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US business 
spending on 
equipment 
rises in Jan
WASHINGTON: New orders for key US-made
capital goods rose by the most in six months in
January and shipments increased, pointing to
solid business spending on equipment at the
start of the year.

The stronger-than-expected report from the
Commerce Department yesterday could prompt
economists to upgrade their very low growth esti-
mates for the first quarter. Still, it will probably do
little to change views that the economy continued
to lose momentum early in the year, with retail sales
rising moderately in January and inflation broadly
tame in February.

Orders for non-defense capital goods excluding
aircraft, a closely watched proxy for business
spending plans, rebounded 0.8 percent, the biggest
gain since July. These so-called core capital goods
orders fell 0.9 percent in December. Economists
polled by Reuters had forecast core capital goods
orders edging up 0.1 percent in January. Core capi-
tal goods orders increased 3.1 percent on a year-
on-year basis.

Shipments of core capital goods jumped 0.8
percent in January after edging up 0.1 percent in
the prior month. Core capital goods shipments are
used to calculate equipment spending in the gov-
ernment’s gross domestic product measurement.

The January report was delayed by a 35-day
partial shutdown of the federal government that
ended on Jan 25. The February report, which was
scheduled for release later this month, will now be
published on April 2. The surge in core capital
goods shipments suggests spending on equipment
maintained its solid pace of growth after accelerat-
ing in the fourth quarter. That could provide a lift to
first-quarter GDP growth estimates after they were
slashed to as low as a 0.2 percent annualized rate
after a report on Monday showing a small rise in
January retail sales.

The economy is losing steam as the stimulus from
a $1.5 trillion tax cut fades. A trade war between the
United States and China, slowing global economies
and uncertainty over Britain’s exit from the
European Union are other factors hurting activity.
The economy grew at a 2.6 percent pace in the
fourth quarter. A second report from the Labor
Department yesterday showed its producer price
index for final demand edged up 0.1 percent in
February, lifted by a rebound in the cost of gasoline.
The PPI had dropped for three straight months.

US Treasury prices fell slightly after the data,
while the dollar was little changed against a basket
of currencies. US stock futures were slightly higher.

Tame inflation 
In the 12 months through February, the PPI rose

1.9 percent. That was the smallest gain since June
2017 and followed a 2.0 percent increase in
January. Economists polled by Reuters had forecast
the PPI rebounding 0.2 percent in February and
advancing 1.9 percent on a year-on-year basis.

A key gauge of underlying producer price pres-
sures that excludes food, energy and trade services
rose 0.1 percent last month after climbing 0.2 per-
cent in January.

The so-called core PPI increased 2.3 percent in
the 12 months through February, the smallest rise
since December 2017, after advancing 2.5 percent
in January. Data on Tuesday showed consumer
prices rising moderately in February, with the con-
sumer price index posting its smallest annual gain
in nearly 2-1/2 years.

Slowing domestic and global growth are keeping
inflation contained even as a tight labor market
boosts wage growth. An improvement in productiv-
ity is curbing labor costs for companies and the
dollar strength last year is weighing on prices of
imported goods. Slowing growth and tame inflation
support the Federal Reserve’s “patient” approach
towards further interest rate increases this year.
The U.S. central bank raised interest rates four
times in 2018. —Reuters

KUWAIT: Huawei Consumer Business Group
(CBG) yesterday announced total shipments of the
HUAWEI Mate 20 series has exceeded 10 million
units. Thanks to its innovative ID design and excel-
lent performance, the HUAWEI Mate 20 Series has
achieved not only exceptional sales performance
since launch but also received widespread recog-
nition and praise from the world’s top technology
media.

The HUAWEI Mate series combines the cutting-
edge technology innovation Huawei is renowned
for with breakthroughs in ID design. Emerald
Green and Midnight Blue colors were debuted with
the HUAWEI Mate 20 series, giving the devices a
renewed sense of style to complement the technol-
ogy and science-inspired design DNA of the Mate
series. This new aesthetic has seen the HUAWEI
Mate 20 series win more fans amongst business
users and the fashion-conscious alike.

In addition to consumers, a number of leading

professional organizations have acknowledged the
HUAWEI Mate 20 series for its unique blend of
technology and design. At Mobile World Congress
2019, the GSMA - organizers of MWC and the
leading mobile industry body - named the
HUAWEI Mate 20 Pro the ‘Best Smartphone’ of
2019, beating out flagship phones from many other
leading manufacturers. This award comes as a
result of Huawei CBG’s focus on creating value for
consumers through innovation which has culminat-
ed in breakthroughs in performance, photography,
AI and more - all of which can be seen in the
HUAWEI Mate 20 Series.

Kevin Ho, president of Handset Business of
Consumer Business Group, said: “Looking to the
future, everything we do in Huawei CBG will con-
tinue to begin and end with consumers. Our ulti-
mate goal is to lead the transformation of the smart
device industry and deliver an inspired, intelligent
experience to consumers across all scenarios.”

Innovative ID design, excellent performance

Huawei Mate 20 series shipments 
exceed 10m units since its launch

Al-Raya Al-Mutameyeza
Holding Group expands
into food and beverages
KUWAIT: Al-Raya Al-Mutameyeza Holding Group
expanded its activities by adding a new division; Al-
Salam Partnership Company, which is specialized in
importing and distributing food, non-food products and
beverages from well-reputed international brands. This is
in tune with its vision and strategy to diversify its busi-
ness and sources of income. 

