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In partnership with NBK, NBK Capital
brings SmartWealth to customers

Service provides investors with customized investment advice 

KUWAIT: National Bank of Kuwait continues to bring
innovative solutions to its customers, most recently intro-
ducing the SmartWealth service which was developed by
the investment arm of NBK Group, NBK Capital. The
service provides investors with the ability to obtain cus-
tomized investment advice and execution services aimed
for long-term investing. 

The service enables investors to gain exposure to equi-
ties, fixed income, real estate and commodities securities
as part of a multi-asset investment allocation. Investors
will gain exposure throughout the world to regions such as
the US, Europe, Asia and emerging markets. The service

targets long-term investors who are planning for financial
life goals such as home ownership, education funds, or
general retirement.  SmartWealth provides trusted solu-
tions for long-term investing. SmartWealth is a digital
investment service based on a state of the art technology
that customizes the model portfolio based on the cus-
tomer’s risk appetite, financial goals and aspirations.

Speaking of the service, Hosam El-Hourani, CFA from
NBK Capital - Asset Management, said, “NBK Capital
SmartWealth facilitates for investors to achieve their finan-
cial goals by availing to them best of breed solutions for
long-term investing. The service enables them to obtain

exposure to investments that are geographically diversi-
fied, in addition to exposure to multiple asset classes”. El-
Hourani added that SmartWealth has already received
great response, proving that investors want solutions that
support their goals and are in line with their lifestyle. 

On another hand, Amal Al-Duwaisan, Senior Manager,
Consumer Banking Group, National Bank of Kuwait, said,
“NBK and NBK Capital have partnered to launch investment
workshops that are being run weekly in select branches
across Kuwait. During these workshops, investment special-
ists from NBK Capital provide an overview of investment
best practices and key principles of investment methodology.

For investors interested in understanding SmartWealth fur-
ther, this venue offers them an ability to discuss and work
with specialists for their custom investment plan.”
SmartWealth provides investors with advice, recommenda-
tions, and execution services. In addition, investors have the
ability to review, analyze, and administrate their investment
portfolio through the use of SmartWealth service available
on the website or mobile application. 

Customers can open an account with SmartWealth by
visiting nbkcapitalsmartwealth.com, download the applica-
tion NBK Capital SmartWealth, or contact their relation-
ship manager at an NBK branch. 

Win cash with Gulf Bank’s 
summer cards campaign
KUWAIT: Gulf Bank has announced the launch of their 2019 Summer Cards
Campaign. The campaign gives Gulf Bank cardholders the chance to win cash
prizes of up to KD 20,000 when using their credit, debit or prepaid cards
locally and internationally from 1st May till 31st August 2019.

During the campaign, customers using their Gulf Bank credit or debit cards
will be automatically entered into the final draw. For every KD 10 spent locally
on a Gulf Bank credit or prepaid card, customers will receive one entry in the
draw. For every KD 10 spent internationally using a credit, debit or prepaid
card, customers will receive three entries in the draw. The final draw will take
place on 22nd September 2019 in the presence of officials from the Ministry of
Commerce and Industry. A total of five winners will win cash prizes at the
conclusion of the summer campaign. The first prize winner will receive KD
20,000 cash, while the second prize is for KD 10,000 cash. The third prize,
which will be given out to three customers, is KD 5,000 cash each.

Gulf Bank credit cards are packed with powerful travel benefits and fea-
tures for added convenience, which customers can avail during their travels
during the summer holiday. In addition, Gulf Bank credit card customers can
also receive free travel insurance for themselves and their families, which can
be used for the Schengen Visa application. 

Gulf Bank credit cards provide customers with a variety of travel offers and
benefits such as discounts on hotel bookings, flights, and car rentals such as
Avis, Hertz etc. Additionally, Gulf Bank credit card customers can also take
advantage of complimentary airport lounge access at over 600 airports across
the world. Moreover, Gulf Bank credit card customers also earn Gulf Points,
which can be redeemed for free flights, hotel bookings or travel packages,
whenever they spend using their cards during the summer campaign.
Commenting on the campaign, Ahmad Al-Amir, Assistant General Manager for
External Communications at Gulf Bank, said: “The Summer Cards Campaign,
exclusive to Gulf Bank, highlights the Bank’s commitment to providing our
customers with the most exciting offers and promotions, alongside the best
financial solutions, products and services.” 

