
KUWAIT: Turkish Airlines, one of the
world’s most prominent airline companies,
is concluding another quarter of significant
achievements across its fleet and network.
This includes Q1 year-on-year passenger
growth in the Middle East, the recent inau-
guration of two new routes, and the
announcement of 10 other international
destinations to be launched in 2019, reaf-
firming its position as a market leader. 

At the 2019 Arabian Travel Market
(ATM) in Dubai, Turkey’s national carrier
announced that it carried more than 1.58
million passengers from the Middle East in
the first quarter of this year - a 2.5 percent
rise over the same period in 2018. Globally,
Turkish Airlines welcomed almost 16.8 mil-
lion passengers in the first quarter of 2019.
Today, the airline is on an upward trajecto-
ry to continue to set new standards,
recording an average load factor of 80.1
percent globally in Q1.

Since January 2019, Turkish Airlines has
also recorded a 2.6 percent rise in seat
capacity - the number of seats available
across the fleet - among its Middle Eastern
flights, as demand for the carrier continues
to rise in the region.  During the event,
Turkish Airlines announced how it plans to

meet demand across its global footprint -
with a host of new international routes join-
ing its network. Already operating flights to
49 domestic and 259 international destina-
tions across 124 countries, 2019 will see the
airline fly into, Bali/Denpasar, Mexico City,
Cancun, Rovaniemi, Port Harcourt, Luksor,
Pointe-Noire, and Strazburg. Domestically,
the airline will also add Usak, Siirt and
Canakkale. These new routes follow the
launch of Sharjah and Marrakesh flights,
which started in Q1. 

“In the first quarter of 2019, we have
flown more passengers in this region than
during the same period in 2018 - but that’s
just the start of our success this year,” com-
mented Ahmet Olmustur, Chief Marketing
Officer of Turkish Airlines. “With a new hub
joining the wide-ranging new destinations
we are set to add to our network, along
with new additions to our fleet in 2019,
we’re well on our way towards our vision of
being the world’s leading airline. Our posi-
tive Q1 2019 figures maintain the momen-
tum we built in 2018 where we welcomed a
total of 75.2 million passengers on board
globally - approximately 6.7 million of
which were passengers in the Middle East”.

Operating a total of 335 aircrafts, com-

prising of 215 narrow body, 92 wide body
and 18 cargo aircraft, Turkish Airlines
boasts one of the youngest and most mod-
ern fleets in the world. During ATM, the
global carrier put an emphasize that these
numbers are set to grow steadily over the
next four years, with the addition of 25 firm
and 5 optional A350-900, and 25 firm and
5 optional orders for the 787-9 Dreamliner
that all to be gradually added to its ever-
expanding fleet by 2023. 

Turkish Cargo also noted a 15.6 percent
increase globally from the same period in
2018, reaching 363.297 tons. Within the
MENA region, Turkish Airlines cargo
showed a 5.8 percent rise in number, grow-
ing to 41.698 tons in carried mail this quarter.  

Already the airline that flies to more
international destinations and countries
than any other in the world, Turkish Airlines

continues to expand globally by increasing
both its destination and fleet numbers, while
providing passengers with unparalleled
customer service in-flight and on the
ground. With the global aviation industry
set to grow to 5.3 billion passengers by
2023, Turkish Airlines’ passenger figure is
also predicted to rise steadily, reaching an
estimated 120 million travellers by 2023. 
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Airline introduces 13 new routes including Sharjah and Marrakech 

Turkish Airlines records impressive 
Q1 passenger growth in Middle East

How to take your 
social media 
photos and
videos to the
next level?
KUWAIT:  We spend a considerable amount
of time on social media channels uploading
loads of pictures and videos and sharing sto-
ries. We don’t want to miss out on anything so
we take a picture of our lunch which has just
been delivered to show how yummy it looks.
We love to display what we are wearing on a
special night out or a new pair of shoes
(#OOTD anyone?). There are also times we
may come across a scene and feel like snap-
ping a picture or shooting a video of it. 

At the same time our photos and videos
have always to look good, or social-media
worthy as some would call it, before posting
them. To make sure this is done, a smartphone
with a camera loaded with a pool of photog-
raphy and videography capabilities is what
you need and Huawei P30 Pro is the perfect
choice, thanks to its Super Camera and
impressive performance. Let us explore what
this phone has to offer! 

