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Jumeirah Al Wathba Desert Resort and Spa is waiting
to welcome you and your family for an Eid break filled
with adventure, culture, relaxation and gourmet dining

all set to the breathtaking backdrop of panoramic desert
views. Opened in February, the intimate resort is the
newest addition to Abu Dhabi’s line of top world-class
destinations. Just 45 minutes from Abu Dhabi airport and
90 minutes away from Dubai, Jumeirah Al Wathba is
remote enough to provide escapism yet ideal for exploring
nearby city attractions.

The hotel has been designed to evoke the atmosphere
of a traditional Bedouin village with a square bordered by
restaurants, bars and souks. This central plaza leads on to
luscious courtyards, intimate spaces and walkways inter-
twined with water features and pools inspired by the fala-
jswhich provides the constant soothing sound of water.
The guest rooms, suites and private villas, which feature
the latest technological features, are all inspired by tradi-
tional tents and offer an elegant Arabesque setting fitting
to the rustic desert environment outside. 

The one and two-bedroom suites are spacious and ide-

al for families with their own living room, dining area,
walk-in closets and private balconies. For those seeking
that extra bit of privacy and the ultimate luxury getaway
Jumeirah Al Wathba also offers 13 private high-class villas.
You can choose between a one or two-bedroom villa, each
of which has a private plunge pool and a terrace where
you can bask in the panoramic views, and a maid’s room in
the latter. Every stay comes with complimentary access to
the Kids Club.

Abu Dhabi and Dubai’s well-known tourism and retail
attractions are all within an easy drive, but with so much to
fill your time within the resort; we doubt you want will to
leave your desert sanctuary. Here’s a look at some of the
experiences that will reconnect, awaken and restore you
this Eid. 

Talise Spa 
Rejuvenate your senses at the resorts beautiful spa.

Talise Spa features 12 luxury treatment rooms, including
two couple rooms, all built around a picturesque garden
area. Along with relaxation areas, a sauna, steam rooms,
plunge pools, and a traditional Turkish hammam, this deca-
dentspa also features salt rooms and the region’s foremost
all-encompassing cryo facilities. Signature treatments on
the extensive spa menu include the Al Wathba Revitalizing
Massage, the Red Carpet Facial by Margy’s Monte Carlo
and the Hammamii Desert Massage ritual which uses nour-
ishing local oils for healing trigger point therapy. Every
treatment by the fully qualified staff can be tailored
according to your wishes.

Catch your breath and unwind
The stunning 1,000 sqm crystal water pool is undoubt-

edly the shining centerpiece of the resort. It’s surrounded
by meandering waterways, lush greenery, palm trees, huge
day beds, and sumptuous cabanas. Relax with the family
or send the kids off to the Sinbad’s Kids’ club. Every stay
comes with complimentary access to the club, which fea-
tures a private children’s pool, outdoor playground, and an
array of indoor entertainment - there is also a dedicated
space where teenagers can hang out. The daily Falcon

Show will give your family an insight into the secret rela-
tionship between desert dwellers and their birds. 

Desert-side dining 
Jumeirah Al Wathba features six main restaurants and

bars combining local and international influences: Bait Al
Hanine, located at the centre of the resort, is a bright and
stylish all-day dining restaurant with indoor and outdoor
spaces perfect for the whole family; Terra Secca is an
upscale trattoria with exceptional food, impeccable serv-
ice, and stunning desert views; Panache restaurant and
pool bar offers fashionable drinks and an array of healthy
dishes and Arabic favorites; intimate lobby lounge,
Hayaakom is a welcoming space serving light fare, Arabic
inspired mocktails, and fresh coffee; Al Mesayan terrace is
an extraordinary rooftop bar perfect for desert and star
gazing. 

Al Mabeet Desert Camp set slightly away from the
main resort, gives you an-encompassing Bedouin experi-
ence. The desert camp offers Pan Arabic cuisine with a
main serving of Emirati culture. Experience the spirit of
nomadic life with this a high-end recreation that comes
with impeccable hospitality and relax under the stars to
the live entertainment. With flights from Kuwait to Abu
Dhabi or Dubai taking just over 90 minutes, this warm and
alluring contemporary haven of desert luxury is well within
easy reach. So, what are you waiting for? Use this Eid to
soothe your senses and spend some quality family time at
Jumeirah Al Wathba Desert Resort and Spa.