Burgan Bank branch 
timings for Ramadan
KUWAIT: Burgan Bank announced yesterday its branch timings
which will be applicable throughout the holy month of Ramadan. All
Burgan Bank branches will commence operations in one shift from
10:00 am to 1:30 pm, ensuring utmost convenience to its customers. 

Additionally, the airport branch will remain open 24 hours for sev-
en days a week with a break time from 2:30 pm till 9:30 pm.
Moreover, customers can also contact the call center at any given time
during the Holy Month for more updates on the bank’s products and
services.  The bank takes this opportunity to extend its best wishes to
everyone during this blessed month of the year. 

ABK announces official
working hours during 
Ramadan
KUWAIT: Al-Ahli Bank of Kuwait (ABK) announced yesterday
its official working hours to serve its customers during the holy
month of Ramadan which will be from 10.00 am to 1.30 pm in
all its branches across Kuwait. On the first day following the Eid
Al-Fitr holiday, the bank will resume its regular working hours.

ABK’s customers will have full access to the Bank’s online
services at www.eahli.com and the Call Center will be available
24 hours a day and can be reached by calling a customer serv-
ice agent via ‘Ahlan Ahli’.

On this occasion, ABK would like to extend its warmest
wishes during this holy month of Ramadan to the Amir of the
State of Kuwait, His Highness Sheikh Sabah Al-Ahmad Al-Jaber
Al-Sabah, HH the Crown Prince of Kuwait, Sheikh Nawaf Al-
Ahmad Al-Jaber Al-Sabah and to the Kuwaiti government and
its people as well as all residents. 

CBK announces 
winners of 
Al-Najma 
weekly draw
KUWAIT: Commercial Bank conducted the
weekly and monthly draws on Al-Najma
Account and the draw on the “Salary and Cash
on Top” campaign. The draws were conducted
in the presence of  Ministry of Commerce and
Industry representative  Abdulaziz Ashkanani.  

The results of the draw were as follows:
● Al-Najma monthly account - the prize of

KD 20,000 and was for the share of Khaled
Adel Al-Tabtabaei. 

● Al-Najma weekly account - the prize of KD
5,000 and was for the share of Bhemji Patidar

● The “Salary & Cash on Top campaign”
prize of KD 1,000 and was for the share of
Sawsan Ismaeil Eissa Abdulredha.

The bank stated that the account prizes this
year is featured by the highest cash prize and
diversity of prizes throughout the year clarifying
that Al-Najma Account will offer weekly prize of
KD 5,000,  monthly prize of KD 20,000 and a
semi-annual prize of KD 500,000 in addition to
the largest prize - linked bank account payout of
KD 1,500,000. Al-Najma Account can be
opened by depositing KD 100, and customer
should maintain a minimum amount of KD 500
to be eligible to enter all draws on Al-Najma

Account prizes. As for the chances of winning,
the more balance a customer maintains in Al-
Najma Account, the more chances the account
holder will get to win, where each KD 25 will
give the customer one chance to win, the
account also offers additional benefits like the
ATM card, a credit card against customer’s
account and all CBK banking services that cus-
tomer can enjoy.

As regarding “Salary & Cash on Top” cam-
paign designated for Kuwaiti and expatriate
employees as well as the retirees and which is valid
until 31 December 2019 and the mechanism of join-
ing this campaign for availing its benefits, the bank
explained that Kuwaiti employees with a salary of
KD 500 and above whether newly recruited or in
service can transfer their salary to the Bank and
avail the benefits of this campaign by getting instant
cash gift of KD 250 or an interest free loan 5 times
the salary up to KD 10,000, add to this they will
automatically enter the weekly draw on KD 1,000.
As for the expatriate customers categorized under
Premier Banking Account with a salary KD of
1,700 and above, they will get instant cash gift. 

The retirees with pension KD 1,000 &
above will also get an instant cash gift of KD
150 when transferring their pension to the
Bank and automatically enter the weekly draw
on a prize of KD 1,000 and avail the benefits
of this campaign designated for Kuwaiti and
expatriate employees working in private &
public sector as well as the retirees. Further,
the campaign provides customers with the
opportunity to get additional benefits and
take advantage of the advanced and unri-
valled services and  products the Bank pro-
vides to its customers to meet their needs and
expectations.     

