
KUWAIT: Abdulla Al-Najran Al-Tuwaijri,
Boubyan Bank’s Deputy CEO, stated that any
introduction or innovation of a new service is
the fruit of interacting with customers and
continuously listening to their opinions, meet-
ing their needs, and requirements in order to
make their life easier and more comfortable.

These statements came in the press con-
ference held to announce the launch of the
all-new mobile banking App, and to review
the most prominent developments introduced
to services, and digital banking products
which were offered for the first time in Kuwait
by the bank, that made the bank stand out
over the past years. Al-Tuwaijri added that
updating the mobile banking app comes in
line with the bank’s steps towards providing
the best levels of customer service, by con-
tacting customers directly to know their
views, wishes and needs.

An all-new mobile banking app
“What is easy has become easier, and sim-

ple things have been simplified even more
with Boubyan Bank. This is what just hap-
pened. It is already known that Boubyan App
is easy to use and user-friendly, but it became
even easier, smoother and more user friendly
with the recent update,” Al-Tuwaijri stated.

He added: “As we keep an eye on the con-
tinuous international developments in the field
of digital applications, and since Boubyan
App is one of the top Apps in use in Kuwait,
we thought it is necessary to roll out an
update to keep pace with international devel-
opments.” In this context, he referred to the
App rating, which is the top among similar
Apps in terms of ease of use, or growth of
users, their feedback and rating of the App
which all put the App in the lead.

In response to how the customer would

receive the new update, Al-Tuwaijri stated: “It
is no secret that any change goes through a
testing period, and this is what we have
already done as the new App was tested by a
group of customers and staff and was well-
received by all of them; they even enjoyed
how easy and simple it was.”

All the needs of our customers in the app 
Al-Tuwaijri went on to add: “Customers’

needs include core services such as opening
accounts, performing various banking trans-
actions such as transfers and payment of
invoices, and obtaining financing (murabaha)
in addition to credit cards. Customers have
quick and easy access now to these services
through Boubyan App without the need to
visit the branch even for once.”  “In Boubyan,
we are about to achieve this, and we are clos-
er than any other party aspiring to achieve
this goal. Customers can now finalize the digi-

tal murabaha procedures and complete all the
necessary procedures for obtaining the nec-
essary financing online, then they will have to
make a single visit to the branch to sign the
contracts,” he added.

He continued: “As for obtaining credit
cards digitally, the bank is ready to offer this
service immediately after receiving the
required official approvals. It will be possible
to obtain the required card in easy and simple
steps, and the customer will have two options;
either to be issued a digital credit card whose
information is fully stored on his mobile, or
online without the need for the traditional
plastic card while linking the card’s informa-
tion to the smart phone instead of the credit
card where the phone itself will serve as a
credit card to be used at any store or with
any POS, or the customer may be issued the
plastic card to receive the same at a conven-
ient time through any of the card issuance

machine in Kuwait.
Speaking of the possibility of opening

accounts through the online or mobile bank-
ing services, Al-Tuwaijri stated that
Boubyan customers could open any addi-
tional accounts in the main currencies or
make any type of deposit in a minute
through Boubyan App. 

Retail services and business banking
Al-Tuwaijri also highlighted the leap made

by the bank over the past years at the level of
digital service, and added: “The investment
made by the bank in these services led to the
excellence of the bank and its leadership
among local and regional banks while being
ahead of Islamic banks globally. Accordingly,
the bank was named the Best Digital Islamic
Bank in Kuwait, the Middle East and Globally
for 4 years in a row.

He added: “Our digital services are mainly
focused on individual customers and SMEs,
considering that such segments are keen on
having access to digital banking services to
make their life easier and more comfortable.

By doing this, Boubyan reiterates that it is the
bank which provides its customers with a
special way of life.” “For the digital banking
services, everyone knows that Boubyan Bank
was the first to launch many personal digital
banking services for the first time in Kuwait,
the last of which was Msa3ed, the first chat-
bot in the Kuwaiti private sector,” he stated.

Msa3ed, by Boubyan Bank, is the first
service of its kind to be launched by a Kuwaiti
bank as a chatbot service. It presents a new
way of managing the relationships between
companies and customers who seek to have
quick access to information any time whether
inside the country or abroad.