Jumeirah Al Wathba: Your gateway to a bliss filled Eid

Bono, Elton John, Iggy Pop, Tom Waits...
The red carpet at Cannes is shaping up to
look like a dream rock festival line-up.

Not to mention Rihanna and a couple of the
surviving members of Led Zeppelin, who may
yet put in an appearance at the world’s biggest
film festival, which starts Tuesday. The opening
movie alone, the tongue-in-cheek zombie flick
“The Dead Don’t Die”, is chock full of A-lister
musicians.

As well as Waits and Iggy Pop-who plays a
rampaging member of the undead-it also stars
singer Selena Gomez and rapper and Wu-Tang
Clan guru RZA. Its director Jim Jarmusch is a
composer in his spare time and leads Bill
Murray and Adam Driver are both musical,
with the “Groundhog Day” actor touring North
America as a singer with a chamber orchestra
in 2017.

And that is all before the promise of Elton
John bringing his grand piano to the Croisette
to play at the premiere of his biopic,
“Rocketman”. With “Bohemian Rhapsody” tak-
ing more than $900 million at the box office,
cinema bosses are wetting their lips over the
amount a film about the sex and drug-fuelled
life story of the writer of such standards as
“I’m Still Standing” will rake in. 

Sex, drugs and Elton John 
Unlike that the Freddie Mercury movie,

which skirted around the singer’s complex per-
sonal life, the Elton John picture prides itself on
its warts-and-all portrayal.  The singer-who
has been frank about his struggles with his

sexuality, drugs and alcohol-was himself
deeply involved in the film, which his husband
David Furnish produced.  “We didn’t want to
compromise the fact we felt it had to be hard-
hitting and truthful,” Furnish said. “I think we
would have got a lot more interest (from stu-
dios) at the higher-budget levels if we’d been
willing to produce a more sanitised version of
Elton’s life. 

“That never appealed to Elton,” he added.
“His life has had incredible moments of light-
ness but also moments of real darkness. We
wanted to be very honest about those and not
gloss them over.” More than a decade in the
making, the film was written by Lee Hall of
“Billy Elliot” fame with its star Jamie Bell play-
ing Sir Elton’s friend and lyricist Bernie Taupin,
who penned such classics as “Rocketman”,
“Candle in the Wind” and “I Guess That’s Why
They Call It The Blues” with John. 

British actor Taron Egerton, who shaved his
hair to mimic the singer’s receding 1970s hair-
line and painting a gap in his teeth, said he was
freaked out when the man himself walked onto
the set as he was performing “Saturday Night’s
Alright for Fighting”.  “I don’t think I could
have done it if he was around a lot,” he admit-
ted. But the now 72-year-old superstar was
impressed, telling the Hollywood Reporter last
week that “I didn’t think it was Taron. I thought
it was me.”

Led Zeppelin documentary 
Distributors at Cannes will also get a sneak

preview of first authorized documentary on the

legendary rock band Led Zeppelin. Jimmy
Page, Robert Plant, John Paul Jones and the late
John Bonham all spoke to director Bernard
McMahon, the maker of the acclaimed televi-
sion series on roots music, “American Epic”.
“When I saw everything Bernard had done
both visually and sonically on ‘American Epic’, I
knew he would be qualified to tell our story,”
Page said in a statement.

Speculation is also rising that pop idol
Rihanna-who is about to launch her new luxury
Paris-based fashion house Fenty-could also
turn up on the Riviera, with a source close to
her entourage telling AFP that he “wouldn’t be
shocked up she drops by”.  U2 frontman Bono
will definitely be there to support the docu-
mentary “5B”, which is showing in the official
selection and tells the story of the San
Francisco General Hospital ward that was the
first in the States to treat patients with AIDS.

