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Ahli United Bank  
congratulates 
winners of 
Al-Hassad draw
KUWAIT: Ahli United Bank announced on the 06th of
March 2019 the winners of its weekly draw of Al-
Hassad Islamic account which is  the very first draw
account in Islamic banking in Kuwait that has reshaped
the lives of thousands lucky winners. Al-Hassad has
have over 850 prizes, over a 12 month period. The
weekly draw announced the  grand prize winner of KD
10,000 as Mohammed Ali Ashknani.

20 other winners won prizes of KD 1,000 and are
as follows: Huma Aslam,  Mona Hamzah Ibrahim
Albuloushi , Ameen Majed Ameen, Amirah Abdulredha
Abdullah, Ahmed Abbas Abdulla, Sarah Rashed
Altukhaim, Abdulhakeem Ibrahim Muburak,
Mohammad Yousef Alsaif, Mahdy Khorsany Yadilahy,
Hanan Salem Alsalem, Sousi George Qyumajian, Nayif
Matrouk AlmutiriI , Haifa Assy Dydan Najm, Deepesh
Mangwani , Mohamed Abdelalim Mohamed, Anisa
Abdulaziz Al-Tajer, Hamza Yusuf Mohamed, Safa
Mohamed Baqer, Fatima Fadhel Dadalla, Suad Abdulla
A.Rahman.

Al-Hassad Islamic Account presents 21 weekly
prizes comprised of a grand prize of KD 10,000, 20
prizes of KD 1,000 each in addition the monthly draw
to win a prize of KD 100,000.

Al-Hassad Islamic Account presents also 4 quarter-
ly mega prizes of KD 250,000 that will help the lucky
winners achieve their dreams and aspirations. One
powerful new aspect of the Al-Hassad Islamic Account
is the prize draws on the holy occasion of both Eid ul-
Fitr and Eid Al-Adha, when the winning customers will
receive the Eid prizes of KD 100,000 each. May the
Eid always bring prosperity and blessings to the
Islamic nation. 

In addition to the highly attractive package of the
prizes, there will be the annual expected profits on,
which makes the Al Hassad account a useful tool; for
family and other savings, both for the short term and
for the longer term - a fact which well appreciated by a
large multitude of new and old customers.

To be eligible to participate in the draw, the cus-
tomer should have a minimum balance of KD 100,
whereby the customer has two chances to participate,
with a maximum of 30,000 chances per draw, in addi-
tion to annual profits for all participants. Every KD 50
invested for at least 15 days entitles the customer to
one chance in the each draw. The longer the customer
keeps his balance the bigger the changes of partici-
pation in the draw. Draws are held every Wednesday
at AUB Kuwait or AUB Bahrain depending on the
draw plan.

KUWAIT: Mohamed Naser Al-Sayer, a subsidiary of
Al-Sayer Holding and Toyota Genuine Spare Parts
recently hosted a display stand at Avenues Mall to
spread the awareness about the danger of using coun-
terfeit parts. Members from the Group Parts Division
interacted with the visitors and explained the key bene-
fits of using genuine quality parts to support long
engine life and improve overall vehicle performance.

The specially designed stand featured touch and feel
display of genuine and counterfeit parts where spare
parts specialists educated the various ways it harmed
the car. Visitors at the stand were keen to understand
the different grades and quality of products available in
the market and the importance of checking the genuine
trademark label and the appropriate product codes
during their purchase. 

Al-Sayer has been active with seminars and work-
shop involving concerned government and customs
officials in the field of campaigning against anti-coun-
terfeit parts entering the market. The main objective of
the seminar was to associate the strategic objective of
fostering partnership among the official authorities
directly concerned with matters corresponding to intel-
lectual property rights such as private sector compa-
nies represented by MNNS, professional experts and
government agencies. 

Fake versus Genuine - Almost look similar
The spread of counterfeit parts has become a grow-

ing problem that threatens the manufacturers, sellers
and consumers alike. The offenders of these illegal
activities have become more professional, they use

packaging materials and posters to conceal being
absolutely counterfeit or change it slightly so that the
average consumer can’t distinguish it because of the
difficulty of discovering these differences in any pieces.

