
Levi’s raises 
$623m ahead 
of NYSE debut 
NEW YORK: US jeans company Levi Strauss & Co announced
Wednesday strong pricing ahead of its Wall Street return, enabling it
to raise a better-than-expected $623 million.

The iconic brand, which was set to begin trading yesterday on the
New York Stock Exchange, said it would initially price at $17 a share,
above the $14 to $16 per share range it had previously targeted. Strong
demand for the shares means the IPO will raise $623 million. First
founded in 1853 in San Francisco as a wholesale dry goods business,
Levi’s invented the blue jean 20 years later, a product that was initially
worn by primarily by miners and cowboys before becoming ubiquitous
in the 20th century. The brand has had its ups and downs since in terms
of its cultural relevance, but has been seen as again rising under Chief
Executive Charles Bergh, who joined Levi’s in September 2011 after a
lengthy stint at Procter & Gamble. Most recently, Levi’s won attention
when musical superstar Beyonce wore Levi’s cutoff shorts in an April
2017 performance at the Coachella music festival, a point highlighted in
the company’s securities filing, which noted the garment was deemed
the “ultimate Coachella clothing item” by  People magazine.

“The Levi’s brand epitomizes classic, authentic American style and ef-
fortless cool,” the company said in its prospectus. Levi’s plans to use pro-
ceeds from the offering for general corporate purposes, as well as for
potential acquisitions, the company said in the filing. Yesterday’s marks
Levi’s return to the public markets after it exited in 1985 in a leveraged
buyout, 14 years after it first went public —AFP
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In this file photo, people walk by a Manhattan Levi’s clothing store in
New York City.  —AFP

MUNICH: German carmakers are increasingly
turning to electric vehicles to master tough new
emissions limits looming in the EU, but the shift
away from internal combustion engines will entail
years of lower margins and profits, cost cutting
and job losses. Costly investments have been the
refrain of boardrooms at Volkswagen, BMW and
Mercedes-Benz maker Daimler in recent months,
in a sector also under pressure from slowing mar-
kets, trade conflicts and Brexit. After new emis-
sions tests for vehicles
known as WLTP bit into
profits last year, they
have announced a series
of cost-cutting drives.
BMW said Wednesday it
would seek to save 12 bil-
lion euros ($13.6 billion)
over the four years to
2022, but still book pre-
tax profits “well below”
last year’s level in 2019.

Reducing the breadth and complexity of its
range is one way the Munich-based giant will
squeeze its spending. Meanwhile VW said last
week it would slash between 5,000 and 7,000 jobs
at its flagship brand to juice profits. And Dieter
Zetsche, chief executive Mercedes-Benz maker
Daimler, said he would react to a “difficult year”
with “countermeasures” to fatten the bottom line.

‘Only way’ 
From 2020, tough new carbon dioxide (CO2)

emissions rules with stiff financial penalties for in-
fringers will enter force in the European Union, with
a further tightening slated for 2030. To escape fines,
carmakers are stepping up their efforts to boost
electric sales in large markets like Germany, France
and Britain. From admitting in 2015 to cheating emis-
sions tests on 11 million vehicles worldwide, VW now
aims for 40 percent of sales to be electric powered

by the end of the next
decade. “Electric mobility
is the only way to achieve
environmental objectives,”
chief executive Herbert
Diess said last month.

Germany’s big beasts
have fallen behind foreign
insurgents like US-based
Tesla, which currently
dominates the high-end
electric market.

They now fear that a combination of tough reg-
ulations, limited charging infrastructure and a lack
of sufficient subsidies will hinder them reaching the
volumes needed. “New competitors in the US and
China are accelerating hugely,” Diess told employ-
ees in a speech Wednesday. “When I come back to
Germany, I know that we’re not sufficiently pre-
pared. That scares me,” he added. 

Alternatives overlooked? 
Bosses may have knuckled down and gotten to

work, but they haven’t spared from criticism the de-
mands from politicians for reductions in pollution
emissions. “The 2030 targets are a bet that electric ve-
hicles will be a success,” BMW research chief Klaus
Froehlich complained about the EU’s plan to slash new
car emissions by 37.5 percent. And discord among the

car firms came to the fore this week when VW called
for the VDA industry federation to make electric drive
its priority for emissions reduction. Other manufactur-
ers, as well as components suppliers like ZF, reacted
angrily to the idea of tearing up the group’s openness
to all alternatives for lowering greenhouse gas output-
with some firms looking at hybrid cars, natural gas, hy-
drogen and even more efficient diesels. —AFP

For German carmakers, electric 
shift prompts belt-tightening

Years of lower margins and profits, cost cutting and job losses

BMW’s CEO Harald Krueger with the German carmaker’s Vision iNEXT concept car, an all-electric and highly
automated vehicle.—AFP

Tencent Q4 
profit drops 32%,
missing estimates
HONG KONG: Chinese internet giant Tencent said yesterday
net profit plunged 32 percent in the fourth quarter in its
sharpest quarterly decline as the company weathered tight-
ened regulations on gaming.

Shenzhen-based Tencent said net profit came in at 14.23
billion yuan ($2.13 billion) in the three months ending Decem-
ber 31, missing a Bloomberg average analyst estimate of 17.55
billion yuan.

Known for its ubiquitous WeChat social media and mes-
saging program, Tencent felt the squeeze as China’s govern-
ment effectively froze approvals of new game titles for months
last year, officially due to youth gaming addiction concerns.
The hiatus, and tighter restrictions on game-playing, saw a
stunning amount lopped off of Tencent’s total market value-
around a quarter of a trillion dollars-by the time the results
of the preceding quarter were announced in November.

Shares in the Hong Kong-listed company fell 1.9 percent
yesterday ahead of the report. They have risen 15.6 percent
so far this year. But revenues were up 28 percent at 84.9 bil-
lion yuan in the fourth quarter, and rose 32 percent last year
to 312.7 billion yuan driven in part by advertising.

The mobile game business grew 12 percent in the fourth
quarter to 19 billion yuan and 24 percent last year to 77.8 bil-
lion yuan. Monthly active users of WeChat and Weixin
climbed close to 1.1 billion. —AFP
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US CEO sentiment 
falls amid slowing 
global growth
NEW YORK: Business sentiment among
large US companies fell for the fourth
straight quarter, according to a report on

Wednesday that highlighted worries
about slowing growth outside the United
States. The economic outlook rating
among US chief executives declined to
95.2 in the first quarter from 104.4 in the
third quarter, according to the Business
Roundtable.

Roundtable Chairman Jamie Dimon,
the chief executive of JPMorgan
Chase, said sentiment was dented by

weakness in the fourth quarter in over-
seas economies, including Germany
and Japan.

Dimon also said Brexit uncertainty
posed a near-term risk, adding that
Britain’s travails over its impending di-
vorce from the European Union had been
a “negative for a while” and that “there’s
a growing risk in 10 days that you’ll have
a so-called ‘hard Brexit.’” —AFP