“Bono has been a fervent champion of the
cause” and the “fight against HIV, tuberculosis,
and malaria”, the festival said. Star pianist
James Rhodes’ struggle with post traumatic
stress disorder after a teacher raped him as a
child is also coming to the big screen in the
forthcoming film “Instrumental”, with its pro-
ducers Lionsgate set to unveil the project at
Cannes. Londoner Rhodes, who will be played
by actor Andrew Garfield, had to go to court in
2015 to get a ban on the publishing of his auto-
biography lifted.—AFP

Cannes rocks! Tsunami of pop 
stars make film festival splash

A general view shows the Festival’s official poster on the eve of the opening of the 72nd
Cannes Film Festival in Cannes, southeastern France.  — AFP

In this file photo Irish rock band U2 singer Bono flashes the Victory sign upon
his arrival at the European Council in Brussels.

In this file photo Sir Elton John performs
two songs before holding a press confer-

ence in New York. — AFP photos

Cannes makes
a killing on the
film festival

The Cannes film festival is not just
about killings made on big-money
movie deals sealed over champagne

in hotel suites and on luxury yachts. It is a
goldmine too for many locals in the French
Riviera resort. “For my boss the festival is
the goose that lays golden eggs,” a hotel
receptionist called Herve said. The proof,
he declared, is that a room in his two-star
hotel goes “from 40 euros ($45) a night to
260” as soon as the red carpet is rolled
out. It is not the only establishment to rake
it in when the population of the town
almost triples for the festival.

A few minutes’ walk away, the price of a
room in a rival three-star hotel rockets five
times from 71 euros a night to 350 —
without breakfast. “The six rooms that we
put aside for the very last minute will be
filled very rapidly” at the very top price,
said the receptionist at the hotel, which is
officially fully booked. Even if the four days
in March when MIPIM, the world’s leading
property congress, is held in Cannes are
more profitable day-for-day for the con-
ference town, the film festival fortnight
with its 40,000 accredited movers and
shakers is on an entirely different scale.

Town makes $200 million
For hotels close to the giant Palais des

Festivals, where the red carpet premieres
are held, the festival accounts for nearly a
sixth of their annual turnover, said the
Cannes hoteliers union, UMIH. The festival
was worth 197 million euros to the town in
2017, according to official municipal fig-
ures. Even so, hoteliers insist there is still
room for improvement. “Everything fills up
for the first week of the festival but the
second is more difficult,” said Christine

Welter of UMIH. “For several years now
people are not staying as long as they did,”
she added.

She also warned that “the cards are also
being reshuffled” by the possible defection
of people working with Netflix, whose
films are barred from competing in the fes-
tival because it refuses to release them in
French cinemas. “When suddenly demand
falls the market has to adjust,” Welter cau-
tioned, pointing the finger of blame partly
at what she regards as the unfair competi-
tion of people letting out their homes and
apartments. Just as many homes in Cannes
are being rented out now as hotel rooms-
”6,000 of each,” she revealed.

Locals cashing in 
It has become something of a racket,

Welter complained, with some people
renting out several flats. Airbnb alone
claims between 2,500 and 4,000 arrivals a
night, peaking with 4,600 on Friday May
17 — nearly 10 times the number of
Cannes homes it is handling on the Friday
before the festival. With that amount of fast
money to be made, “some locals don’t think
twice about going and sleeping in a camp-
site along the coast so they can rent their
places out for a fortune,” quipped Herve,
the hotel receptionist. 

For the resort’s restaurants-some of
whom put up their prices-the festival is
also a boon. “May is the biggest month in
the year for us: the place is jammed. We
can do 5,000 covers in 11 days,” said
Pascal Hamard, who runs an Italian restau-
rant. However, he has noticed a drop off in
recent years, which he blames on people
trying to cash in. “You feel some of the
clientele have become ultra suspicious and
are worried about being ripped off,” the
restaurateur added, with taxis and hotels
hiking up their rates. “Now people coming
to Cannes for the festival are more careful-
we can feel that they have been warned by
their bosses-and budgets are that much
tighter,” Hamard said.—AFP