Quad Leica cameras that ensure 
everything is captured

The Huawei P30 Pro comes with a revolu-
tionary Quad Leica Camera setup that houses
a 40MP main camera with the SuperSpectrum
sensor, a 20MP Ultra-Wide lens, an 8MP tele-
photo lens with SuperZoom and the HUAWEI
Time of Flight (ToF) camera for those perfect
bokeh shots. Additionally, you also get a
32MP front camera (selfie time!) 

Day or night! Your photos and 
videos look awesome 

No matter what time of day it is, you

always want your pictures to look pretty. A
birthday party you’re throwing out tonight is
such a great occasion that you would want to
put on your newly-bought night dress and
look your best. Huawei P30 Pro’s 40MP main
camera and its new SuperSpectrum sensor
lets in more light to the sensor, so your pic-
tures and videos look awesome, clear and
with vivid colors. 

You are in the back row? Not to worry 
as you’ve got the SuperZoom

You had been invited into a fashion show in
town but your seat is in the back row? Pop out
your Huawei P30 Pro and see even the nitty
gritty details of every outfit on stage. Use 5x

optical zoom, 10x hybrid zoom as well as 50x
digital zoom and get clear pictures no matter
what level of magnification you are testing.

Dual video, double the fun 
It is your best friend’s wedding and you do

not want to let her down. You want to capture
that special moment when she puts on her
wedding ring and still show her happy facial
expression. Huawei P30 Pro lets you achieve
this with the dual-view video modeπ so you
can see two video recordings on your phone
screen side by side - A full wide view of the
wedding setting as well as a close up on the
bride face if you wish to. Feature will be
enabled via HOTA update at a later date.

Ahmet Olmustur

Burgan Bank 
announces 
winner of 
Al-Thuraya draw
KUWAIT: Burgan Bank, announced
yesterday Uttam Kumar Alfred as the
lucky winner of the Al-Thuraya Salary
Account monthly draw. 

The draw rewards new and existing
customers who transfer their salary to
Burgan Bank by offering them a chance
to win a Nissan Patrol SUV every
month. With every KD 10 available in
the account, the customer receives one
chance to enter the draw.

The Al-Thuraya account holders have
the option to hold money in Kuwaiti
dinar and other major currencies and

can access account-related services
such as standing orders, loans and credit
cards, and benefit from the discounts
and offers throughout the year.

Established in 1977, Burgan Bank is
the youngest commercial Bank and sec-
ond largest by assets in Kuwait, with a
significant focus on the corporate and
financial institutions sectors, as well as
having a growing retail, and private bank
customer base. Burgan Bank has majori-
ty owned subsidiaries in the MENAT
region supported by one of the largest
regional branch networks which include
Gulf Bank Algeria - AGB (Algeria), Bank
of Baghdad - BOB (Iraq & Lebanon),
Tunis International Bank - TIB (Tunisia),
and fully owned Burgan Bank - Turkey,
(collectively known as the “Burgan Bank
Group”). Furthermore, Burgan Bank has
a present in the UAE through its corpo-
rate office (“Burgan Financial Services
Limited) which had helped the bank to
participate in multiple financing oppor-
tunities in the UAE. 

Italy’s debt set 
to climb as 
economy stalls
BRUSSELS: Italy’s huge debt is expected
to grow further this year and next as the
country’s growth remains sluggish, the
European Commission said yesterday in
quarterly economic forecasts that could
reignite a dispute over Rome’s budget.
Brussels cut its already gloomy outlook of
Italy’s economy, which it now says is set to
grow by 0.1 percent this year instead of
the 0.2 percent it predicted in February.
The country grew by 0.9 percent last year.

The downward revision confirms the
general worsening trend for the wider
euro zone economy, which is expected to
slow more than previously estimated. But
Italy remains the country with the lowest
growth in the bloc, far below the euro
zone’s 1.2 percent expansion forecast for
this year. The Commission said Italy’s
sluggish growth will weigh on the coun-
try’s public finances, with both debt and
deficit expected to climb far beyond what
is allowed by EU fiscal rules.

