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Gulf Bank announces
winners of Al-Danah 
weekly draw 
KUWAIT: Gulf Bank held its weekly draw on 19th May 2019
announcing the names of the winners for the week of 12th May
until 16th May 2019. The weekly draw consists of five winners
who receive KD 1,000 each, every week. 

The winners of this week are:   
Nael Mohsen Ali Al-Enezi
Jassim Mohammed Abdulaziz Al-Saqabi
Khaled Ali Thabet Mohammad
Wajih Yousef Mohammad
Turki Maiah Ali Saleh
Gulf Bank’s second Al-Danah quarterly draw for the prize of

KD 250,000 will be held on 26 June 2019, and the third quar-
terly draw for the prize of KD 500,000 will be held on 25
September 2019. The final Al-Danah draw for KD 1,000,000,
will be held on 16 January 2020, where the Al-Danah millionaire
will be announced at a live event. Gulf Bank encourages cus-
tomers to increase their chances of winning with Al-Danah by
depositing more into their Gulf Bank accounts using the new
ePay (Self-Pay) service, which is available on Gulf Bank’s online
and mobile banking services.

Al-Danah offers a number of unique services to customers,
including the Al-Danah Deposit Only ATM card, which allows
account holders to deposit money into their accounts at their
convenience. Account holders can also calculate their chances
of winning the draws through the ‘Al-Danah Chances’ calcula-
tor available on the Gulf Bank website and app.

Gulf Bank’s Al-Danah account is open to Kuwaiti and non-
Kuwaiti residents of Kuwait. Customers require a minimum of KD
200 to open an account and the same amount should be main-
tained for customers to be eligible for the upcoming Al-Danah
draws. If the customer’s account balance falls below KD 200 at
any given time, a KD 2 fee will be charged to their account
monthly until the minimum balance is met. Customers who open
an account and/or deposit more will enter the weekly draw within
two days. To take part in the Al-Danah 2019 upcoming quarterly
and yearly draws, customers must meet the required hold period
for each draw. The Al-Danah draws are all approved by and held
in the presence of a representative from the Ministry of
Commerce. Furthermore, Gulf Bank have partnered with Ernst
and Young Kuwait (EY) with reference to “Al-Danah Prize Draw”
system in order to assist in assessing processes, technical controls
considering relevant parameters and provide recommendations
in-line with industry leading practices. 

KUWAIT: The National Bank of Kuwait (NBK) held a
lecture on credit cards and protection against fraud, as
part of its efforts to raise awareness about banking and
security in the society at large, and to reaffirm its com-
mitment to protecting customers in every service and
product it provides. 

The lecture was organized by Kuwait Lawyers
Society and presented by NBK’s representatives,
Sanad Al-Shatti, Bader Aljanah and Bashar Ibrahim.
NBK ensures it always takes part in events that help
promote banking services and the Bank’s leading role
in providing secure services to customers and ensure
they can trust the latest banking solutions and there-
fore help advance the banking sector in Kuwait.

Introducing the lecture, Sanad Al-Shatti, Head of
Merchants Acquiring, National Bank of Kuwait,
affirmed that the bank ensures to spread awareness
about the banking sector and cooperates with the
Central Bank of Kuwait in that regard. He pointed out
that the Bank employs every method of communication
with customers to provide them with all the necessary
information related to their transactions and safety of
their personal data.

Al-Shatti said: “We are always seeking to spread
awareness about the various aspects of banking and
have most recently notified our customers to avoid
having their cards double swiped through the stores
system, in addition to other protective initiatives.”

In the first part of the lecture, Bader Aljanah, Credit
Card Team Representative, National Bank of Kuwait
gave a detailed presentation on the features and bene-
fits offered by NBK credit cards. He said: “NBK Credit
Cards provide customers with a unique lifestyle and
features that fit their needs, giving them access to
many rewards and exclusive offers.”

Aljanah presented how customers can take advan-
tage of the features offered by NBK Credit Cards,
which include the NBK Rewards Program that give
discounts and offers at over 850 stores in addition to
ongoing campaigns launched throughout the year. The
second part of the lecture focused on ways to protect
customers. Bashar Ibrahim, Senior Manager -

Authorization and Fraud Control Unit, reaffirmed that
NBK Credit Cards enjoy the highest level of security
and protection and said: “NBK also ensures that it
launches communication campaigns to help protect
customers against any fraud possibility.”

Ibrahim presented the initiatives and efforts made
by NBK in order to provide customers with the neces-
sary protection. NBK credit cards are the ideal pay-
ment method. Customers can enjoy many advantages
when shopping with an NBK Credit Cards, including
redeeming points in the NBK Rewards Program, col-
lecting NBK Miles Points, purchase protection service,
extended warranty service and entering the many
NBK draws. 

