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KUWAIT: The American Hospital, considered one of the most important cultural sites of Kuwait, as seen in 1939. The water level can be seen much closer to the site in the picture, compared to the present time after land reclamation
processes that began in the 1970s. (Source: The  KOC  archive. Researched by Mahmoud Zakaria, Researcher in Heritage, the Ministry of Information)

KUWAIT: For the second consecutive year, Al-Sayer
Holding is providing diamond sponsorship to the
‘Ramadan Aman’ campaign with ‘Nahtam’ Volunteer
team (Kuwait Voluntary Work Center) and the
Ministry of Interior. Our continuous CSR efforts is
to bring a ‘Safe Ramadan,’ aimed to reduce the
speeding and careless driving on the road; a poten-
tial cause of traffic accidents by the motorists dur-
ing the hours of breaking the fast.

The opening ceremony was attended by Engineer
Ibrahim Alfouzan and Engineer Nehad Alhaj Ali to

show the attention and responsibility towards ‘Safe
Ramadan.’ The campaign encourages individuals,
corporates, NGOs, schools, and university volun-
teers to participate to develop the culture of social
engagement and the values of Ramadan, a month of
compassion and caring. 

The initiative will have multiple meal distribution
points set up at various inter-junctions and traffic
signals around Kuwait to serve road users with iftar
boxes containing dates, small water bottles, and
quick refreshments as light iftar meals, with the aim

of slowing down motorists who would be racing to
reach home before maghrib prayers.

The ‘Ramadan Aman’ volunteers work in collab-
oration with the police department and other offi-
cial delegates to ensure the safety of volunteering
participants during the program, and to deliver a
clear message to motorists to drop the speed and
be careful to slash the number of accidents that
occur  dur ing  the  t rad i t iona l  i f tar  rush , when
motorists pack the roads on their way back to their
desired locations. 

Al-Sayer Corporate Sustainabi l i ty  and
Responsibility has an integrated strategy in place to
keep accelerating the positive impact of our busi-
ness on society, limit the adverse impacts, and per-
form all our activities in a responsible manner. We
aim for  long-term community investment  that
ensures tangible values to all stakeholders by per-
forming social initiatives that enrich human values
and Kuwait community, promote collective volun-
teering which is a sustainable development platform
by Al-Sayer Holding for long term benefits. 

Al-Sayer supports Ramadan Aman campaign for safer Kuwaiti roads

KUWAIT: National Bank of Kuwait (NBK)
serves daily iftar meals at Naif Palace
throughout the holy month of Ramadan,
where fasting guests attend the firing of
the iftar cannon, in line with NBK’s spon-
sorship of the ‘Iftar Cannon’ program host-
ed on Kuwait TV for the fourth consecutive
year. This initiative is part of NBK’s annual
Ramadan program ‘Do Good Deeds in
Ramadan.’

Sponsoring the ‘Iftar Cannon’ program
includes the distribution of valuable cash
prizes to Naif Palace guests who visit to
attend the daily ‘Iftar Cannon’ program
aired live on TV. “NBK maintains its com-
mitment towards this initiative for the
fourth consecutive year. The Bank employ-

ees volunteer every day at Naif Place to
distribute meals to fasting people. We also
present rewards and cash prizes for partic-
ipants engaging in the daily competition
program offered by Kuwait TV,” NBK
Public Relations Team Leader Talal Al-
Turki said.

Turki pointed out that “Do Good Deeds
in Ramadan” initiative is an integral part of
the sustainability program aimed at pro-

viding the necessary support to foster bet-
ter living, education and health as the main
pillars of social development and prosperi-
ty. He also added that NBK provides ifatr
meals every year through NBK Ramadan
Tent, field visits to mosques and meal dis-
tribution in densely populated areas, in
order to stay closer to the community and
closely fulfill the needs of various groups
as part of the Bank’s commitment to its

CSR mandate.  
NBK Ramadan program is a key part of

the bank’s commitment to serve the com-
munity. This campaign translates the NBK’s
social and humanitarian message and
emphasizes its commitment to the commu-
nity. NBK has affirmed its leadership posi-
tion in corporate social responsibility as it
always embraces and fosters a consistent
approach in that domain.
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