Unique and Advanced Toyota Patented Technology
Toyota believes that improving levels and standards

of safety and performance requires proper employment
of technology, innovation and continued pursuit of per-
fection to provide new solutions through its own efforts
or in cooperation with leading world organizations,
basically to reduce casualties in comparison with world
accident figures. 

Therefore, Toyota recruits massive numbers of quali-
fied technicians and engineers with best training at reput-
ed universities, and technology institutes who have

demonstrated best hands on performance and achieve-
ments in development and innovation using most
advanced equipment and technology to further improve
innovation and inventions which positively impact our life.

Decade-long anti-counterfeit campaign by Al-Sayer
Al-Sayer Group has been promoting customer and

overall public awareness about counterfeit parts and
their damaging effects and life-threatening risks over
the past 10 years. These are aimed at educating cus-
tomer and enhancing his awareness of the existence
and risks of using such counterfeits, and to encourage
customers to shun such products and go for Toyota
genuine parts for safe driving and trouble-free vehicle
performance. Al-Sayer is using special labels to identify
and distinguish Genuine parts for its customers.

Spreading awareness about the danger of using counterfeit parts

Al-Sayer, Toyota Genuine Spare Parts 
reinforce anti-counterfeit campaign

UTC celebrates 
sales of 2 million 
O-General ACs
KUWAIT: Union Trading Company
(UTC), the exclusive distributor of O-
General Air-conditioning products in
Kuwait, celebrated the sale of 2 million
air-conditioners by holding a convention
for its dealers, retail partners and air-
conditioning consultants at the JW
Marriott hotel, Kuwait City.

The event was attended by guest of
honor Etsuro Saito, President of Fujitsu
General Ltd, Japan. The event was also
attended by Junji Yanagimoto, Chairman
of Fujitsu General Middle-East, Africa
and Asia.

During the Convention, O-General
Dealers were provided an overview of
the global Fujitsu-General business fol-
lowed by a presentation outlining the
new energy efficient O-General Air-
Conditioning models, now using R410a
refrigerant. Presentation plaques were
awarded to the dealers in recognition of
their support for O-General. The evening
was rounded off with the ceremonial
cutting of a giant ‘Celebration Cake’,
shared among the 250 attendees. 

Etsuro Saito (President Fujitsu-
General Ltd) commented: “Since the first
O-General air-conditioner was delivered
to Kuwait in 1971, Union Trading
Company has sold over two million air-
conditioners. Congratulations!  I am hap-
py and proud to be associated with this
long term partnership and look forward
to our innovative new products growing
O-General’s market share in the future.

Hisham Al-Razzuqi (General
Manager, Union Trading Company) said
“I am delighted that Saito was able to
join us and celebrate this milestone in
our partnership. O-General continues to
be Kuwait’s favorite brand of Air-
Conditioning and the new range of
products being introduced highlight
that O-General leads the field in devel-
oping higher efficiency air-conditioning
solutions.   

Andrew Denby (CEO, UTC) stated:
“Following the introduction of the first
window air-conditioner 48 years ago,
UTC has consistently worked with O-
General to provide reliable, best in class
cooling performance. Our new model
line-up continues to deliver this objec-
tive whilst at the same time improving
energy efficiency. Union Trading
Company has been distributing O
General air-conditioners for 48 years
and was the first Agent for O-General in
the Middle-East. 

KIB introduces new 
‘Visa Signature’
credit card
KUWAIT: Kuwait International Bank (KIB) announced the
launch of its new Visa Signature credit card. The
announcement came at a joint press conference held on
Sunday at the Bank’s head office, which featured represen-
tatives from both KIB and Visa. This latest addition to the
KIB suite of credit cards serves to reaffirm the Bank’s
unwavering commitment towards continuously developing
its products and services and enhancing the banking solu-
tion on offer to its customers. The Visa Signature card will
offer the Bank’s premium customers a comprehensive
package of exclusive benefits and bespoke services,
designed specifically to suit their lifestyles and offering
them an advanced and comfortable banking experience
both in Kuwait and abroad. 

