dur-
ing the Holy Month of Ramadan, which
witnessed the participation of Zain’s vol-
unteers throughout the Holy Month.  

Zain has always been keen to organize
a number of social and humanitarian ini-
tiatives during Ramadan to support the
various sectors of the Kuwaiti society, and
the company is keen on reflecting the reli-
gious as well as traditional humanitarian
values and principles to enrich the art of
giving and to increase bonding between
individuals. The company further affirmed
its corporate sustainability campaign dur-
ing the holy month of Ramadan, which
includes an extensive array of programs
that cover different areas. The initiatives
and programs include humanitarian, vol-
untary, cultural, religious, sports, and
recreational activities to cater to the dif-
ferent segments of society.
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Al-Kharafi addressing the guests during the event.