Event hosted by KLS seeks to create awareness about banking and security

NBK holds lecture on credit cards 
and protection against fraud

KIC announces
a net profit of
KD 5.9 million
for Q1 2019
KUWAIT: Kuwait Insurance Company announced a net
profit of KD 5.9 million and earnings per share of 31.9
fils for the first quarter of 2019, compared to KD 4.98
million and earnings per share of 26.96 fils for the same
period of 2018. 

Meanwhile, the company maintained the  gross
written premium, which amounted to KD 11.7 million
compared to KD 11.8 million for the same period of last

year. As for the net operating profit for the current
period, it amounted to KD 2.9 million compared to KD
2.7 million for last year. In addition, the shareholders’
equity increased to KD 87.9 million for the 1st quarter
of 2019, compared to KD 71.4 million for the 1st quar-
ter of 2018. 

Sami Sharif, CEO of Kuwait Insurance Company,
stated that these results reflect the continuous growth
of the company, and confirm its ability to protect its
assets as well as the rights of its clients and sharehold-
ers, especially amid the extreme competition in the
local insurance market and the highly unstable global
economic conditions.

Moreover, Sami Sharif commended the company for
continuously preserving its credibility and transparen-
cy by adhering to the rules and  regulations of corpo-
rate governance issued by the Capital Markets
Authority.  This approach enhances the company’s
resilience, bolsters its risk management strategy and

underscores its ability to
adapt to economic fluctua-
tions around us while pur-
suing the goals set by the
Board of Directors.

He also stated that
Kuwait Insurance
Company will continue to
work with strong determi-
nation and perseverance to
achieve its restructuring
targets. The company  has
developed new products
which will be introduced in
the coming period, and will
continue to invest in tech-
nology in all of its internal and external dealings.
Kuwait Insurance Company maintains an A3 credit rat-
ing from Moody’s with a stable outlook.

Ooredoo first to 
introduce fastest 
and newest Netgear 
router in Kuwait
KUWAIT:  Ooredoo Kuwait announced it has recently
launched the new Netgear M2 Router that is the fastest
mobile and fixed router. The device is sold exclusively
at Ooredoo and is a major upgrade in Ooredoo’s port-
folio, offering superfast mobile broadband Internet to
deliver incredible download speeds up to 2 Gbps and
upload speeds up to 150Mbps; bringing our mobile
broadband experience to unparalleled new heights.
Making the Netgear M2 Router a perfect addition to
any Shamel internet plan for customers that seek unri-
valed performance.

Ooredoo stated that it is proud to be the first to
introduce this device in Kuwait. This is a continuation
to its ongoing efforts to enrich customers’ lives by pro-
viding them with the latest developments in the field of
telecommunications technology. The Netgear M2
router combines ultrafast download speeds with the
support of 4GX LTE Advanced CAT 20 with up to 5-
band Carrier Aggregation, which provides the best
internet connection experience in the market. 

The new device, manufactured by Netgear, is capa-
ble of providing speeds up to 2 Gbps, and boasts a
powerful battery for all day use with the Improved
Jumpboost feature, it can be used as a power bank for
other devices, can connect up to 20 other devices on its
superfast WiFi and also includes a LAN port. 

Ooredoo has always been keen to be the pioneer in
providing its customers with the latest technologies.
This particular major upgrade in devices will enable
customers to stream ultra HD video content, use virtual
reality devices freely and play online games uninter-
rupted, in addition to the latest trends in the field of
technology.  

Sami Sharif

Burgan Bank 
announces winners
of Yawmi draw
KUWAIT: Burgan Bank announced yesterday the names of the
daily draw winners of its Yawmi account draw, each taking
home a cash-prize of KD 5,000.

The lucky winners are: 
1. Baherin Hakimuddin
2. Naser Mohammed Mubarak Al-Rasheedi
3. Mohammad Abdulbaset Ali
4. Mubarak Hussein Mohammed Alajmi
5. Abdulmajed Ahmed Albohasan
In addition to the daily draw, Burgan Bank also offers a quar-

terly draw with more chances to win higher rewards, offering the
chance to one lucky customer to win KD 125,000 every three
months. The Yawmi Account offers daily and quarterly draws,
wherein the quarterly draw requires customers to maintain a
minimum amount of KD 500 in their account for two months pri-
or to the draw date. Additionally, every KD 10 in the account will
entitle customers to one chance of winning.  If the account bal-
ance is KD 500 and above, the account holder will be qualified
for both the quarterly and daily draws. Burgan Bank encourages
everyone to open a Yawmi account and/or increase their deposit
to maximize their chances of becoming a winner. The higher the
level of the deposit, the higher the likelihood to win. 