Msa3ed features include a lot of traditional
banking services as customers can complete
a lot of banking services and find answers to
many queries related to their banking
accounts including balance inquiries, credit
card inquiries, and various forms of transfers
in addition to other banking services.

A new group of e-Vouchers were added
to the App including PSN cards, BeIn vouch-
ers, Xbox, etc.).

KUWAIT: Abdulmohsen Abdulaziz Al-
Babtain Co (AABC), the sole authorized
dealer of Infiniti vehicles in the State of
Kuwait, announces that its 2019 INFINI-
TI QX60 was named in US News &
World Report’s 2019 Best Cars for the
Money awards as the winner in the
Luxury 3-Row SUV category. 

The Best Cars for the Money method-
ology combines quality and value data
into a composite score. Within each of
the 14 categories, the vehicle with the
highest score is named the ‘Best Car for
the Money’ in that category. Quality is
measured by the overall score a vehicle
achieved in the US News car rankings.
The rankings, updated regularly, com-
pare cars on the basis of safety, reliabili-

ty and a consensus of industry experts’
opinions. Value is measured by a combi-
nation of a vehicle’s five-year total cost
of ownership, provided by Vincentric,
LLC, and the average price paid for the
vehicle at the time the awards are tabu-
lated, as calculated by TrueCar.

The popular and highly awarded
INFINITI QX60 offers the best of both
luxury and practicality with a combina-
tion of family-oriented features as well
as a welcoming, carefully crafted design
inside and out. With a third row of seat-
ing, the spacious interior adjusts to cus-
tomers’ needs.

Standard on all QX60 models is a
breakthrough technology designed espe-
cially for active families - Rear Door

Alert. The new Rear Door Alert system,
first introduced on the 2018 QX60, can
help remind customers of things that may
be forgotten in the rear seat, such as
pets, valuables, dry cleaning, groceries
and more. Other available driver assist
technologies include: Around View
Monitor with Moving Object Detection;

Lane Departure Warning and Lane
Departure Prevention; Backup Collision
Intervention; Blind Spot Intervention; and
Intelligent Cruise Control (Full-Speed
Range). Also offered are the advanced
Predictive Forward Collision Warning
system and Forward Emergency Braking
with pedestrian detection.
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Boubyan Bank launches an 
all-new mobile banking app

Boubyan App becomes smoother and provides customers with a lot of services

KUWAIT: Abdulla Al-Najran Al-Tuwaijri, Boubyan Bank’s Deputy CEO, addresses a press
conference to announce the launch of the all-new mobile banking App yesterday.

Infiniti QX60 receives ‘2019 Best
Car for the Money’ award from
US News & World Report

Mimecast report: 
Phishing attacks 
with malicious 
URLs up 126%
DUBAI: Mimecast Limited (NASDAQ: MIME), a lead-
ing email and data security company, yesterday
announced the latest Email Security Risk Assessment
(ESRA) report, an aggregated analysis of tests that
measure the efficacy of widely used email security sys-
tems. This quarter’s report found that email delivered
with malicious URLs, a recently added part of the test-
ing, has increased by more than 125 percent in compar-
ison to last quarter’s results.

The data was analyzed and, as in past periods,
Mimecast was found to deliver superior efficacy.  New
to the ESRA report, was testing for malicious URLs.
Mimecast detected 463,546 malicious URLs contained
in the 28,407,664 emails delivered were deemed “safe”
by an organization’s existing email security system,
averaging to one malicious URL in every 61 emails.
Recent research Mimecast conducted with Vanson
Bourne independently also confirms that malicious
URLs are a rampant problem, with 45 percent of the
1,025 respondents saying the volume of these URL-
based attacks or those with dangerous attachments
have increased over the last year. Despite the fact that
the majority of cyberattacks start with an email, the
lines between email and web security are blurring.

In addition to malicious URLs, the latest ESRA
report also found 24,908,891 spam emails, 26,713 mal-
ware attachments, 53,753 impersonation attacks, and
23,872 dangerous file types of the 232,010,981 total
emails inspected were all missed by these incumbent
security solution providers and delivered to inboxes,
putting individuals and organizations at risk.