The Visa Signature credit card can be used for all travel,
shopping, and leisure needs anywhere in the world, as well
as for all online purchases. Amongst the card’s main bene-
fits is that it gives cardholders access to more than 1,000

airport lounges in over 300
cities worldwide. The card
also offers free travel insur-
ance benefits and the ability
to enjoy exclusive concierge
service at home and abroad.
KIB customers will also be
able to enjoy exclusive serv-
ices at numerous luxury
hotels around the globe.

On this occasion, General
Manager of the Retail
Banking Department,
Othman Tawfeqe, said: “KIB
always seeks to enrich its
suite of banking services,
expanding their benefits and enhancing their added value,
in order to offer our customers a comprehensive banking
experience that brings them a wealth of unique privileges
and great overall value. We are committed to keeping up
with our customers expanding and ever-changing needs,
offering them a wide range of credit solutions that fulfill
their financial needs with a flexible payment option. Our
ultimate goal is make sure we deliver a next-level banking
experience that is innovative and keeps the customers’
needs at the forefront.”

On his part, Ankush Devadason, Kuwait Country
Manager at Visa, said: “We are delighted to partner with
KIB to launch the Visa Signature card, which is uniquely
designed to cater to the Bank’s premium clientele, provid-
ing a comprehensive package of exclusive benefits and
services in line with their lifestyle and banking preferences.
As a trusted partner of choice, Visa is committed to deliv-
ering innovative payment technology solutions to our part-
ners so that they can strengthen their offerings and ensure
customers have access to secure and seamless payment
experiences.”

Toyota genuine parts at Avenues Interaction at the stand Visitors at the stand

Othman Tawfeqe

Huawei Kuwait 
celebrates HCIE 
Night 2019 amidst 
industry experts
KUWAIT: Huawei Technologies Kuwait, a leading
global Information and Communication Technology
solutions provider, recently held a first-of-its-kind
event to honor the distinguished engineers who have
achieved the highest level of Huawei certification. The
event brought together prominent figures from the ICT
industry including government officials, academia,
technology institutes, business partners, and customers
to celebrate Huawei Certified ICT Experts - HCIE
Night 2019.

HCIE 2019 served as a forum for participants to
engage and network with Huawei ICT industry experts.
The audience was introduced to Huawei’s vision, mis-
sion and core values, followed by an introduction to its
newest Trainings & Certifications and the benefits of
attaining the HCIE certification. 

Committed to building a generation of high quality
local ICT professionals, and innovative thinkers, Huawei
Kuwait aims at unearthing and recognizing 400 ICT
qualified engineers in 2019 alone. To support the ICT
talent eco-system and in line with the government’s
digital transformation agenda, Huawei interlocutors
encouraged local ICT engineers and the youth to
undergo ICT training and self-study programs to attain
Huawei certification.

“I would like to thank the whole Huawei Team for
organizing such a fruitful event to appreciate the HCIE
certified engineers in Kuwait. I am sure this will inspire
more ICT professionals to gain knowledge, become
more digital savvy and seek industry recognition’’, said
Amjad Iqbal, the first HCIE certified engineer in Kuwait.

Mohammed Y MullaYaqoub, Assistant Director
General for Business Development at KDIPA said dur-
ing the ceremony, “Today’s event showcases Huawei’s
integral role in advancing Kuwait’s digitization agenda.
It falls in line with our mutual interest to nurture nation-
al ICT capacities and establish a league of highly quali-
fied engineers and young technological leaders of
tomorrow. As a long standing partner, we are proud of
the many world-class opportunities that Huawei is
opening up for our local youth, enabling them to com-
pete internationally. “

Ezz Heggy, VP Enterprise business of Huawei
Technologies Kuwait said, “Huawei Technologies advo-
cates openness, collaboration, and shared success. This
platform demonstrates our commitment to the devel-
opment of the ICT infrastructure in Kuwait, as it
remains an integral part of the government’s 2035
strategy. It is our belief that such events help address
current gaps and uncover areas of potential technolog-
ical evolution to establish a fully connected and intelli-
gent world.”


