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History of Kuwait

KUWAIT: A scene from an old market full of traffic and activity as passersby, sellers and buyers can be seen. The buildings, shops and people’s clothes paint a clear picture of the ancestors’ heritage Kuwaitis grew to love. The picture
dates back to 1924. (Source: The  KOC  archive. Researched by Mahmoud Zakaria, Researcher in Heritage, the Ministry of Information)

Ramadan is a joyful time of year in the Muslim
world as fasters gather at sundown to break their
fast with family and friends. In Kuwait, there are

many traditions and activities that take place every year.
To commemorate Ramadan and the experiences of our
readers, this year the Kuwait Times is asking readers
what they love about Ramadan. What is your favorite
food, activity, memory, event, or thing that you absolute-
ly adore and look forward to each year? We want to
know. Email local@kuwaittimes with your answer and it
might end up in the newspaper.

“What I like most in Ramadan is the increase in
orders of flowers from our shop,” said Indones Rocios
Placibe, a florist. “We are very busy, especially during
the first week of Ramadan, as I get too many orders
from individuals and companies. Business is great! In
the second week of Ramadan, we have lots of orders
from schools and people celebrating girgian. Also,
work timings have been shortened - this means more
time for myself and other extracurricular activities that
I can do legally.” 

Business is booming in Ramadan

DOHA: In a provocative, thoughtful campaign, telco
leader Ooredoo Group launched its much-awaited
annual Ramadan campaign with a short film focusing on
the power of the Internet and its potential impact on
people’s lives. 

The new short film depicts negative versus positive
behaviors through scenes that push viewers to re-think
their actions online and choose between trolling, bully-
ing, sharing hate and anger, or making new friends,
showing others they care, sharing love and doing things
that matter.

The campaign’s message highlights the phenomenal
potential that the Internet has to affect people’s lives,
and encourages users to think twice before making an
online contribution, in an attempt make cyberspace a
more positive, welcoming online community for all. 

Talking of the new campaign, Sheikh Saud Bin
Nasser Al Thani, Group Chief Executive Officer,
Ooredoo, said: “The internet has a great power to help
us connect, develop and expand relationships, but with
this potential comes the responsibility to use it ethically
and sensibly. The Holy Month of Ramadan is a time for
introspection, thoughtfulness and reflection, the ideal
time of year to highlight the impact online interactions
can have on us all and a great opportunity to start
changing behaviours. Through this campaign, we’re
hoping to reinforce the responsibility we share to
ensure the Internet remains a positive and safe place
and push users to become more kind to one another.

After all, life is about the choices we make, and so is the
Internet.”

Ooredoo recognizes today’s consumers are more
digitally savvy than ever before, and use the internet for
many of their interactions throughout the day. Chatting,
gaming, sharing their lives via social media. Likes,
shares, comments; all have the potential to have an
impact, whether positive or negative. The new cam-
paign, #UpToUs, aims to sensitize Internet users on the
impact online interactions can have on everyone and
remind them of the power they have to make the
Internet a better place for all. 

“As we continue to heavily invest in our networks
across our global footprint, we want to make sure that
our customers around the world can access the internet
and really appreciate the spirit of togetherness that
people now enjoy as part of their daily digital
lifestyles.”, added Sheikh Saud Bin Nasser Al Thani. The
new short film can be seen on all Ooredoo social media
channels from the first day of Ramadan. 

Ooredoo makes
Internet better
place in Ramadan 

KUWAIT: As a part of its annual Ramadan tradition,
Kuwait International Bank (KIB) launched again its annu-
al Mashla initiative, which aims at providing essential
food supplies to needy families in Kuwait throughout the
holy month of Ramadan.

KIB’s ‘Mashla’ initiative food packages are composed
of a variety of nutritional food items and essential food
products that are needed throughout the holy month.
Accordingly, the food packages will be distributed
amongst a large number of needy people and families,
with the participation of a group of volunteers and

humanitarians, as well as a team of dedicated volunteers
from KIB and volunteers from Hassad Group who helped
prepare food packages at the Kuwait Food Bank.

On this occasion, Senior Manager of the Corporate
Communications Unit at KIB, said: “As part of our social
impact social responsibility pillar, we are committed to
organizing a number of community-based and humani-
tarian initiatives that aim at creating a positive impact
on the community. Not only does this initiative support
needy families during the holy month, it also strengthens
values of social solidarity and embraces long-held val-
ues of the local community, particularly during the
month of giving.”

KIB continuously strives to reaffirm its positive
impact on the local community, particularly during the
holy month of Ramadan. Accordingly, the bank
strengthens its social role by organizing a number of
initiatives and activities that serve diverse segments of
the local community; thereby nurturing love and com-
passion amongst everyone. 

KIB launches
its annual
Mashla initiative 