“Email and the web are natural complements when it
comes to the infiltration of an organization. Email deliv-
ers believable content and easily clickable URLs, which
then can lead unintended victims to malicious web
sites. URLs within emails are literally the point of inter-
section between email and the web. Organizations need
the visibility across both channels in order to have the

protection required to stay on
top of today’s ever evolving
and expanding threats and
having a single vendor in an
integrated solution can help,”
said Matthew Gardiner, cyber-
security strategist at
Mimecast. “Cybercriminals are
constantly looking for new
ways to evade detection, often
turning to easier methods like
social engineering to gain intel

on a person or pulling images from the internet to help
‘legitimize’ their impersonation attempts to gain cre-
dentials or information from unsuspecting users.”

Impersonation fraud also continues to grow and
present challenges. The new research from Mimecast
and Vanson Bourne revealed that 41 percent of respon-
dents reported seeing an increase in impersonation
fraud from vendors or business partners asking for
money, sensitive information or credentials - with 38
percent saying they’ve seen an increase of imperson-
ation fraud from well-known internet brands.

KFH adopts Robotic
Process Automation 
solutions by 
Blue-Prism
KUWAIT: Kuwait
Finance House (KFH)
announced that it has
adopted Robotic
Process Automation
solutions by Blue-Prism,
built on Microsoft tech-
nologies. This makes
KFH the region’s first
company in the
Financial services
industry (FSI) to imple-
ment a fully automated
workflow system for
retail credit and enables
the organization to
empower its employees
to better engage cus-
tomers, optimize opera-
tions and transform
services.

“Automation of our
retail credit application
creation and review
process is a natural
extension of our ongo-
ing journey to introduce new, digitally driven effi-
ciencies for customers and employees,” said
Waleed Mandini, Group Chief Retail, Kuwait
Finance House. “Microsoft has been an invaluable
partner and mentor for us throughout this journey,
aiding our technology team in the development of
the Baitak Assistant and enabling us to empower
our service teams to deliver enhanced customer
experiences. Automation allows us to reduce
waiting times for credit-application creation, and
streamline the approval process”.

Working autonomously, the bot will calculate
the customer’s eligibility status, accounting for
current KFH policy and national regulations, and
issue a credit-eligibility report. It will forward all
relevant material to the Relationship Manager.
The result will be a companywide reduction in
workload, freeing up time for selling and cross
selling. The bot will also represent a significant
cost reduction, stemming from error reduction
and increases in compliance. 

“Kuwait Finance House has become a digital-
transformation pioneer in the regional FSI sector,
working tirelessly to engage customers, empower
employees, optimize operations and reinvent
products and services,” said Charles Nahas,
Country Manager, Microsoft Kuwait.
“Improvement of the company’s internal process-
es and customer experience through digitization
has become part of KFH’s DNA. By ensuring that
customers need to spend less time in branches
when applying for housing or consumer financing,
KFH provide higher customer satisfaction and
more efficient services”. 

Matthew Gardiner

Tesla’s Chinese 
rival NIO scraps 
factory plan 
after losses
SHANGHAI: Chinese electric vehicle start-up
NIO has abandoned plans to build a manufactur-
ing plant in Shanghai after net losses doubled to
$1.4 billion last year. US-listed NIO has been
working with state-owned automaker JAC Motors
in eastern Anhui province to make its ES8 model
but wanted to add its own factory in Shanghai.
The company, which is backed by Chinese tech
giants Baidu, Tencent and JD.com, said in a state-
ment Tuesday that it was dropping the plans after
posting losses of 9.6 billion yuan in 2018 while
generating revenue of 5.0 billion yuan.

Launched in 2014, NIO went public on the
New York Stock Exchange in September 2018
after filing for a $1.8 billion initial public offering.
NIO produced 8,000 ES8 models in the fourth
quarter last year, double from the previous three-
month period, with quarterly revenue rising by
133.8 percent.

But the company said it experienced a “greater
than anticipated slowdown” in sales in the first
two months of this year to around 2,600 units.

The drop was attributed to a reduction in a
subsidy for the purchase of electric vehicles, the
seasonal slowdown around the Lunar New Year
holidays and a sluggish Chinese economy, notably
in the auto sector. NIO signed framework agree-
ments with the Shanghai government in 2017 to
build the factory, hoping to complete it by the end
of 2020. The end of the factory plans comes as
competition in the electric car sector is heating
up, with China’s government having announced
plans to ban fossil fuel vehicles by a yet-to-be-
decided date. Tesla chief Elon Musk was in China
in January for the groundbreaking of a factory in
Shanghai. —AFP 
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