Smart tech 
the new tool
for African 
farmers
DAKAR: How do you manage the trick
of feeding school children better and
at a lower cost?

How do you count the number of
mangoes on your farm so that you get
a fair price?

And what’s a clever-but-cheap way
for a farmer to cut down his irrigation
bill? Agriculture in sub-Saharan Africa
may have the image of relentless toil
and low productivity, but experts say
new tech is changing the picture.
Farmers, crop buyers and other sector
professionals have started to harness
smart gadgets and crunch numbers to
improve productivity, reduce costs
and smooth out wrinkles in the mar-
kets, they say.

‘Digital revolution’ 
“There’s a digital revolution unfold-

ing in Africa,” says Pascal Bonnet, a
deputy director of CIRAD, the French
Agricultural Research Centre for
International Development. “Around
the continent, there are excellent
researchers in information technology-
digital agriculture is a real opportunity
for qualified young Africans.”

The idea of directly linking farmers
to consumers, cutting out wholesalers
and stores is a familiar story in Europe
and North America. Awa Thiam, a 28-
year-old telecoms engineer, is follow-
ing suit in her native Senegal.

The company she founded,

Lifantou, connects school canteens
with farming cooperatives with the
help of big data. “There’s a huge need
for this,” Thiam said, showcasing her
work at an agri-tech conference in
Dakar last month. 

“Today, between 25 and 50 percent
of the cost of school meals goes to
intermediaries, but schools have limit-
ed budgets. If you shorten the supply
chain, canteens can bring down the
cost of meals and offer the children
more varied menus.”

Her one-stop platform draws on a
databank of crop production and
schools to match potential demand
with supply. It group-purchases to
lower the cost for schools and in a
final flourish organizes the transport of
the goods, with operations monitored
in real time.

Counting by mobile 
A project called Pix Fruit, mean-

while, aims to help farmers who have
until now estimated their mango crop
by counting the fruit on a bunch of

trees and then extrapolating for the
whole plantation.

This rough-and-ready method has
considerable room for error. Emile
Faye, a French researcher in digital
agro-ecology who works for Pix Fruit,
says the margin for mistakes could be
as much as a factor of 10. 

A purchaser, for instance, could pay
the price for two tons of mangos while
taking delivery of 20 tonnes from the
farmer, although errors may go either
way. Pix Fruit’s alternative uses
advanced modelling software to pro-
duce a more precise count of the crop.

Using a smartphone, the farmer
takes photos of a selection of trees in
his fields.

Fruit-recognition technology then
calculates the likely overall harvest,
drawing on a databank compiled with
the help of drones that also includes
information on climate, soil and admin-
istrative constraints.

That way, farmers learn the true
worth of their crop, while wholesalers
and price negotiators have a better

take on the risk of glut or undersupply.
The system, jointly developed by

CIRAD and the Senegalese Institute
for Agricultural Research, could be
extended to coffee, lychees and cit-
rus fruits.

Market info 
That the smart phone should play

such a central role is no surprise. The
advent of the mobile helped Africa to
leapfrog the cost of installing landlines,
spurring innovative use, from ride-
sharing to money transfer. The pio-
neering work is now spreading into the
rural world. 

The continent’s third-most down-
loaded apps, according to Africa.com,
is Esoko, which collects and shares
crop prices, provides weather informa-
tion and farming tips, and arranges
payment via a mobile money system. 

It operates in Benin, Burkina Faso,
Ghana, Kenya, Nigeria, Malawi,
Madagascar, Mozambique and
Zimbabwe. The Widim Pump, made
by a Dakar firm called Nano Air, is a
box controlled by SMS messages that
a farmer sends to manage his irriga-
tion system.

The savings are substantial, even
for poor peasant families, says Oumar
Basse, a 27-year-old engineer and the
company’s co-founder. “There’s no
more need for the farmer to walk sev-
eral kilometers (miles) every day or
use up fuel or hire someone to monitor
the pumps.  “He can switch on the
water or turn off the supply using his
mobile phone.”

With 12 employees after two years
in operation, Nanoair has sold 250
Widim systems and received orders
from Morocco and Zambia. Basse has
also founded another firm helping with
handling deliveries and after-sales
services. —AFP Reaping the benefits of smart tech. — AFP