Although no EU decision over possible
disciplinary moves is expected before
European elections on May 23-26, the
new estimates could increase market
pressure on the Italian government, which
is already plagued by infighting. With no
policy changes by the eurosceptic Italian
administration, Italy’s debt would grow to
133.7 percent of gross domestic product

(GDP) this year, and peak at 135.2 percent
in 2020, the EU executive estimated.

Euro zone countries with a debt above
60 percent of GDP are required to gradu-
ally reduce it, but Italy’s debt has been
growing since last year. With a debt ratio
second only to bailed-out Greece, Rome
has already the highest interest expendi-
ture in the bloc with 3.7 percent of its
output paid to service debt last year.

As yields dropped slightly after a deal
with Brussels over the Italian budget in
December, interest expenditure is fore-
cast to drop to 3.6 percent of GDP this
year, before rising again in 2020.

With no changes in the government’s
spending policies, the country’s deficit is
also set to grow to 2.5 percent of output
this year and to climb to 3.5 percent in
2020, beyond the 3.0 percent ceiling set by
EU fiscal rules. The structural deficit, which
excludes one-off items and the effects of
the business cycle, is also expected to sig-
nificantly worsen. This indicator is crucial
in the EU assessment over countries’ com-
pliance with fiscal rules.

Despite worsening public finances,
caused by lower growth and higher wel-
fare spending, employment is expected
to fall, the Commission predicted, in a
blow to the Italian administration’s flag-
ship policies aimed at reducing jobless-
ness. Employment is set to drop by 0.1
percent this year, while the unemploy-
ment rate will climb to 10.9 percent
this year and to 11.0 percent in 2020,
as government jobless subsidies are
“likely to induce more people to offi-
cially register as unemployed,” the
Commission said. — Reuters

Uber clings to 
hard-knuckled 
tactics in pursuit 
of growth
SAN FRANCISCO/ CAPE TOWN: Uber
co-founder and former CEO Travis Kalanick
used to tell investors he liked to keep his
company teetering between order and chaos.

By the time he left, it was chaos. The com-
pany was battered by a slew of scandals,
including revelations it had used illicit tactics
to handicap competitors and dodge regula-
tors. Almost two years later, under new lead-
ership and set to debut Friday on Wall Street
in the largest U.S. public stock offering since
2014, Uber Technologies Inc is still testing the
rule of law.

With growth slowing, the company contin-
ues to spar with local officials around the
world looking to limit Uber cars on their
streets. In Cape Town, South Africa, for
example, Uber dominates the market with an
estimated 7,000 drivers, most of whom are
operating illegally, according to city officials.
Uber blames Cape Town’s “broken” system
for approving ride-hailing licenses.

In the United States, Uber has used the
courts to try to block what it see as unrea-
sonable restrictions on its business. And it has
successfully lobbied state legislatures to pass
laws preempting local ride-hailing regula-

tions, much to the frustration of officials in
some cities where it operates.

Uber insiders say CEO Dara
Khosrowshahi has made strides in cleaning
up a frat-house culture that spawned allega-
tions of sexual harassment and embarrassing
leaks of executives behaving badly.

But Uber’s sharp-elbowed business tac-
tics, detailed by lawmakers, city staff and
regulators across the globe, as well as driv-
ers and former employees, continue to drive
the company.

“It’s in the DNA,” a former Uber manager
said. “Old habits die hard.” Whether it’s play-
book delivers the growth and profitability
public market investors will be seeking
remains to be seen. Revenue growth slowed
to 2.3 percent in the fourth quarter over the

previous quarter, a worrisome sign for a busi-
ness that lost more than $3 billion last year.

Uber’s economics “are not immediately or
obviously attractive for sustainable, long-
term investment,” Mark Hargraves, Head of
Framlington Global Equities at AXA
Investment Managers, said in a recent note to
clients. An Uber spokesman declined to com-
ment. In its IPO filing, the company said it is
“using a proactive and collaborative
approach with regulators” and “rebuilding
and strengthening” its relationships with
cities. Where ride-hailing is banned, Uber is
instead offering e-bike services or partnering
with traditional taxi companies. Still the com-
pany acknowledged “legal and regulatory
obstacles” around the world that could
impede its revenue and growth. —Reuters