Will he, won’t 
he? Speculation 
over Japan’s 
sales tax hike
TOKYO: After months of specula-
tion that Japan’s government could
postpone an impending sales tax
hike to avoid damaging the econo-
my, i t  appeared set to go ahead
with the move thanks to stronger-
than-expected growth data
released yesterday.

The data showed GDP expanded
by 0.5 percent in the first quarter,
and while the recovery was soft and
economists expressed concern over
weak consumption, the data is likely
to boost the case for the sales tax
to finally go ahead. The consump-
tion tax issue is huge politically in
Japan and there had been sugges-
tions that it could be postponed for
a third time, with Prime Minister
Shinzo Abe calling a snap election
this summer.

Here are some key questions and
answers about the tax, which is due
to be raised from eight percent to 10
percent from October:

What is it? 
The consumption tax is an eight-

percent tax payable on goods and

services at the point of sale. Similar
to VAT in many other countries, the
Organizat ion for  Economic
Cooperat ion and Development
(OECD) notes it is one of the lowest
rates among the group’s 34 nations.

Abe has vowed to raise it to 10
percent  but  has  a l ready twice
delayed taking the plunge for fear of
hobbl ing consumpt ion and the
economy. 

Why hike the tax? 
After Japan’s tech-driven proper-

ty and stock market bubble burst in
the early 1990s, successive govern-
ments launched round after round of
economic st imulus that  swel led
Japan’s debt mountain. The nation’s
debt-to-GDP ratio-a key indicator
of financial health-stood at an eye-
water ing 226 percent  in  2018,
according to the OECD, which noted
it was “the highest ever recorded” in
the group.

For comparison, debt-to-GDP is
138 percent in the United States, 71
percent in Germany and 112 percent
in Britain. The limit for members of
the euro area is supposed to be 60
percent of GDP.

Most economists agree that hik-
ing the tax is crucial for reducing
this debt mountain. Abe has also
vowed to use the proceeds to fund
free preschools and childcare in a
bid to boost  birth rates and the
female workforce in the ageing and
shrinking country.

Why could it be postponed? 
Abe and his senior officials have

insisted the hike wil l  proceed as
p lanned. The leader  has  sa id  i t
would take a shock on the level of
the Lehman Brothers collapse to
derail it.

But in a research note published
before yesterday’s GDP data, Tobias
Harris, an analyst at Teneo consul-
tancy group, noted that Abe said a
similar thing in 2016 and then, “after
a feeble attempt to argue that such a
shock could be imminent, he post-
poned the tax increase for a second
time anyway”.

And after enjoying a long period
of uninterrupted growth, the econ-
omy slammed into reverse at the
end of last year.  A series of for-
ward-looking indicators, notably a
key government index, suggest that
the economy may have entered a
recession.

The last consumption tax hike in
2014 was widely blamed for spark-
ing a recession and Abe is desperate
to avoid a repeat.

Harris said: “If the escalation in
the US-China trade war intensifies
downward pressure on Japan’s
economy, the prime minister could
use the slowdown to justify delaying
the tax hike again (blaming external
factors).”

What’s the political impact? 
With Abe enjoying high personal

popular i ty rat ings and pol i t ica l

opposit ion next to non-existent,
speculation is swirling that he could
use a delay in the tax hike to call a
snap general election.

“Having failed to achieve diplo-
matic breakthroughs with Russia or
North Korea that might otherwise
have justified a snap election, delay-
ing the consumption tax is the best
argument Abe can make for calling a
general election,” said Harris.

The consumption tax is seen by
many as a third-rail in Japanese pol-
itics and politicians avoid raising
taxes if they can help it. In April
1989, then-prime minister Noboru
Takeshita ushered in Japan’s first-
ever sales tax-at three percent-and
was forced to resign two months lat-
er amid plunging popular support
and a separate corruption scandal.
His successor then received a drub-
bing at the ballot box.

What can soften the blow? 
Abe has promised a ser ies  of

measures to mitigate the economic
impact, including maintaining the
rate at eight percent for food and
non-alcoholic drinks. In addition,
consumers will be offered incentives
if they pay using cashless methods,
as Japan seeks to wean itself off
paper money.

Bank of Japan Governor Haruhiko
Kuroda has said he believes these
measures wil l  mean the tax hike
has only a l imited impact on the
economy.  —AFP


