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Ramadan is a joyful time of year in the Muslim world
as fasters gather at sundown to break their fast
with family and friends. In Kuwait, there are many

traditions and activities that take place every year. To
commemorate Ramadan and the experiences of our read-
ers, this year the Kuwait Times is asking readers what
they love about Ramadan. What is your favorite food,
activity, memory, event, or thing that you absolutely
adore and look forward to each year? We want to know.
Email local@kuwaittimes with your answer and it might
end up in the newspaper.

“I like the second week of Ramadan the most, where the
kids whom I babysit go around our neighborhood and sing

traditional girgian songs - it’s like the
treat or trick thing,” said Grace
Bicada, a domestic helper. “In the
Philippines, we have the same culture
of going house to house, singing
Christmas carols and asking for gifts.
We always prefer to get money. Here
in Kuwait, if we go around, kids
receive just candies, chocolates and nuts, and they are very
happy - it’s really amazing! It can relieve homesickness and
stress. I really like it, and during Ramadan, this is the part I
really want to go back to and relive. This is a busy time, and
we stay awake till morning to make sure our bosses are satis-
fied with our work.”

Ramadan ‘girgian’ is my favorite 

KUWAIT: National Bank of Kuwait (NBK) continues to wel-
come fasting people at its iftar tent located at Ras Al-Salmiya,
where the bank has recently organized a special event in
cooperation with Kuwait Airways, including the distribution
of airline tickets.

This collaborative effort is part of ‘Do Good Deeds in
Ramadan’ program and in line with the strategic partnership
between NBK and Kuwait Airways. A draw was held for
guests to win 10 airline tickets. The event was attended by
Mark Davies, Director Marketing at Kuwait Airways, and
NBK Public Relations Team Leaders, Talal Al-Turki and
Yaqoub Al-Baqer.

“This initiative reflects the social and charitable commit-
ment of both organizations, especially in the holy month of
Ramadan, where fasting people will be given the opportunity
to travel to see their loved ones,” NBK Public Relations Team
Leaders, Talal Al-Turki said.

Turki highlighted the distinctive and deep partnership

between NBK and Kuwait Airways, confirming that it is not
limited  only to business affairs, but also extends to support-
ing humanitarian and charitable causes.

Turki said that the iftar tent is open every day throughout
the holy month of Ramadan before iftar time and provides
iftar meals for all fasting guests who visit the tent. Dedicated
NBK employees have volunteered to supervise welcoming
and serving the guests including the distribution of iftar meals
inside the tent.  

Turki stressed that NBK iftar tent is an integral part of the
“Do Good Deeds In Ramadan” program, which also includes
distributing meals to fasting people by visiting different loca-
tions, in addition to distributing Iftar meals at mosques and
hospitals. It is worth noting that NBK has introduced a new
initiative at this year’s iftar tent to reduce waste and encour-
age recycling in cooperation with Omnia Projects
Management. By the end of the holy month, this initiative is
expected to have recycled about 18,000 cardboard and plas-
tic items. For over 20 years, NBK has carried out the “Do
Good Deeds in Ramadan” program, which includes many
events, contributions, social welfare and voluntary activities.
This initiative is in line with NBK’s keenness to reach out to
various social institutions and all sectors of the society, main-
taining its leading position as a dedicated private institution
that is keeping true to its CSR values through translating
them into valuable programs and initiatives that have sub-
stantive social dimension.

NBK distributes
airline tickets at
its Iftar tent

KUWAIT: Zain, the leading digital service provider in
Kuwait, announced that the company’s executive man-
agement shared the Ramadan iftar meal with Contact
Center (107) agents in recognition of their efforts dur-
ing the holy month of Ramadan. The event witnessed
the attendance of Zain Kuwait’s Chief Executive Officer
Eaman Al-Roudhan along with Chiefs and Directors
from across the company’s divisions. 

This annual initiative comes under the umbrella of
Zain’s strategy to recognize and highlight the tireless
efforts and hard work of its contact center agents,
especially those who work around the clock all week
long to provide the highest standards of customer serv-

ice to Kuwait’s largest family of subscribers. 
Zain’s executive management, headed by Chief

Executive Officer Eaman Al-Roudhan, was extremely
keen on being present in the Contact Center’s opera-
tions hall with the employees to share the blessings of
the holy month of Ramadan with them. The company’s
Chiefs and Directors were keen on motivating the
agents to highlight the most outstanding efforts that
contribute to the excellent service quality Zain cus-
tomers enjoy today. 

Through such initiatives, Zain aims to encourage its
employees to give their best by uplifting their spirits
during the working hours of the holy month of

Ramadan. The company believes that such recognition
strengthens the workflow mechanism within its work-
forces and ultimately results in providing better servic-
es to Zain customers. 

Zain’s executive management expressed their pride
in the great role employees play in maintaining the
leadership position the company enjoys in the Kuwaiti
tech and telecom market. The company believes that
Human Resources is considered the powerhouse of any
organization’s success, and providing an ideal work
environment for employees is key to allowing them to
discover new areas of creativity within themselves.

Zain stressed that it has always been keen to organ-

ize a number of social and humanitarian initiatives dur-
ing Ramadan to support the various sectors of the
Kuwaiti society, and the company is keen on reflecting
the religious as well as traditional humanitarian values
and principles to enrich the art of giving and to
increase bonding between individuals.

The company further affirmed its Corporate
Sustainability and Social Responsibility campaign dur-
ing the holy month of Ramadan, which includes an
extensive array of programs that cover different areas.
The initiatives and programs include humanitarian, vol-
untary, cultural, religious, sports, and recreational activ-
ities to cater to the different segments of society.

Zain’s management shares iftar
meal with Contact Center agents

In recognition of their efforts during the holy month of Ramadan

Eaman Al-Roudhan with Zain’s executive management and Contact Center agents. Eaman Al-Roudhan with Customer Care Division executives.