Al-Raya Al-Mutameyeza Holding Group’s CEO,
Jassem Al-Fajji expressed his pride in expanding the
company’s activities to include food and beverages into
its business portfolio and enhancing its economic activi-

ties as a key player in Kuwait’s private sector. He also
emphasized the company’s keenness in entering new
economic sectors to diversify its business activities that
ensuring assured returns and revenues for both share-
holders and clients. “At the same time, the new venture
will provide more job opportunities for the Kuwaiti
youth and thus will play a pivotal role in boosting the
state’s economy,” he said. 

Al-Fajji added that the Kuwaiti market is capable of
absorbing leading food companies and helping them
grow amidst professional and elegant competition.
“Expanding the group to include new sectors  opens
new horizons for development,” he underlined.  Al-Fajji
explained that the group’s executive management fully
believes in constant development based on clearly
defined strategic expansion plans that can be a role
model for businesses in terms of cooperation with
employees and working hand-in-hand for more achieve-
ments and successes. 

Al-Raya Al-Mutameyeza
Holding Group now includes
Al-Raya United Company
for Operation and
Development in KSA,
Turkey, Egypt, European
markets and Al-Salam
Company for Food Products
Import & Distribution. 

With the aim of expand-
ing its activities and diversi-
fying its sources of income
for its clients’ best interest,
Al-Raya Al-Mutameyeza
Holding Group has also
acquired a stake in Midaf
Holding Group, which is headquartered  in Egypt and
owns a number of subsidiaries engaged in investment,
money market and other sectors. 

Gulf Bank announces 
winner of its second 
salary account 
draw of the year
KUWAIT: Gulf Bank has announced
the winner of its second monthly Salary
Account draw of the year. Nayef Obaid
Sameer Al-Dhafeeri was announced as
the winner of a cash prize of up to 12
times her salary. The draw took place
at the Bank’s Mishref branch, in the
presence of a representative from the
Ministry of Commerce.

The salary account gives new cus-
tomers the opportunity to receive
either a KD 100 cash gift upon trans-
ferring their salaries to Gulf Bank or an
interest-free loan of up to KD 10,000.
Customers must have a minimum salary
of KD 500 and will be eligible for the
offer following their first salary transfer
to Gulf Bank.

Customers can also enjoy additional
benefits like a free of charge Visa or
MasterCard credit card for a year, as
well as a chance to apply for a loan of
up to KD 70,000, or a consumer loan

of up to KD25,000. 
With the new 2019 Kuwaiti salary

offer, new customers, who transfer

their salaries to Gulf Bank are automat-
ically enrolled in the monthly draws,
giving them the chance of winning cash

prizes of up to 12 times their salary, and
a yearly draw of Kuwait’s largest salary
prize of 100 times their salary.

Gulf Bank team members along with Ministry representative.

Jassem Al-Fajji

Production 
bottlenecks 
to hobble 
Adidas in 2019
FRANKFURT: German sporting goods maker Adidas
said yesterday it booked vaulting profits in 2018, but
crimped its expectations for this year as it runs into
limits on production capacity.

Net profit at the Herzogenaurach-based group
leaped 45 percent year-on-year, to 1.7 billion euros
($1.9 billion), Adidas said. The firm booked an 3.0-per-
cent increase in revenues to a record 21.9 billion euros
last year, a figure it aims to lift by “between five and
eight percent” in 2019.

But while Adidas claimed in a statement to see a
“strong increase in demand” for its clothing, “supply
chain shortages” in the US especially mean it will not
manage to keep up. A “capacity problem in the manu-
facturing plants” means “we cannot cover the full
demand in the short term... we’re in catch-up mode in
America,” chief executive Kasper Rorsted said.

He added that the effect in the first six months
would cost between 200 and 400 million euros of
sales or one to two percentage points of growth in
2019. North America had been one of the “strategic
growth drivers” contributing double-digit expansion
to 2018’s result alongside China and the group’s grow-
ing e-commerce operation,  Rorsted said.

Across the world, Adidas’ flagship three-stripe
brand saw sales grow 9.0 percent adjusted for curren-
cy effects. But subsidiary Reebok’s turnover fell 3.0
percent, continuing a struggle for growth that has per-
sisted since Adidas took it over in 2005.

Rorsted said Reebok had returned to slight prof-

itability ahead of a 2020 target date as it built up mar-
gins and closed 250 “low-performance” retail stores.
Meanwhile the brand was spending more on marketing
than Adidas proportional to its size, he added. Looking
ahead to 2019, Asia will defend its title as the Adidas
group’s sales powerhouse with double-digit expan-
sion, while North America and emerging markets are
expected to add high single-digit figures.

Meanwhile the firm hopes to turn a corner in
Europe-which accounts for one-third of sales-after a
6.0-percent decline in sales in the final quarter of

2018, forecasting “a slight increase” in currency-
adjusted revenues. Adidas aims for a bottom line
between 10 and 14 percent higher than 2018, at up to
1.95 billion euros. And it said it would offer investors a
dividend of 3.35 euros per share for last year, up 29
percent on 2017.

After a sharp fall after trading opened, Adidas
shares recovered slightly in Frankfurt around 12:45 pm
(1145 GMT), shedding 2.4 percent to trade at 204.70
euros-making the stock the second-worst performer
in the DAX index of blue-chip firms.  —AFP

Sports shoes by German sporting goods maker Adidas are presented in a showroom on the sidelines of the company’s annu-
al press conference yesterday in Herzogenaurach, southern Germany. —AFP


